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Interview: / p M,« )

Assistant Vice President and Media Group Supervisor of Ted Bates & Company, Inc.,
tells why he selects WLW Radio and TV Stations.

““From programs to promotions
on-the-air to point-of-sale, advertising
to merchandising . . . you just can’'
beat the WLW TV-Radic

Stations for ringing up sales.’

**We select the WLW TV Stations and
WLW Radio because of the complete
cooperation which the Crosley Stations
give advertisers.”

“The Crosley Group are
famous for this all-around
service to advertisers, no

matter how large or
how small."’

Call your WLW Stations Representative . . . you'll be glad you did!

WLW-T WLW-C WLW-D WLW-A WLW-I

Television Television

Television
Atlanta Indianapolis

Cincinnati

Television Television
Columbus Dayton

Network Afflliations: NBC, ABC . Sales Offices: New York, Cincinnati, Chicago, Cleveland . Sales Representatives: NBC Spot Sales—Detroit, Los
Angeles; Tracy Moore & Associates--Los Angeles, San Francisco; Bomar Lowrance & Associates, Inc.—Atlanta, Dallas. Crosiey Broadcasting Corporation.
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local boy makes good business...via SPOT TV

Selling for national advertisers at the local level is —the supermarket right after the show, the Ladies
child’s play to the M. C. who makes tying a shoe-lace or Auxiliary in the afternoon . .. and the PTA that evening
washing behind the ears a special kind of fun for the to discuss Spock. He's one of the biggest reasons why
children of the community. Kids know him as a pal so many national advertisers consider SPOT-TV their
and a swell guy. He's seen at all the best places in town basic advertising medium.
KOB-TV ........ ... ............ Albuquerque KARK-TV ... ... ... Little Rock WIAR-TV . Providence
WSB-TV .. Atlanta KCOP . ... Los Angeles WIVD ... Raleigh-Durham
KERO-TV ... ... .. ... ........... Bakersfield WPST-TV .. .. Miami KCRA-TV ... ... .. ... .. ... Sacramento
WBAL-TV ... . Baltimore WISN-TY oo Milwaukee WOAITV ... ... ... ... San Antonio
WGN:TV L Chicago KSTP-TV ... ... ........ Minneapolis-St. Paul KFMB-TV . ... . San Diego
WEAR-TY ... Dallas WSM-TY oo Nashville KTBS-TV ... Shreveport
WNEM-TV Flint-—-Bay City WTAR-TV ... Norfolk WNDU-TV .. ... ... ..., South' Bend-Elkhart
WANE-TV .. Fort Wayne KWTV .. Oklahoma City KREM-TV: ..o Spokane
KPRC-TV ..... T EEEEEE EEEE I CE RS Houston KMTV s Omaha KOTY Tuisa
WHTN-TV ... ... Huntington-Charleston WIVH . Peoria KARD-TV ... ... . . . Wichita

Television Division

- Edward Petry & Co., Inc.

The Original Station Representative

NEW YORK * CHICAGO * ATLANTA s BOSTON:¢ DALLAS * DETROIT * LOS ANGELES ¢ SAN FRANCISCO « ST. LOUIS

L.
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WORLD'S LARGEST CLASSROOM

It would be hard to find three programs of greater distinc-  credit. Within a week of the second semester’s opening last

tion — and greater diversity. month, its new textbook had boomed into a national bestseller-

Continental Classroom, with Dr. Harvey E. White, meas- Wagon Train, starring Ward Bond and Robert Horton, l

ures its success in its ability to repair the dangerous lag in - mcasures its success in entertainment that draws an estimated
Amcrica’s science education. Network television’s first college- 55,000,000 viewers. Based on Nielsen findings (Feb. 1), this

level course uniquely serves the 368,000 viewers who make it hour-long dramatic Western anthology attracts the world’s
the world’s largest class, and the 280 colleges and universities largest television audience — without counting the, additional 1

who offer its instruction in Atomic Age Physics for academic  millions of viewers who make it one of England’s top shows-&

|
d
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al the head ol their class

JRLD'S LARGEST TV AUDIENCE

| The Jack Paar Show measures its success as a delightful
Kional nightcap and morning-after conversation piece. Spon-
Hieous and unpredictable as only live television can be, it
& made its irrepressible host Jack Paar the most talked-
Shut TV personality in the nation, and the only one (in

Wout of television) to appear within the last six months on

‘; covers of four major national magazines—Time, Life,

k and TV Guide.

WORLD'S MOST TALKED-ABOUT TV PERSONALITY

e ‘-_.. ) “

No less than the distinction of these three programs,
NBC prizes their diversity in meeting the different tastes and
needs of all Americans. From Continental Classroom at dawn
to Wagon Train at dusk to Jack Paar at midnight, America’s
first network strives for the true measure of network greatness

— totality of program service.

NBC TELEVISION NETWORK
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SY RACUSE
PRODUCTS OF ., - '

important in the home

Focus of attention wherever he is and wherever it is, this General Electric Television
set brings Captain Kangaroo (and many other famous entertainers) to life in homes all
over the country.

It is just one of the G.E. products, the many other products grown, manufactured or
serviced in Syracuse that provide “living” for those in the area. But it is WHEN-TV
airing Captain Kangaroo and all the other top-rated CBS programs as well as their own
popular local shows that adds the PLUS to that “living”!

To add your product to “living” in Syracuse and all of Central New York, place it on
WHEN-TV view. A call to the Katz Agency or WHEN-TV commercial manager, Fred
Menzies, will put it in the spotlight.

ey

WHEN YOU WANT TO SELL SYRACUSE A MEREDITH TELEVISION STATION AFFILIATED WITH BETTER
HOMES & GARDENS AND SUCCESSFUL FARMING MAGALZINES

W I l E N = l V KCMO KCMO-TV / KPHO KPHO-TV/ KRMG /WOW WOW.TV WHEN

Tulsa, Omabha Syracuse

CBS IN CENTRAL N. Y. Kansas City Phoenix

www americanradiohistorv com
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“The RCA Television Tape Recorder Meets Fondest Dreams |

*Monochrome and color pictures recorded and produced by the RCA color television tape recorder are |

RS S A ———

g s e,

WBTYV, Charlotte, North Carolina—first televi-
sion station to record and air a locally produced
color television tape recording, has been using
RCA Color Television Tape Equipment since
September 5, 1958. Their experience has led Tom
Howard to report: "It is evident that RCA’s
design engineers did not limit their efforts to just
getting video and audio signals on tape—they
remembered that their customers had to maintain
and operate the gear day-in and day-out.

MASTER ERASE HEAD A TIME-SAVER

“We like the master erase head. It eliminates the
necessity for bulk erasing, assures a clean tape at

See your RCA
Broadcast Representative for latest

information about the RCA Color
Television Tape Recorder

U ——— e g e —

I e

Tam Haward (kneeling) listens while Frank
Bateman, Technical Operatian's Manager
{right) points out the cue-track recarding
head ta ather WBTV executives (left to
right) Charles H. Crutchfield, Executive Vice-
President, Jeffersan Standard Braadcasting
Company, and Kenneth Tredwell, Vice-
President and Managing Director, WBTYV.

I e

all times and In many cases allows for selective
erasing and re-recording of spots or other program
material without destroying the entire contents of
the reel. It is a time saver. For instance, if there
has been a false start or a fluff in a spot or in
the early part of a recording, it is only necessary
to back up the tape and start again. There is no
need to remove the reel, bulk erase, replace the
reel and start all over again.

BUILT-IN FACILITIES COMMENDED

“We commend the decision of the RCA design
engineers that necessary operational equipment
should be built-in instead of being made available
as ‘accessories.” We appreciate their facing the
facts of operational life by incorporating the
master erase head, the built-in audio monitoring
speaker for cuing and continuity, the built-in
picture monitor, the built-in CRO, the built-in
switcher for picture monitor and CRO input
signal selection, the elapsed time meter for slip
rings and brushes, the metering of individual

wwWwW americanradiohistorv com
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I
»f WBTV Engineers in Daily Operating Conveniences !”

—Says Thomas E. Howard, V.P. Engineering and General Services, WBTV.
hwperb, and we are impressed by the convenience and versatility designed into the equipment.”

7

T —W

- o
e T S R T e, T

trideo head recording currents, the continuously
thdjustable tape wind and rewind speeds for rapid
‘and accurate cuing of tape, and the built-in test
Jsignal channel for rapid check and trimming of
Scolor processing equipment, even while a color
skignal is being recorded.

CUE TRACK A ""MUST”

‘Most of all we love that cue track—in our
pinion it is destined to be a ‘must’ in every tape
peration. The value of the cue track seems to
limited only by the imagination and ingenuity
of the user.

‘We use the cue track to bridge the program
irector’s channel during record operation. This

Tmk(s) ®

Engineer Dallas Townsend super-
vises the recording of the “Betty
Feezor Show' —first locally pro-
duced color program to be re-
corded and ‘“aired” by a tele-
vision station,

]

§

channel becomes our cue reference. This big fea-
ture has enabled us to salvage some ‘fluffed’ spots
in programs or to insert new spots—Ilive or on film
—in a program that has already been recorded.

AVENUE TO AUTOMATION

“RCA'’s pioneering in incorporating the cue track
in television tape recorders is a valuable contribu-
tion to smoother tape operation and definitely
opens another avenue to automation.”

Your RCA Broadcast Representative will gladly provide
Sfurther particulars about the RCA Color Television Tape
Recorder and help to inlegrate this equipment into
your facilities. In Canadae, write to RCA VICTOR
Company, Limited, Monltreal.

RADIO CORPORATION of AMERICA

BROADCAST AND TELEVISION EQUIPMENT
CAMDEN, N.J.

www americanradiohistorvy com
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Big Pitch From Signal Hill

And this one’s a belt-high blazer in anybody’s ball game ... the
Kansas City Athletics baseball broadcasts will come from WDAF
Radio and TV starting this year!

The young man tuning up below will bring together Kansas City's

two most famous hills —the pitcher’s mound he’s standing on at |
Municipal Stadium and Signal Hill, home of WDAF. This is vet-

eran sportscaster Merle Harmon, the Voice of the A’s to millions

of fans in six states. Merle will do play-by-play for the Joseph

Schlitz Brewing Company and the Skelly Oil Company.

It was real cool at the Stadium when Merle got his first feel of the
WDAT mike, but we couldn’t wait to spread the word. In the first
place, pitchers and catchers report very soon now, and Merle will
be heading south for training camp. In the second place, we think
our Athletics-WDAF team may figure big in your spring and
summer selling plans for Mid-America. In short, it’s later than you
think. Better check with our good reps as soon as possible.

RADIO: Henry |. Christal Co., Inc. e TELEVISION: Harrington, Righter & Parsons, Inc.

‘\‘ N | ) 4
|

, sGHALHIL | S |

S o A2

;‘E% E: A NATIONAL THEATRES STATION f’l"'

I‘ N‘
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1958 SPOT
V INVESTMENT
YAS $511,704,000

FARCH, 1959

T 1958, national and regional advertisers imvested
43,000,000, or 14%, more in spot TV than in
957, according to latest figures trom TvB. Spot
'V passed the halt billion dollar mark with expen
ttures of $511,704,000 as compared with 5448,
44,000 last year. The major share ot this billing,
£71,934,000, was placed in announcements and
grticipations (72.7%) with 582,966,000 invested
1 programs and $56,804,000 in IDs.
» Audience levels declined for the first time in
959, according to Nielsen figures for January au-
sences. The average weekday daytime audience
11959 was 3,959,000, down 19.79;; and the aver-
ze weekend daytime audience reached 4,967,000
mes, down 13.49,. The average evening pro-
am, however, reached 2.69, more homes than it
d in 1958.

1%/ NETWORK COST-PER-THOUSAND

1956 1957 1958 nunmnnen

i T T T 7 1

E ] |

25 1 | - S S R
T R

e | |

0

5 }

°° T

.25 1

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC
ember 1958 index: $3.51

This graph traces the trend in c-p-m per commercial minute of a repre-

BUSINE

TV NETWORK B!LLINGS 1958 VS. 1957
Total, Daytime & Nighttime

Nighttime (000) | Daytime (000)
i 1958 1957 % change 1958 1957 9% chonge
ABC $ 81,190 $ 70,010 16.0 | § 21,827 $ 13,061 67.1
CBS 162,025 154,452 ¢.9 85,758 84,833 1.1
NBC 150,885 134,769 120 64,906 59,077 9.9
Total 394,100 359,231 9.7 172,491 156,971 9.9
Total (000)
1958 1957 % chonge
ABC $103,017 $ 83,071 24.0
CBS 247,783 239,285 1.6
NBC 215,791 193,846 11.3
Total 566,591 516,202 9.8

Source: BAR-LNA

TV VIEWING JANUARY TOTAL AUDIENCES, 1955-59
1959 | 1958 1957 | 1956 | 1955

Evening Programs (000} 9.916 79,665‘ 9,123 6,976 | 6,420

Weekday Daytime (000) 3,959 4,930, 4,383 ‘ 4,189 2,829

Weekend Daytime (000} 4,967 5,734 5,066 4,891 4,473

Source: A. C. Nielsen

TV NETWORK BILLINGS

1957 eommmcmm— 1958 masssasss

millions 195§

35

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

December 1958 December 1957

ntative network half-hour. Based on all sponsored shows telecast 9:30-10 ABC $10,466,104 $ 8,614,616
m., N.Y.T., during the ARB rating week, it provides a continuing yard- CBS 22,836,275 21,980,607
ick of the performance of nighttime TV. This index is obtained by divid- NBC 20,636,442 19.146.483
9 the total costs of the programs by the total number of homes reached | G — B —
these shows, then dividing this by the number of commercial minutes. Total $53,938,821 $49,741,736
Source: ARB, LNA-BAR Source: LNA-BAR

TELEVISION MAGAZINE As released by TvB

TELEVISION MAGAZINE / Data Book, 1959 9
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MACKENZIE'S
'RAIDERS

starring

RICHARD CARLSON

SEA
HUNT

starring

LLOYD BRIDGES

HIGHWAY
PATROL

starring

BRODERICK CRAWFORD

The HOT SHOW

2-Station
BIRMINGHAM

WBRC-TV

99.3"

SHARE

35.3 RATING

BEATS Restless Gun, Peter Gunn,
Wells Fargo, Cheyenne, Groucho
Marx, Perry Como and many

others.
Pulse, Jan. '59

4-Station
CHICAGO

WNBQ

36.0°

SHARE

25.1 RATING

BEATS Groucho Marx, Ed Sullivan,
Wells Fargo, Peter Gunn, Gale
Storm, GE Theatre and many

others.
ARB, Jan.'59

4-Station
SAN FRANCISCO

KRON-TV

46.3°

SHARE

21.9 RATING

BEATS Playhouse 90, £d Sullivan,
Ernie Ford, Cimarron City, Law-
rence Welk, Californians and many

others,
’ ARB, Jan, ‘59

J
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3-Station
CINCINNATI

WKRC-TV

LI"

SHARE

20.7 RATING

LATS Ed Sullivan, Phil Silvers,
“t Parade, Restless Gun, Jackie
eason, Bob Cummings and many

hers.
ARB, Dec. '58

4-Station
SAN FRANCISCO

KRON-TV

SHARE

28.1 RATING

=ATS Desilu Playhouse, Ed Sulli-
nn Dinah Shore Chevy Show.
hve Allen, Califerniansand many
ers.

ARB, Jan. '59%
L |
3-Station
BOSTON
WBZ-TV
! SHARE

27.6 RATING

JEATS People Are Funny, Mav-
fick, Have Gun- Will Travel,
Vyatt Earp, Red Skelton, Real
4cCoys and and many others.
ARB, Dec. '58

3-Station
MIAMI

WTVJ

463

SHARE

26.3 RATING

BEATS GE Theatre, Texan, Danny
Thomas, Ernie Ford, Cheyenne,
Groucho Marx and many others.

ARB, Dec. '58

4-Station
DETROIT

WJBK-TV

SHARE

30.1 RATING

BEATS Perry Mason, Restless Gun,
What's My Line, Jack Benny, Ed
Suttivan, Bob Cummings and many

others.
ARB, Jan. 58

2-Station

BRISTOL-JOHNSON CITY
WJHL-TV

SHARE

36.3 RATING

BEATS Wyatt Earp, Lineup, Perry

Como, Maverick, Peter Gunn,

Wells Fargo and many others.
ARB, Dec. '58

IYAVAVAYAYAY AR

2-Station

JOPLIN-PITTSBURG
KOAM-TV

SHARE

31.3 RATING

BEATS Trackdown, Ed Sullivan,
Bob Cummings, George Burns,
Red Skelton, Texan and many

others.
ARB, Dec. '59

3-Station
COLUMBUS

WBNS-TV

SHARE

28.3 RATING

BEATS Ernie Ford, Danny Thomas.
Groucho Marx, Lawrence Welk,
Wells Fargo, Ed Sullivan and many

others.
ARB, Dec. '58

3-Station
ST. LOUIS

KSD-TV

HARE

27.5 RATING

BEATS Cheyenne,.Miilionaire,
Ernie Ford, Alfred Hitchcock, Ed
Sullivan, Wells Farge and many

others.
ARB, Dec.'58

b.I"

come from ZIV!

Dr. Sydney Roslow, direc-
tor of Pulse, Inc., heads a
nationwide staff trained to
make and convert home
interview reports into re-
liable ratings. Some of
the Ziv show ratings used
here are based on these
authoritative findings.

The Ziv man in your
market can show you how
to profit from using one of
America’s GREAT selling
forces —a Ziv show!



www.americanradiohistory.com

T¥3ddY TVIOHAININOD AHL £q pajerad() pue paum()
AL-1te[d s9AnBIUISILIUIY [BUOITBN

HINOS IH1 10 DDVIdMOHS
a1 ffy JEN o SHDM 000001
S [suuny)

siyduwowy

L1DWM

BULMILA PUR SULUDISI] UL 9JUBAPE WU B 98BWI MOU B SUneald
MOU-—TDNM S! Bade UYINOG-pN pue siydwojy you Y3 ut
ddoad sxowr yoeas 03 Anq 159q 1NOL ‘910§oq 124D URY) IO
“Lasnput
UOISIAJ[9) 3y} 0) 2]qe[reae s3udWdO[oA3p DIUOIIII[ PUE DIJIUIIS
159)e] Y3 2In1edy ‘YInog Iyl pue siydwIPY UT SOIPNIS UOISIAI[)
paddmbs A[a19[dwoo 150w pur “4sdury sa5aR] )5aMIU Y1 9SAY [

TR
D A6 AN =

b ™

SOIdNLS ANV SHOIZAO
HAILADHXH MEN HIIM SHILITIOVA
ONILSVOHTHL LSHNIA S.HILNOS
HHL 40 ODNINHJAO HHL SHONNONNV
X1dn0o¥d ‘S TANNVHD ‘LOINM

www americanradiohistorv com


www.americanradiohistory.com

10W BEER AND ALE
DVERTISERS USE SPOT
V IN 22 MAJOR MARKETS

Aisted below are beer and ale advertisers who used
:l spot TV during a representative week in the third
maarter of 1958 in 22 major markets. as reported by
swoadcast Advertisers Reports  Inc. BAR  tape-
scords all relecasts on a regular basis for seven-day
variods. The schedules shown below represent rhe
'V activity of the brands in the various markets
uring the recording week. They are taken from the
IAR spot index. "A National Guide to Non-Net-
ork Television Advertisers by Product Categories.”

REPORT ON SPOT

For many of the brands listed. there appears o
be no clear-cut or consistent pattern of usage in
terins of frequency or campaign weight. This ilhus-
trates one ol spot T\"s key characteristics, its un-
usual flexibitity m enabling an advertser to match
campaign intensity with the marketing situation as
it varies from locality to localityv. This flexibility
also cnables the advertiser to time his campaign
with precision, increasing or hightening pressuve as
conditions warrant.

IEER & ALE BLATZ BREWERY COMPANY PRODUCTS Columbus ........... 2 programs
Chicago ... ....... 23 spots 5 spots
ATES BEER 8 Columbus ........... 5 programs
Detroit .............. 78 spots s BURGERMEISTER BEER
MERICAN BEER Dgtroit .............. 5 programs Los Angeles ......... 6;’ programs
Baltimore ............ 1 program Milwaukee .......... 13 programs spots
2 spots 7 spots Portland . ............ 33 spots
Washington ......... 3 programs San Francisco ........ 57 spots
-1 PILSNER BEER
Los Angeles ......... 3 spots BLITZ-WEINHARD BEER BUSCH BAVARIAN BEER
W RROW BEER Portland ............ 37 spots Dallas-Ft. Worth .. .. .. 15 spots
Baltimore ............ 1 program BRAUMEISTER BEER St.louis ... 42) program
Milwaukee .......... 4 spots spots
TLAS BEER
Chicago . .......... 16 spots BUDWEISER BEER CAXLIlNGS BEER & RED CAP ALE]S
tlanta ... spots
JUGUSTINER BEER Atlanta ............. I program g Gon w e 36 sgofs
Columbus 18 spots 13 spots 2 oroarams
Boston .............- } program T SYEENG e prog
ALLANTINE BEER & ALE Chicado - -« oo oo 1 program  Defrolt ... 34 spots
Atlanta ... ... ..... 1 spot 9o e 12 spots  Houston ............ 27 spots
Baltimore 1 program Cleveland .. 36 spots Philadelphia ......... 5 spots
oston iuliieaz. ]: protgrom Dallas-Ft. Worth ...... 19 spots T OEST e : SPO:
spots e 1 orogram PR spo
Hartford 3 programs T:srt/ior)r;ellés ......... 10 Spo?s Washington . ........ 1 program
) spot Philadelphia .. ... 20 spofs 7 spots
Mew York ,..,........ 8 programs Seattle ... riee 5 spots
: CECD St Louis' ............ 1 program C"Bc' e !
Philodelphia ......... 5 programs : 10 spofs efroit ... spot
Washington ......... 1 program Washingfon ......... 1 program COORS BEER
12 spots 12 spots Los Angeles ......... 21 spots
IAVARIAN OLD STYLE BEER San Francisco ........ 5 spots
Cincinnoti ........... 1 program BURGER BEER
14 spots Cincinnoﬁ ........... 1 program CROFT BANQUET ALE
Columbus . . ... é spots Boston .............. 1 spot
plumbus .. ...... 1 program To page 17
TELEVISION MAGAZINE / Data Book, 1959 13
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TOP MONEY-MAKER:

o

'
mca tv S FILM SYNDICATION 598 Madison Av
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[ ] age
lity!
lel ltyl . Made by Republic Pictures

ly morning or early evening, strips Corporation and now being

ngle programs — top audience and sales renewed in market after
% adults, 50% kids. market for profitable
programming.

. 1 '

=
-

ahility hour films
staying power year after year —

dless of run — great audience
st and acceptance.

Made by Republic Pictures
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VIDEOTAPE

Now, you say when

And how often too! For once programs and commercials are Videotape* recorded, scheduling is wide
open. Playbacks can be telecast immediately — hours later — or anytime you decide. At least 100 repeats

can he made from any one recording. Copies can be made. And tapes recorded on a VR-1000 Videotape
Recorder can be played back on any other VR-1000, anywhere.

Never betore have sponsors been able to schedule commercials to reach selected audiences so easily.
Never have stations had so many “live' availabilities to offer.

Get the complete story on the many things Videotape recording can do for you. Write today.

CONVERTS T0 COLOR ANYTIME « LIVE QUALITY « IMMEDIATE PLAYBACK « PRACTICAL EDITING + TAPES INTERCHANGEARLE « TAPES ERASABLE, REUSABLE « LOWEST OVERALL COST ‘

D‘l
934 CHARTER SBSTREET, REDWOOD CITY, CALIFORNIA AMH ﬂ_:x

Ofticas in Principal Clties 4 0 RPORATION

professional

producls division

"1 Aupte GOGRy
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WEWRY'S BEER & ALE

WOT From page 13

'Chicago  ............ 1 program
Detroit .............. 1 program
"WQUESNE BEER
Cleveiand ........ ... 2 programs
APittisburgh ... L. 5 programs
4 spots
I'SLINGER BEER
Philadelphia ......... 5 programs
6 spots
LSTAFF BEER
Dallas-Fi. Worth .. .. .. 8 spots
Houston ............. 5 spots
5 programs
Los Angeles ......... 11 programs
22 spots
St. Louis . ... ... 9 programs
8 spots
RT PITT BEER
Pittsburgh ........... 6 spots
ANKENMUTH BEER & ALE
Detroit .............. 28 spots
SAMBRINUS BEER
Columbus .. ......... 4 spots
JEBEL BEER
Detroit ............. . 2 programs
MAIN BELT BEER
Minneapolis ......... 1 program
23 spots
JNTHER BEER
Baltimore ............ 10 programs
36 spots
Washington . ........ 5 programs
45 spots
\FFENREFFER BEER & ALE
Boston .............. 53 spots
AMM’S BEER
Chicago ............ 5 programs
Dallas-Ft. Worth . ... .. 11 spots
Los Angeles .......... 3 spots
Milwaukee ....... . ... 1 program
17 spots
Minneapolis ......... 6 programs
25 spots
San Francisco . ... .... 10 spots
Seattle ............ .. 5 spots
AMPDEN BEER & ALE
Hartford . ........... 3 spots
" 'ARVARD EXPORT BEER
Boston . ............ . 1 program
AUENSTEIN BESR
Minneapolis ......... 5 spots

>

EIDELBSRG BEER & COLUMBIA ALE

Portland ............ 2 programs
Seattle .............. 1 program
EIlEI_V\AN OLD STYLE LAGER BEER
Chicago ............ 1 progra
. é spots
Milwaukee .......... 1 program
EINEKINS BEER
Dallas-Ft. Worth ... .. 2 spots
aouston . ... ... T spot
IUDEPOHL BEER
Cincinnati ......... 1 program
1 spoi

IRON CITY BEER

Pittsburgh ........ ... 4 programs
JAX BEER
Dallas-Ft. Worth . ... .. 10 programs
Houston .......... ... 5 programs
1 spot
KINGSBURY BEER
Milwaukee ... ... ... 5 spots
KNICKERBOCKER BEER
Boston .............. 12 spots
Hartford ......... ... 28 spots
New York ........... 23 spots
LABATT BEER & ALE
Detroit .............. 18 spots
LONE STAR BEER
Dallas-Ft. Worth ... .. 1 program
4 soots
Houston ............ 1 program
26 spots
LUCKY LAGER BEER
Loes Angeles ......... 22 spots
Portland . ........... 6 spots
San Francisco ........ 13 spots
Seattle ........ ... ... 5 spots
MEISTER BRAU BEER
Chicago ............ 3 programs
3 spots
MILLER HIGH LIFE
Atlanta .. ... ... ... 16 spots
Hartford ............ 3 spots
Philadelphia ......... 22 spots
Washington ......... 3 programs
NARRAGANSETT BEER & CROFT ALE
Boston ........... ... < programs
12 spots
Hartford ............ 2 programs
9 spots
NATIONAL BOHEMIAN BEER
Baltimore ........... 8 programs
6 spots
Philadelphia ....... .. 1 program
Pittsburgh ........... 6 spots
Washington ...... 3 programs
14 spots
OLD TiMERS ALE
Cleveland ......... .. 4 spots
OLYMPIA BEER
Los Angeles ......... 1 spot
Portland .......... .. 2 spots
San Froncisco . ....... 1 program
PABST BZER & OLD TANKARD ALE
Atlanta ... .. 1 program
Baltimore ........... 37 spots
Boston ............ 14 spots
Chicago ... 51 spots
Cleveland . .......... 19 spots
Detroit .............. 15 spots
Hartford ............ 2 programs
Milwaukee .......... 6 spots
Minneapolis ......... 1 program
New York ........... 24 spots
Washington ......... 24 spots
PEARL BEER
Dailas-Ft. Worth .. ... 17 spots
Houston . ............ 17 spots
PZTER HANDS RISERVE BEER
Chicago ... ..oovns 2 programs

To page 20
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Spot Perfection
_lll_iveﬂ

Mr. George Gould, President
NTA’s Telestudios, Inc.
New York

“Agencies and advertisers that use
our production facilities demand
all the here-and-now intimacy, the
depth, the dramatic impact of five
delivery — plus the perfection and
protection of pre-recording. That's
why Norman, Craig & Kummel, Inc.
came to us for Videotape* record-
ing of the Speidel Corporation’s
watch band sales messages.”

CORPORATION
934 CHARTER STREET, REDWOOD CITY, CALIFORNIA

professional

products division

*TM Ampex Corporotion

17

WO AT T e ——


www.americanradiohistory.com

pause for network identification

*NTI, October 1958 —February I, 1959
**February I, 1969
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The current television season is now at a point where the

long-term achievements of the networks can be objectively

measured and clearly identified.

In terms of the criteria that are most meaningful to advertisers
and their agencies—size of audience and cost per thousand —
this® is the CBS Television Network in March 1959:

It has the largest average nighttime audience of any network.

(1,% ngger than the second network, 27% bigger than the third)

It has the largest average daytime audience of any network.

(8% bigger than the second, 97% bigger than the third)

It has as many of the top ten programs and as many of
the top forty programs as the other two networks combined.
(5 of the top 10, 20 of the top 40)

It has the largest audiences in more nighttime half-hour periods

than the other two networks combined.

It has the largest audiences in more daytime quarter-hour

periods than any other network.

It has the lowest average cost per thousand for all nighttime

programs. (3% lower than the next network)

It has the lowest average cost per thousand for all daytime

programs. (12% lower than the next network)

It is also significant that the latest Nielsen report™ " continues
to identify the CBS Television Network with the largest

average audiences, day and night, in all television.

This kind of identification perhaps explains why so many
advertisers are crystallizing their program decisions earlier
than ever before and are turning again to the world’s largest
single advertising medium. THE CBS TELEVISION NETWORK
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;_’ oy “Qg $ SPOT From page 17
—z V< 3
i < PFEIFFER BEER
5 o Detroit .............. 17 spots
> 2z =45 .
—_— ‘52 £ PIELS BEER
g ¢ 8< 2 Hartford ............ 4 programs
2 = o 4 spots
d g ;g S. New York ........... 8 programs
>< oz = 6 spots
(N8 X Philadelphia ......... 6 programs
| 85 13 spots
¢ 3 POC BEER
o J'u.’.‘g §' Cleveland ........... 1 program
= ¢> = 22 spots
X a5 ¥ RAINIER BEER & ALE
o 'g'§ E Los Angeles ......... 15 spots
@) S Portland ............. 1 spot
L 83 San Francisco ........ 2 spots
NS < Seattle .............. 3 spots
o = ? b RHEINGOLD BEER
= f3m Hartford ... 1
T 53 artford ............ program
N~ < :‘ a New York ........... 7 spots
" Z° "z' SCHAEFER BEER
8¢ w Boston .............. 4 spots
o
|=_: = 3 2 New York ........... 29 spots
o3 o . .
S¢ a Philadelphia ......... 1 program
@) ;"-';’ & Washington ......... 1 spot
— oo °® SCHLITZ BEER
39 4 Chicago ............ 2 programs =7 ~
= o
o 584 Dallas-Ft. Worth ) e | S o U n
— Y é allas-rt. orth ..... program | ;
i < :é'c: s> 2 spots
s — ooB Houston ............. 3 programs \ X
® 5 = i s happen
; ; = 8E ¢ Los Angeles ......... 70 spots i '
j = ; , .
' , E ® Milwaukee ........... 1 program f d
g ; *_I-_- S 2 Washington ......... 1 program o a ' og e
E§ - O § 3 SCHMIDT BEER & TIGER HEAD ALE
*"§ | E >~ Detroit .............. 30 spots
:1'5 I B g g Em ngtford R EREEE 1 program And yet it does! It happens to
_0.‘; ‘ S~ g QAl.nneOPO{IS ~~~~~~~~~ 8 spots best of us, time and time again.
» -l =265 © hiladelphia ......... 6 programs lavish care and money on origin:
i 2' S 3 SCHOENLING BEER & OLD DUTCH ALE footage to get them just right—onl
5 z S Cincinnati ........... 14 programs to have prints turn up that are wa
. o2 . ’ 14 spots off broadcast specifications.
e a3 Columbus ........... 7 spots The answer is—give your labor
;_’_’ :::: 'g' - SHINER BEER tory time and money to do the jo
HY %5 E Houston ............ 2 spots right! Then all your release prir
VY g g 2 STAG BEER will be on the beam 100%.
s o H
= s & St. Louis ...l 1 program For further information write:
— g ey 16 spots Motion Picture Film Department
e .
e o 90 STACBIIDAle I:jEER 5 EASTMAN KODAK COMPAN
— s & evelond ....... ... . programs Roch 4. N.Y
w <o . ochester 4, N.Y.
X § = xR g= 8 STONEY BEER e Y Divlsi
o —~ . B Pittsburgh ........... 1 spot gslatgast Division
< 2 4 z m I “‘8 ° 342 Madison Avenue
< o 2 STROH BREWERY COMPANY PRODUCTS New York 17, N.Y.
z z S0 o Cleveland ........... 1 program i et Dirisi
* Z Columbus ........... 1 m 5 S s ton
':; d —_— ‘: s @ T progra 130 East Randolph Drive
e wv o8 = 20 spots 9
P (@) | i =ic 2 Detroit .............. 1 program Sacagol Vi .
— —— E ~ x West Coast Division
7™ — <8 3 TECH BEER ;
‘< (@) ° Z 5 2 Pittsburgh . ....... ... 4 programs 6706 Santa Monica Bivd.
] - o Hollywood, Calif.
(@) < % £ ¢ WIEDEMANN BEER
E g d 8 j s g Cincinnati ........... 5 programs or
w L el o8 3 T4ispofs W. J. German, inc.
z ~ L ;E‘; 4 Columbus ........... 4 programs Agents for the sale and distribution ©
< vy g o Wwo § 5 spots Eastman Professional Motion Picture Filn
- o 0O o LEND Fort Lee, N. J.; Chicago, IIi.;

Hollywood, Calif.
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Always shoot it on EASTMAN FILM . . . .
You'll be glad you did!

.‘I 3
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[ [\ . lancaster .

NP & Y A Harrishurg

S M York
y‘-\ ,%. : is ONE TV market
¢

when you use

. WEALTV -

CHANNEIL S8
LANCASTER, PA.
NBC and CBS

In addition to being the first
choice of viewers in these three
important markets, WGAL-TV
is the television station for
Gettysburg, Hanover, Lebanon,
Chambersburg, Lewistown,
Carlisle, Shamokin, Waynesboro,
and many other communities.

A i opeove = STEINMAN STATION - Clair McCollough, Pres.

Rop(_osapfarlva: The MEEKER Company, Inc. « New York « Chicago ¢ Los Angeles « San Franclsco

www americanradiohistorv com
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THE TV SCENE
By George G. Huntington, v.p. and general manager, TvB

SCRAPING
THE BOTTOM OF A
20-YEAR-OLD BARREL

i resorting to 1939 techniques, newspapers continue to produce distorted research

A new plague may soon be sweeping the land. Born
|  amid music and dancing, part of a minor spec-
dular in which “the only things missing were the
dz and pony acts,” from the newspapers comes a
v dimension called “total selling.” Using all the
bls and excitement of the television commercial
iy reject, the newspapers’ Chicago convention out-
Led their selling campaign for 1959. Overlooking
t=ir use of the T'V-technique for selling themselves,
4d overlooking their suggestion for selling news-
gper space by telephone (a great endorsement for
tlio), the newspapers proposed “total selling.” Part
L it isa new form of media research. Beware, it will
jobably spread.

hw a newspaper supposedly defeats TV

! The newspaper bureau has developed a technique
tev recommend local newspapers use to compare
dlemselves with television. A model of its research
Slavailable from the bureau under the title “How
“ong is Your Advertising Reach?” This booklet
“hich says 30,000 have been printed) shows how

he Akron Beacon Journal, a newspaper, sup-
“osedly defeats all television. The newspaper report
sarts with two factors: the total daily television
Vudience (809 of the housewives) and the total daily
| swspaper audience (86% of the housewives) and
lén goes on to provide the table at the right.
! The unbalance of this table is symptomatic of
L is newspaper research,

Apparently, The Akron Beacon Journal, a news-
paper, would like you to believe it gets a rating of
86 % vs. TV's 139,. This “research’” may well be the
beginning of a new plague to both advertisers and
their agencies.

Television Newspapers

Total daily audience ................ 80% ........... 86%
Maximum audience, onc
time $eemMent ... 60 %
Maximum audience, onc
PTrOZIAIM i 349
Average audience, evening
PrOZIam ...c.ocoooiiiiiiiiin, 139%

Fortunately, the antidote is readily available. Like
most antidotes, it is based on a reinjection of a di-
luted dose of the same disease which, when accepted
by the system, destroys the disease and provides im-
munity. Back before the coming of television as a
competitor, back on July 27th, 1939, back when
John L. Lewis was calling John N, Garner a “rum-
drinking evil old man” on the front page of The
Akron Beacon Journal, a study was made. The Ad-
vertising Research Foundation-endorsed “Continu-
ing Study of Newpaper Reading” started and The
Akron Beacon Journal was its first case.

From this pre-television study, which was repeated
about 140 times using other papers over some 16

years and widely distributed by the newspapers, T he
To page 34
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“Me an’ J.K.

is just like this!” WJAR-TV not only has a corner on quality feature films in the Providence
market, but also exposes them with rare showmanship. Morning and afternoon films, for example,
are emceed daily by personable Jay Kroll who asks viewers to write and tell him what they would
like to see, then waits for the mailman to clue him

on local tastes. Between “acts”, Jay interviews 10th Anniversary of CHANNEL 10

visiting celebrities, and leaders of localand national “’f

civic groups. “The Jay Kroll Show” -~ another M.‘ WIAR-TV

good reason why WJAR-TV has won the TV heart 4

of the PROVIDENCE MARKET. Cock-of-the-walk inthe PROVIDENCE MARKET

NBC - ABC - Represented by Edward Petry & Co., Inc.
g Al S 85 ) »

'_,;"_._ %

B add
A

i
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PROMOTION
Conducted by Chuck Wilson, President, BPA

WHAT TO
DO WHEN THE
GUEST STAR VISITS

lake the most of your new, live celebrity by planning hour-for-hour well in advance

‘Our guest columnist for March is James 4. Han-
ln, publicity and public relations manager of
UGN, Inc. Mr. Hanlon is in charge of all publicity,
Wblic relations and many areas of exploitation for
N and won-1v in Chicago.

1#1(3 value of the star visit to a local market has
iheen a subject of pro and con discussion in the
flevision industry for years.
('In the Chicago market, however, the excellent re-
. slts have been so well documented that there is no
niestion regarding the publicity-promotion benefits
druing from a well-planned visit by a TV celebrity.
JAs a non-network station in Chicago, we arc
liged to publicize and promote not only our own
al productions and staff personalities but a wide
ge of half-hour syndicated features.
“For the latter, we usually are provided with a pub-
ity-promotion kit. Some of the material is terrific
t in many cases, it is trite and unsaleable.
T'hat is why the star visit is important to us. It
es us a live, new personality to work with.

o covers the financial angle?

"he basic question, however, is: Who will pay
e

Among the costs involved are transportation,
lging, luncheons and dinners, pictures and mis-
laneous expenses. Ideally, the distributor, syndi-
or or sponsor shares the cost, footing the bills f<.)r
nsportation and lodging. There are other areas in
ich they also can help, especially in providing

www americanradiohistorv com

personnel to make the rounds while the celebrity is
in town.

In arranging for the star visit, there are three im-
portant stages to consider:

l. Advance planning: At least two weeks prior to
the arrival, it possible. During this period, you draw
up an hour-for-hour schedule that includes meetings
with newspaper people, color picture sittings, nmeet-
ings with station and sponsor representatives, tele-
vision and/or radio interviews. One booby-trap to
avoid 1s setting up a schedule that does not allow
time to prepare for special appointments.

Submit schedule for artist’'s approval

The schedule should be arranged as tfar in ad-
vance as possible and sent to the artist or the artist’s
representative for approval. This helps to avoid
bickering when the star is in town, and makes it pos-
sible to work out problems in advance.

2. The wisit: Preferably two or three days. Every
cffort should be made to keep on schedule. It is 11n-
portant to have suflicient, experienced personnel
available so that someone—a station, agency, spon-
sor representative or the artist’s manager—accon-
panies the celebrity on every appointment.

8. The follow-up: In many ways, this may be the
most important part. All stories and features should
be serviced at once with a complete follow-up report
prepared for all who cooperated in the project.

If we had our choice of personalities, we would
place at the top of the list the pleasant person—man,

woman or child—who 1s an interesting conversa-
To page 34
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ADVERTISERS EVERYWHERE CLIMB ABOARD THE
CANNONBALL SALES CARAVAN! FIRESTONE TIRES
GENERAL PETROLEUM! THE GREAT ATLANTIC & PACIFIG
TEA GO.! WINN-DIXIE FOOD STORES! JOHNSON'S WAX!
ROBIN HOOD FLOUR! SCHMIDT BEER! STANDARL
RADIATOR COMPANY! MARY JANE BAKERIES! PRICE'S
DAIRY! SHEPHERD'S LAUNDRIES! BURGER-KING!
JORDAN JEWELRY! FACTORY MOTOR EXCHANGE!

A FEW TOP MARKETS ARE STILL AVAI[AB[E' DUN T BIE DISAPPOINTED WIRE TODAY FOR YOURS!

WWWWWWWWWWWWWWWWWWWWWWW
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CANNONBALL RACES T0 DYNAMIC
{ ACTION-HUMAN INTEREST SALES RECORD!
{ONLY A FEW CHOICE MARKETS ARE STILL
| AVAILABLE! PHONE-WIRE COLLECT TODAY!

INDEPENDENT I
T
C
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Because
Local
~ Sponsors
Buy With Fhat
“Critical Buck,”
The Station
- That Gets

“Next Day”
Results...

You've Got A Live One
When You Buy

KRNT

. TOTAL RADIO
in Des Moines, lowa

In DES MOINES,

that result-getting station is . .
and has always been . .

KRNT RADIO, that “’know-how,
go-now’’ station that keeps pace
with all that’s going on in

Des Moines, lowa’s lively center of
business activity. Because KRNT
has news on the hour, total
sports, the best of music,
dramatic shows, complete weather
and complete service, local
sponsors spend nearly as much

on KRNT RADIO as on the

other 5 Des Moines

stations combined! Beter See Katz Soon: |

SOURCE: LATEST AVAILABLE F. C. C. FIGURES

KRNT RADIO-CBS |

A Cowles Station

wwWw americanradiohistorv com



www.americanradiohistory.com

l

ke

By Kevin B. Sweeney, president, RAB

RADIO

IMPACT
LOST IN A SEA
OF ANNOUNCEMENTS

By limiting their horizons, advertisers could achieve greater sales effectiveness

t Wednesdav, wtwo incidents reminded me for
p1bly that the lost art of frrogram selling is costing
dertisers, agencies, and the broadcast media a con
drable sum each vear.

‘he two incidents:

radio station salesman, certainly a disciple of
@ ration announcement selling, old me a success
4y. A transmission exchange account he had on
fair was cancelling because ot “'no results”™ from
®fic-time announcements. In a frenzy, the sales
"1 suggested a news program. The first program
nught more business than wecks ol announce-
1ts.

ielter of free merchandise plugs

“he same evening, I watched a network television
#gram that, though sponsored by a single adver-
ir, spreads its plugs over three brands which are
W in a welter of frec-merchandise plugs in a very

My half-hour. It rediced to the ad absurdum what

Srue of almost all nighttime network TV now—
# many brands per program.

Nhooaaaaa—I'm not against announcement radio
I announcement television selling and buying,
“atever its guise may be—participation, segments,
' sponsorships, alternate-sponsorships, etc. A dis-
“Dution of eggs into a number of baskets is often
“fadent.

For manv radio advertisers, announcements are

WWW americanradiohistorisecann—

virtually the only path to success. Probably the same
is trie of television, but since the two media are at
far different stages in theirr development, I hesitate
Lo sav ir

Programs almost necessary for some advertisers

But tor other advertsers, programs are indicated:
m lact, ahmost mandatory. And 1t 1s a disservice to
the advertiser when agencies and stations reconi-
mend the annonncement route simply because the
cumulative audience hgures are so large as to I
preposterous.

What does it profit the advernser if his participa
tions reach 439% ot all homes in the nation or i a
metropolitan arca in a week il the blows struck in
these homes are so elancing chat the brand share ol
market stays about the same?

Any advertising plan chat reaches 25-30 % of all
homes cach week should show dramatic sales re-
sults. But, examine younr conscience with the help ol
your research department—how many such plans do
you have on the air now that are showing little or
no results?

There are many handy alibis for failure—"ou
competition is outspending us,” “the copy was
wrong,” “we shoulda had a gimmick that would have
insured display.”

But when the rating services tell you that you

exerted some influence on better than a quarter ol
To page 37
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CBS Owned KMOX-TV
and sky-high tower have

TALLEST IN ST. LOUIS — 1,214 FEET — 651 FEET HIGHER THAN THE OLD TOWER!

B . ~ ' (3 12
BIG AUDIENCE LEAD!
¥ ‘ .' |:i" 1, ¥ g

VWWW arnericanracionisiorv. coms
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THE TV COMMERCIAL
By Harry Wayne McMahan

1 fairly simple way for agencies to put

ately, a popular tirade in the trades has been the

bribery ot agency ])rodli(ters by film commercial
liouses.

This has been blown all out ol proportion, "
seems to e, and there has been lar too much ser-
monizing and far too little problem-solving. The
tact 1s, there's a fairly simple way the agency can
remove this temptation and, at the same time, put
s TV commercial production operations on a busi-
ness-lke basis.

First off, let’s admit bribery exises. The Christmas
season always points 1t up with its king-size liquor
haskets, new suits and devious devices of “good
will”

But most producers are clean. They'd rather sell
on merie. They've seen the business grow up the
hard way the last twelve years and even those who
had an adolescent fling have come Lo more mature
realizations,

Know compromise can be deadly

Most agency production men resist it, too. They
know then ceputation is hieched 1o results—and
compromise can he deadly on borh scores.

by and large, the stuanion is not nearly as serious
as some would have you betieve, 1t's cleaner, for in
stance, than alinost any other such highly competi
tve business.

And what evils do exist can be readily cvadicated.
I'his, in ny opinton, is the responsibilicy ol the
agency jtself T he key is the agency's policy in hand
ling competitive hidls.

HOW

T0 AVOID
PRODUCTION BRIBERY

commercial production on an honest basis

IHere 1s one successiul method 1T would recommend:
L. Furst, set up an “invitation-to-bid” list of pro-

ducers. Four carefully-investigated qualifications are
required of cach:

a. Financial responsibility

b. Technical facilities

¢. Administrative structure (and especially, 18
there one single “account executive” to serve as the
responsible contact for your job all the way throught
the shop?). '

d. Crattsmanship. (Men—directors, cameras
men, editors—arve more mportant than tools in this:
business. Who did what on their sample recls—and
are these same men assured to you on your work?)

Select list according to agency needs

2. Once the suppliers are analyzed on these lout
points, select a list—mavybe 5, maybe 9, maybe 15,
according 1o your agency's size, your technique needs
and your vequured locale of doing business.

a. At least three “live action” houses should
be included. Flhas may requive those of spc‘rializedm‘
experience i cosmerics, automotive, tood, etc.

h. At least three “cartoon” houses should be
included. These may include some ot the above “live
action” houses that double in both techniques. Res
member, in cartoon the designer and animation dis
rector are vital—yoo may want to specily their names
t11 your contracts.

¢. Other houses, specializing in stop motiofl,
prppetry, etc., as required.

3. Announce this “invitation-to-bid” list to &!f
Fo page

32 TELEVISION MAGAZINY. / Dioga Book, 1959
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BIEL YA BILIMY
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At the service station, gasoline, oil,
tires, and accessories advertised on
WW]J-TV are more apt to get atten-
tion, more likely to be purchased.

The reason? WW]J-TV adds an extra
measure of believability to your ad-
vertising. People in southeastern
Michigan have faith in WWJ-TV,
recognize its leadership, appreciate
its high standards.

Give your spring campaigns this big
advantage. Buy WWJ-TV, Detroit’s
Believability Station.

ASSOCIATE AM-FM STATION WWIJ

Firstin Michigan e Owned & operated by The Detroit News

[ ] National Representatives: Peters, Griffin, Woodward, Inc.

WWW americanradiohistorvconm————————
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BUYING
DETROIT AND
SOUTHEAST

NOW!
WXYZ-TV

YOUR BEST BUY
IN MICHIGAN

IS NOW A BETTER
BUY THAN EVER!

NE

TOWER!

tallest TV tower in south-
east Michigan

POWER!

blanketing an even larger
area with a powerful signal

NEW

wxyz-tv adds new viewers
running into the hundreds
of thousands

NEW

COVERAGE!

wxyz adds scores of sub-
urbs, towns and cities

i X

Now transmitting from the
heart of America’s fifth market
... center of Southeast
Michigan's population shift!

This huge 1,073 ft. tower per-
mits WXYZ-TV to blanket a
larger area than ever with o
powerful signal . . . adding
hundreds of thousands of
viewers to its coverage area!
pow WXYZ-TV gserves
people, better!

=  ansaa
BROADCAST HOUSE - 10 Mile and North-
weulern, 14 milor northwedl of contral Delroll

WXYZ-TV

CHANNEL

peTroiT ABC

Represented Nationally by BLAIR.TV

34

HUNTINGTON From page 23

Akron Beacon Journal learned that
there is a big, measurable difference
between “total daily newspaper
audience” and the audience of an
advertiser in that newspaper. How-
cver, twenty years later, the 1958
newspaper booklet says “of these
869, of Akron Beacon Journal
housewives who read the local daily
newspaper, each and every one had
the opportunity to see each and
every ad in the newspaper!?”” The
italics are theirs. T'd shift them to
the word “opportunity.” Just as the
women had the opportunity (o read,
so too they had the opportunity to
be run over by a newspaper truck.
Opportunity is not nearly as im-
portant as its execution.

It you go back, you'll find (as the
newspapers found) that instead of
the average advertiser reaching all
the newspaper readers, as they now
would have vou infer, 379, ol the
rated ads reached only 19, of the
newspaper  readers, 779, reached
109, or less. We lcarned that page
readership ran [rom 1009, on page
one (which carried no advertising)
to 2% on page 12 (all advertsing).

Opportunity vs. actual exposure

In other words, the Advertising
Rescarch Foundation of the Associa-
tion of National Adverusers and the
Amecrican  Assoctation of Advertis-
ing Agencies, in co-operation with
the newspaper burcau, reported in
October 1939 that the  July 27th,
1939 issue ol The Akron Beacon
Jorwraal proved thae there is a great
difference berween the opporiwnity
lor exposure and actual exposure.
\nd with the average home today
spending over b hours a day watch-
ing TV, 1 wonder what today’s score
would be lor che 379, ot the ads
whose pre-T'V ovating was only 19,

Remember thae the newspapers’
facts were based on interviews with
people who said they read the paper,
which  means  that  non-readers
weren't even interviewed.

No maceer how loud the music or
how dramatic their T'V-hke com
mercial, they cannot drown out the
loss ol over 118 million lines ol
newspaper advertsing last year, Re
search is needed to help advertisers,
but this latest technique  should
prove once more that big numbers
that don't make sense won’t wake
[HATRHY IND

FELEVISION MACAZINEG / Dagi Book, 1089

www americanradiohistorv. com
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WILSON From page 25 i
tionalist, has something to say, and|
can without constant repetition. |

Our second choice would be preu)l
girls, preferably with a proper el
cort. There are some things you can'y
fight, and glamour gals continue fg
mnake good copy and are ideal pig
ture subjects. We have also found
that a distinct asset for any visiting
celebrity can be an intcresting, well|
trained pet.

Advice to the visiting celebrity !

Our ten points of advice to thy
visiting artist which agency, adver!
tiser and stations might use as g
guide would read as follows: |

1. Above all—be pleasant.

2. Dress well and be well-groomed.

3. Have something to say buil
don’t be the broken record type. |

4. Be on time for all appoint
ments, and don’t complicate the
schedule with personal commit|
ments, il you can avoid them.

5. Study the schedule carefully
and be prepared to be on the go far
from 16 to 18 hours. (This will work
il the schedule provides ample timg
lor all appoinunents and include
time for a quick nap.)

6. If you have a distinctive costume
or props, plan to bring them along

7. Provide as much detailed ad
vance information as possible that
will help in arranging interviews!
with food, sports, outdoor, travel
and other specialized editors and
feature writers for magazine supple®
ments, |

8. Give some advance thonght 6
what you'll say in interviews and e
view this with the station repre
sentatives who have arranged youl
visit. 'This will cnable them to sél|
the direction and tone of the inter
views, especially Tor TV and radie

9. Cooperate  with  local  reprée
seatatives of your sponsor or spom
sors, within reason. Let the publicity
department guide you in this,

10, Advise the publicity depart
ment in advance of plans for arrival
hotel  accommodations (i you ar
range for them) and departure. Alse
advise and  give pertinene  back
ground information on other })C()[Jlf
in your party.

It there is still any doubt of the
value of the stur visit, we invite you
to come up and sce us sometime
We'd like to show you our clippings

NI

d
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unother thriller-diller from WJRT—

“How’s this for undercover work, Chief?”’

~l s o&omm e, |

ligiiiy

- A e
‘—_—-———-

“You're getting warm, Ponsonby. But next time try WJRT. It's the
efficient way to blanket Flint, Lansing, Saginaw and Bay City.”

Hottest thing in mid-Michigan TV: WJRT,
he single-station way to reach the nearly half-
‘nillion TV households in mid-Michigan. And
surely the most efficient way—for WJRT covers
Jl four mid-Michigan metropolitan areas—
i#lint, Lansing, Saginaw and Bay City—with a

CHANNEL

grade “A” or better signal. No further need to
look in from the outside. WJRT gives you
penetration from within. If you want to tell
your story in Flint, Lansing, Saginaw and Bay
City, WJRT is the way to cover all four with a
single-station buy. Come on in; the selling’s fine.

ABC Primary Affiliate

Represented by HARRINGTON, RIGHTER & PARSONS, INC.

New York « Chicago » Detroit ¢« Boston « San Francisco » Atlanta

WwWWw americanradiohistorv com e o
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Networ
Networ |
Network C 13 b

W N EW-T\I..13 5

Independent D~ 89 i

Independent E 7.3
ndependent F 59

Aaarn, as 1 cvery monthly

report suice e mceprion

of Aroetron, /7T NES -1 s rated
NEW YORK’S LEADING
INDEPENDENT
TELE\IISIDN STATIDM

. Slgn-0On 1o Slyn Oft, Entire Week, For Tho s Each Station Broadcasts

-

METROPOLITAN
BROADCASTING
CORPORATION

|
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IWEENEY From page 29

e total families in the area for a
‘rolonged period and that most ab-
Hlute measurement of success, cases
hipped to dealers, does not show a
ignificant rise, couldn’t it be the
wtensity of the influence on the con-
nmer that is to blame?

At the risk of wading into a pool
that is beyond my depth—it seems to
ie that some advertisers, like tyro
nles managers, want sales calls at
he expense of actual sales. Twelve
alls, no sales, can never be as good
record as three calls, one sale, un-
:ss you believe that the implanted
rand image will Lazarus-like arise
1onths later to force the sale.

ietter to concentrate?

More limited horizons might
wring more success. For instance,
vouldn’t the third-ranking brand of
nayonnaise in Indianapolis (9.29,
of the market) be well advised to
ero in on about 109, of the total
navonnaise market, concentrate on
elling it, rather than spreading it-
elf thin over the total market?

Wouldn't that nationally-adver-
ised margarine that shows up in
3th place in a February, 1959 RAB
urvey be smarter to talk repeatedly
o the same 59, of the margarine
isers rather than to one-fourth of
he United States? Seems to mc that
t would better their 1%, brand
hare il they could convince even a
‘iny percentage!

That’s what programs can do—
lalk repeatedly to the same people.
“And “repeatedly” doesn’t mcan each
wveek in my dictionary. It should
mnean  with high-velocity products
ike the above several times in one
“lay, or Detter still, several times in
‘he course of an hour. No one knows
fiow people remember and forget
but they do know how quickly peo-
Sile forget—409, forget in 20 minutes,
swver half in an hour.

Putting aside the other bencfits of
xclusive program  sponsorship for
some advertisers, a program’s ability
o repeat and repeat on the same
Saxdy of identifiable prospects is be-
~oming more important each year.
*  With thousands of advertising im-
‘ pressions vying for the prospects’ at-
ttention daily, the one-sponsor pro-

‘oram offers to the advertisers who
‘can use them properly a paradox—
Cincreased sales through decreased
Seireplation, END

McMAHAN From page 32

concerned, with the related fact that
one new supplier is to be added to
the list every six months—and one
dropped!

a. The kecnness of competition
then is based on agency policy, not
job-to-job whims.

b. The agency producer’s time is
conserved—and his viewpoint made
more objcctive—by required semi-
annual review of all current and
prospective suppliers.

4. Three bids are required on
every job. There may be rare excep-
tions, as when a conunued rclation-
ship is essential to the best interests
of the account.—-But this must be
done only with the full understand-
ing and approval ol the client.

a. Specifications  submitted  [or
bids should be in writing with spaces
for the supplier to insert his quotes
and conditions ol bid. These identi-
cal forms with the three competitive
bids become a part of agency record
and prevent the “rigging” ol spedi-
fications designed to get lalse bids.

b. The “invitation-to-bid” list has
previously cstablished that each of
the producers is competent. Hence
all bids are valid and the low bid
gets the contract. No bid should ever
be solicited, then rcjected “tor other
reasons,” when it is low. Watch this!

A semi-annval review

5. Review semi-annually the rec-
ords ol placement of work by the
agency. This is a job lor someone
over and above the man responsible
for tetting the contracts. Perhaps it
is donc outside the TV department.

a. Review overall patterns in
placement of work.

b. Review specification-bid lorms
on individual jobs. I an agency
date-reccived stamp is used, espe-
cially note it the low bid invariably
is the last received (this is the old
trick of collusion).

c. Review the continuing pattern
of the “invitation-to-bid" list.

Summed up, this successtul plan
is advantageous to agency, client and
production house. It removes temp-
tation. It forces periodic review ol
the fast-changing business, yet on a
less time-consuming basis. It keeps
producers on their toes, yet guaran-
tees them a square deal for value re-
ceived. It gives the agency a business-
like policy. And it gives the ad-
vertiser his money’s worth. END

TELEVISION MAGAZINE / Data Book, 1959
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My Mommy Listens
to KFWB

More mommies, more
daddies, more everybodies
listen to KFWB around the
clock in Los Angeles.

Hooper rates KFWB a fat
first with a 32.49% share
...more audience than all
four networks combined!
Pulse confirms KFWB’s
leadership. .. proving that
KFWB l|eads the second
station in the market by
33%. the third station by
429.

Buy KFWB...first in Los

Angeles. It’s the thing to
do!

6419 Hollywood Blvd., Hollywood 28 / HO 3-5151

ROBERT M. PURCELL. President and Gen. Manager
MILTON N. KLEIN, Sates Manager
Represented nationally by JOKN SBLAIR & CO.

37
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Stations on the move...

in markets on the move!

KO'T'V...

The first station in everv rating report for the last 10 years—in the rich half of Oklahoma.®)

KGUL.....

The station (now second) with the neiw look in dynamic Houston—forecasted as the 0t largest U.S. city by 1960.()

‘Nr —1 TV
AN E—J FORT WAYNE @

Now the first station in lndiana’s seecond market-—in retail, food and drug sales plus buying income. (3

W ﬁ S H .
INDIANAPOLIS ®

The first stution in Indiana’s first mavket (and T TV market) in every rating report for the last -4 years. ()

(1) ARB, Nieluen, Faloral Resorve, (2) Nislken Arew Nav.-Dee, '58. (3) ARB Nov, '38. (1) ARD, Nielsen.

T[ 'i E (:() R I N TH lA N STAT I () N S Responsibility in Broadcasting

KOTV Tulsa e  KGUL TV Houston o WANE & WANE-TV Forc Wayne o  WISH & WISH-TV Indianapolis

www americanradiohistorv com
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Market
data correlated to television areas

County-by-county coverage

Advertiser investments in network and
spot TV.

TELEVISION MAGAZINE

DATA BOOK 1959

]n(luding both spot and network activity. gross
television time charges totaled over one billion
dilars in 1958.
Spot expenditures, reported by TvB-Rorabaugh,
fse to $511,704,000 during the year—an increase ol
19, trom 1957 In addition, each individual quarter
us increasingly higher than the comparative quarter
te previous year.
 The largest increases in spot activity took place
1 the daytime (which accounted for almost 369
it the money spent on spot) and in announcements
ad participations (which added to almost 739, of
le year’'s expenditures) rather than ID’s and pro-
fams.
' Procter & Gamble Co. again was the year's leading
»ot advertiser with a total of $33,833,100 (an 1in-
Yease of over 309,). Six other companies remained
1 the list of top ten spot advertisers, although there
‘as a reshufle in rank. The three new companies
Hlded to the list this year were Adell Chemical Co.
“vhich almost tripled its spot expenditure from the
Wreceding year), American Home Products Corp.
End Warner-Lambert Pharm. Co.
Food and Groceries again ranked above all other
Sroduct groups classified, with a total expenditure of
135,662,000. Next were Cosmetics and Toiletries,
d Drug Products.
The section on spot expenditures (page 89) lists
Il TV activity by national or regional advertisers
ho used announcements and participations, ID’s or

GROSS NETWORK TIMES SALES
1958 . ... $566,590,401
1957 .. .. 516,201,566
1956 .. ... 488,167,634
1955 ... 406,899,059
1954 . 320,154,274
1953 e e 227,585,656
1952 ..o 180,794,780
Source: Publishers Information Bureau

programs on a market-by-market basis. These figures,
supplied by TvB-Rorabaugh, are broken down by
product classification and the top 100 advertisers.

Gross network time expenditures, reported by
[LNA-BAR Network TV Service, rosc to $566,590,-
401—an increase of 99, from 1957.

Procter & Gamble Co. maintained the lcad in net-
work advertising as well as spot activity. Their gross
network time billings amounted to $50,638,647.

TELEVISION MAGAZINE's estimates of gross time
and talent costs are listed separately for all com-
panies, their products and programs in the Net-
work Expenditure section. Product listings were
supplied by the networks. The companies that spent
the most money on time and talent for network TV
programs during the year are listed below. Nine out
of ten of these advertisers are the same as the pre-
ceding year, although there have been changes in

rank. The new addition to the list is Bristol-Myers
To next page

TELEVISION MAGAZINE / Data Book, 1959 39

WWW americanradiohistorv conr =



www.americanradiohistory.com

Co., with Ford Motor Co. dropping
to 11th position. It is interesting to
note that the top ten for time and
talent combined are the samce top
ten advertisers {for time alone. How-
ever, the addition of production
costs has caused a dilterence in
ranking order due (o variance in
cost of individual programs.

Exclusive production estimates

Production expenditures that have
been included in these figures arc
also listed scparately for each indi-
vidual progiam on a per-telecast basis
(page 44). These are cxclusive esti-
mates of TELEvIsION NMaGazINE and
include agency commissions but not
commercial production costs. In gen-
eral, regularly sponsored network
programs showed little or no change
in production costs from the pre-
ceding vcar. IHowever, there were
more numerous costly one-time-onlv
programs, hcaded by Wonderful
Town, which involved $588,000 in
production costs.

A listing of six rating services that
measure performance of TV pro-
grams can be found on page 93,

TOP TEN SPOT ADVERTISERS
Estimated gross time expenditures in 1958

Rank Company Expenditures
1. Procter & Gamble Co. ... $33,833,100
2. Lever Brothers Co. ....... 16,578,900
3. Adell Chemical Co. ...... 12,324,900
4. General Foods Corp. ..... 11,008,000
5. Colgate-Palmolive Co. 10,998,500
6. Brown & Williamson
Tob. Co. ............ .. 9,413,500
7. Continental Baking Co. ... 9,223,900
8. Warner-Lambert Pharm. Co. 8,833,100
Miles Laboratories 7,895,900
10. American Home Products
Corp. ... .. ... ..., 7,275,600

SPOT TV EXPENDITURES
BY TIME OF DAY (1958)

Day ................ $182,712,000 (35.7%)
Night ... ... ... 273,111,000 (53.4%}
Late Night ... ... ... 55,881,000 (10.9%)

SPOT TV EXPENDITURES
BY QUARTERS (1958)
First quarter ........... . .... $119,062,000
Second quarter ... ... ... .. 130,353,000
Third quarter . ........ ... ... 113,184,000
Fourth quarter . .......... ... 149,105,000

Four-quarter total ... ... . .. .. $511,704,000

SPOT EXPENDITURES
BY TYPE OF SPOT (1958)

Announcements &
Participations ... ... $371,934,000 {72.7%)

56,804,000 (11.1%)
82,966,000 (16.2%)

Source: TVB-Rorabaugh

along with a descriptuon ol each
separate report, Ircquency, method
and sample size, survey period, de-
livery date, and data supplied. In
addition, therce is a2 market-by-market
calendar ol local TV rating reports
listing all areas and frequencies ol
survevs to be made by American
Research Burcau, Inc, A. C. Nielsen

Co., Pulse, Inc., and Videodex, Iy
during 1959.

Changes in TV  penetratio
throughout the last four years ca
be noted in data supplied by A. (
Nielsen Co. Percentages are given for
total U.S. and broken down by mar:
ket sections (territories and county

size) and houschold characteristics .
f

|1

TRANSCONTINENT TELEVISION CORPORATION

Offices: 70 Niagara Street, Buffalo, MOhawk 2600 . 15 East 47th Street, New York City, PLaza 1-3030

VATAVAYAYAV R N CcOom
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§ age ol housewife and by family
)

drket-by-market set count

ELEVISION MAGAZINE's exclusive
rket-by-market set count estimates
aMarch, 1959 reflect the most cur-
& shilts in the ever-changing cov-
pce picture. Facility and afhliation
fhges and addition or deletion of
mons have all been considered.
¢+ number of TV homes and the
getration figure for each market
r based on the station with the

maxunum amount ol coverage in
that market. However, a complete
list ol all TV stations and their net-
work afliliations lor cach market are
given.

In addition o TV homes, their
location by counties lor each market
niay be lound beginning on page
103. Total househelds. population
and retail sales are listed for further
comparative purposes.

TV Markets vs. Standard Metro-
politan Markets dynamically points

up the extensive coverage ol tele-

THE TOP TEN NETWORK ADVERTISERS

Estimated gross time and production expenditures

vision markets and the overlap into
various trading areas.

Comparative inlormation, such as
population, households and retail
sales, mcluded m TV market sections
was supplied by Sales Management’s
1958 “Survey ol Buving Power.

The directory section

The directories (beginning on page
197) include stations, station repre-
sentatives, group-owned stations, net-
works, and syndicated and feature
filn distributors.

1958 1957 1956 1955 1954 1953 1952
¢pany Rank  Expenditure Rank Expenditure Rank Expenditure Rank Expenditure Rank Expenditure Rank Expenditure Rank Expenditure
{000) {000) {000) {000) (000} (000) {000}

iter & Gamble 1 $68,948 1 $66,325 1 $62,045 1 $46,949 1 $31,025 1 $21,300 1 $20,574
Steral Motors 2 40,206 7 23,776 2 36,221 3 26,340 3 18,480 4 12,880 7 9,044
Mate-Palmolive .. 3 31,022 4 25,278 5 26,224 4 25,559 2 19,485 2 16,260 2 12,464
fer Brothers ... ... 4 28,973 6 24,160 10 16,512 9 10,763 5 11,131
jeral Foods 5 28,802 3 25,576 3 29126 6 21,651 6 16,450 6 11,432 3 11,871
{wol-Myers . 6 26,504
Airican Home Prod. .... 7 26,026 8 23,094 8 19,793
Jotte ... 8 25,235 5 24,709 6 23,210 5 22,684 5 17,190 7 11,000 9 7.286
M. Reynolds 9 24,692 10 21,037 9 17,769 8 17,615 4 17,810 3 13,276 4 11,131
@sler 10 20,784 2 28,458 4 27,609 2 27,615 9 12,730

R Motors . 9 22,081 7 20,228 9 16,389 10 7,091
Atrican Tobacco . 7 17,786 7 15,700 5 12,247 6 10,693
Geral Mills 10 15,030 10 12,545

@eral Electric 8 13,800 10 8,958

leit & Myers . 8 10,777 8 7,403

ERVICING AND SELLING are two key words that dominate the objectives of Transcontinent stations.

Uhether it’s...

WGR-TV and WGR Radio, Buffalo, blanketing the mighty and prosperous market of Western

New York known as the Niagara Frontier, or... WROC-TV, Rochester, with its 26.5% coverage advantage
the thriving 13-county industrial and agricultural area in up-state New York, or ... WNEP-TV,
cranton-Wilkes-Barre, with the most powerful transmitter serving Northeastern Pennsylvania, the state’s
third largest matket, or ... WSVA-TV and WSVA Radio, Harrisonburg, covering the rich and diversified
Shenandoah Valley area in Virginia ...

you'll find the Transcontinent station is well-known as a symbol of service to audiences and a symbol of

ales to advertisers. Experienced management, intelligent program balance, strong merchandising and promotion

, and a genuine feeling of community responsibility are basic characteristics that advertisers

of by when t y s .
& A TRANSCONTINENT STATION

'GR-TV, WGR, Buffalo, N.Y. - WROC-TV, Rochester, N.Y. - WSVA-TV, WSVA, Harrisonburg, Va. - represented by Peters, Griffin, Woodward
WNEP-TV, Scranton-Wilkes-Barre, Pa., represented by Avery-Knodel

www americanradiohistorv.com
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Nice Fresh
» PLOPLE=
for Nale GHEAP !

NEULEALNLNLLNL L L NEL LN NL L NL L NL AL NLNLALNLNLANLNLNLNE |

We offer you a wide assortment. (

We offer, too, something less
obvious, but equally important —
unless, of course, you LIKE to
buy audience like potatoes

Eager young consumers or, if
you prefer, the rich, mature-
type chockful of deep down
purchasing power. And all at

I5>BARGAIN PRICES! <1 \ or yard goods.

afn afie ofe ofin ol ofe ofie ole e .ofie oo ofie. obe ofe. ol oo oo ofie o obe ofe ofte ofie. ofe. obe oo oo ofie o ofe ofe B ofe o ofe ofe.

Along with rating points, we offer you the
believability, the action-getting quality of WEWS. The
station where a 15-minute women’s program was sold
out so constantly it had to be extended to 90 minutes.
Where two other performers brought in $229,000 in three
weeks when they plugged vacation tours to Europe.

o afe e afe o o _ofe ofe. e sbe . _ofe
L iR B gl _aia. _gia. ain aia. in. i ta. _aia 4

Where, in short, the most popular personalities in town make sure you '
buy not just “time” but attention, respect, and action. :: Bear it in mind,
please, when you order your next supply of people in Northern Ohio.

Clrannel S
w E w s FORST 1N

——

CLEY ELANID

|
SCRIPPS-HOWARD RADIO, Inc., Prop. |

Represented by Blair-TV An ABC-TV Affiliate ‘

www americanradiohistorv com
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NETWORK TV EXPENDITURES

Estimates
. A. S. R. Products Corp. $ 136,301
7. Acad. of Mot. Pict. A & S 212,616
1. Alberta Cuiver Co. 1,434,882
1. Aldan Rug Mills, Inc. 31,590
7. Aluminium, Ltd. 478,638
°7, Aluminium Ca. af Amer. 1,531,362
7. Amana Refrigeratian, Inc. 249 264
%, Am. Broadcasting, Param. Thea. 237,387
1 'H, Amer. Can Ca. 1,2 53 570
| 3. Amer. Character Doll Co. 59,164
1, Amer, Chicle Co. 2,969,625
7. Amer. Dairy Assn. 996,376
7. Amer. Express Co. 67,940
4. Amer. Gas Assn. 1,549,530
| i, Amer. Home Prad. Corp. 20,507,683
1. Amer. Machine & Faundry Co. 720,590
7. Amer. Petrofing, Inc, 26,156
0. Amer. Tel. & Tel. Co. 1,190,176
‘2. Amer. Tobacco Ca. 11,252,180
0. Amity Leather Products Co. 141,026
‘ 7. Armour & Co. 3,532,737
3. Armstrong Cork Co. 2,764,452
| |1. Arnald Schwinn & Co. 150,490
| “2. Associated Products, Inc. 1,377,336
t % .Atlantis Sales Carp. 1.322,987
l i3, Ballantine P. & Sons 130,931
‘ ‘B, Boyuk Cigars, Inc. 743,001
‘4, Beech Nut Life Savers, Inc. 2,476,177
{ 0. Bell & Howell Co. 730,733
I |5. Beltone Hearing Aid Co, 36,891
| 15, Bird & Son, Inc. 139,822
1. Bishap, Hazel, Inc. 2112,594
S. Black Drug Co., Inc 1,357,243
2. Borden Co., The 1,860,634
S. Breck, Jahn, H., Inc 1.025,460
3. Brillo Mfg. Co. 925,190
#d. Bristol-Myers Ca. 16072,802
9. Brown Shoe Co., Inc. 5,397
3. Brawn & Williamson Tob. Co. 8,250,471
[l. Bulova Watch Co. 1 667,057
.1, Bymart Tintair, Inc, 59,901
'3, California Prune Advs. Bd. 129,816
.3. Campbeli Soup Ca. 4233,743
4. Canada Dry Corp. 68,562
i1, Canadian Breweries, Ltd. 268,749
:3, Carnation Co. 2 661,252
15, Carter Products, Inc. 2,340,095
9. Chemstrand Corp. 1,506,984
1. Chesebrough Ponds, Inc. 3.098,078
0. Chrysler Corp. 14 341,471
53. Church & Dwight Co., Inc. 266,575
1% Clairal, Inc. 294,795
#3. Clinton Engines Corp. 105,847
., 2. Colgate Palmalive Co. 22,857,497
8. Consolidated Cigar Corp. 80,151
36. Cansolidated Electron Ind. Cr. 94,623
1. Consolidated Faods Corp. 74,500
19. Continentai Baking Co. 740,261
12, Coopers, Inc. 74,161
%, Corn Porducts Co. 4,927,204
9. Cracker Jack Co., The 207,372
J&. Distillers’ Corp., Seagram’s Ld. 876,022
2. Dormeyer Corp. 40,831
7'%27. Dow Chemical Co. 598,592
1}-53. Drackett Co. 1,699,539
|38, Drexel Furniture Co. 34,706
l’, 1. DuPont, DeNemours, E. 1. Ca. 2871 026
' 55, Eastco, Inc. 257, 956
" {4, Eastman Kadak Ca. 5,937, ‘361
* 5. Elgin National Watch Co. 288,857
' 4%, Foctor, Max & Co. 1,895,612
L U38  Falstoff Brewing Corp. 269,879
74, Firestone Tire & Rubber Co. 1,597,171
0. Flarida Citrus Commission 944,625
12. Flarists’ Telegraph Del. A, B07,468
1. Fard Moator Co, 12,561,121
5. General Electric Ca. 5,295,996
i cral Foods Corp. 20,733,118
1; General Mills, Inc. 10,790,118
Gonaral Motors Corp. 20,593,366

191. General Time Corp. $122,935
66. Gerber Products Co. 1,713,996
232. Gilbert, A. C., Co. 29,730

7. Gllleﬂ'e Co. 16,132,360
231. Gaebel Brewing Co. 31,585
89. Gold Seal Ca. 1,195,315
162. Gaadrich, B. F., Co. 228,860
64. Goodyear Tire ‘& Rubber Co. 1,779,195
195. Gassard, H. W., Co. 96,190
115, Graham, Billy, Evang. Assn. 778,011
72. Greyhound Carp. 1,633,818
131. Gulf Oil Corp. 549,012
104. Hallmark Cards, Inc. 920,650
145, Hamm, Theadore Brew. Co. 366,480
187. Hanes, P. H. Knitting Co. 134,494
147. Hartz Mountain Prods. 311,101
114. Heinz H. J. Co. 795,518
46. Helene Curtis, Ind. Inc. 2,938,475
130. Hill's Brothers Coffee, Inc. 558,338
141. Hoaver Co. 404,470
217. Hygrade Faod Prod. Corp. 48,224
220. ldeal Toy Corp. 46,325
173. Insuroance Co. of North Amer. 184,117
176. International Shoe Co. 175,858
165. Jackson Brewing Co. 216,155
229. Jackson & Perkins Co. 31,71
135. Jerclaydon, Inc. 495,102
215. Johnson, Howard, D. Co. 53,064
55. Johnson & Johnson 2,461,026
26. Johnson, §, C., & Son, Inc. 5242 277
39. Kaiser Industries Corp. 3,387,268
15. Kellagg Co 10,290,885
134. Kemper Insurance 503,057
203. Kendall Co. 73,297
189. Keystone Camera Co., Inc. 129,893
44, Kimberly Clark Corp. 2,966,771
233. Knapp Monarch Co. 7,180
156, Lehn & Fink Products Corp. 251,833

3. Lever Brathers Co. 21,958,373
129. Lewis Hawe Co. 562,503
73. Libbey Owens Ford Glass Co. 1,623,869
81. Libby, McNeill & Libby i 427,4]1
13. Liggett & Myers Tobacco Co. 10,849,983
18. Lorillard, P., Co. 9 791,226
200. Lowe, Joe, Corp. 76,505
125. Ludens, Inc. 600,325
124, Manhattan Shirt Co. 639,070
71. Mars, Inc. 1,666,141
226. Marx, Louis, & Co. 36,048
136. Mattel, Inc. 492,945
56. Mennen Co. 2,380,733
10)1. Mentholatum Co. 57,654
30. Miles Laborataries, Inc. 4,785,393
113. Miller Brewing Co. 805,288
117. Minnesota Mining & M#fg. Co. 756,064
214. Minute Maid Corp. 57,778
140. Mogen David Wine Carp. 415,331
146. Monsanto Chemical Co. 316,256
177. Murray Corp. of America 167,318
163. Mutual Benefit Hith. & Acc. As. 220,526
154. Nat’l. Assn. of Insur. Agnts. 258,787
35. National Biscuit Co. 3,596,818
158. National Brewing Co. 40,980
223. Nat’l. Citizens, Eisenhower/Nix. 39,618
20. Nat’‘l. Dairy Prods. Corp. 6,709,514
238. Nat’l. Federation of Post Off. 25,788
144. Nat, Grape Co., of Assn. Inec. 385,735
166. National Presto Industries 212,999
36, Nestle Co., Inc.,, The 3,537,424
218. N. Y. State Republican Comm. 47,845
175. Niagara Therapl M¢ég. Corp. 179,689
108. North Amer. ilips Co., Inc. 840.729
107. Naxzema Chemical Co. 856,729
143, Olin Mathiesan Chem. Corp. 392,868
234. Osrow Products, Co., Inec. 27,126
138. Qutboard Marine Corp. 470,241
96. Pan Amer. World Airways 1,002,600
60. Pet Milkk Ca. 2,211,093
174, Peter Paul, Inc. 179,770
16. Pharmaceuticals, Inc. 10,173,557
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for 238 Network TV Advertisers Who Spent $25,000 or More During 1958

216. Philadelphia & Reading Cor 48,297
178. Philco Corp. P ?6%1626
28. Philip Morris, Inc. 4 967i0|2
122. Phillips Van Heusen Corp. 699,234
27. Pillsbury Mills, Ine. 5,205,578
111. Pittsburgh Plate Glass Ca. 811,189
94. Palaraid Corp. 1,031,872
164. Polk Miller Products Corp. 217,864
1. Procter & Gamble Co. 50,638,647
34. Prudential Ins. Co. of Amer. 3,826,756
126. Purex Corp. Ltd. 599,590
31. Quaker Qats Co. 4,693,728
21. Radio Corp. of America 6,458,126
40. Ralston Purina Co. 3,376,044
139. Renault, Inc. 420,028
194. Republican Nat‘l. Comm. 102,048
22. Revlon, Inec. 6,309,037
161. Rexoll Drug Co. 4,455
57. Reynolds Metails Co. 2,358,852
9. Reynolds, R. J. Tob. Co. 16,022,213
148, Ritchie, Horold F., Inc. 303,350
205. Rock of Ages Corp. 69,397
152. Ronson Corp. 279,595
99. Royal McBee Corp. 965,724
109. Rubinstein, Helena, Inc. 822,346
123. Bandura Co., Inc. 684,315
197. Savings & Loan Found., inc. 84,387
184. Schering Corp. 140,675
65. Schick, Inc. 1,737,741
50. Schiitz, Joseph Brew. Co. 2,724,378
38. Scott Poper Co. 3,418,096
75. Sears Roebuck & Co. 1,552,128
84. Seven Up Co. 1,368,282
160. Sheaffer, W. A. Pen Co 236,340
110. Shulton, Inc. 812,095
59, Singer Manufacturing Co. 2,225,091
219. Smith Brothers, Inec. 46,877
192, Smith, Kline & French Labs. 112,990
67. Socony Mobil Oil Co., Inc. 1,709,593
227. Speedway Petroleum Corp. 34,711
91. Speidel Co. 1,133,904
48. Sperry Rand Corp. 2,802,210
132. Staley, A. E. Mfg. Co. 513,850
23. Standard Brands, Inc. 6,144,983
128. Standard Oil Co. of Ind. 585,326
224. Standard Oil Co. of Ohio 38,072
172. Star Kist Foods, Inec. 184,596
142. State Farm Mutual Auto Ins. 399,325
17. Sterling Drug, inc. 9,919,859
182. Sterns Nurseries, Inc. 143,546
199. Stroh Brewery Co. 77,481
204. Studebaker Packard Corp. 71,380
93. Sunbeam Corp. 1,125,580
92. Sunshire Biscuits, Inc. 1,130,508
63. Sweets Co. of Amer. Inc. 1,838,374
45. Swift & Co. 2.953,650
53. Sylvania Elec. Prods. Ine. 2,597,008
180. Technica! Tape Corp. 150,634
221. Teleweather, Inc. 42,756
171. Texas Co., The 200,621
116, Time, Inc. 774,563
83. U. S. Rubber Co. 1,372,000
42, U. S. Steel Corp. 3,086,950
100. U. S. Time Corp, The 963,377
87. Union Carbide Corp. 1305 373
208. United Republican Dinners 66,174
105. Van Camp Sea Food, Co., Inc. 920,195
212. Van Raalte Co., Inc. 59,499
133. Viek Chemical Co. 510,621
179. Wander Co. 154,080
47. Warner Lambert Pharma. Co. 2,892,606
235, Washington, State of 26.910
32. Westinghouse Elec. Corp. 4,639.231
236. White Motor Co., The 26,18
78. Wildroot Co., Inc. 1,509,171
170. Williamson Dickie Mfg. Ca. 202,650
210. Young, W. F.. Inc. 62,691
168. Zenith Radia Carp. 211,275

Source: LNA.BAR—As released by Tv8
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Per-telecast estimales for network telem-

sion programs broadcast dum'ng 19585

Agency commassions are immcluded.

PRODUCTION ESTIMATES

ELEVISION MAGAZINE's exclusive estimates of pro-

duction costs for 1958 network TV programs
indicate a leveling oft in prices of regularly spon-
sored shows with the average program showing little
or no increasc over the preceding year. On the other
hand, the number of individual programs costing
$200,000 or more increased over the previous year.
However, no program matched the high point of
last scason which was General Motors’ Fiftieth An-
niversary Show ($705,800).

This season’s highest cost was for 1Wonderful
Town, with a production expenditure of $588,000
(shared by Canadian Breweries, Ltd., General Time
Corp., and Procter & Gamble Co.). This was fol-
lowed by the Rose Bowl Football Game (Gillette
Co.) which cost $500,000, and the Lucille Ball/Desi

PROGRAM

Arnaz Show (Ford Motor Co.) with $350,000 in pro-
duction expenses for each of its three telecasts.
Triple Crown Races (Gillette Co.) at $303,000; and
the Bing Crosby Show (General Motors Corp.),
Gateways to the Mind (American Tel. & Tel. Co.),
and the Miss America Pageant (Philco Corp.) with
an estimated cost of $300,000 each, incurred the
next highest production expenditures.

Per-telecast production costs, which include
agency commissions but not commercial production
expenses, are listed below by program, network and
advertiser. Where more than one advertiser is listed
per program, the expenditure i1s on an alternate or
shared basis. The expenditure listed is the total pro-
duction cost per telecast, unless otherwise noted
under the program title.

NETWORK ADVERTISER PER TELECAST PROGRAM NETWORK ADVERTISER PER TELECAST
Adorn Playhouse (R} CBS  Gillette Co. $15,000 All Star Football Game (L) ABC  Canadion Breweries, Ltd. $200,000
Adventure At Scoftt Island (F) 1 ABC  Reynolds, R.J. Tobacco Co. 37,000 liggett & Myers Tobacco Co.
Adventures of Jim Bowie (F) ABC  American Chicle Co. 33,500 Mennen Co.
Adventures of McGraw (F) NBC  Procter & Gamble Co. 37,500 Standard Oil Co.
Adventures of Ozzie & AHl-Star Gotf (F) ABC  Miller Brewing Co. 20,500
Harriet (F) ABC  Eostman Kodak Co. 45,000 LD BT o
Wildroot Co., Inc.
Quaker Oals Co. American Bandstand
Amahl and the Night Visitors (L) | NBC General Motors Corp. 75,000 0 . 1.700
Adventures of Rin Tin Tin (F) I ABC  National Biscuit Co. 30,000 tl/‘l:i::::i:::i‘::ﬁons) 225 :::l:i::;?:;red ’700
Adventures of Robin Hood (F) CBS )\/t\)/fz\lr;s:;r;chzhnson 35,000 Andy’s Gang (F) NBC Minnesoto Mining & Mfg. Co. 7,000
: Ann Sothern Show (F) CBS  General Foods Corp. 45,000
Air Power (R) CBS  Prudential Insurance Co. of America 19,000 Anybody Can Play (L) ABC  Reynolds, R. J., Tobacco Co. 21,000
Alcoa Theatre NBC  Aluminum Co. of Americo 40,000 Arlene Francis Show
Alfred Hitchcock Presents (F) | CBS Bristol-Myers Co. 42,500 (V4 hour segments) NBC  Sterling Drug Inc. 2,300
All Star Baseball Game (L) NBC  Gillette Co. 230,000 Armstrong Circle Theatre CBS  Armstrong Cork Co. 51,000
44 TELEVISION MAGAZINE / Data Book, 1959
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i PROGRAM NETWORK ADVERTISER
|it.inkletter's House Party
;(4 hour segments) CBS  Multi-sponsored
Apr Godfrey Show (L) CBS  Gillette Co.
Pharmaceuticals, Inc.
Kivr Godfrey Time
4 hour segments) CBS  Muiti-sponsorad
Ajur Godfrey's Talent Scouts CBS  Gillette Co.
lever Bros. Co.
fAue Murray Show (L) NBC P. Lorillard Co.
AThe World Turns
/4 hour segments) CBS  Multi-spensored
{helor Father (F) CBS  American Tobacco Co.
waball Corner ABC  Ceneral Mills, Inc.
Beball Game of the Week
/2 of 26 games) CBS  Co-spoansorsh
o/a of 26 gomes) CBS  Co-sponsorsh’p
Beball Preview CBS  American Home Products Corp.
Carter Products, Inc
General Mills, inc.
a Masterson (F) NBC Mational Doiry Prod. Corg
8t The Clock
Ya hour segments) CBS  Muiti-sponsored
Bt of Groucho (F) NBC  Chryster Corp
Gillerte Co.
Lever Bros., Co.
€y White Show ABC  Chrysler Corp
8N’ Buy (L) CBS  Pevlon, Inc.
“plus prizes)
. Big Payoff CBS  Colgate Paimol've Co.
, Big Record
V2 hour segments) CBS  Armour & Co.
General Motors Cor
Kellogg Co.
Pilisbury Mills, In
Jg Crosby & His Friends CBS  Murray Corp. of America
g Crosby Show (L) ABC  General Motors Corp
Be-Grey Football Game (L) NBC Gillette Co.
b Crosby Show NBC Participating
b Cummings Show (F) NBC Chesebrough Pord's, inc
Generai foods Corp.
R. !. Reynolds Tobacce Co
b Hope Show NBC  Chrysler Corp.
Consoliooted Cigor Corp
General Motors Corp.
Qutboard Marine Corp.
‘b Hope Show (Roberta) (F) NBC Genercl Motors Corp.
\ld Journey (F} ABC  Ralston Purina Company
fwling Stars (F) ABC  American Machine & Foundry C
‘ains & Brawn (L) NBC liggett & Myers Tobacco Co
‘s Brighter Day CBS  Procter & Gamble Co
tbken Arrow (F) ABC  Miles Labs , Inc.
Ra!ston Purina Co.
i'm Brothers (F) CBS  Americcn Tobacco Co.
“fe Buccaneers {F) ABC  Corn Products Refininy Co.
Kellogg Co.
Sweets Co. of America
Fickskin (F) NBC  Ford Motor Co.
Pillsbury Mills, Inc.
! Jick Action Theatre (R) ABC  General Motors Corp.
irns & Allen (F) CBS  Cornation Co.
General Mills, Inc.
%S Morning News CBS  General Motors Corp.
U.S. Steel Corp.
"o Californians (F) NBC  Llever Bros. Co.
Singer mfg. Co.
"Ile'uin Kangaroo (Mon.- Fri.)
* (Ya hour segments) CBS  Multi-sponsored
" “iptain Kangaroo (Sat.)
* (Ya hour segments) CBS  Multi-sponsored
% (5 minute participations) CBS  Participating
¥ uvalcade of Sports NBC Gillette Co.
Upevy Show NBC Generol Motors Corp.
£ L hevy Showroom (L) ABC  General Motors Corp.
“wiheyenne (F) ; ABC  Multi-sponsored
9" imarron City (F)
* (%5 participation) NBC  Pillsbury Co.
Procter & Gombte Co.
Radio Corp. of Americo
a L] ircus Boy (F) ABC  Kellogg Co.
Mars, inc.
“ & ircus Boy (F) NBC  Mors, Inc.
limax CBS  Chrysler Corp.
fub Oasis I NBC liggett & Myers Tobacco Co.

PER TELECAST

43,400
35,000

f4,600
30,000

30.000

2,900

33,500
3,000

111,888,000
+1950,000

T3,

28,000

34,000
30,000
5,000
4,000

50,000

125,000
00,000
50,000
75,000
37,500

270,000

250,
10,000
11,750
27,5

14,500
2,900

35,000

10,50¢
40,000

1,150

1,350

2,400
900
33,000
140,000
11,000
70,000

10,000

22,000

10,060
75,000
58,000

PROGRAM NETWORK  ADVERTISER
Colgate Theatre (R) NBC Colgate-Paimolive Co.
Colt .45 (F) ABC  Americon Home Prods. Corp.

| Beech-Nut Life Savers, Inc
Campbeltl Soup Co.
Mennen Co.
Comedy Time NBC  Multi-sponsored
Concentration (L)

(Ya hour segments) NBC  Multi-sponsored
Conquest (F) CBS  Monsanto Chemical Co.
Cotton Bowl Game CBS  Texas Co.

Country Music Jubilee ABC  Porticipating
County Fair (L)

(Ya hour segments) NBC  Multi-sponsored

The Court of Last Resort (F) NBC  P. torillord Co.
Danny Thomas Show (F) CtS  General foods Corp.
Date with the Angels (F) ABC  Chrysler Corp.
Dean Martin Show NBC Lliggett & Myers Tobacco Co.
US. Time Corp.
December Bride (F) CBS  Generol Foods Corp.
Decision {R) NBC Procter & Gamble Co
Desilu Playhouse (F) CBS  Westinghouse Electric Corp.
Destiny (R) CBS  Ford Motor Co
General Foods Corp.
Detective's Diary (F) NBC  Sterling Drug, Ine
Dick Clark Show ABC  Beech-Nut life Sovers, inc
Dick & the Duchess (F) CBS  Heiene Curtis Industries, Inc
Mogen David Wine Corp.
Dick Powell's Zane Grey
Theatre (F) CBS  General Foods Corp
lohnson, S.C & Son, lac.
Disneyland (F)
(V2 hour segments) ABC  General Foods Corp
Geaeral Mills, lnc
Reynolds Metals Co.
Swift & Co
Do You Trust Your Wife

(Va hour segments) ABC  General Foods Corp.
Donna Reed Show (F)

(V2 hour segments) ABC  Campbell Soup Co.

Shulton, Inc.
Dotto CBS  Colgate Palmolive Co
Dough Re Mi

(Ya hour segments) NBC  Multi-sponsored
Dovglas Edwards with the News  CBS  Multi-sponsored
Dragnet (F) NBC Multi-sponsored
DuPont Show of the Montn CBS  E.I. DuPont de Nemours

& Co., inc
East-West Foothall Game (L)
(quarter-game) NBC American Home Products, Corp.
. J. Reynolds Tobacco Co.

(half-game) Savings & toan Foundation

Ed Svllivan Show CBS  Eastman Kodak Co

Ford Motor Co.
Ed Wynn Show (F} NBC Bulova Watch Co.

liggett & Myers Tobacco Co
Eddie Fisher Show NBC Lliggett & Myers Tobacco Co
Edge of Night

(Vs hour segments) CBS  Multi-sponsored
Election Night (L) ABC  Consolidated Foods Corp.
Election Night Coverage (L) CBS  American Home Prod., Corp.

P. Lorillard Co.
Electian Returns (L)} NBC  A.SR. Products Corp.
Bayuk Cigars, inc.
Emmy Awards NBC General Motors Corp.
Procter & Gambie Co.
End of the Rainbow NBC Pharmaceuticals, Inc.
Eve Arden Shaw (F) CBS Llever Bros. Co.
Shuiton, Inc.
Extra-Sensary Perception (L) ABC  Chesebrough-Pond’s, Inc.
Far East: A Clear Danger (L) NBC P. torillard Co.
Father Knows Best (F) N8C lever 8ros. Co.
Scott Poper Co.
Father Knows Best (F) CBS  lever Bros. Co.
Scott Paper Co
Fight Beat NBC  Bristol-Myers Co
For Love or Money (L) CBS tever Bros.
(plus prizes)
The Ford Show NBC Ford Motor Co.
Frank Sinatra Show (L & F) ABC  Bulova Watch Co.
liggett & Myers Tobacco Co.
Fred Astoire Show NBC  Chrysler Corp.
Frigidaire Summer Theatre (F) | A8C General Motors Corp
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PER TELECAST

$15,000
37,500

3,500
2,900
100,000
62,500
12,500
3,200
35,000

40,000
35,000
235,000
40,000
12,500
125,000
12,500
8,000

15,000
33,501

45,000

48,000

3.000
39,750
4,000
2,875
5,050

40,000

**250,00(

67.400

134,800
79,500

46,000
115,000
2,900
75,000
175,000
103,000

207,000

35,000
36,500

30,000
12,500
38,000
38,000
5,750
2,500
300
45,000
75,000

250,000
10,000
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Glorious as
our country's
history!

Host-

78 Narrator
: TRUMAN

Fact-Based iy

Half Hours! BRADL

SCIENGE FICTION THEATRE

of space-age adventures w'itr;
icti s. Winnin
i stars in exciting fiction dram;) Wi
o nar?t? run ratings . - - Las Vegas 2Y.9,
top muiti-

do 20.3,
4.8, Orlan |
’ Harlingen-Weslaco i -

- ies
TV's unique serie

Action!
Gallantry!
Excitements

Economee's star-
able for first off.n
these: Buffalo 22,

Green Bay ,

MEN OF ANNAPOLIS |

f leading stations
ed up byahosto_ :
A"ea(cii{/:r:?spe‘:s who see top rating opportun‘lqtale: g
?ndt:ls pOWer-packed prestige series. Boise 2b.4,

or

qumont- .
Buffalo 20.2, Beau } 7
Port Arthur 24.8, Charlotte . =
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==

Citizen!
| Communist!
v-': Counterspy!
:rl

i

Starring 4

~ The U.S. ﬂ:,
Midshipmen

‘ T

€ b

| LED 3 LIVES

-

Colorado Springs 16.3,

AND RESULTS..

for stations and

advertisers!

Emonar,

Mystery!
Thrills! Starring
Romance! KENT
TAYLOR

BOSTON

America's most suce

scoring half hours with rati i
Ings lik
ham 20.3, Buffalo 18.5, Moiil Y

Plattsburgh ..

LACKIE

essful mystery show! 58 high-

these: Birming-
e 21.0, Bur“ngton-

25.2

Starring
RICHARD
CARLSON

From the secret files of a counterspy for the FBI,
117 gripping half-hour stories of the patriotic Ameri-
can who led three lives for his country. Buffalo 17.2,

Honolulu 16.2, Albany- 24 9
Schenectady-Troy. . . ||
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Starring

~ America's .
W i ) MACDONALD
~ Family Show! CAREY

- P
DR. CHRISTIAN

success-proved half hours

winning sensational ratings like these for the show
that delivers the all-family audience: New Orleans

21.2, Kansas City 18.6, Cin-
cinnati 20.2,  Pittsburgh ... s

39 quality-produced,

"CURRENT FILES PACKED
"WITH SUCCESS STORIES

In market after market, for show after show, the
story’s the same: Economee TV series offer unlimited
opportunities to strengthen programming, win larger
audiences, build sales and profits! All series available
for full or alternate sponsorship or as spot carriers to
fit sales or program needs.

:’ : RATING-PROVED!  ZIV-PRODUCED!

!

ECONOMEE TELEVISION PROGRAMS, INC.,
488 Madison Ave., New York 22, N.Y.

" Other Economee TV Series: The Unexpected, Your TV
' Theatre, The Eddie Cantor Comedy Theatre, Yester-
' day’s Newsreel, Sports Album, The Living Book.

Great new
stars in Narrator
each show! . ADOLPHE
' MENJOU

FAVORITE STORY

78‘success-proved half hours based on stories
written by the world's greatest authors. Charleston

18.3,Huntington-Ashland 22.1,
Birmingham . . . 3 1 3
|

-

78
High-Rateqd
Half Hours!

ed by these
enforcement dra-
ny-Schenectady_

21.3

Action and Host |
suspense . . . HERBERT l
romance and MARSHALL

humor!

TIMES SQUARE PLAYHOUSE

stars, brilliant stories, and master-
ful showmanship in every half hour progrg‘m. 39
exciting dramas with ratings like Phitadeiphia 13.6,

St. Louis 19.5, Cleveland 20.6, & _
San Antonio. - - . *

- :

V.

—

Top Hollywood

Starring
ANN
BAKER

Puts a smile
in your
programming!

MEET CORLISS ARCHER

39 sparkling half-hour situation comedies, lavishly

staged, skillfully directed. ‘
Pensacola 17.4, Buffalo . . . ‘ =
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PROGRAM

From These Roots

Frantier Justice (R)
Further Adventures of
Ellery Queen (L)

(V2 hour segments)

Fury (F)

Garry Moore Show (L) (Day)
{Va hour segments)

Garry Moore Shaw (L) (Night)

Gateways to Mind (F)

Gator Bowl Game (L)
{quarter-game)

General Electric Theatre (F)
George Burns Show (F)

George Gobel Show |
Gift of the Magi (L)

Ginger Rogers Show (L)
GiseleMacKenzie Show

Goodyear Theatre
The Guiding Light
Gunsmoke (F)

Guy Lombardo’s New Year's
Eve Party (L)
Guy_Mitchell Show

Haggis Baggis (L)
(Va hour segments)

Hallmark Hall of Fame
Hansel & Gretel
Have Gun-Will Travel (F)

Heckle & Jeckle (F)

Hemo the Magnificent

High Adventure with ‘
Lowell Thomas (F)

Hotel Cosmopolitan

Howdy Doody ‘
(Ya hour segments)

I Love Lucy (F)

The Investigator
It Could Be You |

(Ya hour segments)
I've Got A Secret

Jack Benny
Jack Paar Show
(1 minute participaticas) |
Jackle Gleason Show (L)
Jane Wyman Show (F)

Jefferson Drum (F)

Jerry Lowis Show
Jimmy Dean Show [

John Daly and the Nows (L} |
(Y hour segments)

48

NETWORK

NBC

CBs

NBC

NBC

CBS
CBS
NBC

CBS

CBS
NBC
NBC
CBS
CBS
NBC
NBC
CBS
C8S

CBS
ABC

NBC

NBC
NBC
CBS
CBS
NBC

CBS
CBS

NBC

CBS

NBC

NBC
cBs

CBS

NBC
CBS

NBC

NBC

NBC

CBS

ABC

ADVERTISER

Albert-Culver Co.
General Motors Corp.
Miles Labs., fnc.
Procter & Gamble Co
General Foods Corp

Procter & Gamble Co.
Radio Corp. of America
Borden Co.

General Foods Corp.

Multi-sponsored
Multi-sponsored
Americon Tel. & Tel. Co

Carter Products, Inc.

Renault, Inc.

R. J. Reynolds Tobacco Co.
Shell Qil Co.

General Electric Co.
Colgate-Palmolive Co.
Radio Corp. of America
W.A. Sheoffer Pen Co.
General Motors Corp.
Schick, Inc.

Scott Paper Co.

Goodyear Tire & Rubber Co.
Procter & Gamble Co.
liggett & Myers Tobacco Co
Sperry Rand Corp.

Clairol, inc.
Factor, Max & Co.

Alberto-Cuiver Co.
Brillo Mfg. Co., Inc.
tever Bros. Co.
Mentholatum Co.
Hallmark Cards, Inc.
Rexall Drug Co.
American Home Products Corp.
tever Bros. Co.
General Mills, Inc.

Swift & Co.

American Tel. & Tel. Co

General Motors Corp.
Swift & Co.

Continental Baking Co.
Ford Motor Co.

Clairol, Inc.

General Foods Coro.

Gold Seal Co.

Pillsbury Mills, Inc,

liggett & Myers Tobacco Co.
Radio Corp. of Americo

Multi-sponsored
R.J. Reynolds Tobacco Co

American Tobacco Co.

Participating

tever Brothers Co.
Pharmacuuticals, Inc.
Bishop, Hazel, Inc.
Quaker Oats Co.
Chemstiand Corp.

P. torillard Co.
Fillsbury Mills, Inc.
Swoets Co. of Amorica, Inc
General Motors Corp.
U.S. Time Corp.
Multt-sponsored

American Home Products Corp.
P. Lorillard Ceo.

PER TELECASY

$ 2,608

13,500

27,500

25,000

3,600
59,000
300,000
16,650
16,650
45,000
48,300
120,000
150,000
250,000
45,000
40,000

2,700
38,000

25,000
38,000

2,700

225,000
150,000
36,000
3,250
200,00C

225,000
2,700

3,000

32,000

41,205

3,500

30,000

55,000

1,788
60,000

38,500

29,650

235,000
12,000

1,240

PROGRAM

Johnson's Wax Theatre (F)
Jdoseph Cottan Shaw (F)

Jubilee U.S.A. (L)
{1 minute participations)

Keep Talking (L)

Kentucky Derby Preview
Kitty Foyle

(Va hour segments)
Kraft Mystery Theatre
Kraft Television Theatre

Lassie (F)
Law Man {F)

Lawrence Welk Show

Lawrence Welk's Top Tunes &
New Talents

Leave it To Beaver (F)

Leave It To Beaver

Life of Riley (F)
The Line-Up (F)

Litle Women (L)
The Lone Ranger (F)
The Lone Ranger (F)

Loretta Young Show (F)
Love of Life
Love that Jill (F)
Lucille Ball-Desi Arnax Show (F)
Lux Playhouse (F)
Lux Show Starring
Rosemary Clooney

M-Squad (F)

Macy’s Thanksgiving Day
Parade (L}

Make Me Laugh

Man with a Camera (F)

March of Medicine (F)

Masquerade Parly (L)

Masquerade Party (L)

Masters Golf Tournament
(Y2 hour segments)

Maverick (F)

Meet the Press
Mickey Mouse Club (F)

(Ya hour segments)
Mighty Mouse Playhouse (F)

Mike Wallace Interviews
The Millionaire (F)
Milton Berle Starring in the
Kraft Music Hall (1)}
Miss America Pageant (L)
Mr. Krane
Modern Romances
(Va hour segments)
Mr. Adams & Eve (F)
Music Bingo

NBA Pro Basketball Games
{per Ya game)

NBC Football Scoreboard (L)
NBC Major League Baseball
(Regional)

NBC Matinee Theatre

(90 socond participations)
NBC News

(Va hour segments)

TELEVISION MAGAZINE /' Daia Book, 1959
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NETWORK ADVERTISER PER TELECAS)
CBS  S.C. Johnson & Son, Inc.
NB8C  American Tobacco Co.
Gillette Co.
ABC  Participating
CBS  lever Bros. Co.
P. lorillard Co.
CBS  Brown & Williamson Tobocco Corp.
NBC  American Can Co.
NBC  Notional Dairy Prods. Corp.
NBC National Dairy Products Corp.
CBS Campteli Soup Co.
ABC  General Mills Inc.
k. J. Reynolds Tobacco Co.
ABC  Chrysler Corp.
ABC  Chrysler Corp.
CBS  Sperry Rand Corp.
ABC  Miles tabs., Inc.
Ralstor Purino Co.
NBC  lever Bros., Co.
CBS Brown & Williamson Tobocco Corp.
Procter & Gamble Co.
CBS  Sheaffer, W. A. Pen Co.
ABC  Participating
CBS  Ceneral Mills, Inc.
Nestle Co., Inc.
NBC  Procter & Gamble Co. 38,50
CBS  Multi-sponsored 2,80
ABC  Factor, Mox & Co. 38,00
CBS  Ford Motor Co. 350,000
CBS lever Brothers Co. 31,70
NBC Llever Brothers Co. 4200
NBC  American Tobacco Co. 37,000
Bishop, Hazel, Inc.
Bulova Watch Co.
Quaker Oats Co.
NBC Ideat Toy Corp. 11,80
ABC  American Tobacco Co. 200
ABC  General Electric Co. 36,671
NBC  Smith, Kiine & French Laboratories 1050
CBS  Gillette Co. 25,00
NBC lorillard, P., Co. 30,00
CBS  American Express Co. 50,00
ABC  Drackett Co. 7500
Kaisers Industries Corp.
NBC  Pan American World Airways, Inc. 7,50
ABC  Muiti-sponsored 800
CBS  Colgate Palmolive Co. 775
Generol Foods Corp.
ABC  Philip Morris, Inc. n,m!'
CBS  Colgate Palmolive Co. U0
NBC National Dairy Products Co. 62,%
| CBS  Philco Corp. 300,00
| NBC Rodio Corp. of Americo 4,20
NBC  Multi-sponsored 270
CBS  R. I. Reynolds Tobacco Co. 400
NBC  Associated Products, Inc. 2,0
| Bishop, Hazel, Inc.
I NBC Bristol-Myers Co. 1250
J Bayuk Cigors, Inc.
| Carter Products, Inc.
! NBC Kemper Insurance Co. 6§
NBC Hamm, Theodore Brewing Co. 16360,

Jackson Brewing Co.
National Brewing Co.

Participating +2910,650 to 20,31

Multi.sponsored 75
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BMI presents another
notable addition to its
award-winning script
series...

THE BOOK PARADE

THE AMERICAN STORY
THE WORLD OF T

] [ o ’ 4 One of
1 e . ol . - four studies
| -4 1 ' created by, the

distinguished sculptor

” AVARD FAIRBANKS
| and commissioned by BM!

RITTEN by 70 distinguished Lincoln and Civil War scholars of our
1809_ 1959 V‘V time—among them Carl Sandburg, Bruce Catton, Sterling North, Earl

Schenck Miers, Henry S. Commager, Roy F. Nichols, Allan Nevins, Adlai
Stevenson, Gov. William G. Stratton, Sen. John Sherman Cooper, Sen. Paul
H. Douglas, U.S. Grant III, Norman Corwin, Dore Schary and other eminent
historians—this new segment continues BMI’s series, “The American Story,”
now in its fifth year.

Also contributing are: Paul M. Angle, William E. Baringer, Roy P. Basler,
Howard K. Beale, Richard N. Current, Irving Dilliard, Clifford Dowdey,
Father Joseph Durkin, Otto Eisenschiml, Avard Fairbanks, Shelby Foote,
John Hope Franklin, Dr. Richard P. Graebel, Wood Gray, Sherrill Halbert,
Richard B. Harwell, Carl Haverlin, Willard King, Lloyd Lewis, Mort Lewis,
E. B. Long, R. Gerald McMurtry.

Also David C. Mearns, Roy Meredith, Justin Miller, Herbert Mitgang,
Jay Monaghan, Ralph G. Newman, Roy F. Nichols, David P. Potter, C.
Percy Powell, Mrs. Marion D. Pratt, James G. Randall, Ruth Painter Ran-
dall, Donald Riddle, Congressman Fred Schwengel, Louis Starr, W. R.
Swanberg, Wayne Temple, Benjamin P. Thomas, Walter Trohan, Randel
Truitt, Philip Van Doren Stern, Clyde C. Walton, T. H. Williams, Albert
Woldman.

These public service programs are available to radio and television sta-
tions and to public libraries. and local boards of education for broadcast
purposes.

Initial’ scripts have alread

' been mallegto broadcistersy BROADCAST M u s Ic' l"c.
' Th

;;;‘;:";fj; f,e;:,s,‘::‘l,etf 589 Fifth Avenue, New York 17, N.Y.

New York ¢ Chicago * Hollywood « Toronto ¢ Montreal

. T
T ATATATAT A= RIS IS Te IR N e I G it st S i n oo a
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........

‘““We had to look twice! Our figures show '
and “The Sweet 65’ gave us one of o

E SWEET 60

65 Columbia and Universal
“want-to-see” hits with titles, stories
and stars that make it one of the
best all-around TV packages

ever offered, and ever bought!

ALREADY SOLD IN 85 MARKETS!

CANYON PASSAGE

THE SPOILERS

MR. DEEDS GOES TO TOWN
CORONER CREEK

SIN TOWN

FIGHTING O’FLYNN

BANK DICK

...and many more top-drawer titles guaranteed
to build both audience and sales!

For availabilities in your ¥ market, contact:

SCRE ¥ )
E N 3 G E M s l Nc- TELRVISION SUBSIDIARY OF COLUMBIA PICTURES COff.

4

wwWWwW americanradiohistorv com
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#t the double-selling power of “Powerhouse”’”’
satest combinations of top feature hits!”’

ORK

DETROIT

CHICAGO

Van DeVries—WGR-TV, Buffalo, N. Y.

DOWERROus:

78 Columbia and Universal top titles
with cast and production values to
match! TV’s most diversified
power-packed package, with the
blockbusters you’ve been waiting for!

ALREADY SOLD IN 61 MARKETS!

THE KILLERS

SEVEN SINNERS

HERE COMES MR. JORDAN
NAKED CITY

MAN FROM COLORADO

A SONG TO REMEMBER
SCARLET STREET

...and big-league, big-name features that
spell big profits for you!

HOUSTON HOLLYWOOD ATLANTA TORONTO

www americanradiohistorv com -
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The 78 original "3 STOOGES” are settinJ

rating records in city after city — ui‘
1N

www americanradiohistorv com
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daces\)

“The hit show of this year”
VARIETY —jon. 24,1959

and now...

BY POPULAR DEMAND
SCREEN GEMS IS ADDING

40 VIORE

{ ~.. TERRIFIC TWO-REELERS

- \
gav
¥
= F57 =7 e - N’
4 e = ¥
e Already sold to: wmpe—
TRIANGLE STATIONS | TRANSCONTINENT STATIONS
ol p . WFIL-TV PHILADELPHIA WGR-TV BUFFALO
L - WFBG-TV ALTOONA WROC-TV ROCHESTER
WLYH-TV LEBANON WNEP-TV SCRANTON
WNHC-TV NEW HAVEN WSVA-TV HARRISONBURG,
WNBF-TV BINGHAMTON VIRGINIA
Get all 118 while they’re hot!
CONTACT: , \\ ,
| N/ TELEVISION SUBSIDIARY OF
sc R E E N G E M s ’ I N C. COLUMBIA PICTURES CORP.
NEW YORK DETROIT CHICAGO HOUSTON HOLLYWOOD ATLANTA TORONTO

WwwWw americanradiohistorv com ==
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PROGRAM

NCAA Football Games (L)
{Ya game)

NCAA Football Games (L)
{Eastern Regional)
{Big Ten Regional)
(Pacific Coast Regional)
Naoked City (F)
(Y2 hour segments)

Name That Tune

National invitation Tournament

Basketball Games

(V3 participation)
National League Hockey
Navy Log (F)

New York Philharmonic
Orchestra (L)
No Warning

Northwest Passage (F)

Oh! Susanna {F)

Omnibus
(V2 hour segments)

Opening Night (F)
Orange Bow! Game

Original Amateur Haur

NETWORK

NBC

NBC
NBC
NBC
ABC

CBS

CBS
CBS
ABC

CBS

NBC

NBC

CBS

NBC

NBC

CBS

NCB

ADVERTISER PER

Bayuk Cigars, [nc.

Gulf Oil Corp.

Libby-Owens Ford Glass Co.
Sunbeam Corp.

Boyuk Cigars, Inc.
Bayuk Cigars, Inc.
Socony Mobil Oit Co., Inc.

Brown & Williamson Tobacco Corp.

Quaker Oats Co.
American Home Prods. Corp.
Kellogg Co.

Carter Products, Inc.
Multi-sponsored

Americanr Home Prod. Corp.
U <. Rubber Co.

Ford Motor Co.

P. Lorillard Co.

Royal McBee Corp.

Radio Corp. of America
R.). Reynolds Tobacco Co.

Helene Curtis Industries, Inc.
Nestle Co., Inc.

Aluminium Ltd.

Union Carbide Corp.
factor, Max & Co.
Bristo!-Myers Co.

Carter Products, inc.

R.J. Reynolds Tobacco Co.

Pharmaceuticals, nc.

TELECAST

$800,000

68,000
63,000
29,000
35,000

25,000

17,500
12,500
38,000

25,000
17,250

49,000

39,500

35,000

12,000
275,000

25,880

PROGRAM

Pantomine Quiz
Pat Boone Chevy Showroom
Patrice Munsel Show
Patti Page Show (L)
(Y2 hour segments)
The Paul Winchell Show

People are Funny (F)
People’s Choice {F)

Perry Como Show
{20 minute segments)
Perry Mason {F)
(Y2 hour segments)
Person to Person
{Regional)
(National)
Personal Appearance (R)
Peter Gunn {(F)
Peter and the Wolf (L)

Phil Silvers on Broadway
Phil Silvers Show (F}

Pillsbury Grand National
Bakeoff Awards Luncheon
Play Your Hunch (L)

Playhouse 90 (L & F)
(Y2 hour segments)
The Polly Bergen Show
The Price is Right (Night)
The Price is Right (Day)

Pro Football Exhibition Games (L)

(Y2 participation)

NETWORK ADVERTISER PER TELECA
| ABC Associated Products, Inc. $10,
| ABC  General Motors Corp, 40,0
ABC  Generol Motors Corp. 45,0
| ABC  General Motors Corp. 45,
ABC  General Mills, Inc. 14 8¢
Hortz Mountain Products
NBC Gillette Co. 27,500,
R.). Reynolds Tobocco Co.
NBC American Home Products Corp. 35,0
Borden Co.
NBC Paorticipating 46,00
CBS  Multi-sponsored 40,00
CBS  Multi-sponsored 25,00
CBS  Multi-sponsored 35,00 :
CBS  Florists’ Telegraph Delivery Ass'n, Inc. 12,50
NBC  Bristol-Myers Co. 40,00
ABC  Minnesota Mining &
Manufacturing Co. 125,00
CBS  General Motors Corp. 265,00
CBS  Procter & Gamble Co. 42,50
R.J. Reynolds Tobacco Co.
Schick, Inc.
CBS  Pillsbury Mills, Inc. 25,000
CBS  Gerber Products Co. 2,978
Lever Bros. Co.
Scott Paper Co.
Swift & Co.
CBS  Multi-sponsored 45,000
NBC Factor, Max & Co. 45,000
NBC  Multi-sponsored 27,500
NBC  Multi-sponsored
NBC Bayuk Cigars, Inc.
Standard Oil Co. of Indiona

A TRANSCONTINENT STATIQ

VWWW A

ericanradlo

ISTOrV. Ccom
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WGRAM

N

{Football Games (L)
‘lights & Program Casts)

BFootball Gomes—World
hampionship (L)
juarter-game)

;nulf-gume)
BiFootball Preview
Bvit (L)

/2 hour segments)

t2en for a Day
#/a hour segments)

¥ Real MCoys (F)
M Barber's Corner

W Skelton Show

fitless Gun (F)
whard C. Hottelet
ind the News (L)
Rhard Diamond
‘rivate Detective (F)
#eman (F)
Va2 hour segments)

ber Derby (L)
dse Bow! Game
fgh Riders (F)
¥f & Reddy
'Ya hour)

Ya hour)

NETWORK

CBS

NBC

CBsS

[&:N)

NBC

ABC

ABC
NBC
ABC

NB8C

ADVERTISER

Multi-sponsored

Clinton Machine Co
Hygrade Food Prod. Corp
Philip Morris, Inc.
Multi-sponsored

American Home Prod. Corp.

Mennen Co.
Procter & Gamble Co

Multi-sponsored

Sylvonia Etectric Prod., Inc.

Stote Farm Mutuol Autom
Insurance Co.

S.C. Johnson & Son Inc.

Pet Mitk Co

Multi-soonsored

ford Motor C
Lorillard P., C

Miles Llabs., Inc
Procter & Gamble C
Ralston Purina C¢
Gold Seaf Cc
Gillette Co

P lorillard C

General Foods Corp.
Ford Motor Co.
General Foods Cory
Mars, Inc.

PER TELECAST

*$4,500,000
2,500,000

96,250

192,500
2,501

44

40,

37,5

35,000

PROGRAM

Saber of London (F}
The Sally Show (F)

Sammy Kaye Show (L)
(2 hour segments)

Schiitz Playhouse (F)

Scotland Yoard (F)

Search for Tommorrow
The Secret Storm

Sergeant Preston of the
Yukon (F)
77 Sunset Strip (F)

Shirley Temple Storybook
(Total program}

Shower of Stars
Sid Ceasar Invites You
Sir Lancelot (F)

(Ya hour segments)

The $64,000 Challenge
The $64,000 Question
Small World (L)

sports Page (L)

NETWORK ADVERTISER
NBC  Sterling Drugs, In
NBC Chemstrand C

Royal McBee Corp.
ABC  Manhattan Shirt C
CB Joseph Schlitz Brewing ¢
ABC  Bristol-Mvers C
CB Procter & Gamble C
CB¢ American Home Prod
G ral Foods C
M
Quaker Oats Co
tt Pa
CB Quod Dats Co
AB Ar “hicl
A a P
roducts
Ritchi
NB N. Breck
5 Br
National Dairy Prod
AB Ru H
AB 0 ds. R
Kellog
WE
We
P lo
o] C
Re t
B 1 Matt h
it r
B al M

PER TELECAST

$25,000
38,000

10,000
npar 37,000
88

2,800

2800

75,930

52,900

REPEAT ORDERS in the nation’s 14th market, as anywhere else, are the best evidence of television’s
selling ability. WGR-TV, NBC in Buffalo, is proud that 25 national and 21 local advertisers, who have used
the station continuously since it started in 1954, have renewed for 52 weeks of 1959.

These, and newer advertisers, will get even better sales results in 1959, as WGR-TV continues to provide

better service for more viewers in the mighty and prosperous market known as the Niagara Frontier.

Two recent developments that emphasize WGR-TV’s continuing leadership in Buffalo are the installation
[ the first videotape equipment in the area and the purchase of a new tower—300 feet taller—

rther extend its coverage in Western New York.

‘ ‘best results from America’s most powerful selling medium, be sure to call Peters, Griffin, Woodward
ilabilities in Buffalo.

NBC - CHANNEL 2 - BUFFALO
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PROGRAM NETWORK

Spotlight Playhouse (R) CBS

Steve Allen Presents Steve
Lawrence & Eydie Gorme (L)

(Ya hour segments) | NBC
Steve Allen Show

{Fuii howr) f NBC

(V2 hour segments) NBC
Steve Canyon (F) 1 NBC
Strange Case of the Cosmic

Raoy (F) NBC
Strike It Rich | CBS
Studio One in Hollywood J CBS
Sugar Bowl Game 1 NBC
Sugarfoot (F) ‘

{V2 hour segments) ABC

{1 minute parlicipation} ABC
Sunday News Special CBS
Superman (F) J

(Y2 hour segments) | ABC
Suspicion (L & F) \

(Full howvr) J NBC

(V2 hour segments) NBC
Swing Into Spring NBC
Swiss Family Robinson (L) [ NBC
Tales of the Texos Rangers (F) ABC
Toles of Wells Forgo {F) NBC
Ted Mock ond the Original I

Amoteur Hour (L) CBS
Telephone Time (F) ABC
The Texon (F) | CBS
Thanksgiving Day Parade (L) ABC
The Thin Man (F) ‘ NBC
This Is Your Life NBC
Tic-Tac-Dough (Night) | NBC

|
Tic-Tac-Dough {Day) |

Va hour segments) NBC
Timex Al Star Jazz Show ‘ CBS
To Tell The Truth ' CBS
Today ‘

(1 minute participations) NBC
Today Is Ours (L) NBC
Tombstone Territory (F) ‘ ABC
Top Dollar CBS

(plus prizes)
Tournament of Roses Parade | €8S

Tournament of Roses Parade ‘ NBC
Trackdown (F) CBS
Treasure Hunt 1

(Y2 hour-Night) ‘ NBC

(Ya hour-Day) NBC
Triple Crown Races ‘ CBS
True Story

(VY4 hour segments) ] NBC
Truth or Consequences |

(Y4 hour segments) NBC
Turn of Fate NBC
Turning Point (F} NBC
Twentieth Century (F) CBS
Twenty-One NBC
USGA National Ofen Golf

Championshlp NBC

56

ADVERTISER

S.C. Johnson & Son, Inc.
Pet Milk

American Machine and Foundry Co.
Greyhound Corp
Procter & Gamble Co

Multi-sponsored
Multi-sponsored
liggett & Myers Tobacco Co.

American Tel. & Tel. Co.
Colgate Paimolive Co.
Westinghouse Electric Corp.
Consolidated Cigor Corp.
Gulf Oil Corp.
Volkswagenwerk, G.M.B.H.

American Chicle Co.
Participating

American Home Prod., Corp.
Corter Products, Inc.

Kellogg Co.
Sweets Co. of America, Inc.

Ford Motor Co
Multi-sponsored
Texas Co.

Rexall Drug Co.

Gold Seal Co

Sweets Co. of America, Inc.
American Tobacco Co.
General Motors Corp.

Pharmaceuticals, Inc.

Americon Tel. & Tel. Co.

Brown & Williamson Tobacco Corp.
Chryster Corp.

Colgate Palmolive Co.

Procter & Gomble Co.

Procter & Gamble Co.

Rodio Corp. of America
Warner-lambert Pharmaceutical Co.

Multi-sponsored
U.S. Time Corp.
Carter Products, Inc.
Pharmaceuticals, Inc.
Philip Morris, inc.

Participating

Multi-sponsored

Bristol-Myers Co.

Brown & Witliomson Tobacco Corp.
Colgate Palmolive Co.

Quaker Oats Co.

Florists Telegraph Delivery Ass'n, Inc.
Minute Maid Corp.

American Tobacco Co.

Socony Mobil Oif Co., inc.

Bishop, Hazel, Inc.
Jerclaydon, Inc.
Multi-sponsored
Gillette Co.

Sterling Drug lnc.

Multi-sponsored

Aluminium Co. of America
Goodyear Tire & Rubber Co.
Shlck, Inc.

Scott Paper Co.

Prudential Ins., Co. of America
Pharmaceuticals, Inc.

Carter Producls, Inc.
Young, W. F,, Inc.

PER TELECAST

$13,500

25,000

110,000
55,000
48,000

276,000
4,000
50,000
125,000

35,000
128,100
5,000

2,600

80,000
40,000
175,000
172,500

9,250

38,000

15,000
35,000
38,400
50,000
38,000
52,000
25,000

2,500
130,000
22,000

1,700
2,560
37,500
20,300
11,500
30,000
120,000

36,000

22,000

2,700
303,000

5,000

3,450
40,000

11,500

45,000
35,000

20,000

PROGRAM NETWORK
Unchained Goddess NBC
Uncle Al Show, The (L) | ABC
Undercurrent (F) | css
United States Steel Hour c8s
The Verdict Is Yours |

(Ya hour segments) CBS
Victor Borge Show c8s
Voice of Firestone | ABC
Wagon Train (F) t

{Full hour) | NBC

(2 hour segments) NBC
Walt Disney Presents (F) |

{per half hour for new film) b ABC
Walt Disney Presents Adventure

Time (F) |

{per quarter hour) | ABC

[

|
The Walter Wincheil File (F) ABC
Wanted Dead or Alive (F) CBS
Wednesday Night Fights

(Y2 hour sponsorship) l ABC
West Point (F) { ABC
Whoat's It For ? ! NBC
What's My Line ? 1 CBS
Wheoties Sports Page NBC
Wheaties Sports Page (L) |

{Pre NCAA National

Football game) NBC
{Pre NCAA Regional

Football game) NBC
{Pre World Series Games) NBC
Who Do You Trust {L)

(Y4 hour segments) ABC
Wide Wide World NBC
Wild Bill Hickok (F) ABC
Wild Bill Hickok (F) CBS
Wingo CBS

{plus prizes}

Women’s Major League

Bowling (L) NBC
Wonderful Town (L) CBS
Woody Woodpecker (F) ABC
World Series Baseball

Games {L) NBC
World Series Special {L) NBC
Wyatt Earp (F) ABC
Yancy Derringer (F) CBS
Years of Crisis (L) CBS
You Asked For It (F) ABC
You Bet Your Life (F) NBC
Your Hit Parade (L} CBS
Your Hit Parade NBC
Zorro (F) ABC

Key: F, Film Show; L & F, Live & Film Show; R,
& Talent, total package: *Time & talent, total package. Breakdown for individuat advertiser

TELEVISION MAGAZINE / Data Book, 1959
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ADVERTISER

PER TELEC,

American Tel, & Tel. Co. $200,

Noational Biscuit Co. 5

Brown & Williamson Tobacco Corp. 10
Procter & Gamble Co I
O,T

U.S. Steel Corp. #f

Multi-sponsored 30
Generol Motors Corp. 260,(‘
Firestone Tire & Rubber C 20,000
1
ford Motor Co. 50,0001
Multi-sponsored 25,(Xi}|
Hills Bros. Coffee 58,8#3
Kellogg Co. |
Reynolds Metal Co.
Repeat 35,0&1
Mars, Inc. 3,0001
Mattel, Inc.
Miles Labs., Inc. :
National Biscuit Co. i
Procter & Gamble Co {
Revlon, Inc. 40,006
Brown & Williamson Tobocco Co. 39,600;‘
Brown & Williamson Tobacco Corp, 21,000 !
Mennen Co.
Mites tabs., Inc.

Bristol-Myers Co.
Phillips-Van Heusen Corp. i‘
Pharmaceuticals, Inc. 25,251
Fiorida Citrus Commission 30,4 ]
Helene Curtis Industries, inc. ]
Kellogg Co.

Mutual Benefit Health &

Accident Assn.
General Mills, Inc.

General Mills, Inc:

General Mills, Inc.
General Mills, Inc.

General Foeds Corp.
General Motors Corp.
Ford Motor Co.
Kellogg Co.

Procter & Gamble Co.
Sweets Co. of America
Kellogy, Co.

Gillette Co.

8runswick-Balke-Collender Co.
Canadian Breweries, Ltd.
General Time Corp.

Procter & Gamble Co.
Kellogg Co.

Gillette Co.

Union Carbide Corp.
General Mills, Inc.
Procter & Gomble Co.

S.C. Johnson & Son, inc
Kellogg Co.

lever Bros. Co.

Best Foods, Inc.
Chrysler Corp.

Gillette Co.

lever Bros.

American Tobacco Co
American Tobacco Co.
Gillette Co.

General Morors:Corp.
Seven-Up Co. e

Rerun; 1 AM & TV; t1Time & Talent; tttTime
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Network time and talent estimales for
1958 by company, product and program—a

Television Magazine exclusive.

NETWORK ADVERTISER
EXPENDITURES
FOR PROGRAMMING AND TIME

Hombined time and talent costs for TUHR network

TV shows are estimated below. They are classi-
il by companies. their products, programs. agencies
#rl networks,

A record $566.590 401 was spent for network time
dring 1958, This represents an increase in excess
050 million dollars over the preceding year.
IThese expenditures are estimated by T ELEVISION
MGAZINE on a gross tune basis. ‘Therefore, actual
&ts for some companies may be considerably less
#men trequency and volume discounts are taken o
#ount.

nt & Product

.R. PRODUCTS CORP.
rican Safety Razor Co.
em rozors & blades

DEMY OF MOTION PICT. A. & S.
futional

RTO CULVER CO.
air Care Products

Election Returns

Academy Awards

Concentration
From These Roots
Today Is Ours
Treasure Hunt

air Care Products,
¥(3-5 Hair Dressing Haggis Baggls
Tie Tac Dough
air Care Products,
¥0.-5 Hair Dressing
Rinse-A-Way Shompoo It Could Be You
Price Is Right

Queen For A Day

Falent expenditares tor regular network TV pro-
erams did not retlect any appreaable change from
1957, Production costs included in the figures be-
low were estimated by Trrevistox Macazise, They
take ageney commissions but not commercial pro-
duction costs mto consideration,

Procter X Gamble Coospent SOROES 1635 for time
and wlent during 1958—the fargest network ex-
penditure by any company. General Motors Corp.,
with a total of $40,205 813, and Colgate-Palmolive
Co. with expenditures wmounting to $31,021,897,

followed.

Gross Time

Truth Or Consequences

TELEVISION MAGAZINE / Data Book,

Agency Network & Talent Cost
|
K&E NBC S 187,801
\
Acad. Mot. Pict. Arts & Sci. NB8C 212,616#
Geoffrey Wade N8C 201,743
Geoffrey Wade NBC 26,216
Geoffrey Wade NBC 39,180
Geoffrey Wade NBC 131,894
Geoffrey Wade NBC 136,192
Geoffrey Wade N8BC 125,163
Geoffrey Wade N8C 344,319
Geoffrey Wode NBC 328,103
Geoffrey Wade N8C 330,126
Geoffrey Wade NBC 237,442
1959 57

WWW americanradiohicternr—ecom


www.americanradiohistory.com

Client & Product

ALDON RUG MILLS, INC.
Rugs

ALUMINIUM LTD.
Institutional
Aluminum & Aluminum Products

ALUMINUM CO. OF AMERICA
Aluminum Products

AMERICAN BAKERIES CO.
Merita Bread & Cake

AMERICAN BROADCASTING-PARA. THTRS.
{Am.-Par. Record Corp.)
Phonograph Records

AMERICAN CAN CoO.
Paper plates, cups & cup dispensers

Program

Jack Paar Show

Today

Omnibus

Alcoa Theatre
Turn Of Fate

Lone Ranger Anniv. Show

Mickey Mouse Club

Comedy Time

Dough Re Mi

It Could Be You
Kitty Foyle

Modern Romances
NBC Matinee Theatre
Price Is Right

Queen For A Day

Tic Tac Dough
Treasure Hunt

Truth Or Consequences

Agency

Arndt, Preston, Chapin,
lamb & Keen, Inc.
Arndt, Preston, Chapin,
Lamb & Keen, Inc.

Esty
JWT

FSR
Ketchum, Macleod & Grove

Compton

Buchanan & Co.

Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist
Hicks & Greist

Dixie Cups r Jack Paar Show Hicks & Greist
Cans Today Compton
Institutional ‘I Douglas Edwards With the News Compton
AMERICAN CHARACTER DOLL CO.
Dolls ‘ Captain Kangaroo Webb Assoc.
AMERICAN CHICLE CO. ‘
Dentyne, Clorets, Rolaids, Beeman'’s, |
Chiclets, and Clove Chewing Gum Adventures of Jim Bowie D-F-$
77 Sunset Strip Ted Bates
Sugarfoot Ted Bates
AMERICAN DAIRY ASS'N.
Dairy Products Bob Crosby Show Campbell-Mithun
Perry Como Show Campbell-Mithun
AMERICAN EXPRESS CO.
Travelers Cheques, Travel Service Masters Golf Tournament B&B
AMERICAN GAS ASSN.
Institutional Playhouse 90 L&N
AMERICAN HOME PRODUCTS CORP.
Aerowax, Anacin Tablets, Dristan, Infra Rub,

Griffin Shoe Polish As the World Turns Ted Bates
Anacin Tablets Baseball Preview Ted Bates
Analgesic Tablets, Creams & Liniments,

Decongestant Tablets, Waxes & Polishes Behind Closed Doors Ted Bates
Anacin Tablets, Dristan Colt .45 Ted Bates
Anacin Tablets, Dristan, Infra Rub Concentration Ted Bates
(Whitehall Pharmacal Co.)

Anacin Country Music Jubilee Ted Bates
Anacin Tablets, Aero Shave, Heet Douglas Edwards With the News Ted Bates
Anacin, Bisodol, Dristan, Aero Shaves East-West Football Ted Bates
Anacin Tablets, Dristan Tablets, Infra Rub Edge Of Night Ted Bates
All Products Election Night Coverage Ted Bates
Anacin Toblets, Bisodol Mints, Freezone, Infra Rub Have Gun Will Travel Ted Bates
Aerowax, Griffin Polishes, Anacin, Heet, Infra Rub it Could Be You Ted Bates
(Whitehall Pharmacal Co.)

Anacin John Daly & The News Ted Bates
Anacin Tablets Jubilee, U. S. A, Ted Bates
Anacin, Bisodol, Heet, Kriptin, Aero Wax, ‘

Easy-Off Oven Cleaner, Wizard Wick

Deodorizers Love Of Life Ted Bates
Anacin, Heet ‘ NBC News Ted Bates
Anacin, Freezone Name That Tune Ted Bates
{Whitehall Pharmacal Co.) |
Anacin ‘ Navy Log Ted Bates
Chef Boy-Ar-Dee, Aerowax People's Choice Ted Bates
Aerowax, Griffin Shoe Polish, Anacin Price Is Right Ted Bates
Anacin Tablets, Dristan Pursuit Ted Bates
Aerowax, Griffin Polishes, Anacin, Heet, Infra Rub,

Wizard Room Deodorizer, Easy-Off Oven ‘

Cleaner Queen For A Day Ted Bates
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NBC
NBC

NBC

NBC
NBC

CBS

ABC

NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
CBS

CBS

ABC
ABC
ABC

NBC
NBC

CBS

CBS

CBS
CBS

NBC
ABC
NBC

ABC
CBS
NBC
CBS
CBS
CBS
NBC

ABC
ABC

CBS
NBC
CBS

ABC
N8C
N8C
CBS

NBC

Gross Timg |
Network & TVTalent Ccnr

$19,155
89,595

1,131,976

2,330,264
201,098

24,513

321,387

11,604
10,682
13,806
13,127
12,814
31,895
14,848
14,658
13,144
13,074
16,159
38,238
76,500
1,222,068

71,314

2,184,069
774,009
2,353,121

378,832
1,503,544

167,940

2,539,530

105,638
162,000

—

b

-

i
3911708

295,515
127,323

44,300
5,041,018
109,594
164,070
159,283
2,681,127
732,512

742,978
82,320

3,220,405
580,294
3,011,228

53,542
1,742,129

330,712

378,227

773,384

e
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It & Product

Gross Time

Jrowax, Wizard Wick Deodorizers, Easy-Off
'Oven Cleaner, Anacin, Heet

yacin Tablets, Dristan

{'hitehall Pharmacal Co.)

dacin

Jacin, Bisodol, Freezone

Jsrowax, Griffin Polishes, Anacin, Heet, infra Rub

INRICAN MACH. & FOUNDRY CO.
itomatic Pinspotters, Bicycles, De Walt Power
Shops, Voit Athletic Equipment
Itomatic Pinspotters

BRICAN OPTICAL CO.
jal Ray Sun Glasses

MRICAN PETROFINA, INC.
| Products, Services

MRICAN TEL. & TEL. CO.
|titutional

4KRICAN TOBACCO CO., THE
¥ Parade Cigarettes, Lucky Strike Cigarettes
ial Filter Tareyton Cigarettes, Hit Parade
Cigarettes

cky Strike Cigarettes

bacco Products

il Mall Cigarettes & Other Products of
The American Tobacco Co.

ter Tip Tareyton Cigarettes

il Mall Cigarettes

cky Strike Cigarettes

It Mall Cigarettes

I Parade Cigarettes

ITY LEATHER PRODUCTS CO.
Ifolds, Pocket Secretaries, Travelling Cases,
Hand Luggage, Hand-bags, Purses,
Glass Cases, etc.
nity Billfolds, Clutch Bags, Hand-bags, Key
Cases, Pocket Secretaries

ARPOVER SILVER CO.
ico Electronics
=a Spray

SEIN, ANDREW & LEONARD, INC.
idies' Dresses

AROUR & CO.

anned Meats, Chiffon Liquid Detergent,

‘| Meat & Poultry Products

lal Soap, Shampoo, Chiffon Liquid Detergent
taaps & Detergents

‘quid Chiffon Detergent

quid Chiffon Detergent, Deodorant Bar Soap &
“| Detergent, Canned Meats, Poultry, Dog Food
Jguid Chiffon Detergent, Deodorant Bar Soap &
| Detergents, Canned Meats, Poultry & Dog Food
Hausage & Sausage Products, Chile Con Carne,

+{ Treet, Meat Spreads
“ial Soap, Shampoo, Chiffon Liquid Delergent
Voms & Turkeys, Canned Meats, Cheese

Viquid Chiffon Detergent, Deodorant Bar Soaps &
+ Detergents, Canned Meats, Poultry, Dog Food

WASTRONG CORK CO.
Wnaleum, Tile

(MOLD SCHWINN & CO.
yeles

OCIATED PRODUCTS, INC.

-Day Deodorant

Doy Deodorant Pads, Stick & Roll-On, Insect
Repeflants, Athletes' Foot Remedies, Cosmetic
Facial Cleansers

www americanradiohistorvy com -

Program Agency Network & Talent Cost
The Secret Storm Ted Bates CBS $3,429,684
77 Sunset Strip Ted Bates ABC 621,025
Sugarfoot Ted Bates ABC 56,200
Sunday News Special Ted Bates CBS 407,297
Treasure Hunt Ted Bates NBC 167,113
Truth Or Consequences Ted Bates NBC 157,214
All Star Bowling Final Cunningham & Walsh ABC 61,308¢#
Bowling Stars Fletcher D. Richards ABC 743,597
Steve Allen Presents Fletcher D. Richards NBC 272,685
Jack Paar Show Sutherland & Abbott NBC 38,393
Pro Football Games Taylor-Norsworthy, Inc. CBS 26,156%
Gateways To The Mind Ayer NBC 416,845
Hemo The Magnificent Ayer NBC 283,528
Strange Case Cosmic Ray Ayer NBC 384,970
Telephone Time Ayer ABC 1,220,858
The Unchained Goddess Ayer NBC 314,975
Bachelor Father BBDO CBS 3,309,612
The Brothers Gumbinner CBS 528,156
BBDO
Jack Benny Show BBDO CBS 2,063,542
Joseph Cotten Show BBDO NBC 500,892
M Squad SSCB NBC 2,523,169
Make Me Laugh Gumbinner ABC 667,166
Tales of Wells Fargo SSCB NBC 2,669,657
Trackdown BBDO CBS 2,581,483
Wagon Train SSCB NBC 187,241
Your Hit Parade BBDO NBC 1,250,801
Your Hit Parade BBDO CBS 1,021,208
Jack Paar Show Edward H. Weiss NBC 342,171
Today Gordon Best NBC 89,875
Today Jerome O'Leary NBC 15,848
Today Hockaday Associates NBC 35,617
Ayer
Arthur Godfrey Time FC&8 CBS 933,655
Cheyenne FC&B ABC 240,523
Concentration FC&B NBC 331,139
Dough Re Mi FC&B NBC 189,078
1+ Could Be You FC&B NBC 178,613
Mickey Mouse Club Ayer ABC 141,713
Perry Mason Show FC&B CBS 1,237,620
Price Is Right Ayer NBC 92,230
Today Is Ours FC&B NBC 121,770
Armstrong Circle Theatre BBDO CBS 3,575,580
Jimmy Dean Show BBDO CBS 685,872
Cnp'cin anggroo George Bond CBS 161,290
Music Bingo Grey NBC 691,020
Pcnfomlme Quiz Grey ABC |,|09,3|6
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Client & Product

ATLANTIS SALES CORP.
All French’s Producis

BALLANTINE, P. & SONS, INC.
Beer, Ale

BAYUK CIGARS, INC.
Phillies Cigars

BEECH-NUT LIFE SAVERS, INC.
Chewing Gum & Life Savers

BELL & HOWELL CO.
Photographic Equipment

BELTONE HEARING AID CO.
Beltone Hearing Aids

BIRD & SON, INC.
Roofing & Hard Surface Flooring

BISHOP, HAZEL INC.
Facial Preporations, Hair Grooming Products

Lipstick, Nail Polish, Hair Spray

Cosmetics

BLOCK DRUG CO., INC.
Nytol Sleeping Tablets, Polident Denture Cleanser,
Poligrip Denture Fastener, Pycopay Tooth Brushes,
(Minipoo Dry Shampoo) (Green Mint Mouthwash)
Correga Denture Fastener, Omega Qil
Nytoi

BORDEN CO., THE
Milk Frozen Desserts (including Popsicles, ice cream
in cups, ice cream pops, ice cream cake, rolls &
frozen ices), fruit drinks of both fresh and con-
centrated juices
Milk & milk products, ice cream, cheese,
instant coffee

BRECK, JOHN H. INC.
Hair Preparations

BRILLO MFG. €O., INC.
Brillo Cleansing Pads, Brillo Cleanser

BRISTOL-MYERS CO.
Ipana Tooth Paste, Bufferin, Vitalis, Ban
Bufferin, Ban
Ipana
Vitalis, Trig, Bufferin
Bufferin
Bufferin
Ipana Tooth Paste
Vitalis
Bufferin
Bufferin, Vitalis

Men's Hair Care, Men's Hair Grooming Products,
Dentifrices, Internal & External Analgesics,
Deodorants

Vitalis, Ipana, Bufferin, Trushay

Bufferin

ipana

60

Program

Art Linkletter's House Party
As The World Turns

Beat The Clock

Edge Of Night

Love Of Life

The Verdict Is Yours

Pro Football Games

Election Returns

NBA Pro Basketball Game
NCAA Football Games

Pro Football Exhibition Games

Colt .45
Dick Clark Show

Cimmaron City

Dragnet

Further Adv. of Ellery Queen
NBC News

Restless Gun

Suspicion

Wagon Train

Today

Jack Paar Show

Today

Jane Wyman Show
M Squad

Music Bingo
Treasure Hunt
Cimmaron City
NBC News

Today

Jack Paar Show
Today

Fury

People's Choice

Shirley Temple's Storybook

Haggis Baggis
It Could Be You
Modern Romance
Treasure Hunt

Alfred Hitchcock Presents
Arthur Godfrey Time
Beat The Clock

Fight Beat

Jack Paar Show

John Daly & The News
Mickey Mouse Club

NBA Pro Basketball Games
NBC News

Orange Bowl Games
Perry Mason Show

Peter Gunn
Playhouse 90
Scotland Yard
Today

www americanradiohistorv com

Agency

JWT
JWT
JWT
JWT
JWT
JWT

Esty

Feigenbaum & Werman
Feigenbaum & Werman
Feigenboum & Werman
Feigenbaum & Werman

Y&R
Y&R

McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson

Olian & Bronner

H. B. Humphrey, Alley
& Richards

H. B. Humphrey, Alley
& Richards

Raymond Spector
Raymond Spector
Roymond Spector
Raymond Spector
Roymond Spector
Raymond Spector
Raymond Spector

SSC&B
SSC&B

B&B

Y&R

Ayer

JWT

JWT
JWT

Y&R

DCS&S
DCS&S
Y&R
Y&R
DCS&S
DCS&S
Y&R
DCS&S
Y&R

DCS&S
BBDO
Y&R
Y&R

TELEVISION MAGAZINE / Data Book, 1959

Network & Talent

CBS
CBS
CBS
CBS
CBS
CBS

CBS

NBC
NBC
NBC
NBC

ABC
ABC

NBC

NBC
NBC
NBC
NBC
NBC

NBC

NBC
NBC

NBC
NBC
NBC
NBC
NBC
NBC
NBC

NBC
NBC

NBC

NBC

NBC

NBC
NB8C
NBC
N8C

C8S
css
CB8S
N8C
NBC
ABC
ABC
NBC
NBC
CBS
CcBS

NBC
CBS
ABC
NBC

Gross Tl

$261,628
139,359
137,052
412,681
275,817
409,350

108,431

189,082
275,000
613,685

59,350

322,340
2,440,462

156,417
204,590
175,720

86,960
100,140
106,195

85,861

126,141

266,418
226,894

916,911
964,285
697,278
564,405
45,293
34,848
39,074

4,074,403
134,550

1,493,319

1,647,315

1,935,460

151,115
416,162
237,613
372,500

5,637,910
1,948,556
389,610
1,248,289
3,606,002
188,758
1,250,751
225,000
463,240
304,836
718,540

1,680,378
2,546,208

238,160
1,058,166
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Today, in 141 television
markets, the M-G-M lion
3 has become a familiar trade-
~ mark to millions of viewers seeking
the finest in feature film entertainment.

i Within the top 100 markets, nine out of

/ ten are now programming M-G-M features.
But this message ts addressed to the minority—to TV stations in those
few markets that have not yet experienced the pride of bringing their
viewers the finest motion pictures ever made, and have never known the thrill
of winning ‘blockbuster’ ratings in late evening hours. If you are a
member of this rapidly dwindling group that has not vet discovered what M-G-M \

features can mean to your station in terms of higger cudiences and vastly

increased national spot revenue, then may we suggest that you contact
us for complete details. Remember M-G-DM offers you more
“A” productions and more big stars than any other major studio
library. And flexibility is the keynote of the MGM-TV sales
plan—there’s a leasing arrangement to suit your feature

film needs, no matter how large or small.

MGMzIT'V

A Service of
Loew’s Incorporated

1540 Broadway, New York 36, N.Y.
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WHIRLYBIRDS moves ratmgs just one way...straight up! Ask Conoco,
which has just renewed WHIRLYBIRDS for its third year in 65 markets, |
Or National Biscuit (10 marl(éts), Scudder Foods (9 markets), Coca-Cola
(4 markets). Or Anheuser-Busch, Citizens Savings & Loan, Duffy-Mott, |
General Electric, R. J. Reynolds, Philco, American Oil or Pillsbury Mills,

These advertisers (major-leaguers who know all the aﬁgles) know tha_tf-fk
WHIRLYBIRDS outclimbs competition. This high-flying action series is
firstin its time period in Portland, Me. (39.8 rating); Miami (35.4 rating);
Roancke-Lynchburg (39.7 rating); Milwaukee (30.8 rating); Mobile (44.1
rating); Atlanta (33.5 rating) and Denver (32.1 rating). These are only a
few of the places where WHIREYBI':BDSTMmands supremacy of the air.

Make WHIRLYBIRDS your sales véhéh. You'll have the climb of your life.

‘,..the best film programs for all staﬂons" CBS FILMS @

NEW YORK, CHICAGO, LOS ANGELLS, DETHOIY, BOSTON, SAN FRANCISGO, BT. LOUIS, DALLAS, ATLANTA. IN CANADA: 8. W.CALDWELL, LTD.
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Client & Product

BRISTOL-MYERS CO. (Continued)
Headache Remedies, Deodorants, Laxatives, Den-
tifrices, Hair Preparations, Hand Preparations
Bufferin

BROWN SHOE CO., INC.
Buster Brown Shoes

BROWN & WILLIAMSON TOBACCO CO.
Viceroy Cigarettes

Raleigh Cigareties

Tobacco Products

BRUNSWICK-BALKE-COLLENDER
Bowling Alleys & Equipment

BULOVA WATCH CO.
W atches

W atches, Radio, Electric Shavers

W atches, Clocks, Radios, Electric Shavers

BURGESS VIBROCRAFTERS, INC.
Electrical Sprayers & Can Openers

BURLINGTON INDUSTRIES, INC.
(Burlington Ribbon Mills)
Christmas Wrappings

BYMART TINTAIR, INC.
Hair Coloring Preparations, Curl Set Preparations

CALIFORNIA PRUNE ADVISORY
Prunes

CAMPBELL SOUP CO.

Campbell Soups, Frozen Foods

Soups, macaroni products, gravies, pork & beans,
V-8 juice, tomato juice, ketchup, Swanson Pre-
pared Dinners, Swanson Prepared Main Courses,
meat casseroles, meat pies, dessert pies, chicken
& turkey products, including packaged poultry
& parts

Canned, frozen, de-hydrated products, spaghetti
products, gravies, dinners, casseroles, meat and
dessert pies, poultry products

Campbell Soups, Baked Beans, V-8

CANADA DRY CORP.
Soft Drinks

CANADIAN BREWERIES LTD.
{Carling Brewing Co., Inc.}
Beer
Carling Red Cap Ale

CARNATION CO.
Evaporated Milk, Fresh Milk, Malted Milk, Instant
Milk, Chocolate Drink

CARTER PRODUCTS, INC.
Arrid Cream Deodorant
Rise Shave Cream

Arrid Cream Deodorant, Carters Little Liver Pills
Arrid Cream, Arrid Whirl-In-Deodorant,

Rise Shave Cream
Rise Shave Cream

64

Program

Tombstone Territory
Verdict Is Yours
West Point

Captain Kangaroo

Douglas Edwards With the News
The Line Up

Kentucky Derby Preview
The Texan

Top Dollar

Undercurrent

It Could Be You

Jimmy Dean Show
Queen For A Day
Naked City

Wanted Dead Or Alive
Wednesday Night Fights

Women's Major League Bowling

Dragnet

Jack Paar Show

M Squad

Today

Ed Wynn Show
NBC News

Frank Sinatra Show

Jack Paar Show

Jack Paar Show

Jack Paar Show

Today

Art Linkletter’'s House Party

Colt .45

Donna Reed Show
Lassie

Today

All Star Football Game
National League Hockey
Pro Football Games
Wonderful Town

Art Linkletter’'s House Party
As the World Turns

Burns & Allen

Verdict is Yours

American Bandstand
Baseball Preview

NBA Pro Basketball Game
Pro Football Preview
Country Music Jubllee

Douglas Edwards With the News
Gator Bowl Game

wWww . americanradiohistorv.com

Agency

Y&R
Y&R
Y&R

Leo Burnett

Ted Bates

Ted Bates

Ted Bates

Ted Bates

Ted Bates

Ted Bates
Russell M. Seeds
Keyes, Madden & Jones
Russell M. Seeds
Ted Bates

Ted Bates

Ted Bates

McCann-Erickson

McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson

Olian & Bronner

S. R. Leon

Product Services

Botsford,Constantine
& Gardner

Leo Burnett

BBDO

BBDO
BBDO

Mathes

Lang, Fisher & Stashower
Lang, Fisher & Stashower
Lang, Fisher & Stashower
Lang, Fisher & Stashower

EWRR
EWRR
EWRR
EWRR

SSC&B
Ted Bates
SSCaB
SSCaB
Ted Bates

Ted Bates
SSC&B
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ABC
CBS
ABC

CBS

CBS
CBS
CBS
CBS
CBS
CBS
NBC
CBS
NBC
ABC
CBS
ABC

NBC

NBC

NBC

NBC

NBC

CBS

ABC

ABC
CBS

NBC

ABC
cas
cas
cas

cas
cas
cas
cas

ABC
cas
NBC
cas
ABC

CcBS
cas

$3,482,253
1,068,146
231,072

77,097

1,823,484
1,267,308
38,055
1,528,422
2,045,873
567,477
351,587
81,045
343,843
558,886
2,048,673
486,018

36,468

593,970
227,634
628,221
233,772
634,200
212,120
513,150

62,059

39,056

220,821

474,066

455,315

586,395

680,360
4,827,880

196,062

12,6914
238,886

67,657¢#
361,515

1,286,700
162,330
1,984,032
167,690

229,657
175,500

75,000
273,098
531,600

352,846
54,808
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Gross Time
Client & Product Program Agency Network & Talent Cop
————
CARTER PRODUCTS, INC. (Continved)
Arrid, Liver Pills & Rise NBC News Ted Bates NBC $230,166
Orange Bow! Games SSC&8 CBS 304,834
Sunday News Special Ted Bates cBs 391,375
Rise Shave Cream Nat'l. Invit. Basketball SSCa8 CBS 46,459
Arrid Whirl-In, Rise The Restless Gun S5C&8 NBC 98,760
Rise, Arrid, Liver Pills, Nair 77 Sunset Strip Ted Bates ABC 309,306
Arrid Cream, Arrid Whirl-In-Deodorant,
Rise Shave Cream, little Liver Pilis To Tell the Truth SSC&B cBS 523,653
Rise, Arrid Whirl-In, Arrid Spray USGA Nat'l. Open Gotf SSC&8 NBC 72,691
Championship Ted Bates
CHANNEL MASTER CORP.
TV Antennas Today S. R. Leon NBC 58,485
CHEMSTRAND CORP.
Carpets & blankets, nylon & Acrilan products Jefferson Drum DD&B NBC 893,431
Carpets, blankets, nylon products, Acrilan products Perry Como Show DD&B NBC 847,251
Acrilan carpeting, nylon cord tires Playhouse 90 DD&.B CBS 226,644
Carpets & blankets’ nylon & Acrilan products Sally Show DD&B NBC 568,158
CHESEBROUGH PONDS, INC.
American Bandstand ABC 90,336
Facial make-up, creams & lotions Bob Cummings Show McCann-Erickson NBC 1,834,086
Comedy Time JWT N8C 125,465
NBC Matinee Theatre IWT NBC 308,858
Facial make-up, creams & lotions. Pertussin Cough
Remedy, vaseline, petroleum jelly Concentration JWT NBC 87,078
Extra Sensory Perception McCann-Erickson ABC 498,693
It Could Be You JWT N8C 449,785
Price Is Right JWT NBC 361,306
Queen For a Day IWT NBC 242,993
Tic Tac Dough JWT NBC 111,800
Treasure Hunt JWT NBC 307,701
CHRYSLER CORP.
(Plymouth Motors Corp.)
Plymouth Automobiles Betty White Show Grant ABC 1,105,162
Date With the Angels Grant ABC 429,445
Chrysler Products Bob Hope Show Leo Burnett NBC 381,675
Chrysler Automobiles Fred Astaire Show Leo Burnett NBC 368,500
De Soto, Dodge, Plymouth, Imperial Automobiies Climax McCann-Erickson CBS 4,208,160
Shower of Stars McCann-Erickson CBS 1,065,120
{De Soto Div.)
Autos, parts & services You Bet Your Life BBDO NBC 2,166,963
Dodge Automobites Lawrence Welk Show Grant ABC 6,573,155
Dodge & Plymouth Automobiles Lawrence Wolks’' Top Tunes
and New Talent Grant ABC 4,395,166
Automobiles, trucks, marine & industrial engines,
Oilite & cycleweld products, Mopar parts &
accessories, air conditioning, heating, cooling
& refrigeration units Thanksglving Day Parade Leo Burnett ABC 91,130
CHURCH & DWIGHT CO., INC.
Cow Brand & Arm & Hammer Baking Sodas Tic Tac Dough IWT NBC 309,075
CLAIROL, INC.
Hair Products, Shampoo | Love Lucy FC&B CBS 474,795
CLINTON ENGINES CORP.
Engines, Outboard Motors, Chain Saws,
Engine Toy Kits Pro Football Champlonshlp Game W. B. Doner NBC 144,677
COLGATE-PALMOLIVE CO.
Halo Shampoo Amerlcan Bandstand D'Arcy ABC 43,960
Palmolive Rapid Shave, Shave Creams,
After Shave Lotion, Colgate Dental Cream,
Vet Liquid Baseball Games of the Week Ted Bates CBS 102,069¢
The Millionaire Ted Bates cBS 5,447,446
L&N
Colgate Dental Cream, Cashmere Bouquet Soap,
Lustre-Creme Shampoo, Paimolive $oap, Brisk,
Florident, Vel, Ad, Fab, Ajax Dotto Ted Bates CBS 5,533,913
L&N
Top Dollar Ted Bates CBS 5,054,617
L&N
Ajax, Brisk, Halo, Palmolive Dotto Ted Bates NBC 484,939
Dentifrice, shampoo, scouring cleanser, toilet soap Colgate Theatre Ted Bates NBC 644,046
Dentifrices, Shampoo, Toilet Soap Goeorge Burns Show McCann-Erickson NBC 1,150,602
Cashmere Bouquet Soap, Lustre-Creme Shampoo,
Colgate Dental Creamn, Brisk, Ad, Vel, Fab,
Ajax, Rapid Shave, Halo The Big Payotf Ted Bates CBS 5,424,810
L&N
The Thin Man Ted Bates NBC 5,163,634
L&N

66

TELEVISION MAGAZINE / Data Book, 1959
WwWwWwW . americanradiohistorv.com



www.americanradiohistory.com

én' & Product

Program

£

*lgafe Dental Cream

“tave Creams and Shave Lotions
“orident, Vel, Ad, Fab, Ajax

ENSOLIDATED CIGAR CORP.
‘utch Masters

CENSOLIDATED ELECTRONICS
he Alliance Mfg. Co.)
»nna Rotors, Fry Pans, Clocks,
Electric Can Openers

E&NSOLIDATED FOODS CORP.
ara Lee Cakes

CNTINENTAL BAKING CO.
‘ead & Cupcakes

COPERS, INC.
ven's Underwear & Hose

“ERN PRODUCTS REFINING CO.
Js¢co

ozolo Salad Oil, NuSoft Laundry Fluffener,
Kard> Syrup, Niagara Starch, Kasco Dog Food

kippy Peanut Burter, margarines, salad dressings

CACKER JACK CO.
armel-coated popcorn and
Morshmallow products

CAFTINT MFG. CO.
Paint by the numbers

LTILLERS CORP, SEAGRAMS
‘oldene, Ting

resh Deodorant

‘ersonal Deodorants & cold remedies
resh Deodorant

HRMEYER CORP.
’ower tocls

DW CHEMICAL CoO.
>aran Wrap

Saran Icicles

LACKETY cO.
Windex Window Cleaner, Drano & other cleansars

Lone Ranger

Mighty Mouse Playhouse
Perry Mason Show
Sugarfoot

Strike It Rich

Bob Hope Show
Sugar Bowl Game

Jack Paar Show
Today

Election Night

Howdy Doody

Jack Paar Show

American Bandstand
The Buccaneers
Sir Lancelot

It Could Be You

NBC Matinee Theatre
The Price is Right

Queen for o Day
Treasure Hunt

You Asked For It

Captain Kangaroo
Lone Ranger

Today

Arthur Godfrey Time
Jack Paar Show
Steve Allen Show
Today

Jack Paor Show

Concentration

sunty Fair

Dough Re Mi

The Price is Right

Tic Tac Dough

Treosure Hunt

Truth Or Cansequences
Jack Paar Show

Today

It Could Be You
Maverick

NBC Matinee Theatre
Price 1s Right

Queen for a Day
Treasure Hunt
Wagon Train

Agency

Gross T

ime

Network & Talent Cost

Ted Bates
Ted Bates
Ted Bates
Ted Bates
Ted Bates
L&N

EWRER
EWRAR

Cunningham & Walsh

Ted Bates

Henri-Hurst & McDonald

Donahue & Coe
Donahue & Coe
Donchue & Coe

McCann-Erickson
Miller
Miller
McCann-Erickson
Miller
MmcCann-Erickson
Mitler
McCann-Erickson
Miller

Guild, Bascom & Bonfigli

Leo Burnett
Leo Burnett

Leroy Llustig

IWT
IWT
IWT
IWT

J. W. Shaw

MocManus, John &
MocManus, John &
MacManus, John &
MacManus, John &
MacManus, John &
MacManus, John &
MocManus, John &
Woodard, Voss &
Hevenoor
Woodard, Voss &
Hevenoor

Y&R
Y&R
Y&R
Y&R
Y&R
Y&R
Y&R
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Adams
Adoms
Adams
Adams
Adams
Adams
Adams

ABC
CBS
CBS
ABC
CBS

NBC
NBC

NBC
NBC

ABC

NBC

NBC

ABC
ABC
ABC

NBC

NBC
NBC

NBC

N8C

CBS
ABC

NBC

CBS
NBC
NBC
NBC

NBC

NBC
NBC
NBC
NBC
NBC
NBC
NBC

NBC

NBC

NBC
ABC
NBC
NBC
NBC
NBC
NBC

$147,347
999,041
194,086
562,000
69,387

320,926
71,725

277,564
17,549

112,000

896,261

221,671

212,137
304,919
303,591
933,801

349,372
438,084

919,962
477,338

2,651,161

85,357
356,223

15,764

186,525%

1,331,825
374,730
153,792

134,701

57,471
48,660
12,235
107,680
184,522
249,255
28,356

38,648

53910

118,394
1,079,092
244,743
114,282
98,580
86,934
479,353
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Client & Product

Program

Agency

—-‘A.‘

Gross Timi

Network & Talent €f

DREXEL FURNITURE CO.
Furniture

DU PONT DE NEMOURS, E. I. & CO.
Institutional
Carpet Nylon, Men’s, women’s & children’s
outerwear
Du Pont Zerex Anti Freeze
Carpet Nylon, Women's blouses & sweaters,
Men'’s, women's & children's outerwear

DUQUESNE BREWING CO. OF PITTSBURGH
Beer

EASTCO, INC.

Clearasil

EASTMAN KODAK CO.
All Products

ELGIN NATIONAL WATCH CO.
Elgin Watches

F. M. ENGINEERING CO., INC.
Toys

FACTOR, MAX & CO.
Cosmetic & hair preparations

FALSTAFF BREWING CORP.
Falstaff Beer

FIFTH AVENUE COLOR LAB, INC.
Color Photo Processing

FIRESTONE TIRE & RUBBER CO.
All Products

FLORIDA CITRUS COMMISSION
Florida Citrus Products

FLORISTS TELEGRAPH DELIVERY ASS'N., INC.

Jack Paar Show

Today

Du Pont Show of the Month

Jack Paar Show
Steve Allen Show

Today

Pro Football Games

American Bandstand

Adventures of Ozzi¢ & Harriet
Beat the Clock

Ed Svullivan Show

Jimmy Dean Show

Cheyenne

Perry Mason Show
Perry Como Show
Playhouse 90
Wagon Train

Jack Paar Show

Guy Mitchell Show
Love That Jill

Opening Night

The Polly Bergen Show

Baseball Games of the Week
Pro Football Games

Today

Today
Voice of Firestone

Douglas Edwards With the
News

The Edge of Night

Today

What's My Line?

Arndt, Preston, Chapin,

Lamb & Keen

Arndt, Preston, Chapin,

Lamb & Keen

BBDO

BBDO
BBDO

B8BDO

Vic Maitland

JWT
JWT
JWT
JWT
JWT

Wm. L. Baxter

Anderson-McConnell
Anderson-McConnell
Anderson-McConnell
DD&B

Max Sackheim

Grey
Sweeney & James

B&B
B&B
B&B
B&B

Institutional Person to Person MacManug, John &
Adams
Personal Appearance Grant
Tournament of Roses Parade Grant
FORD MOTOR CO.
Ford Trucks, Automobiles, Parts & Services Buckskin IWT
Cheyenne JWT
Douglas Edwards With the
News JWT
Dragnet Leo Burnett
The Ford Show JWT
Playhouse 90 JWT
Sugarfoot JWT
Suspicion IWT
Ford Automobiles Destiny JWT
Dick Powell's Zane Grey
Theatre JWT
Lucille Ball Desli Arnoz Show JWT
Lincoln Automobiles New York Philharmonic
Orchestra K&E
Mercury Automobiles Ed Sullivan Show K&E
Richard C. Hottelet & Nows K&E
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NBC

NBC

CBS

NBC
NBC

NBC

CBS

ABC

ABC
CBS
CBS
CBS

ABC
CBS
NBC
CBS
NBC

NBC

ABC
ABC
NBC
NBC

CBS
CBS

NBC

NBC
ABC

CBS
CBS
NBC
CBS

CBS
CBS
NBC

NBC
ABC

CBS
NBC
NBC
CBS
ABC
NBC
CcBS

‘CBS
CBS

CcBS
CcBS
CBS

$19,766

92,100

4,184,990

439,481
1,000,400

983,085
23,750#
318,296

4,475,901
368,245
5,203,285
203,930

61,023
64,825
141,591
114,861

95,557

41,481

147,775
1,164,135

508,662
1,055,040 !

652,149#
42,8744

'|

15771

38,656 |
2,364,015

51,198
322,928
104,106
464,835

744,490
347,500
67,978

1,378,901
30,146

151,254
101,050
4,478,808
114,879
59,900
1,124,810 |
410,125

1,147,170 |
1,411,900

75,438
5,196,745
113,678
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Gross Time

nt & Product Program Agency Network & Talent Cost
Wdsel Automobiles Wagon Train [ FC&B | NBC $4,135,665
| wild Blll Hickok | FC&B | ABC 13,900
Pord Trucks Perry Mason Show IWT CBS 64,607

#RMAN, L. C. & SONS, INC.
Viccalilli Today C. Wendel Muench NBC 53,351

WNERAL DEVELOPMENT CORP.
. Florida Real Estate Jack Paar Show Wm. Spier NBC 37,612

ERAL ELECTRIC CO.
slousehold Electrical Products, Radio & Television
Receivers, Sound Reproduction Equipment,

' Flashbulbs, Electronic Products | Cheyenne Y&R ABC 2,771,742
Lstitutional General Electric Theatre BBDO CBS 5,683,563
" ight Bulbs Jack Paar Show BBDO NBC 135,434

Today BBDO NBC 350,837

4 lash Bulbs, Photo Flood Lamps, Photographic
Equipment Man With a Camera Grey ABC 452,846

WNERAL FOODS CORP.

1 offee, Cereal, Dog Food Ann Southern Show B&B CBS 1,373,999
Dragnet B&B NBC 1,340,871

Wagon Train B&B NBC 583,851

‘jwansdown Cake Flour, Baker's Coconut, Minute

Potatoes Arthur Godfrey Time Y&R CBS 385,579
‘lour, Cake Mixes, Cereals Beat the Clock D-F-$ CBS 69,150
“ang Instant Fruit Juice Bob Cummings Show Esty NBC 501,120
{ool-Shake Beverage Captain Kangaroo FC&B CBS 134,050
lello Puddings, Pie Filling, Minute Rice Comedy Time Y&R NBC 155,675
It Could Be You Y&R NBC 302,930

Jello Puddings, Pie Fillings Concentration Y&R NBC 55,230
Secret Storm Y&R CBS 185,270

nstant Postum Country Music Jubilee Y&R ABC 415,800
Jack Paar Show Y&R NBC 1,979,842

nstant Sanka Coffee, Post’s Cereals Danny Thomas Show B&B CBS 3,810,638
| Love Lucy B&B CBS 1,176,794

nstant Maxwell House Coffee December Bride B&B CBS 4,057,859
Destiny B&B CBS 494,361

Dick Powell’s Zane Grey
Theatre B&B CBS 2,261,379
Frontier Justice B&B CBS 891,812

Jell-O, Jell-O Puddings & Pie Fillings, Jell-O
Gelatin, Rice & Minute Potatoes, Whipped
Cream type mixes, Baker's Instant Chocolate
Drings, Kool-Aid, Kool-Shake, Birds-Eye Frozen

Drink Concentrate Disneyland Y&R ABC 1,977,826

Instant Postum, Minute Rice and Swansdown Cake
Mix, Jelio Instant Pudding Do You Trust Your Wife Y&R ABC 697,694
Post’s Cereals Fury B&8 NBC 1,371,572
Mighty Mouse Playhouse B&B CBS 1,033,385

Log Cabin Syrup, Minute Rice, Dream Whip,

Baker's Coconut Garry Moore Show Y&R CBS 261,877
Baker's Cocoa and Baker's Chocolate (excluding

candy), Frosting and Chocolate Products used

for baking or cooking purposes Mickey Mouse Club Y&R ABC 356,330
Jello Puddings, Pie Filling, Minute Rice, Baker's
Coconut, Swansdown Cake Flour and Mix The Price Is Right Y&R NBC 210,010
Queen For a Day NBC 210,838
Post Cereals, Pie Fillings & Dessert Mixes Ruff & Ready B&B NBC 19,625
" Sanka Instant Coffee Douglas Edwards With the
News Y&R I cBS 351,662
Scotland Yard Y&R ABC 232,020
Minute Rice, Jello Pudding, Jetlo Fllings,
Swansdown Flour & Cake Mixes Tic Tac Dough Y&R NBC 189,672
Treasure Hunt Y&R NBC 196,982
Truth or Consequences Y&R | NBC 379,329

! ENERAL MILLS, INC.
* Cheerios, Hi-Pro, Cereals, Flours & Flour Base

~_ Products American Bandstand D-F-S ABC 394,044
* Flour, Cake Mix, Cereals Arthur Godfrey Time D-F-§ CBS 139,6857
Beat the Clock D-F-S CBS 261,864
Heckle & Jeckle D-F-S | CBS 235,134
Secret Storm D-F-S CBS 290,811
The Verdict is Yours D-F-S | CBS 1,119,338
¢ Cake Flour, Frosting, Baking Mixes Burns & Allen BBDO CBS 1,927,545
Flours, Cereals, Baking Mixes, Frosting Mixes ! Disneyland Tatham-Laird I ABC 1,982,161
# Baking Mixes, Cereals | County Fair ! Tatham-Laird NBC 226,065
- Wheaties Baseball Corner | Knox-Reeves I ABC 116,158
Baseball Preview Knox-Reeves CBS 229,500
Pro-Football Preview f Knox-Reeves L CBS 221,750
Wheaties Sport Page | Knox-Reeves NBC 136,060
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A e e

Client & Product

GENERAL MILLS, INC. (Continued)
Flour, Mixes, Cereals, Sponges
Cereals

Flour, Flour Base Prod., Cereals
Flour Base Prod., Cereals, Pet Goods
Flour, Flour Base Prod., Cereals

Breakfast Cereals

Cereals, Flours, Baking Mixes, Frostings, Dog Food
Gold Medal Flour, Wheaties, Cheerio, Cereals,
Baking Mixes, Frostings

GENERAL MOTORS CORP,

Institutional, United Motors, Delco Remy
Oldsmobile Automobiles

Buick Automobiles, Parts & Service

Chevrolet Automobiles & Trucks

Frigidaire, Major Household Electrical Appliances

Buick Automobiles, Trucks

Oldsmobile Cars
Delco Products & United Motors Service

Oldsmobile Automotive Products

Buick Automobiles & Trucks, Frigidaire — Refrig-
erators, Ranges, Food Freezers, Dishwashers,
Room Air Conditioners, Washers, Dryers, Com-
bination Washers & Dryers

Pontiac Automobiles

Pontiac Cars
Institutional

(A. C. Spark Plug) Spark Plugs, Oil Filters, Fuel
Pumps, Guide {T-3) Headlamps, Autronic Eye,
Gyros, Speed Switches, After-Burner Controls,
Inertial Guidance Systems, Valve Lifters

GENERAL TIME CORP.
Westclox Clocks, W atches

GERBER PRODUCTS CO,
Gerbers Baby Foods

GILBERT, A. C. CO.
American Flyer Electric Trains & Science Sets

GILLETTE CO.

Adorn Hair Spray, Hush Deodorant, Paper-Mate
Pens, Self Home Permanent, Tame Creme
Rinse, Toni Home Permanent, White Rain
Lotion Shampoo

Razors, Blades, Foamy, Toni, Paper-Mate

Toni Home Permanent, Pamper Shampoo

Toni Home Permanent Wave, Cleansing Cream,
Hair Care Products, Shampoo, Lipstick

Home Permanents, Hair Preparations

Toni Home Permanent Wave, Hair Care Products,
Deodorants, Paper-Mate Pens, Leads, Inks

72

Program

Garry Moore Show
Captain Kangaroo

Jimmy Dean Show

Lawman
Love of Life

Paul Wincheil Show

Lone Ranger

Lone Ranger Ann. Show
Mickey Mouse Club
The Price is Right

Tic Tac Dough
Treasure Hunt
Lone Ranger

Wyatt Earp

Amahl & the Night Visitors

The Big Record

Patti Page Show
Bing Crosby Show
Bob Hope Show
Tales of Wells Fargo

Chevy Show

Pat Boone Chevy Showroom
Chevy Showroom

Concentration
County Fair

Frigidaire Summer Theatre
From These Roots
The Price Is Right

Treasure Hunt

Buick Action Theatre

Cheyenne

CBS Morning News

High Adventure with
Lowell Thomas

Jerry Lewis Show

Patrice Munsel Show

Emmy Awards

Ginger Rogers Show
Phil Silvers On Broadway
Victor Borge Show

Wide Wide World

Zorro

Wonderful Town

Beat the Clock

Captain Kangaroo

Garry Moore Show
Jimmy Dean Show
Play Your Hunch

Lone Ranger

Adorn Playhouse

All Star Baseball Game
Blue-Gray Football Game
American Bandstand

Art Linkletter's House Party
Arthur Godfrey Show

Arthur Godfrey's Talent Scouts

|

Agency

D-F-S
D-f-S
Tatham-Laird
D-F-S
D-fF-S
D-f-S
D-F-S
D-F-S
D-f-S
D-f-S
Tatham-Laird
Tatham-Laird
Tatham-Laird
D-F-S

D-F-S

Campbeil-Ewald
D. P. Brothers

D. P. Brothers

D. P. Brothers
McCann-Erickson
Kudner
Campbell-Ewald
Campbell-Ewald
Grey

D-F-S

D-F-$

Kudner

D-F-S

D-F-S

D-F-S
McCann-Erickson
McCann-Erickson
D. P. Brothers

Campbell-Ewald
D. P. Brothers

Kudner

MacManus, John &
Adams

MacManus, John &
Adams

MacManus, John &
Adams

MacManus, John &
Adams

MacManus, John &
Adams

D. P. Brothers

BBDO

D'Arcy
D'Arcy
D'Arcy
D'Arcy
D'Arcy

Banning Repplier

North
Maxon
Maxon
North

North
North

North
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Gross Tim

Network & Talent C

cBS

CcBS
(@)
ABC
CBS
ABC
CBS
CcBS
ABC
NBC

NBC
ABC

ABC

NBC
CBS
ABC
ABC
NBC
NBC
NB8C
ABC
ABC
NBC
NBC
ABC
NBC

NBC
ABC
ABC
CBS

CBS
NBC

ABC
NBC
CBS
CBS
CBS

NBC

ABC

CBS

CBS
CBS
CBS
CBS
C8S

ABC

CBS
NBC
NBC
ABC

CBS
CBS

CBS

$263,879

427,428
97,056
591,733
59,874
154,150
938,887
55,025
1,483,646
127,403
121,143
131,803
1,118,663

2,220,506

136,865
1,967,123
1,475,781

400,035

643,578
2,800,614

13,189,030
3,891,325
744,839

155,782

117,978
363,656
160,938
223,968
353,332
321,849

59,663

99.952

2,343,870
196,908

2,095,244
196,908
365,480
388,420
762,035

3,456,061

|

=

2,440,877

416,935

15,394
772,317
520,663
410,543
386,254

71,395

626,793
386,450
200,444

85,988

458,350
712,721

1,559,877
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jet & Product

Riors & Other Shaving Equipment, Pens and
Other Writing Material, Home Permanent &
Dther Hair Care Grooming Products

e Toni Co.)

Mine Permanents and Other Hair Care and
srooming Products, Cleansing Creams, Pens,
fencils and Their Accessories

me Permanents, Shampoos, Hair Sprays, Rinses,
_urlers & Other Women's Grooming Products,
‘reams & Lotions, Deodorants, Cleansing &
“onditional Creams & Lotions for the Hands,
ace & Body. Pens & Pencils & Their Accessories

i Home Permanents, Curlers, Sprays, Shampoo,
Deep Magic Skin Cream

:ors, Blades, Foamy, Toni, Paper-Mate

ii Home Permanents, Curlers, Sprays, Shompoo,
weep Magic Skin Cream

Fr Core & Grooming Products, Deep Magic
bkin Cream

@lette Razor Blades

Tii Home Permonent Wave, Cleansing Creams,
Hair Care Products, Shampoo, Lipstick

Bf Home Permanent Wave, Hair Care Products,
Deodorants, Paper-Mate Pens, Leads, Inks
fzors, Blades, Foamy, Toni, Paper-Mate

bne Permanents & Other Hair Care & Grooming
“roducts, Cleansing Creams & Lotions, Personal
Deodorants. Pens, Pencils & Their Accessories,
tids & Inks

tme Permanents & Other Hair Care & Groom-
ing Products, Cleansing Creams, Pens, Pencils
B Their Accessories

“IBEL BREWING CO.
debel Beer

€D SEAL CO.
bld Seal Glass Wax

dass Wax, Snowy Blzach
dass Wax, Stencil Kits

SODRICH, B. F. CO., THE
‘Dod Rubber Div.)
F. Canvas Shoes

SODYEAR TIRE & RUBBER CO.
L titutional

.es, Tubes & Tire Accessories, Shoe Products &
% Foam Latex Products
" bber Products

@5SARD, H. W. CO.
Viossard Girdles

MAHAM, BILLY EVANG. ASS'N.
Jilly Graham TV Program

GIYHOUND CORP.
s Travel, Rent-A-Car Service, Greyhound Post
= Houses, Grey Van Lines

B.F GUARANTY LAND & TITLE CO.
“ape Coral Real Estate

GLF oL co.
I etroleum Products, Batteries & Tires
~ asoline & Oil

SMLMARK CARDS, INC,

“Wireeting Cords, Gift Wrappings, Note Paper,

Card-board Cut-out Toys, Party Favors

Program

Cavalcade of Sports

Joseph Cotton Show
Masquerade Party

People Are Funny

Queen For a Day
Rose Bowl Game

Tic Tac Dough

Treasure Hunt
Triple Crown Races

The Verdict is Yours

Wingo

World Series Baseball Games

Vou Bet Your Life

Your Hit Parade

Pro Footba!l Games

County Fair

Dough Re Mi

| Love Lucy
American Bandstand
Mickey Mouse Club
Roller Derby

Tales of the Texas Rangers

Mickey Mouse Club

Douglas Edwards With the

News
Goodyear Theatre
Turn of Fate

Tic Tac Dough

Billy Graham Crusade

Steve Allen Show

Today

NCAA Football Games
Perry Mason Show
Sugar Bowl Game

Hallmark Hall of Fame

Gross Time

Agency Network & Talent Cost
Maxon NBC $6,466,992
North NBC 503,418
CBS 655,375
North NBC 2,427,142
North NBC 270,326
Maxon NBC 670,266
North NBC 309,586
Tatham-laird NBC 60,736
Maxon C8s 1,056,316
Tatham-Laird CBS 459,122
North CBS 536,454
Maxon NBC 3,000,000FtT
Tatham-Laird
North NBC 3,244,160
North NBC 1,373,781
Campbeli-Ewald CBS 31,5854#
Campbell-Mithun NBC 43,530
Campbell-Mithun NBC 32,325
Campbell-Mithun CBS 1,544,385
Campbeli-Mithun ABC 14,000
Campbell-Mithun ABC 94,280
Campbell-Mithun ABC 68,540
Campbell-Mithun ABC 32,663
McCann-Erickson ABC 306,860
Y&R CBS 295,944
Y&R NBC 2,268,913
Y&R NBC 204,638
Edward H. Weiss NBC 111,190
W alter Bennett ABC 778,01 1#
Grey NBC 2,953,818
Paul Venze Ass. NBC 73,030
Y&R NBC 7,483,064
Y&R CBS 265,085
Y&R NBC 259,198
FC&B NBC 2,270,650
73
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Client & Product

HAMM, THEODORE BREWING CO.
Hamms Beer

HANES, P. H. KNITTING CO.
Underwear, Baby Sleepware

HARTZ MOUNTAIN PRODUCTS
Accessories & Food for Birds, Tropical Fish, Turtles,
Cat & Dog Yummies

HAWAIl VISITORS BUREAU
Howaiian Vacations

HEINZ, H. J. CO.
Soup, Baby Foods, Condiments {Ketchup, Pickles,
Vinegarl, Spaghetti & Beans

HELENE CURTIS INDUSTRIES
Stopette, Spray Net
Suave, Kingsmen Toiletries
Stopette, Poof, Finesse, Hair Dressings, Shampoos

HILLS BROTHERS COFFEE, INC.
Coffee

THE HOOVER CO.
Vacuum Cleaners, Floor Polishers, Irons

HYGRADE FOOD PRODUCTS CORP.
Meat Products

IDEAL TOY CORP.
Toys, Games, Dolls & Children's Novelties

{NDEPENDENT CIT. COMMITTEE HARRIMAN-
HOGAN

INSURANCE CO. OF NORTH AMERICA

Insurance

INTERNATIONAL SHOE CO.
(Peters Branch)
Weather Bird Shoes

JACKSON BREWING CO.
Jax's Beer

JACKSON & PERKINS CO.
Rose Bushes

JERCLAYDON, INC.

Glamorene liquid, Dry Cleaner, Applicators for
Rug & Upholstery

JOHNSON, HOWARD D. CO.
Restaurant

JOHNSON 8 JOHNSON
Baby Products, Surgical Dressings, Baby Shampoo

Buanduges, Buby Products, Antiseptics, Brushes

JOHNSON, S. C. & SON, INC.
Johnson's Wax, Cleaners, Polishers, Insecticides,
Deodorizers

Floor Wauxes

74

Program

NBC Major League Baseball
Perry Mason Show

Person to Person

Pro Football Games

Today

Paul Winchell Show

Today

Concentration
County Fair

Tic Tac Dough
Today Is Ours
Treasure Hunt

Dick & The Duchess
Oh! Susanna
What's My Line

Jubilee U.S.A.
Shirley Temple’s Storybook
Walt Disney Presents

Garry Moore Show

Pro Football Championship
Game

Macy's Thanksgiving Day
Parade

Political Telecast
Special Political Address

Today

Micky Mouse Club

NBC Major League Baseball

Todoy

Arthur Godfrey Time

Todoy

Adventures of Robin Hood
Beot the Clock

Jimmy Dean Show
Cheyenne

The Verdict Is Yours

Dick Powoell's Zane Grey
Theatre

Steve Allen Show

The Verdict Is Yours

It Could Be You

Truth or Consequences

Agency

Campbell-Mithun
Campbell-Mithun
Campbell-Mithun
Campbeil-Mithun

Ayer

George H. Hartman

Holst & Male

Maxon
Maxon
Maxon
Maxon
Maxon

Gordon Best
Weiss
McCann-Erickson

Ayer
Ayer
Ayer

Leo Burnett

W. B. Doner

Grey }

Ayer

Henri, Hurst & McDonald
Fitzgerald Advertising

Wunderman, Ricotta &
Kline

Jules Power Productions
Ayer

Y&R
Y&R
Y&R
Y&R
Y&R

B&B

Needham, Louis & Brorby
Needham, Louis & Brorby
Needham, Louis & Brorby
Needham, Louis & Brorby |
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NBC
CBS
CBS
CBS

NBC

ABC

NBC

NBC
NBC
NBC
NBC
NBC

CBS
CBS
CBS

ABC
NBC
ABC

CBS

NBC

NBC

NBC
CBS

NBC

ABC

NBC

NBC

CBS

NBC

CBS
CBS
CBS
ABC
c8s

CBS
NBC
CBS
NBC
NBC

Gross Time,
Network & Talent Coy

l
L E—

$826,800 !
182,153
208,985
28,3544

491,494

562,601

44,076

242,842
16,222
248,269
191,793 &
257,012

491,345
1,932,040
2,277,090

52,595
1,368,659
676,276

476,470

144,474 i

57,925

—

1,620%
3,980#

-

479,367

235,858

826,800

120,961

150,900t

180,564

1,951,133
324,167
55,118
450,540
49,210

600,375
1,937,536
596,280
32,640
47,662
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dint & Product

Program

Agency

Gross Time
Network & Talent Cost

shnson's Wax, Cleoners, Polishers Johnson’s Wax Theatre FC&B CBS $1,098,600
Red Skelton Show FC&B CBS 1,695,644
Spotlight Playhouse FC&B CBS 500,880
ide Furniture Polish, Stride Floor Wax Modern Romances Needham, Louis & Brorby | NBC 62,037
NBC Matinee Theatre Needham, Louis & Brorby NBC 166,405
The Price Is Right Needham, Louis & Brorby NBC 63,089
Treasure Hunt Needham, Louis & Brorby NBC 106,076
ax, Cleaners, Polishers Perry Mason Show FC&B CBS 208,850
lo Coat, Pride, Stride, Raid Tic Tac Dough | Needham, Lovis & Brorby NBC 15,063
: Yancy Derringer Needham, Louis & Brorby CBS 1,177,730
ITENILE SHOE CORP. OF AMERICA
1zy Bones Shoes Today Storm | NBC 18,501
W.SER INDUSTRIES CORP. (
juminum, Steel, Gypsum, Cement & Cement
Products. Pressed Wood & Other Building & |
Construction Materials. Trucks & Automobiles,
Hotels & Jeeps. Metal Products; Paving Ma-
terials ‘ Maverick Y&R ABC 7,287,268
KLOGG CoO. !
ereals & Dog Foods Art Linkletter's House Party Leo Burnett CBS 2,299,053
Arthur Godfrey Time Leo Burnett CBS 253,765%
The Big Record Leo Burnett CBS 691,806
Circus Boy Leo Burnett ABC 1,241,220
Garry Moore Show Leo Burnett CBS 715813
Name That Tune Leo Burnett CBS 1,863,341
Verdict Is Yours Leo Burnett CBS 15,624
Walt Disney Presents Leo Burnett ABC 948,393
What's My Line Leo Burnett CBS 1,690,515
Wwild Bill Hickok Leo Burnett CBS 1,116,750
Years Of Crisis Leo Burnett CBS 85,870
reakfast Cereals, Dog Foods, Soft Drinks The Buccaneers Leo Burnett ABC 352,352
Sir Lancelot Leo Burnett ABC 298,275
Superman Leo Burnett ABC 551,556
Wild Bill Hickok Leo Burnett ABC 606,946
Woody Woodpecker Leo Burnett ABC 1,481,473
MMPER INSURANCE
ymberman's Insurance Jack Paar Show John Shaw NBC 192,332
msurance NBC Football Scoreboard John Shaw NBC 127,835
NBC News John Shaw NBC 436,990
KNDALL CO., THE
A Curity Products Captain Kangaroo Leo Burnett CBS 93,547
KISTONE CAMERA CO., INC.
“ameras, Projectors | Today The Bresnick Co. NBC 461,393
KABERLY CLARK CORP.
leenex Tissues & Table Napkins Bob Crosby Show FC&8 NBC 624,812
Perry Como Show FC&B NBC 1,986,134
Playhouse 90 FC&B CBS 2,697,825
RAPP MONARCH CO.
iquidizer, Redi Baker Today Frank Block Ass. NBC 90,930
HN & FINK PRODUCTS CORP.
ysol it Could Be You McCann-Erickson NBC 152,695
linds Cream Truth Or Consequences McCann-Erickson NBC 161,688
L/ER BROTHERS CO.
Nisk, Pepsodent Toothpaste, Pepsodent Tooth-
brushes American Bandstand BBDO ABC 577,786
FC&B
tinso, Lux Liquid, Good Luck Margarine Art Linkletter's House Party |wT CBS 2,126,702
jipton Tea, Lipton Soup Mixes, Wish Bone Salad |
Dressing Arthur Godfrey's Talent Scouts Y&R CBS 1,083,003
dreeze, Imperial Margarine Beat The Clock SSCas CBS 620,301
deverages, Soups, Salad Dressings The Californians Y&R NBC 2,678,893
' detergents, Margarine, Dentifrices, Bar Soap Concentration Needham, Louis & Brorby NBC 811,602
foilet Bar Soap & Dishwashing, Laundry Deter-
gents, Edible Fats & Dentifrices County Fair BBDO NBC 454,847
Dove Beauty Bar Eve Arden Show JWT CBS 565,11
3ar Soaps, Detergents, Edible Fats & Dentifrices,
© AN, Lux Liquid Father Knows Best \ JWT NBC 1,891,255
” Father Knows Best JWT CBS 750,782
Lucky Whip, Dessert Topping, Bar Soap, |
Margarine | For Love or Money Ogilvy, Benson &
Mather CBS 220,284
Rinso, Lux Liquid, Good Luck Margarine ‘ Garry Moore Show | JWT CBS 498,550
Detergents, Edible Fats, Packaged & Liquid Soaps | Haggis Baggis JWT NBC 128,738
* Wisk, Lifebuoy Soap [ Have Gun Will Travel | IWT CBS 2,504,511
* Lipton Tea Jack Paar Show ‘ Y&R NBC 618,533
~ IAll, Stripe Toothpaste { Jackie Gleason Show LWt CBs 912,126
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Client & Product

LEVER BROTHERS CO. (Continued)
Breeze Detergent, Imperial Margarine
Wisk, Ready-Whip, Imperial Margarine
Detergents, Toothpaste, Soaps & Margarine
Lucky Whip Dessert Topping, Bar Soap, Margarine

Lux Soap, Lux Liquid
Soaps, Llux Liquid Detergent, Margarine &
Shortening

Dove Beauty Bar

Detergents, Bar Soaps, Edible Fats, Dentifrices,
Dove Bar Soap, Wisk Detergent, Toilet Soaps,
Detergents (liqguid and powder), Toilet Bars,
Margarine, Shortening

Detergents, Dishwashing Soaps, Dentifrices, Soaps
Imperial Margarine, Miscellaneous Detergents

Lucky Whip Dessert Topping, Bar Soap,
Margarine, All Products

(3 of the following 4): Toilet Soaps, Toilet Bars,
(including Dove & Lux Toilet Soap), Detergents,
Edibl2 Fats, Dentifricas

Wisk, Rzody-Whip, Imperioi Morgorine

LEWIS HOWE CO.
Tums

Tums & Headoche Remedy

LIBBEY OWENS FORD GLASS CO.
Automotive Safety Plate Glass, Thermopane &
Window Glass, Mirrors
Auto Safety Glass & Other Glass Products

LIBBY MC NEILL & LIBBY
Canned Fruits, Vegetables

Canned Pineapple, Pineapple Froducts, Fruit
Cocktail & Corn

LIFT SAVERS, INC.
Women's Heel Savers
LIGGETT & MYERS TOBACCO CO.

L& M Cigarettes

liggett & Myers Tobucco Products

Chesterfield & Ousis

L& M, Oasis

1 & M Cigarettes, Liggett & Myers Tobacca
Products

Chesterfield, Oasis, L & M Cigarettes

LORILLARD, P. CO.
Tohacco Products

Kant Clgaraties

76

Program

Jimmy Dean Show
Keep Talking
Life Of Riley
Love Of Life

Lux Playhouse

Lux Show, Starring Rosemary

Clooney
Play Your Hunch

The Price Is Right

Treasure Hunt
Truth Or Consequences

Verdict Is Yours

You Bet Your Life
Years Of Crisis

Jack Paar Show
Perry Mason Show
Wagon Train

NCAA Football Games
Perry Mason Show

Arthur Godfrey Time
As the World Turns
Beat The Clock
Garry Moore Show
Jimmy Dean Show
Love Of Life

Verdict Is Yours

Modern Romance
NBC Matinee Theatre

Jack Paar Show

All Star Football Game
Gunsmoke

Pro Bowl Game
Behind Closed Doors
Brains & Brawn
Club Oasls

Ed Wynn Show

The Investigator
Pied Piper

Steve Canyon

Dean Martin Show
Senfor Bowl Game
Eddie Fisher Show

Dragnet
Frank Sinatra Show

Arthur Murray Show
Court of Last Resort
Jofferson Drum

John Daly & the News
Masquorade Party

No Warnlng

Nough Ridors

Hlection Night Coverage
Porson To Person
$64,000 Challenge
$64,000 Quostion

Agency

SSC&B

JWT

BBDO

Needham, Lovis &
Brorby

JWT

IJWT
Ogilvy, Benson &
Mather

BBDO

OB&M

IJWT

JWT

Needham, Louis &
Brorby

Ogilvy, Benson &
Mather

BBDO
IWT

McCann-Erickson
McConn-Erickson
McCann-Erickson

FSR
FSR

JWT
JWT
JWT
JWT
JWT
JWT
JWT

JWT
JWT

Product Services

McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
D-F-$

D-F-S
McCann-Erickson

L&N
L&N
L&N
L&N
L&N
L&N
L&N
L&N
L&N
L&N
L&N
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CBS
CBS
NBC
CBS
CBS
NBC

CBS

NBC

NBC

NBC

CBS

NBC
CBS

NBC
CBS
NBC

NBC
CBS

CBS

CBS
CBS
CBS
CBS
CBS

NBC
NBC

NBC

ABC
CBS
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC

NBC
ABC

NBC
NBC
NBC
ABC
NB8C
N8C
ABC
CBS
CBS
CBS
ces

Gross T
Network & Talent

-

$419,874
177,010
3,253,272

253,561
609,667

2,658,531

162,373

1,895,523

157,254

1,278,109
734,345

668,367
88,960

184,246
65,507
648,517

7,614,362
1,969,507

676,840F
102,908
124,013
355,542
140,881
89,010
255,443

43,482
98,922

19,178

60,270¢#
2,844,337
74,583#!
386,8324 |
1,279,499
2,140,383
638,325
908,835
168,375¢ |
1,474,833
340,375
68,616#
3,592,930

2,093,242
513,150

887,235
1,424,000
1,005,890

682,016

947,215

901,857 '

1,126,941
317,817
1,039,795
1,716,939
298,980
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Gross Time

H#int & Product Program Agency Network & Talent Cost
Far East A Clear Danger L&N | NBC $58,625
Keep Talking L&N CBS 350,900
int, Newport Cigarettes Richard Diamond, Private
Detective L&N CBS 3,855,786
id Gold Suspicion L&N NBC 106,585
WE, JOE CORP.
ypsicle, Creamsicle, Fudgsicle American Bandstand Paris & Peart ABC 27,020
thpsicle, Creamsicle, Fudgsicle, Other Frozen
| Confections Sir Lanceiot Paris & Peart ABC 57,485
MENS, INC.
4h Avenue Candy Bars American Bandstand Mathes ABC 134,039
‘| Products Captain Kangaroo Mathes CBS 187,140
dens Cough Drops Sugarfoot Mathes ABC 524,910
WNHATTAN SHIRT CO.
len's Wear Sammy Kaye Show Peck ABC 779,070
MRS, INC.
andies Circus Boy Knox-Reeves ABC 1,303,750
Circus Boy Knox-Reeves NBC 285,478
Mickey Mouse Club Knox-Reeves ABC 440,308
Ruff & Reddy Knox-Reeves NBC 104,460
Walt Disney's Adventure Time Knox-Reeves ABC 253,145
¥RX, LOUIS & CO.
DYys Jack Paar Show Al Paul Lefton NBC 116,508
MTTEL, INC.
3 Mickey Mouse Club Carson, Roberts ABC 532,795
Walt Disney's Adventure Time Carson, Roberts ABC 116,150
BNNEN CO., THE
\en’s & Women's Toiletries All Star Football Game McCann-Erickson ABC 60,270#
\ennen Gold Crest American Bandstand Warwick & Legler ABC 11,200
\en's and Women'’s Toiletries & Baby Products Colt .45 MeCann-Erickson ABC 586,395
‘ennen Gold Crest Jack Paar Show Warwick & Legler NBC 19,317
ien's Grooming Toil=tries, Baby Care Products,

Mennen Gold Crast Pursuit Grey CBS 1,222,141

Today Worwick & Legler NBC 17,982
Aennen’s Shave Cream (Brushiess, Lather & Foam

Shave}, Pre-Shave, After Shave Lotions, Sham-

poos, Deodorants, Skin Bracer, After Shave

Talcum, Bath Tale, Hair Cream, Men's Cologne,
 Foot Powder, Men's Skin Lotions, Baby Toilet

Products Wednesday Night Fights McCann-Erickson ABC 1,521,692

Grey
SINTHOLATUM CO.
Aentholatum, Mentholatum Deep Heat Rub,
2l Mentholatum Cold Tablets Comedy Time Jwt NBC 100,398
Cold Remedizs, Medicated Lip Pomades,

Analgesics Dough Re Mi JwTt NBC 100,417
Zold Remedies, Medicated Lip Pomades Haggis Baggis JWT NBC 125,725
wedicated Lip Pomadsz, Cold Remedies,

Mentholatum Cold Tablets It Could Be You JWT NBC 232,354

The Price Is Right IWT NBC 336,146
" Mentholatum, Mentholatum Deep Heat Rub,

Mentholatum Cold Tablets Queen For a Day JWT NBC 112,318
Medicatzd Llip Pomade, Cold Remedies, Mentho-

latum, Mentholatum Deep Heat Rub,

Mentholatum Cold Tablets Treasure Hunt JWT NBC 173,046

'ERRIAM, G. & C. CO.
Dictionaries Today Anderson & Cairn NBC 72,756
ILES LABORATORIES, INC.
Alka Seltzer, Bactine, One-A-Day Brand Vitamins As the World Turns Geoffrey Wade CBS 142,415
On=-A-Day Brand Vitamins, Alka-Seltzer, Bactine,
g ' Nerving, Beat The Clock Geoffrey Wade CBS 34914
) Alka-Seltzer, One-A-Day Brand Vitamins, Bactine,

Tabcin & Nervine Broken Arrow Geoffrey Wade ABC 1,653,090
Alka-Szltzer, One-A-Day Brand, Vitamins Comedy Time Geoffrey Wade NBC 158,039
Antacid Analgesic, Vitamins Concentration Geoffrey Wade NBC 156,165
Alka-Seltzer, Bactine, One-A-Day Brand Vitamins Edge of Night Geoffrey Wade CBS 164,126

b Analgesics, Vitamins From These Roots Geoffrey Wade NBC 38,913

i Alkg-Seltzer, One-A-Day Vitamins, Vitamin Pills It Could Be You Geoffrey Wade NBC 332,185
Alka-Seltzer, Bactine, One-A-Day Brand Vitamins Jimmy Dean Show Geoffrey Wadc CBS 168,296

"¢ Alka-Seltzer, One-A-Day Brand Vitamins, Bactinz,

|!- Nervine Leave It To Beaver Geoffrey Wade ABC 332,299

f“: Bactine, One-A-Day Brand Multiple Vitamins | Mickey Mouse Club Geoffrey Wade ABC 464,483

7( Alka-Seltzer, One-A-Day Vitamins The Price Is Right Geoffrey Wade NBC 310,058
Alka-Seltzer, One-A-Day Vitamins, Vitamin Pills Queen For a Day Geoffrey Wade NBC 326,211

i Alka-Seltzer, One-A-Day Brand Vitamins | Rifleman | Geoffrey Wade ABC 460,235
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Client & Product

MILES LABORATORIES, INC. (Continued)
Alka-Seltzer, One-A-Day Vitamins

Alka-Seltzer, One-A-Day Brand Vitamins, Bactine,
Nervine

MILLER BREWING C(CO.
Beer

MINNESOTA MINING & MFG. CO.
Scotch Tapes
Scotch Tape & Related Products

Scotch Brand Tapes
Scotch Pl. Household Tape, Scotch Brand Tapes

MINUTE MAID CORP.
Minute Maid Frozen Faods

MOGEN DAVID WINE CORP.
Magen David Wine

MONSANTO CHEMICAL CO.
Institutianal

MURRAY CORP. OF AMERICA
Washing Machines

MUTUAL BENEFIT HEALTH & ACCIDENT
ASSOCIATION OF OMAHA
Insurance

NATIONAL ASSOCIATION OF INS. AGENTS
Insurance

NATIONAL BISCUIT CO.

Wheat Honeys, Rice Honeys, Shredded Wheat,
Iweiback Toasts, Pretzels, Potato Chips, Bake
Mixes, Waffle Mix, Rusk, Crackers, Biscuits,
Cracker Meal, Cookies, Pancake Mix, Cakes,
Dates, Animal Foods

Salted Crackers, Cookies, Cereals, Crackers
Crackers, Cookies, Baking Mixes, Cereals

Bake Goods, including Baking Mixes, Cereals,
Dog Food

NATIONAL BREWING CO,
National Bohemian Beer
National Bohemian, Aites Golden Lager Beer

NATL. CITIZENS EISENHOWER & NIXON

NATIONAL DAIRY PRODUCTS CORP.

Kraft Foods & Sealtest Products

Kraft Cheeses, Kraft Cheez Whiz, Kraft Dinner,
Kraft Jellies, Jams & Sandwich Spreads, Kraft
Salad Dressing & Miracle Whip, Margarine,
Kraft Orange Juice & Orangeade, Fruit Punch,
Grape Drink, Kraft Marshmallow Caramels,
Party Snacks

Kraft Salad Dressing, Cheese Preparations, Mar-
garine, Confections, Soft Drinks, Jellies, Pre-
serves, Kraft Food Products

Kraft Food Products

Dairy Products

NATIONAL GRAPE CO. OP. ASSN., INC.
Welch’s Fruit Jams, Jellies, Preserves, Fruit Juices,
Non-carbonated Soft Drinks

NATIONAL PRESTO IND., INC.
Electric Coffeemakers, Pressure Cookers

78

Program

Truth or Consequences

Wednesday Night Fights

All Star Golt

American Bondstanao
Andy's Gang

Peter & The Wolf
Queen For o Doy
Tic Tac Dough

Tournament Of Roses

Beat The Clock
Dick & The Duchess

Conquest

Bing Crosby & His Friends

Arthur Godfrey Time
Perry Mason Show
What's My Line

Today

Adventures of Rin Tin Tin
Uncle Al Show

Walt Disney's Adventure Time
Concentration

County Fair

Today Is Ours

Wagon Train

NBC Major League Baseball
Pro Football Games

Political Sp. Pres. Eisenhower

Bat Masterson

Comedy Time
Modern Romances
NBC Matinee Theatre
Tic Tac Dough

Kraft Television Theatre

Kraft Music Hall, Starring
Milton Berle

Shirley Temple’s Storybook

American Bandstand
Comedy Time
Queen For a Day

Jack Paar Show
Today

Agency

Geotirey Wade

Geoffrey Wade

Mathisson

BBDO
BBDO
MacMonus, John & Adams
BBDO
BBDO

Ted Bates

Edw. H. Weiss
Edw H. Weiss

Gardner

Ludgin

Bozell & Jacobs
Bozell & Jacobs
Bozell & Jacobs

Doremus & Co.

K&E
K&E
K&E
McCann-Erickson
McCann-Erickson
McCann-Erickson

McCann-Erickson

W. B. Doner
W. B. Doner

88DO

JWT

JWT
JWT
JWT
IJWT

IJWT

IWT
Ayer

Richard K. Manoff
Richard K. Manoff
Richard K. Manoff

Donghue & Coe
D. & C.
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Network

NBC

ABC

ABC

ABC
NBC
ABC
MNBC
NBC

NBC

CBS
CBS

CBS

C8S

CBS

CBS

NBC

ABC
ABC
ABC
NBC
NBC
NBC

NBC

NBC
CBS

ABC

NBC

NBC
NBC
NBC
NBC
NBC

NBC
NBC

ABC
NBC

NBC
NBC

Gross Ti

& VTolent

$176,236

1,997,097

1,338,288

10,590
393,461
168,150
195,281
178,128

67,778

55,949
569,382

716,256

292,318

24,750¢
129,330
184,380

756,037

4,113,630
117,540
39,080
176,524
127,048
176,179

676,837

826,800
11,223¢#

39,618¢#

1,149,952

151,588
159,606
396,171
149,817

5,486,905

1,436,731
1,995,474

306,446
77,553
88,736

137,069
552,300
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Elint & Product

Program

Agency

Gross Time
Network & Talent Cost

METLE CO., INC., THE {
bscafe
ier Ready Cocoa, Quik, Morsels, Chocolate
Products, Nestle's Instant Coffee, Nestea
kstle's, Quik, Chocolate Bars, Semi-sweet
/Morsels
#caf Coffee
escafe

Ni. STATE DEMOCRATIC COMMITTEE

N. STATE REPUBLICAN COMMITTEE

NIGARA THERAPY MFG. CO.
perapeutic Chairs

MRTH AMERICAN PHILIPS CO.
lorelco Electric Shaver

MRTHAM, WARREN CORP. |
utex Nail Polish

NXZEMA CHEMICAL CO.
loxzema Skin Cream, Shave Cream, Suntan
Cream & Lotion

UN MATHIESON CHEMICAL CO.
hemicals Synthetics

CROW PRODUCTS, INC.
Aechanical Home & Car Washer

ETBOARD MARINE CORP.

Johnson Motors) Outboard & Marine Products
vinrude Motors

{Evinrude) Outboard Motors

£#N AMERICAN WORLD AIRWAYS, INC.

v ravel

¥l MILK CO.
qivapotated Milk, Milk Products

fTER PAUL INC.
sAounds and Almond Joy
*’eter Paul Mounds, Almond Joy Candy Bars

SIARMACEUTICALS, INC.
" Seritol, Niron, RDX, Zarumin, Sominex, Serutan

Geritol, Sominex, Zarumin, Serutan Plus
' Banarin, Devarex, Geritol
* Serutan, Sominex, RDX
" Geritol, Niron, Zarumir, RDX
~ Devarex, Geritol J
" Geritol, Sominex, Zarumin, RDX Tablets,
% Williams Shaving Products
Geritol, Geritol, Jr., Zarumin, Sominex,
" Williams After Shave Lotion

" Serutan, Sominex, RDX
" Geritol, Sominex, Zarumin, Williams After Shave

“MILADELPHIA & READING CORP.
= (Union Underwear Co., Inc.)
' Men’s & Boy’s Underwear |

Beat The Clock
Garry Moore Show
Lone Ranger

NBC News
Oh! Susanna

Special Political Address

Political Telecast

Special Political Address

Jack Paar Show
Today

Jack Paar Show
NBC News
Steve Allen Show

Jack Paar Show

Bob Crosby Show
Perry Como Show

Small World

Today

Bob Hope Show
Jack Paar Show
Today

Meet The Press

The Edge of Night
Red Skelton Show
Spotlight Playhouse

American Bandstand
Arthur Godfrey Time

Arthur Godfrey Show

Arthur Godfrey Time
Edge of Night

Jackie Gleason Show
Ted Mack & Original Amateur

Hour
End of the Rainbow
it Could Be You
Love of Life
To Tell The Truth
Treasure Hunt

Twenty One

Arthur Murray Show
Concentration
Verdict Is Yours
What's It For

Country Music Jubliee
John Daly & the News

Lone Ranger

Bryan Houston
McCann-Erickson

McCann-Erickson
D-F-S
Bryan Houston

Kastor, Farrell, Chesley
& Clifford &
Hilton & Miller

McCann-Erickson

Geo. L. Mallis
Geo. L. Mallis

LaRoche
LaRoche
LaRoche

ooB

SSC&B
SSC&8B

D'Arcy

Gore, Smith, Greenland

JWT
Cramer-Kasselt
Cramer-Kasselt

Parkson
Parkson
Parkson
Parkson

Parkson
Parkson
Parkson
Parkson
Parkson
Parkson

Parkson

Parkson
Parkson
Parkson
Parkson

Grey
Grey
Grey
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CBS
CBS
CBS

NBC
CBS

CBS

NBC
CBS

NBC
NBC

NBC
NBC
NBC

NBC

NBC
NBC

CBS

NBC

NBC
NBC
NBC

NBC

CBS
CBS
CBS

ABC
CBS

NBC

NBC
NBC
CBS
NBC

ABC
ABC
ABC

$159,464
383,895

1,045,735
772,540
2,739,049

13,005

19,530
28,315

197,340
396,949

1,619,684
187,300
362,685

38,960

419,487
1,256,242

560,868

141,876

1,006,699
260,784
394,838

1,272,600

629,920
959,633
497,940

61,285
147,085

606,692
231,340
225,030
780,408

312,540
600,726
226,975
164,049
2,484,392
96,744

4,214,938

270,750
281,135
171,132

88,876

31,800
28,240
13,330

#

#
#

1.

.i.

79
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Gross Time
Cllent & Product Program Agency Network & Talent c..
PHILCO CORP.
Electrical & Electronic Products Miss America Pageant 88DO cas $462,62¢4
PHILIP MORRIS, INC.
Marlboro Cigarettes Baseball Games of the Week Leo Burnett ces 351,579¢
Jack Paar Show B&B NBC 1,963,309
National League Hockey Leo Burnett CBS 376,170
Playhouse 90 Leo Burnett CBS 664,005
Parliament Cigarettes Douglas Edwards With News B&B cBs 351,906
Perry Mason Show B&B CBS 450,699
Tobocco Products Mike Wallace Interview Ayer ABC 745,123
Marlboro, Parliament Cigarettes Pro Football Games Leo Burnett CBS 175,82%¢
To Tell The Truth Leo Burnett CBS 1,404,301
Parliament Cigarettes, Philip Morris Cigarettes Suspicion Leo Burnett N8C 515,650
Pro Football Championship Leo Burnett NBC 289,354
PHILIPS VAN HEUSEN CORP.
Van Heusen Shirts, Men's Sportswear John Daly & the News Grey ABC 9,413
Men's Apparel Perry Mason Show Grey CBS 424,337
Van Heusen Shirts Men Suspicion Grey NBC 318,585
Shirts & Men's Sportswear West Point Grey ABC 519912
PILLSBURY CO.
Pillsbury’s Best Flour, Cake Mix,

Pie Mix, Hot Roll Mix Art Linkletters House Party Campbell-Mithun CBS 923,698
Family Flour, Refrigerated Dough Products,

Flour Base Mixes, Feeds As the World Turns Campbell-Mithun CBS 846,866
Flour, Cake Mix, Pie Mix, Hot Roll Mix Big Record Leo Burnett CBS 562,075
Baking Mixes & Flour Buckskin Leo Burnett NBC 522,567

Cimarron City NBC 77,826
Baking Mixes & Flour, Frostings Concentration Leo Burnett NBC 103,244
Family Flour, Refrigerated Dough Products,

Flour Base Mixes, Feeds The Edge of Night | Campbeli-Mithun CBS 860,579
Baking Mixes & Flour Further Adv. of Ellery Queen Leo Burnett NBC 175720
Baking Mixes & Flour | Love Lucy Leo Burnett CBS 793,872
Baking Mixes & Flour, Frostings It Couvid Be You Leo Burnett NBC 105,688
Baking Mixes & Flour Jefferson Drum Leo Burnett NBC 75,565
Flour, Frozen, Refrigerated & Dry Mix Products |

{having as a base one or more cereal flours,

including, but not limited to, gingerbread,

brownie & cookie mixes} & Frosting Mixes Mickey Mouse Club Leo Burnett ABC 441,053
Flour, Cake Mix, Pie Mix, Hot Roll Mix Perry Mason Leo Burnett CBS 104,185

Pillsbury Bakeoff Awards Campbell-Mithun CBS 60,055
Flour, Cake Mix, Pie Mix, Hot Roll Mix Playhouse 90 Leo Burnett CBS 1,023,363
Baking Mixes, Flour, Frostings Price Is Right Leo Burnett NBC 131,467
Queen For a Day Leo Burnett NBC 111,720
Tic Tac Dough Leo Burnett NBC 115,499
Treasure Hunt Leo Burnett NBC 109,886
|
PITTSBURGH PLATE GLASS CO. i
Pittsburgh Paint, Plate Glass Products | Garry Moore Show | Maxon
i | BBDO CBS 604,314
POLAROID CORP. i |
Polaroid Land Camera ’ Jack Paar Show | DDB | NBC 799,019
Camera, Film & Accessories | Perry Como Show ! DDB NBC 575,498
Photographic Equipment ] Steve Allen Show ’ DDB NBC 868,165
POLK MILLER PRODUCTS CORP. ’
Sergeant's Dog Care Products American Bandstand Ayer | ABC 93,267
Dog Remedies ' Jack Paar Show ‘ Ayer l NBC 461,737
PROCTER & GAMBLE CO., THE l
Tide, Lilt, Prell, Gleem Adventures of McGraw B&B NBC 2,508,264
Oxydol, Ivory Snow, Camay, Comet Cleanser As The World Turns B&B CBS 4,190,534
Blue Cheer, Crisco, Gleem The Brighter Day Y&R CBS 4,103,179
Crest, Prell Cimarron City B&B NBC 140,577
Big Top Peanut Butter, Dentifrices, Bar Soaps,

Cake Mixes Comedy Time Compton NBC 568,012
Camay, Gleem, Lilt, Tide Decision B&SB NBC 1,058,930
Crest Toothpaste Dragnet B&B NBC 198,215
Tide, Lava Soap, Spic & Span,

Dreft, Comet Cleanser The Edge of Night B&B CBS 4,104,520
Lilt Emmy Awards Grey NBC 192,328
Detergents, Bar Soaps, Home Permanents, Cake

Mixes & Shortenings, Deodorant Bar Soap,

Baking Mixes From These Roots B&B NBC 1,494,582
Crest Further Adv. of Ellery Queen B&B NBC 86,660
Ivory Soap, Duz The Guiding Light Compton CBS 4,127,370
Detergents (Oxydol) and Bar Soaps 1t Could Be You D-F-S NBC 1 717,725
Cheer, Gleem, Ivory Bar The Line Up | Y&R CBS 2,653,524
Camay, Gleem, Tide, Lilt Loretta Young Show B&B NBC 4,185,831
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#at & Product

dffo Shortening

kry Snow, Lava Soap, Gleem Toothpaste,
Tide Detergent

¥, Pace Home Permanent Wave

inst Toothpaste

Intifrices (M-Th only), Peanut Products, Bar
Soaps, Cleansers, Detergents, Gleem Tooth-
paste, Ivory Snow, Dash Detergent, Big Top
Peanut Butter

anut Butter, Bar Soaps, Detergents

le

v, Spic & Span, Gleem

nve, Gleem

fene, Ivory, Gleem

omen'’s Hair Care and Women's Hair Grooming
Products, Dentifrices, Detergents
tergents, Bar Soaps, Edible Fats (shortening),
Cleansers, Dentifrices, Comet Cleanser, Gleem
Toothpaste, Crisco Shortening, Dreft, Camay
Bar Soap, Fluffo Shortening, Crest, Women's
Hair Care, Detergents, Bar Soaps, Toothpastes,
Women's Hair Grooming Products

wndry Soaps, Bar Soap, Dentifrices
:etergents, Dishwashing Soaps, Dentifrices, Cheer
Detergent, Camay Bar Soap, Fluffo Shortening

neer
g Top Peanut Butter

It

deem Toothpaste, Drene Shampoo, Tide, Spic &
Span, Cheer, Home Permanents and Peanut
Butter

FUDENTIAL INS. CO. OF AMERICA

isurance

FEREX CORP. LTD.
wtch Cleanser, Beads-O-Bleach,
Soap, Trend, Blu-White

Sweetheart

SAKER OATS CO.
at and Dog Food; Cereals, Baking Mixes

.ereals, Pet Food, Pancake and Baking Mixes

Zat and Dog Food, Cereals, Baking Mixes
Sreakfast Foods

ADIO CORP. OF AMERICA
™, Radio & Recorder Services and Appliances
{Whirlpool), Major Kitchen Appliances, Vacuum
Cleaners, Air Conditioners
" TW Sets
* farious
‘¥ Sets
F¥, Radio & Recorder Services and Appliances,
{Whirlpool), Major Kitchen Appliances, Vacvum
Cleaners, Air Conditioners
Hi-Fi-TV Sets, Records, W ashing Machines& Dryers
{¥hirlpool) Avtomatic Washers, Dryers, and other
Kitchen Appliances
Il Eleciric Sound & Sound Receivers & Recorders,
Industrial Electronic Communication Equipment
& Services
' T¥ Radio & Recorder Services and Appliances,
[Whirloool) Major Kitchen Appliances,; Vacuum
Cleanars, Air Conditioners
TV Sets, Industrial and Electronic Equipment
Electronic Sight & Sound Receivers & Recorders,
Indusiriol Electronic Communication Equipment &
Services
TV Sets
o N"hirip-uu! Corp.) Major Kitchen & Home Laundry
L Appliances

(.

Progrom

Agency

Gross Time
Network & Talent Cost

Love of life
Mickey Mouse Club

NBC Matinee Theatre
Phil Silvers Show
Playhouse 90

Pursuit

Queen For a Day
Restless Gun
Rifleman

Search For Tomorrow
Steve Allen Presents
Suspicion

This Is Your Life

Tic Tac Dough

Today Is Ours
Treasure Hunt

Undercurrent

Walt Disney’s Adv. Time
Wild Bill Hickok
Wonderful Town

Wyatt Earp

Air Power
Twentieth Century

Beat The Clock
Perry Mason Show

Jane Wyman Show
Adventures ofjOzzie & Harriet
Love of Life

Naked City

Secret Storm

Verdict Is Yours

M Squad ‘
Sgt. Preston of the Yukon
Tournament of Roses Parade

Bob Crosby Show
Cimarron City
Further Adv. of Ellery Queen

George Gebel Show
The Investigator
Mr. Krane

l NBC Matinee Theatre

‘ Northwest Passage

Perry Como Show
The Price Is Right

Tic Tac Dough
Today

Today Is Ours

Tatham-Laird

B&.B
Leo Burnett
B&.B
B&B

D-F-S

Leo Burnett
B&B

Leo Burnett
Compton
Compton

Compton

D-F-S
Grey
B&B
Compton

JWT
Y&R

Y&R
Compton
Compton
Grey

Compton

Reach, McClinton & Co.
Reach, McClinton & Co.

Edw. H. Weiss
Edw. H. Weiss

Needham, Louis, Brorby
JWT

JWT

JWT

JWT

JWT

JWT

Wherry, Baker, & Tilden
Lynn Baker

K&E
Grey
K&E
Grey

K&E
K&E

K&E

K&E

K&E
K&E

K&E
K&E

K&E
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CBS $647,793
ABC 115,308
NBC 8,201,675
CBS 2,005,989
CBS 346,617
CBS 191,233
NBC 4,221,608
NBC 1,214,157
ABC 333,332
CBS 4,263,278
NBC 453,515
NBC 2,128,940
NBC 4,874,099
NBC 3,962,617
NBC 1,235,870
NBC 141,930
CBS 468,631
ABC 121,696
ABC 285,515
CBS 214,515
ABC 2,189,894
CBS 1,433,017
CBS 4,272,739
CBS 108,915
CBS 908,675
NBC 1,124,135
ABC 584,865
CBS 246,706
ABC 552,580
CBS 128,586
CBS 132,481

NBC 780,968

CBS 3,645,597
CBS 130,510
NBC 437,688

NBC 186,446

NBC 883,700

NBC 3,927,221

NBC 906,090
NBC 151,640
NBC 437,197
NBC 768,175

NBC 1,381,763

NBC 935,668

NBC 987,297
NBC 30,645
NBC 95,505
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AL

Client & Product

RALSTON PURINA CO.
Ry-Krisp, Instant Ralston, Wheat Chex, Rice Chex,
Regular Ralston, New Purina Dog Chow
New Purina Dog Chow

READER'S DIGEST ASSN., INC.
Reader's Digest

REALEMON-PURITAN CO.
Lemon Extract

RENAULT, INC,
Product and Services of Renault, Inc.

REPUBLICAN NATIONAL COMMITTEE

REVLON, INC,
All Revlon Producis

Knamark, Esquire Shae Polish, Revlon Nail Care,
Hi and Dri

Facial Make-Up, Beauty Lotions, Sun Tan Prepara-
tions, Women's Fragrances, Beauty Creams
(other than hair creams) Hair Sprays, Hair Dye
& Colarings, Baby Praducts, Lipsticks, Nail
Palishes, Pemovers, Eye Preparatians, Lipstick
Cases, Reducing Aids, Skin Preparatians, Liquid
Detergents for Fabrics, Room Deodorizers

Esquire Boot Polish

Revion Cosmetics

Lipstick, Nail Enamel, Touch & Glow, Hair Spray

REXALL DRUG CO.
Ali Products of the Rexal! Drug Co.

REYNOLDS METAL CO.
Aluminum Products

REYNOLDS, R. J., TOBACCO CO.
All R. J. Reynolds Tobacco Products

Winston Cigarettes

Camel Cigarettes

Winston & Camel Cigarettes

RITCHIE HAROLD F., INC.
Brylcreem, other Hair Dressings, Hair Nutrient,
Hair Products

ROCK OF AGES CORP,
Monuments

RONSON CORP.
Lighters, Electric Shavers, Shaving ltems, Hair
Dryer

ROYAL MCBEE CORP.
Business machines and their accessories

82

|

Program

Bold Journey
Broken Arrow
Leave It To Beaver
Rifleman

Today

Jack Paar Show

.Gator Bowl Games

Small World

Poticitcal Speech
President Eisenhower
Special Political Address

Bid N Buy

Garry Moore Show
$64,000 Challenge
$64,000 Question

Bob Crosby Show

Walter Winchell File
Jack Paar Show
Person to Person
Perry Como Show

Hansel & Gretel
Swiss Family Robinson

Disneyland
Walt Disney Presents
All Star Golf

Adventure At Scott iIsland
Anybody Can Play
Lawman

Northwest Passage
People Are Funny
Wagon Train

Bob Cummings Show
Gator Bowl Game

I've Got A Secret

Mr. Adams & Eve
East-West [ootball Game
Phil Silvers Show
Playhouse 90

Orange Bowl Games

Cheyenne
77 Sunset Strip

Today

Arthur Godfrey Time

No Warning
Sally Show

Agency

Guild, Bascom & Bonfigli
Gardner
Gardner
Gerdner

JWT

Lillian Field

Needham, Louis & Brorby
Needham, Louis & Brorby

BBDO

Warwick & Legler
LaRoche

Warwick & Legler
Warwick & Legler

Emil Mogul

Lc Rache

Emil Magul
Warwick & Legler
Warwick & Legler

BBDO
BBDO

Clinton E. Frank
Clinton E, Frank
Clinton E.! Frank

Esty
Esty
Esty
JWT
Esty
Esty
Esty
Esty
Esty
Esty
Esty
Esty
Esty
Esty

K&E
K&E

Harold Cabot

Grey

Y&R
Y&R

TELEVISION MAGAZINE / Data Book, 1959
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.

Gross Time J

Network & Talent Cogp

ABC
ABC
ABC
ABC

NBC

NBC

CBS
CBS

ABC
CBS

CBS
CBS
CBS
CBS

NBC

ABC
NBC
CBS
NBC

NBC
NBC

ABC

ABC
ABC

NBC

CBS

NBC
NBC

$2,461,621
1,661,973 i

330,705
460,745 }

19,248 |

20,145

e

54,808
549,870

27,255¢ |
74,793¢%

1,006,481
1,319,539
1717686
2/837.628

449,071

1,115,815
38,056
292,035
761,046

266,595
290,360

1,984,986
1,734,482 §
367,057

2,335,535
1,672,543
707,691
530,015
2,534,077
482,870
2,490,114 J
54,808
5,325,048
3,885,490 ¢
109,207
3,013,135
1,257,230
304,836

238,989
309,554

235,147

339,3951 “

814,356
569,118
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tent & Product
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FBINSTEIN, HELENA, INC.
Joilet Goods, Cosmetics, Drugs

SNDURA CO.
Sandran Floor Covering
Sandran Floor, Wall and Counter Coverings

4VINGS & LOAN FOUNDATION
Services

Y{HERING CORP.

\Pharmacraft Co.}

Coldene Tablets, Cough Syrup, Nasal Spray &
Chest Rub

JHICK, INC.

Electric Razors, Pre-Shave Lotion and
Replacement Accessories

Electric Shavers, Butane Lighters, Accessories,
Pre-Shave lLotions

Lighters, Shavers

CHLITZ, JOSEPH, BREWING CO.
Schlitz Beer

'"HONBRUNN S. A, & CO.
Savarin Coffee

{OTT PAPER CO.
Scott Towels, Cutrite Wax Paper, Scotties, Scotkins

Cutrite Wax Paper, Scotkins, Toilet Tissues,
Scottowels, Scotties

H#ARS ROEBUCK & Co.
Allstate Insurance Company Institutional

iVEN UP
7 Up

1AKESPEARE CO,
Fishing Rods

1EAFFER, W. A., PEN CO.
Sheaffers Pens & Pencils

"HELL OIL CO.
* Shell Oil Products

UHULTON, INC.
£ Old Spice after Shave Lotion, Pre-Electric Shave
Lotion, Colognes, Talcum Powder, Smooth Shave,
Brushless and Lather Shaving Creams, Stick De-
odorant and Bath Soap, Bronztan, Desert
Flower Beauty Cream and Beauty Ice
Old Spice Toiletries, Hair Preparations
Old Spice Products
" Men's & Women's Toiletries, Room Deodorizers,
Insecticides

INGER MFG. CO.

Sewing Machines, Sewing Aids, Vacuum Cleaners
"HMITH, A. O., CORP.
* Water Heaters

‘II'MITH BROTHERS, INC.
 Smith Bros. Cough Drops

"UMITH KLINE & FRENCH LABS

" Institutional

Program

Sid Caesar Invites You

Jack Paar Show

The Price is Right

Queen For a Day
‘ County Fair

East-West Foothall Game

Comedy Time
It Could Be You

Draognet
Giselle Macenzie Show

Turning Point
Phil Silvers Show

Schiitz Playhouse

Guy Lombardo New Year’s
| Eve Party

Father Knows Bes?t
Father Knows Best
Love of Life

’ Secret Storm
The Verdict Is Yours
Giselle MacKenzie Show

Turning Point
| Play Your Hunch

Playhouse 90

Zorro
Today

Gift of the Magi
Little Women

Gator Bowl Game

| American Bandstand

Eve Arden Show
| The Price is Right x
’ Donna Reed Show

Arthur Godfrey Time
The Californians

|
| Today
I Lone Ranger ‘

March of Medicine 1

Agency

OB&M

Hicks & Greist
H& G
H& G
H&G

McCann-Erickson

JWT
JWT

B&B
B&B

B&B
B&B

JWT

FC&B

JWT
JWT
JWT
JWT
JWT
JWT

JWT
JWT

Leo Burnett

JWT

MacDonald-Cook

BBDO
BBDO

JWT

Wesley
Wesley
Wesley

Wesley

Y&R
Y&R

Cramer-Krasselt

S$SC&B

Doremus-Eshleman
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Network

ABC

NBC
NBC
NBC
NBC

NBC

NBC
NBC

NBC
NBC

NBC
CBS

CBS

CBS

NBC
CBS
CBS
CBS
CBS
NBC
NBC
CBS

CBS

ABC

NBC

CBS
CBS

CBS

ABC
CBS
NBC
ABC

CBS
NBC

NBC

ABC

NBC

Gross Time
& Talent Cost

$1774,546

298,360
274,961
312,589
116,055

151,787

84,769
97,906

222,248

637,560
877,713
785,720

4,315,378

31,750

1910,062
856,750
219.859
116,383
238,584

641,340
885,123
110,620

2,586,128

2,080,282

52,465

369,550
366,790

19,322

46947
471,430
83,456

597 140

636,625%
2,652,166

19,229

113,541

217,990

83
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Client & Product

SOCONY MOBIL OIL CO., INC.
Socony Products, Mobilgas, Mobiloil

SPEEDWAY PETROLEUM CORP.
Gasoline

SPEIDEL CO.
Men's & Women's Watchbands, Photo-identifica-
tion Bonds, Men's Jewelry

SPERRY RAND CORP.
Remington Electric Shavers & Office Equipment

STALEY, A. E., MANUFACTURING CO.
Sta-Flo Liquid, Laundry Starch, Pro-Myl, Sta-Puf

STANDARD BRANDS, INC.
Coffee, Tea, Gelatin Desserts, Puddings, Pie
Fillings, Nuts

Coffee, Tea, Margarine

Puddings, Coffee & Teaq, Pie Fillings, Gelotins,
Margarines, Dog Food

Biue Bonnet Margarine, Chase & Sonborn Coffee,
Royai Desserts & Pie Fillings, Pet Foods, Tender
Leaf Tea

STANDARD OIL CO. OF INDIANA
Gasoline & Oil Products

Amoco Gasoline, Super Permalube, Motor Qil
Gosoline ond Oil

STANDARD OIL CO. OF OHIO
Oil Products & Services

STAR KIST FOODS, INC.
Star Kist Canned Tuna

STARK BROS. NURSERIES & ORCHARDS
Flower Catalogue

STATE FARM MUTUAL AUTO INS.
Auto Insurance

STERLING DRUG, INC.
Bayer Aspirin, Bayer Nusal Spray, Analgesic
Bayer Aspirin, Phillips Milk of Mognesia, Haley's
M.O., Bayer Nasal Spray

Fizrin, Haley's M.O.

Laxatives, Dentifrices, Vitamin Supplements

Bayer 2apirin & Nasal Spray, Dentifrices, Milk of
Magnesia, Haley's M.O., Cleaning Fluld, Dr.
lyon's Tooth Powder, Ironized Yeast

Bayer Aspirin, Energine Lighter & Cleaning Fluid,
Fizrin, Haley's M.O., Flotcher's Castoria, Dr.
Lyon's Tooth Fowdaer, Philllps Milk of Magnesla
& Tablets

Bayer Asplrin Tablets

Fizrin, Haley's M.O., Vitumin tupplomants, Anal-
gesles, Florchor's  Castoriu, Bayer  Aspliin,
Irantzad Youst

ronlzed Yeust, Phillipy Milk of Magnasia (liquid
& tablets), Buyer Applrin

Bayer Asplrin Toblats, Philllps Milk of Maguesio
(llquid & tabiets), Dentifricas

Bayer Asplrin, lrontzed Yeast, Philllps MIlk of
Magnesla {liquld & tablets)

Asplrin

Anualgesics, Laxative:

84

Program

Trackdown
NCAA Football Games
(Pacific Coast Regional)

Pro Football Games

The Price is Right

Gunsmoke
Leave It To Beaver

Art Linkletter’'s House Party

Art Linkletter’'s House Party
Arthur Godfrey Time

The Verdict Is Yours

The Edge of Night

It Couid Be You
The Price Is Right

Queen For a Day
Tic Tac Dough

All Star Football Game
National League Hockey
Person To Person

Pro Football Games

Pro Football Exhibition Game

Pro Football Games

The Price Is Right
Tic Tac Dough

Today

Baseball Games of the Week
Red Barber's Corner

Arlene Francis Show

As The World Turns

The Edge of Night

The Verdict Is Yours

Concentration
County Fair

Detective's Diary
True Story

Modern Romances

Porry Mason Show

The Prico Is Right
Rostiass Gun
Saber of London
Susplcion

Today
Today Is Ours

Agency

Gross Time
Network & Talent Cost

Compton

Compton

W. B. Doner

Norman, Craig & Kummel

Y&R
Compton

EWR&R

JWT

Ted Bates
Ted Bates
Compton

Ted Bates

Ted Bates
Ted Bates
Ted Bates

D’'Arcy
D'Arcy
D'Arcy
D'Arcy
D'Arcy

McCann-Erickson

Honig-Cooper
Honig-Cooper

Harry Schneiderman

Needham, Lovis & Brorby
Needham, Louis & Brorby

LRLEVISION MAGAZINL / Data Book, 1959
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CBS $2,626,191
NBC 135,402
CBS 347114 |
[
NBC 1,656,404 |
|
CBS 2,708,915 |
CBS 1,718,295
“CBS 602,250 i
[ 4
|
CBS 869,775
cBS 1,853,9301
CBS 886,374 |
CBS 599,175
NBC 210,288 !
NBC 855,743 1
NBC 599,176 {
| NBC 834,072
ABC 20,141#
CBS 116,000
CBS 279,455
| cBS 171,594#
NBC 26,896
CBS 38,072#
’ NBC 113,945
| NBC 109,151
NBC 19,229
|
l CBS 3627134 I
NBC 40,612
1
| NBC 95,267
CBS 833,127
CBS 357,989
CBS 457 864
NBC 32,181
| NBC 384,803
NBC 988,815
NBC 853,077
H
| NBC 1,232,005
cBS 451,456
NBC 905,368
NBC 640,605
NBC 2,094,337
[
NBC 1,799,342 {
NBC 308,320
NBC 364,113

i
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€'nt & Product

Program

walgesics, Laxatives, Fizrin, Haley's M.O.,

. Fletcher's Castoria, Bayer Aspirin & Nasal
Spray

jayer Aspirin & Nasal Spray, Dentifrices, Milk of
Magnssia & Tablets, Haley's M.O., Energine,
Dr. Lyon's Tooth Powdar

SIRNS NURSERIES, INC.
“hrysanthemums

StOH BREWERY CO. ‘
stroh Beer

JJDEBAKER PACKARD CORP.
studebaker Lark

Y“NBEAM CORP.
Small Electrical Household Appliances

small Electrical Kitchen Appliances, Shavers &
Floor Polishers

YNSHINE BISCUIT, INC.
Biscuits, Crackers

Salted Crackers, Sweet Cookies
Salted Crackers, Dog Food, Cookies

IVEETS CO. OF AMERICA, INC.

[ootsie Rolls, Tootsie Roll Pops, Caramels, Fudge,
Rockwood Wafers, Rockwood Chocolate Bars,
Chocolate Figures & Coins

Tootsie Rolls

VIFT & CO.
JAll Meat & Poultry Products, Margarine, Vigoro,
Pard Dog Food, Peanut Butter

Peter Pan Peanut Butter, Meat & Poultry Products

FLVANIA ELECTRIC PRODUCTS, INC.

Flashbulbs, TV Sets, Hi-Fi, Radios, Cameras,
Camera Equipment, Phonographs, Radio and
TV Tubes, Light Bulbs, Lighting

LICHNICAL TAPE CORP. |
Tack Tape, 10 Day Press on Nail Color

ILEWEATHER, INC.
* Ski Resorts

#E TEXAS CO.
" Texaco Gasoline |
" Petroleum Products

SIME, INC.
* Time Magazine

Life Magazine

©. S. RUBBER CO. |
U. S. Royal Tires
* Tires, Keds Shoes, Foam RubberZMc"resses,'Rcin-
coats, Rubber Boots, Golf Balls, Krylon for
Mattresses, Garden Hose, Bug Sprays,jFerti-
lizers, Trylock
]
|

« S. STEEL CORP.
Institutional

Treasure Hunt

True Story
Truth or Consequences

Jack Paar Show
Today

National League Hockey

Jack Paar Show
Today

Bob Crosby Show
Perry Como Show

NCAA Football Games

Beat The Clock
Garry Moore Show
The Price Is Right
Tic Tac Dough

The Buccaneers

Superman

Tales of the Texas Rangers
Wild Bill Hickok

Howdy Doody

Jefferson Drum

Art Linkietter's House Party
As The World Turns

The Edge of Night

Heckle & Jeckle

Hotel Cosmopolitan

Play Your Hunch

The Verdict Is Yours
Captain Kangaroo
Disneyland

The Real McCoys

Jack Paar Show

Today

Cotton Bowl Games
Swing Into Spring

Jack Paar Show
Today
Person to Person

Jubilee U.S.A.

Navy Log

Arthur Godfrey Time
United States Steel Hour
CBS Morning News

www americanradiohistorv com

D-F-S

D-F-S
D-F-S

Fairchild
Fairchild

Zimmer, Keller & Calvert

D'Arcy
D'Arcy

Perrin-Paus
Perrin-Paus

Perrin-Paus

C&W
C&W
c&w
caw

Henry Eisen
Henry Eisen
Henry Eisen
Henry Eisen
Sweets Co. of America
Sweets Co. of America

McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson

JWT

Product Services

Bermingham, Castleman
& Pierce

Cc&wW
Cc&wW

Gans
Gans
Y&R

Fletcher D. Richards

Fletcher D, Richards

BBDO
BBDO
88DO

TELEVISION MAGAZINE / Daia Book, 1959

Gross Time
Network & Talent Cost

NBC $886,761
NBC 853,077
NBC 759,135
NBC 76,052
NBC 452,634
CBS 177,481
NBC 104,195
NBC 97,985
NBC 192,600
NBC 1,099,618
NBC 7.614,362
€8S 246,510
CBS 619,628
NBC 210,504
NBC 178,941
ABC 199,708
ABC 400,716
ABC 573,062
ABC 397,839
NBC 79175
NBC 180,030
CBS 896,301
CBS 394,265
CBS 175,143
CBS 142,620
CBS 85,941
CBS 76,948
8BS 465,873
CBS 83,013
ABC 1,923,521
ABC 4,885,008
NBC 512,704
NBC 221,256
CBS 148,086
NBC 290,035
NBC 127,930
NBC 287,248
CBS 1,090,005
ABC 11,870
ABC 2,464,330
CBS 251,435%
CBS 4,487,615
cBS 32,300
85
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Gross Time
Client & Product Progrom Agency Network & TVTeolent Coi

THE U.S. TIME CORP.

Timex Watches Dean Martin Show Peck NBC $182,29
Timex All Star Jaxzx Show Peck CBS 468,025
Clocks, Watches, Timers Jerry Lewis Show Peck NBC 366,616
Steve Allen Show Peck N8C 998,945
UNION CARBIDE CORP.
Prestone Anti-freeze, Eveready Products Cheyenne Esty ABC 269,267
Jubilee U.S.A, Esty ABC 62,248
NBC News Esty NBC 511,340
Perry Mason Show Esty Cces 215999
Playhouse 90 Esty (&:}) 185,598
World Series Special Mathes NBC 68,615
Anti-freeze, Flashiights, Batteries, Insect Repellents, |
Cooking Gas, Synthetic Gems Omnibus Mathes NBC 656,100
UNITED REPUBLICAN DINNERS NBC 66,1748
United Republican Dinner
VAN CAMP SEAFOOD CO., INC.
Chicken of the Sea Canned Fish Products Art Linkletter's House Party EWRAR CBS 372,120
As The World Turns EWRA&R CBS 105,178
It Could Be You EWRA&R NBC 219,095
Jimmy Dean Show EWRAR CBS 177,705
Queen For a Day EWR&R NBC 192,917
The Verdict Is Yours EWR&R CBS 110,680
VAN RAALTE CO., INC.
Hosiery Jack Paar Show LaRoche NBC 207,009
VICK CHEMICAL CO.
Vick's Cough Drops American Bandstand Morse International ABC 97,053
As The World Turns Morse International CBS 79,599
Cold Remedies Beat The Clock Morse International C8s 85,343
The Edge of Night Morse International CBS 94,542
Garry Moore Show Morse International CBS 194,498
VITAMIN SALES CO.
Catalogue Vitomins Today Fairchild NBC 30,780
VOLKSWAGEN GMBH
Cars & Trucks Sugar Bowl Game North NBC 71,725
WANDER CO.
Ovaltine Sir Lancelot Tatham-Laird ABC 162,780
}
WARNER LAMBERT PHARM. CO., INC.
Listerine Mouth Wash, Bromo Seltzer, Anahist,
Richard Hudnut Hair Line Restless Gun SSC&B NBC 3,078,219
Listerine, Bromo-Seltzer, Anahist, Bliss, Hudnut
Hair Line, Lipstick Tic Tac Dough Lambert & Feasley NBC 1,426,887
STATE OF WASHINGTON
Potatoes Today | Howard J. Ryan & Son NBC 218,160
WESTINGHOUSE ELECTRIC CORP.
Westinghouse Kitchen Appliances, Radio & Tele-
vision Sets, Turbojet, Plane Motors Desilu Playhouse McCann-Erickson CBS 2,721,300
Studio One McCann-Erickson CBS 5,211,125
Institutional Today | Ketchum, Macleod & Grove NBC 19,556
THE WHITE MOTOR CO. I |
Institutional Today D'Arcy NBC 77,182
WILDROOT CO., INC.
Wildroot Hair Tonic Adventures of Robin Hood BBDO CBS 1,967,546
Wildroot Cream Oil, Formula No. 2, Vain All Star Golf | 8BDO ABC 278,375
WILLIAMSON DICKIE MFG. CO.
Men's Apparel Country Music Jubliee Evans & Assoc. ABC 332,250
Jubilee U.S.A Evans & Assoc. ABC 71,100
YOUNG, W. F., INC. |
Absorbine, Jr. USGA National Open Golf .
Championship IWT NBC 72,691
|
ZENITH RADIO CORP. [ '
Radio, TV, Recorders, Hearing Aids Steve Allen Show | FC&B NBC _ 376'?15/

Key: # gross time costs only;
1, AM production costs included;
111, total package, all games.
86 TELEVISION MAGAZINE / Data Book, 1959
www americanradiohistorv com


www.americanradiohistory.com

A breakdouwn of the United States televi-
sion audience by territories, county sizes
and family characteristics.

THE TELEVISION AUDIENCE

SEPTEMBER—DECEMBER OF EACH YEAR

% of Families % of Total U.S. % of Total U.S.
In Each Group TV Families Non-TV Families
Owning TV Set Found In Each Group Found In Each Group
1958 1957 1956 1955 1958 1957 1956 1955 1958 1957 1956 1955
EGIONS
Northeast 91%. .. 89% 83%. 83%. 26% 28% 29% 319% 16%. 16% 19%, 15%
East Central 89 87 82 79 17 18 18 19 13 12 13 12
West Central 86 81 77 67 19 19 20 19 18 21 19 21
South 76 71 65 50 24 21 20 17 39 39 34 39
Pacific 86 84 74 71 14 14 13 14 14 12 15 13
UOUNTY SIZE
A 92 90 85 84 37 40 41 44 21 20 23 19
B 89 . 86 82 74 27 29 29 28 21 22 20 22
c 80 ... 75 69 53% 20 18 18 28 26 27 26 =51
£ D 70 66 57 16 13 12 32 31 31
5.GE OF HOUSEWIFE
I No Housewife 85 . 82 74 68 18 18 17 16 22 19 20 17
f 16-34 Years 94 93 86 82 21 24 24 28 10 9 12 15
35-49 Years 89 86 82 77 30 32 33 31 18 23 23 22
50 Years & Over 76 .71 65 56 31 26 26 25 50 49 45 46
LVAMILY SIZE
1 & 2 Members 75 ... 70 64 59 40 34 ... 33 34 67 68 61 54
3 & 4 Members 92 90 . 85 79 38 42 43 43 21 20 24 27
5 Members & Over 92 ... 90 84 74 22 24 24 23 12 12 15 19
LOTAL u.S. FAMILIES 85%...... 82%...... 76%.... 70%..........100%....100%.....100%. ... 100%. 100%. ...100%. ..100%......100%

* ‘Information on C & D counties available combined only in 1955,
1 Total U.S. Family Base: 1958—51,100,000; 1957 —50,200,000; 1956—49,432,000;
1955—48,021,000.

Source: A. C. Nielserr Company

|
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coyes, mother. P going todoit ...

The American people are like
small boys : Unless you keep

yes, mother. ...

telling them and telling them,

do nothing—for you.

With SPOT, you ean tell them

over and over again.

With SPOT, you can tell them
and over again . . . in the mark
of your choice . . at the precise
that impact is needed . . . with
the frequency vour sales demai

The KATE*
Agency, In¢

STATION REPRESENTATIVE:
666 Fifth Avenue, New York19

CHICAGO « DETROIT - ST. LOUIS < A
DALLAS » SAN FRANCISCO « LOS AN
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The top 100 spot advertisers in 1958; quar-
terly breakdown of expenditures by prod-
uct category with year’s total.

SPOT ADVERTISER
EXPENDITURES

:Spot expenditures tor 1958 totaled $511,704.000
' an increase ol 149, over last vear. The most
significant increases in spot activity took place in
the daytime, and i announcements and participa:
tions rather than ID’s and show sponsorship.

Spot expenditures are listed below by product
classification and by top 100 national and vegional
advertisers.

Food and Groceries again ranked above all other
icategories with a yearly total ot S135,662,000. This

group was followed by Cosmeucs and Toiletries and
then Drug Products.

Procter & Gamble Co. again headed the list olf
spot advertsers, and increased s spot expenditure
Ly more than cight million dollars over last vear's
outlay.

I'he hgures, which e supplied by TvB-Rora
baugh, are based on gross time rates and include
miormation from well over 300 reporting TV sta-
tions.

HOW THEY RANK BY PRODUCT GROUPS

TOTAL '58
Estimated
Rank Expenditure  Rank
‘" Agriculture 25 $1,379,000 24
Feeds, Meals 776,000
Miscellaneous 603,000
« Ale, Beer & Wine 4 44,205,000 4
" Beer & Ale 40,289,000
! Wine 3,916,000
" Amusements, Entertainment ‘ 28 568,000 | 28
4 Avtomotive \ 13 7,378,000 ’ 12
- Anti-Freeze 95,000
1 Batteries 130,000
- Cars 4,134,000
" Tires & Tubes | 1,554,000
Trucks & Trailers 150,000
n Miscellaneous Accessories & Supplies 1,315,000

| TELEVISION MAGAZINE / Data Book, 1959

1ST QUARTER '58

Expenditure

4TH QUARTER '58
Estimated
Experditure

3RD QUARTER '58
Estimated
Expenditurs

2ND QUARTER '58
Estimated
Expenditure Ran

Estimated

Rank Pank

388,000 = 26 $ 289,000 | 25 3 292,000 | 25 $ 410,000
188,000 169,000 195,000 | 224,000
200,000 120,000 97,000 186,000
9,399,000 3 11,603,000 | 2 1,610,000 s 11,593,000
8,90,000 10,7 46,000 1,225,000 9,828,000
909,000 857,000 385,000 1,765,000
|

84,000 28 168,000 | 26 141,000 | 26 175,000
2,089,000 | 14 1,915,000 | 14 1,438,000 | 15 1,936,000
3,000 | 1,000 91,000
15,000 9,000 | 106,000
1,536,000 917,000 424,000 1,257,000
225,000 | 541,000 593,000 | 195,000
17,000 37,000 | 54,000 42,000
293,000 | 420,000 | 357,000 245,000
89
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HOW THEY RANK BY PRODUCT GROUPS Continued

TOTAL '58 1ST QUARTER 58 2ND QUARTER '58 3RD QUARTER '58 4TH QUARTER '58
Estimated Estimated Estimated Estimated Estimated |
Rank Expenditure  Rank Expenditure Rank Expenditure Rank Expenditure Rank Expenditure -
_ —
Building Material, Equipment,
Fixtures, Paints 23 2,779,000 | 22 514,000 | 19 1,130,000 | 21 621,000 | 23 514000
Fixtures, Plumbing, Supplies 563,000 143,000 165,000 147,000 198000 -
Materials 656,000 165,000 175,000 140,000 176,000
Paints 1,184,000 111,000 712,000 250,000 111,000 ¢
Power Tools 60,000 10,000 6,000 7,000 37,000
Miscellaneous 316,000 85,000 72,000 77,000 82,000
|

Clothing, Furnishings, Accessories | 12 13,211,000 | 11 2,879,000 | 12 2,984,000 | 11 3,124,000 | 10 4,224,00 i
Clothing 11,269,000 2,489,000 2,377,000 2,653,000 3,750,001
Footwear 1,416,000 286,000 552,000 335,000 243,00 1
Hosiery 496,000 94,000 50,000 136,000 216,000 '
Miscellaneous 30,000 10,000 5,000 — 15,000 q

Confections & Soft Drinks 7 28,325,000 7 6,278,000 7 7,648,000 7 6,399,000 7 8,000,000
Confections 12,111,000 3,249,000 2,145,000 2,253,000 4,464,000 i
Soft Drinks 16,214,000 3,029,000 5,503,000 4,146,000 3,536,000

i

Consumer Services 10 14,603,000 9 3,481,000 | 11 3,771,000 | 10 3,284,000 | 11 4,067,000
Dry Cleaning & laundries 81,000 25,000 26,000 $,000 21,00
Financial 2,179,000 419,000 502,000 525,000 733,00
Insurance | 2,772,000 632,000 723,000 733,000 684,00
Medical & Dental 152,000 48,000 32,000 33,000 39,000 |
Moving, Hauling, Storage 317,000 121,000 58,000 56,000 82,00
Public Utilities 7,099,000 1,847,000 1,884,000 1,504,000 1,864,000
Religious, Political, Unions 1,224,000 242,000 285,000 235,000 462,00
Schools & Colleges 135,000 35,000 29,000 23,000 48,000
Miscellaneous Services | 644,000 112,000 232,000 166,000 134,008 |

Cosmetics & Toiletries ] 2 46,754,000 3 11,544,000 2 12,565,000 4 10,980,000 3 11,665,000
Cosmetics ‘ 8,133,000 2,300,000 | 1,342,000 1,583,000 2,908,000
Deodorants 3,426,000 790,000 | 1,141,000 1,095,000 400,000
Degilatories 296,000 51,000 64,000 167,000 14,000
Hair Tonics & Shampoos 8,921,000 2,159,000 2,808,000 2,028,000 1,926,000
Hand & Face Creams, Lotions 2,814,000 932,000 721,000 544,000 617,000
Home Permanents & Coloring 5,644,000 1,464,000 1,650,000 1,923,000 607,000
Perfumes, Toilet Waters, etc. 1,704,000 135,000 308,000 155,000 1,106,0000
Razors, Blades 1,904,000 25,000 249,000 545,000 1,085,000
Shaving Creams, Lotions efc. 1,692,000 481,000 386,000 387,000 438,000
Toilet Soaps 10,745,000 3,000,000 3,479,000 2,387,000 1,879,000
Miscellaneous 1,475,000 207,000 417,000 166,000 685,000

| | ;

Dental Products 1 14,386,000 10 3,263,000 9 4,923,000 | 12 2,652,000 | 12 3,548,000
Dentifrices 11,131,000 2,966,000 4,381,000 2,231,000 1,553,000
touthwashe 2,375,000 90,000 285,000 212,000 1,788,000
Miscellaneous 880,000 207,000 257,000 209,000 207,000

Drug Products 3 44,630,000 2 11,560,000 6 8,841,000 5 8,746,000 2 15,483,000
Cold Pemadios 12,631,000 2,712,000 932,000 1,651,000 7,336,000
Headache Femedies 7,792,000 2,063,000 1,820,000 1,563,000 2,346,000
Indigestion Remedies 8,988,000 2,566,000 2,037,000 2,068,000 2,317,000
Laxatives 3,081,000 846,000 884,000 857,000 494,000
Vitomin 2,750,000 969,000 753,000 464,000 564,000
Welght Aids 1,917,000 303,000 704,000 451,000 459,000
Miscelloneous Drug Products | 6,597,000 1,916,000 1,530,000 1,492,000 1,659,000
Iyrug Stores 874,000 185,000 181,000 200,000 308,000

Food & Grocery Products 1 135,662,000 33,331,000 I 32,257,000 | 25,883,000 | 44,191,000
bored Goods 26,466,000 7,031,000 7,234,000 5,315,000 6,886,000
Cereals 11,552,000 2,254,000 2,332,000 2,283,000 4,683,000 =
Coline, Tea & Food Drinks 32,048,000 8,778,000 6,893,000 5,530,000 10,797,000
Condiments. Sauces, Appelizers 5,515,000 1,128,000 1,908,000 1,125,000 1,354,000
Dairy Froducts 7,571,000 1,539,000 2,336,000 1,362,000 2,334,000
Desserts 2,305,000 1,009,000 344,000 298,000 654,000
Dry Fooss (Flour, Mixes, Rice, etc.} 8,314,000 1,819,000 1,743,000 1,470,000 3,282,000
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Rank

TOTAL '58
Estimated
Expenditure

|
 Fruits & Vegetables, Juices
acaroni, Noodles, Chili, etc. |
argorine, Shortenings i
eat, Poultry & Fish
“Soups |
IMiscellaneous Foods

‘Miscelloneous Frozen Foods
tFood Stores

id,:rden Supplies & Equipment .27
‘msaline & Lubricants 8
« Gasoline & Qi

1 Oil Additives

Miscellaneous

“tels, Resorts, Restaurants 29

ibusehold Cleaners, Cleansers,

" Palishes, Waxes 9
il Cleaners, Cleansers

! Floor & Furniture Polishes, Waxes

1 Glass Cleaners

" Home Dry Cleaners

' Shoe Polish

! Miscellaneous Cleaners

wusehold Equipment — Appliances 16

‘tousehold Furnishings 22
Beds, Mattresses, Springs
Furniture & Other Furnishings

~ousehold Laundry Products 5
§ Bleaches, Starches

3§ Pockaged Soaps, Detergents

} Miscellaneous

‘ousehold Paper Products 15
Cleansing Tissue
Food Wraps

= Napkins

& Toilet Tissue

4! Miscellaneous

ousehold, General 19
Brooms, Brushes, Mops, etc.

. China, Glossware, Crockery, Containers

| Disinfectants, Deodorizers

Fuels (heating, etc.)

Insecticides, Rodenticides

Kitchen Utensils

Miscellaneous

otions 30
et Products 18

ublications 26

porting Goods, Bicycles, Toys 20
Bicycies & Supplies :
General Sporting Goods
Toys & Games
Miscellaneous

ationery, Office Equipment an

9,412,000
1,934,000
6,673,000
6,365,000

461,000
6,505,000
1,454,000
9,087,000

661,000

24,476,000
23,406,000
859,000
211,000

423,00

20,801,000
15,203,000
4,146,C00
391,000
405,000
147,000
509,000

4,606,000

2,923,000
1,671,000
1,252,000

38,680,C00
4,813,000
32,044,000
1,823,C00

5,205,000
1,412,000
1,415,000
348,00
796,000
1,234,600

4,100,000
431,000
356,000

1,089,000
488,000
821,000

88,000
827,000

385,000
4,410,000

757,000

3,047,000
35,000
10,000

2,820,000

182,000

149,000

1ST QUA TER '58

Rank

27

28

21

30

25

26

31

Estimated
Expenditure

1,466,000
515,000
2,440,000
1,440,000
115,000
1,478,000
290,000
2,029,000

251,000

5,177,000
4,905,000
227,000
45,000

84,000

1,987,000
1,365,000
314,000
93,000
97.000
21,000
97,000

)83

661,000
497,000
164,00(

8,643,000

1,029,000

7,149,000
465,00

1,284,000
335,000
195,000
83,000
262,000
409,000

1,058,000
159,000
7,000
359,000
152,000
42,000
33,000
306,000

65,000
1,477,000

300,000

260,000
10,000

216,000
34,000

36,000

2ND QUARTER '58 3RD QUARTER '58 4TH QUARTER '58

Rank

25

30

22

29
21

27

24

31

Estimoted Estimated
Expenditure Rank Expenditure
1,975,000 1,780,000
327,000 333,000
1,280,000 842,000
1,717,000 1,519,000
70,000 68,000
1,409,000 1,547,000
332,000 304,000
2,357,000 2,057,000
296,000 30 69,000
6,926,000 5,595,000
6,627,000 5,350,000
252,000 181,000
47,000 64,000
116,000 27 102,000
4,566,000 4,434,000
2,837,000 2,756,000
1,443,000 1,364,000
89,000 87,000
77,000 4,000
11,001 35,000
109,00 188.000
1,398,000 16 940
613,000 19 669,000
3 0 331,000
226,000 338,000
9,00 11,581 )
1,484,000 156,000
8,166,000 10,025,000
359,000 400,000
1,401,000 15 1,048,000
362,000 173,000
407,000 346,000
115,000 85.000
184,000 221,000
333,000 223,000
1,223,000 18 757,000
93,000 49,000
29,000 59,000
223,000 159,000
201,000 60,000
334,000 379,000
51,000
292,000 51,000
156,000 | 28 90,000
916,000 | 17 759,000
219,000 | 29 87,000
‘ 23 380,000
315,000
3,000 16,000
284,000 311,000
28,000 53,000
21,000 31 66,000
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Estimoted
Rank Expenditure

4,191,000
759,000
2,111,000
1,689,000
208,000
2,071,000
528,000
2,644,000

K's 45,000

6,778,000
6,524,000
199,000
55,000

28 121,000

9,814,000
8,245,000
1,025,000
122,000
227,000
80,000
115,000

20 980,000
456,000
524,000

447,000
144,000
5,704,000
599,000

o

472,000
542,000
467,000

65,000
129,000
269,000

062,000
130,000
261,000
348,000
75,000
66,000
4,000
178,000

29 74,000
17 1,258,000
27 151,000

13 2,092,000

16,000

2,009,000
67,000

3] 26,000

91
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HOW THEY RANK BY PRODUCT GROUPS Continued

TOTAL '58 1ST QUARTER '58 2ND QUARTER '58 3RD QUARTER '58 4TH QUARTER '58
Estimated Estimated Estimated Estimated Estimated

Rank Expenditure  Rank Expenditure Rank Expenditure Rank Expenditure Rank Expenditure
Television, Radio, Phonograph,
Musical Instruments 24 1,516,000 23 342,000 23 333,000 24 378,000 24
Antennas 108,000 77,000 7,000 4,000
Radio & Television Seis ‘ 222,000 49,000 103,000 17,000
Records 750,000 207,000 95,000 219,000
Miscellaneous 436,000 9,000 128,000 138,000
Tobacco Products & Supplies ; 6 31,120,000 6 8,072,000 5 8,918,000 [ 8,330,000 9
Cigarettes 28,166,000 7,400,000 8,177,000 7,793,000 ,
Cigars, Pipe Tobacco 2,562,000 603,000 623,000 514,000
Miscellaneous 392,000 69,000 118,000 23,000
Transportation & Travel 21 2,937,000 20 666,000 20 935,000 20 631,000 22
Air 1,470,000 268,000 380,000 425,000
Bus 665,000 168,000 278,000 50,000
Rail 702,000 220,000 220,000 136,000
Miscellaneous 100,000 10,000 57,000 20,000
Watches, Jewelry, Cameras 17 4,457,000 16 1,362,000 15 1,765,000 22 469,000 21
Cameras, Accessories, Supplies 289,000 77,000 94,000 75,000
Clocks & Watches 1,924,000 1,044,000 826,000 11,000
lewelry 160,000 21,000 39,000 37,000
Pens & Pencils 1,988,000 211,000 792,000 323,000
Miscellaneous 96,000 [ 9,000 14,000 23,000
Miscellaneous 14 7,171,000 15 1,444,000 13 2,133,000 13 1,629,000 14 1,965
Trading Stamps 893,000 \ 162,000 290,000 216,000
Miscellaneous Products 2,759,000 527,000 915,000 658,000
Miscellaneous Stores 3,519,000 755,000 i 928,000 | 755,000
S i
| 1
Total $511,704,000 | $119,062,000 $130,353,000 $113,184,000 $149,105,000

TOP 100 SPOT ADVERTISERS

Total 1958 Tofal 1958

A Rank Expenditure Advertiser Rank Expenditure Advertiser Rank
Adell Chemical Co 3 $12,324,900 Food Mirs., Inc. 22 3,259,900 Pacific Tel. & Tel. Co. 88
Alberto Culver Co 94 890,900 Ford Motors 84 1,034,100 Parker Pen Co. 97
American Bakeries 69 1,297,200 General Cigar Co. 87 977,600 Pepsi-Cola Co. Bottlers 23
American Chicle Co 39 2,089,000 General Foods Corf 4 11,008,000 Peter Paul, Inc. 92
American tome Prods. Corp 10 7,275,600 General Mills, Inc 27 2,987,100 Philip Morris Co. 16
American Tobacco Co 26 3,018,200 General Motors Corf 2] 1,257,700 Phillips Petroleum Co. 54
Anheuser-Busch, Inc. 28 2,924,800 Gillelte Co. 51 1,715,400 Piel Bros., Inc. 47
Charles Antell, Inc. 29 2,596,300 Great A. & P. Tea Co. 72 1,237,400 Procter & Gamble Co. 1 33,833,100
Atlantic Refining Co 89 935,700 ult Oil Cor 53 1,608,200
. p. ,608,
Atlantis Sales Corp. 98 850,000 Quaker Qats Co. 59
Avon Products, Inc. 30 2,578,100 Robert Hall Clothes 18 3,994,000 R. J. Reynolds Tob. Co. 33
b Baliantine & Sone . | 205.800 Theo. Hamm Brewing Co. 52 1,690,200 H. F. Ritchie 68
g ' H. J. Heinz Co. 75 1,198,600
Biock D“‘o Co. 58 ]|533r300 Heublein, Inc 90 932,000 Sofeway SYOICS, Inc. 95
Borden Co 63 1,484,400 . i ’ Salada-Shirift- 4s
: o " ] 80 ,086,2 alada-Shiriff-Horsey
Bristol-Myers Co 32 2,525,400 Hills Bros. Coffee, Inc 1,086,200 i g i B LN 49
Brown & Williamson Tob. Co. 6 9,413,500 International Latex Corp. 12 5,678,500 Shell Oil Co. 21
Bulova Waich Co 48 1,846,600 Inlersiate Bakeries 83 1,035,800 Standard Brands, Inc. 15
Burgerineisier Browing Cr 77 1,171,800 Andrew Jergens Co. 24 3,153,300 Standard Oil Co. of Indiana 42 1, %4 400
Carling Brewing Co 56 1,556,700 S. C. Johnson & Son, Inc 62 1,485,500 Sterling Drug, Inc. 20 3,645, 100r
Carter Proruct:, Inc 14 4,553,600 Kellogg Co. 1N 2,549,400 Stokely-Van Camp, Inc. 85 990, 800
Cheweborough Ponds, Ir.c 79 1,166,900 Krogor Co. 78 1,170,400 Sun Ofl Ce. 50 1,744 3001
Coca-Cola Co. Bottlars 19 3,699,300 Switt & Co. 86 985,000
Colgate-Folmulive Co = IOI‘)98" 00 Levor Biothors 2 16,578,900
Continental Baking Co 7 ()',23'(300 l.iggel! & Meyeirs Tobacco 55 1,576,800 Tea Council of U.S.A. 99 832, 800
Contineninl Cer Na-Vo o7 u'fm/'ooo P. Lorillard & Co " 6,727,400 Texize Chemicals, Inc. 13 4,704,200
Corn Prodiicis Ref. C v 7"344"00 Marathon Corp. 14 2,434,000 Ticly House Products (;o. [} 929,808 |
— race 3 2 o Maybeltine Co 57 1,553,900 1.8, Borax & Chem. Corp. 41 1,988,70 .?
ug Rewear W B 144,100 ‘ A '495. |
Dumas tAilner Co o1 A 8e 300 Miles Laboratories, Inc. 9 /,895.900 Viek Chemical Co. 44 1,944,900
: ’ Minulo Mold Coryp 100 825,400 {
Esso Standard Ol Co 3% 2,383,500 M. J. B. Co. 76 1,180,100 Wander Co. 65 |,404,503 !
Evershcrp, Inc, 93 891,500 ' - Ward Baking Co. 74 1,202,200 =
Exquisite Form Brassiores 43 1,946,600 aoiieng! ERCIL Co; L Ah023700 Warner-l.ambert Pharmo. Co. 8 8,833,100
1 Hallonal Brewling Co. 82 1,050,100 Weleh Grape Julce Co 70 1,264,300
Falutat! Brewing Cori 37 2,288,900 Nohl Corp. 64 1,450,100 W‘I)III WD|O| Cjor (‘é, 40 2I072’OOG
Max Facror & Co. #l 1,073,000 Nestles Co., Inc 60 1,500,000 am Wrigley Jr. Co. 072,
Folv & Co 96 877,200 Norwich Pharmacal Co a6 1,877,700 i
1. A Folger & Co, 23 3,078,200 I’abst Browing Co, 66 1,402,700 Source: TvB-Rorabaugh
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Techniques, sample sizes, costs, and a

twelve-month listing of television markets

surveyed.

THE RATING SERVICES

IMERICAN RESEARCH BUREAU,
IiC.

=lesville, Md.: 4320 Ammendale
~doad (Webster 5-2600); James W.
+ diler, Director. New York: 400 Park

wwenue (Plaza  1-5577). Monterey
dirk, Cal: 234 S, Garfield. Chicago
¢ 2105 Tribune Tower. Los An

-.:ﬂes: 6223 Selma Ave. (Hollvwood
11683),

LEPORT: ARB TV Nuationals
CEREQUENCY: Monthly
AFTHOD: Diary
AMPLE:  2,000-2,200
wianes each  month
I8mes in major cities)
‘RVEY PERIOD: Usuallv first 7
ays of month, alternate week pro-
Wrauns following 7 days,
IETIVERY DATE: 3+ weeks after
15t survey date,
Y1\ SUPPLIED: Program cover-
ue, ratngs, homes and viewers
qiched, audience conlpositimf.
: ROJECTABLE TO: U.S.
LRI TRE
“EPORT: ARB Metropolitan Area
“Eports (one week and one week/
By week reports),

different
(telephone

TV

FREQUENCY: Monthly to bian-
nually, varying with market size.
METHOD: Diary

SAMPLE:  200-500 dillerent
phone homes cach month, ditterent
homes each week in one week /four
week reports.

SURVLEY PERIOD: Usually first 7
days of month, one week four week
reports—lour consecutive weeks.
DELIVERY DATE: 3-1 weeks alter
last survey dute.

DATA SUPPLIED: Sets-in-use, pro-
gram ratings, audience composition,
and in one week/four weck reports
1 week average ratings.
PROJECTABLE TO: TV homes
with telephones in survey area.
REPORT: Arbitron (New York and
Multi-City)

FREQUENCY: Continuous
METHOD: Electronic Meter
SAMPLE: Currently 231 homes in
NY report, currently 454 homes in
seven-city report, fixed sample.
SURVEY PERIOD: Continuous
DELIVERY DATE: Following day.
DATA SUPPLIED: NY: sets-in-use,
ratings, audience composition
monthly (from diaries placed in 300
homes). Multi-city: sets-in-use, rat-

tele-
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ings, number of cities program tele-
cast. Special tabulations (90 second
ratings, audience flow, etc) avail-
able.

PROJECTABLE TO: TV homes in

survey area.

ENTERTAINMENT RESEARCH
ASSOCIATES

(Division ot Home Testing  Insti-
tute, Inc.) Port Washington, NY: 90
Main St. (Port Washington 7-6363):
Henry Brenner, Director.
REPORT: National TV ()-Ratings
FREQUENCY: Monthly
METHOD: National mail consumer
panel, questionnaires filled out by
all members of family 6 ycars and
over.

SAMPLE: 12,000 homes, fixed sam-

ple, 1,000 homes (approximately
750 TV homes) surveyed each
month.

SURVEY PERIOD: First week in
cach month (except Sept.-no report,
Oct.-2 reports).
DELIVERY DATE: 2lIst
month.
DATA SUPPLIED: Data on ap-
proximately 200 TV programs. Fa-
To next page
93

of each
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THE RATING SERVICES Continued

miliarity (per cent ol respondents
who have seen the program) and TV
Q-ratings (per cent ol those lamiliar
with program who rate it “one ol
their favorites”); breakdowns by sex
and age. Other breakdowns (income,
market size, etc.) available.
PROJECTABLE TO: US.
homes.

TV

A. C. NIELSEN CO.

Chicago 45: 2101 Howard St. (Holly-
court 5-4400); A. C. Nielsen, Jr.,
President. Chicago: 360 N. Michigan
Ave. (Franklin 2-3810). New York:
575 Lexington Ave. (Murray Hill
8-1020). San Francisco: 70 Willow
Road, Menlo Park  (Davenport
5-0021).

REPORT: Nielsen Television In-
dex
FREQUENCY:
(imes a year
METHOD. Audimeter
SAMPLE: 1050 TV homes,
sample

SURVEY PERIOD: Continuous
DELIVERY DATE: 3 weeks after
last survey date to be included in
report.

DATA SUPPLIED: Semi-Monthly
Rating Reports (pocket-piece): Sets-
Im-use, program coverage, ratings,
sharcs, homes rcached, trends in set-
usage and ratings by program types.
Bi-Monthly Complete Reports: Ad-
ditional program data such as min-
ute-by-minute audience f{low, audi-
ence duplication, cumulative audi-
ence, audience by various market

Semi-monthly, 24

fixed

breakdowns, ctc. Special analysis
available.
Multi-network  Arca  Ratings (a

breakout of national): Sets-in-use,
ratings, shares, and coverage hgures
for nctwork programming at origi-
nal telecast-time in 24 cities ( 419,
U.S. TV homes).

National Nielsen Audience Compo-
sttion Reports: - Audience comyposi-
ton issued 3 times a year (from
matched samplc of 1050 TV homes
with audilogs).

PROJECTABLE TO: Semi-Month-
ly, Bi-Monthly and Audience Com-
position Reports projectable o all
U.S. TV homes, Multi-Network Area
Ratings projectable to 419, U.S. TV
homes.
REPORT:
(‘Pelevision)
FREQUENCY: Various

Nielsen  Station  Index

94

METHOD: Audimeter and Audi-
log—Recordimeter

SAMPLE: Varies by size ot market
and total reach ol individual sta-
tions. Not less than 150 diflerent
homes reporting a minimum ol one
week each per report month lor the
simiallest or “metro area’” breakout.
SURVEY PERIOD: Monthly re-
ports—+ week cycles, Bi-Monthly re-
ports—8 weeks ol broadcasting.
DELIVERY DATE: 3 weeks alter
last survey date.

DATA SUPPLIED: In monthly re-
ports: Scis-in-use, program metro
area ratings and shares, station total
homes reached.

In bi-monthly reports: Per broad-
cast ratings, four week cumulative
audiences in metro arca and station’s
complete broadcasting arca, andience
composition.

PROJECTABLE TO: TV homes in
survey area.

REPORT: NCS #3.
METHOD: Muail ballot,
interview, and audimeter.
SAMPLL: 200,000 homes.
SURVEY PERIOD: Spring, 1953,
DATA SUPPLIED: Daily, weekly,
monthly audiences lor stations by
counties.

THE PULSE, INC.

New York 19: 730 Filth Ave. (Jud-
son 6-3316); Dr. Sydney Roslow, Di-
rector. Los Angeles 48: 6399 Wil-
shire Blvd.; Edwin Cahn, Director.
Chicago: 435 N. Michigan Ave.;
George Herro, Director.

REPORT: U.S. Pulse TV
FREQUENCY: Monthly
METHOD:  Personal interview,
roster recall, ditlerent homes each
month.

SAMPLE: 5,000 per once-a-week pro-
gram, 20,000 per daytime strip.
SURVEY PERIOD: Usually first 7
days of each month.

DELIVERY DATE: 30 days alter
completion ol interviewing.

DATA SUPPLIED: Ratings in 22
individual markets and weighted av-
erage ratings lor network programs
and spot fihn programs, audience
composition, information on special
(questions (cigarette smoking, auto-
mobile usage, etc.).
PROJECTABLE TO: TV homes in
survey arca.

REPORT: T'clepulse Reports
FREQUENCY: 22 markets monthly,
178 markets variously.

personal
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MLETHOD: Personal 1interview
roster recall, different homes eaJ
month. |
SAMPLE: 200 homes per quarter
hour in single station markets, 300:
100 per quarter-hour in multi-station
markets.

SURVEY PERIOD: Blind weck.
DELIVERY DATE: 30 days after
completion ol interviewing.

DATA SUPPLIED: Quarter-hour
sets-in-usc and ratings, program audi
ence composition.
PROJECTABLE TO: TV homes in
survey area.

TRENDEX, INC.

New York 17: 535 Fifth Ave
(Murray Hill 2-1182); Edward G.
Hynes, Jr., President; Robert Rogers,

Lxecutive Vice-President; Mary
Smith, Vice President.
Qualitative Research, Inc. (Sub:

sidiary) Jack Boyle, President.
REPORT: TV Program Popularity
FREQUENCY: Monthly
METHOD: Telephone-coincidental
in non-toll areas in 20 markets, each
having 8 or more VHF stations.
SAMPLE: 1,000 calls per hall-hour
cvening,  different  homes  each
month.

SURVEY PERIOD: Usually frst 7
days of month.

DELIVERY DATE: 15th ol each
month (evernight on special orders).
DATA SUPPLIED: Sets-in-usc, pro-
gram ratings and shares. (On special
order, brand last-purchased data in
top 75 markets.)

PROJECTABLE TO: Telephone
subscribing T\' homes in the 20
cities.

REPORT: Television Advertisers’
Report (Supplement to l’opularity
Report).

FREQUENCY: Lvery two months.
METHOD: Telephone-coincidental
in non-toll arcas in 20 markets, each
having 3 or more VHF stations.
SAMPLE: 1,000 calls per half-hour
evening,  dilferent  homes each
month.

SURVEY PERIOD: Usually first 7
days of month, alternate week pro-
erams and sponsors lollowing 7 days.
DELIVERY DATE: 30th of every
other month. .
DATA SUPPLIED: Audience com-
position, program selectivity and 3
sponsor identification. '
PROJECTABLE TO: Telephone
subscribing TV homes, 20 cities.
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J/IDEODEX, INC.

Jew York 17: 342 Madison Ave.
Murray Hill 7-8837); Allan Jay,
Hlanager.

_EPORT: Network TV Ratings
'REQUENCY: Monthly
HETHOD: Diary

(AMPLE: 9,200 tabulated diaries,
ptating panel each month, each
ome included in 6 reports.

URVEY PERIOD: First 7 davs in
tonth except when subject to holi-
iay bias.

DATA SUPPLILED: Sets-in-use, pro-
gram coverage, ratings, and homes
reached, audience composition by
time periods, opinions of programs
and commercials (quarterly). Multi-
city rcports (broken out from na-
tional) supply 27 individual city
ratings for network programs and
spot shows. Special tabulations avail-
able.

PROJECTABLE TO: All
homes in the telecast arca.

REPORT: Individual City Video-
dex Reports.

TV

and three times annually.
METHOD: Diary

SAMPLE: An average of 350-450
homes; 250 in single station markets,
up to 600 in multi-station markets.

SURVEY PERIOD: 7 days ol each
month, usually early.
DELIVERY DATE: 3
last survey date.
DATA SUPPLIED: Quarter-hour
sets-in-use, program ratings, shares
and viewers.

weeks alter

JELIVERY DATE: 21st of each PROJECTABLE TO: Aill TV
nonth. FREQUENCY: Monthly, quarterly, homes in the telecast area.
CALENDAR OF LOCAL RATING REPORTS
Market Jan. Feb. March April May June July Avg. Sept. Oct. Nov. Dec.
] 1 ] Il ] ]
'bilene —Sweetwater ' P AS AS A
'kron \2 \2 \2 \
Ibany —Schenectady Y \ \ v
lbany —Schenectady —Troy | AT N ATP N P AT
.lbuquerque AtV P v v | ATP v
[ — = |
ltoona \% A§ % \% A§ v
.marillo P AT v At v P v At v
snchorage P
sheville \ | P 1 Y v \%
flanta APV APV ANPV ANYPYV APV APV ANPV AN®PY APV APV | ANPV AN*PV
.ugusta P,V v v P v
wustin, Minn. | A§ A§
ustin, Texas | \ \% v v
.akersfield | ATV P AtV PV At v
.altimore LANYPV APV { APN  ANPY ANTPN| ANPV ANTPY APV APN | ANPY ANTRY ANPY
N I Rl il —
rangor PV Al v v AS P v
‘aton Rouge | At v At PV v AT | PV
jeaumont | v \'% v v
teaumont —Port rthur At P At Af P
Sillings | AS A§
\ | . =
| I ) .
linghamton v | AS v v A§ | v
“lirmingham | PV PV ATRY LRV NPV ATNLRY RV PV PV PV }AT,N.P.VI LAY
“lismark | P
“illoomington, Ind. v v
toise P AS A§ | P
| } ] _ J i
oston ANPY ANSPV| APV | ANPV |AN*PV| APV | ANPV ANYPV APV | ANPV ’A,N*,P,V. APV
‘W iristol —Johnson City I At | ‘ AT
" uffalo ATPV | NPV | N*PV ) PV |ATNPV| N*pPV A% A% PV | PV !AT,N,P,V’ N*PV
" Surlington \% i | v v v
~ Surlington —Plattsburg At ’ | At ‘
1§
= B | . | - | |-———' '\
" ladillac Vo v )/
| Zape Girardeay ‘ v | v | | v l . | v

* ‘eports, N[l — Bi-monthly report. P, The Pulse, In¢c. V, Videodex, Inc.
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" (EY: A, Amorican Research Bureau, Inc. A — Metro report, AT — One-week/four-week report, Al — Arbitron, A§ — Spring or fall report —no definite date scheduled.
¥, A. C. Niolsoen Co. (Schedule not set beyond September at presstime; 1958 schedule shown from Octaber through December.] N — Monthly report, N* — Monthly and bi-manthly
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CALENDAR OF LOCAL RATING REPORTS (Continued)

Market Jan. Feb. March April May June July Aug. Sept. Oct. Nov. Dec.
| ‘ ( | '
Cedar Rapids AtV AtV v | AP v
Champaign v v v | v
Charleston, §. C. v AtP v PV | At v
| | | 1
| | | T 1
Charleston, W, Va. AT i At At
Charleston —Huntington, 1 v P \ \ P A
W. Va.
Charlotte v | ALV PV N,V ALY |V v v v | eV ATNV v
Chattanooga AtV | | ATPV v At PV
Chicago AN® PV | ALNPYV AI,N*,P,VJ AINPV ALN PV AINPV ALN*PVI ATNPV ALN*PV| ALNPY [ALN*PV| ALNPY
— s | -
Chico | \% | Y ! \ \
Cincinnati ANPY AN*PV | APV | ANPV AN*PV| APV | ANPV |AN*PV| APV APV | ANPY |AN*PV
Cleveland APY | ANPV |AN*PV| APV APNY | ANPY [AN*PV| ANPV [AN*PV| APV | ANPYV | AN*PYV
Colorado Springs ‘ P AS.V \ P A§ v
Columbia, Mo. A \ \% v
|
—_— — E - e B £ —— ] [ |- ]— ~- e
Columbia —Jefferson City, ; P AS AS
Mo.
Columbia, S. C. v AT v P v At v
Columbus, Ga. | 1 AY \ \ v
Columbus, Ohio APV APV | ANPY AN*PV| ANPV |AN*PV| APV APY | APV APY | ANPV | AN*PY
Corpus Christi v | A$ PV v AS %
Dallas | v PV v PV v PV v PV |V PV v PV
Dallas —Ft. Worth AN AN ANF AN* A A AN AN* A A AN AN*
Davenport—Rock Island ’ At (A AtV \'% P AT \4
Dayton PV PV AtV ‘ NPV | N*PV | APV | NPV | N*pPV PV PV | ATNPYV| N*PV
Decatur, Iil. \ | v v v
- i = = E— {
Decatur—Springfield | AS A
Denver At N AtV | At Y N PV At PV
Des Moines At NPV At v N PV AT ATV
Detroit ANPV [AN* PV ANPV [AN*PV I ANPV |AN*PV| ANPV [AN*PV| ANPYV | AN*PV| ANPV | AN*PV
Duluth \'% \'% \'% v
_ e L 1 = I
Duluth —Superior AtP l ATP
El Dorado | A§ | | AS
El Paso AtV Cop AtV v At (Y
Erie PV AS | v LV A§,P v
Eureka | A$ ’ | A§
Evansville At l At l AT,P
Evansville—Henderson \ Y \Y v
Fairbanks P
Fargo \ AS$ Y \ A$ v
Flint A§ A§
| = owml = ]
Florence | v v v
Fort Smith v { v v v
Fort Wayne AT v P i AtV v At v
Fort Worth Y PV v PV v LAY v PV v PV v PV
Fresno P At N,V P ! At \'% N,P \'% P At N,V
Galveston —Houston | P P | 2 P P P |
Grand Island —Hastings ‘ A§ AS
Grand Rapids v v v v ‘ v v v v v v v v
Grand Rapids —Kalamazoo At At P At
Green Bay Y At ‘ v v ATP \/
Greensboro PN ‘ N
Greensboro— Winston Salem ATV AtV v At ‘ VI
KEY: A, American Research Bureau, Inc. A — Metro report, At — One-week/four-week report, A} — Arbitron, A§ — Spring or fall report —no definite date schedulec

N, A. C. Nielsen Co. (Scheduls not set beyond September at presstime; 1958 schedule shown from October through December.) N — Monthly report, N* — Monthly and bi-monthl*
reports, N|| — Bi-monthly report. P, The Pulse, Inc. V, Videodex, Inc.
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Market Jan Feb. Aarch April Aay June July Aug. Sept. Oct Nov. Dec
Lreenville, N. C. v o v v v
swreenville—Washington,

N. C. { AS A
wreenville —Washington —
¢ New Bern, N. C. ! i P
3 | .
sireenville, S. C. ' \% \% \% v
wreenville—Spartanburg, S. C.‘ | P
iireenville Spartanburg—
Asheville, S. C. A
lannibal —Quincy PV AS v \% A P \%
tarlingen l v v \
- | N ‘ - | o
larrisburg, Pa. | At v} I AT v} \ AT PV
lartford AT P N At N AT P ATN
Jastings v \% \%
fonolulu At P At ATP
louston N ATPN* v ‘ P AN N* PV P AtV P ATNP N*V
|
‘luntington At At AT
'lutchinson —Wichita v} v % v
ndianapolis ATN N* ATV NP ATN v N N v AtP N ATN*V
ackson, Miss. AP v ‘ PV v Af P v
iacksonville AtV P AtV v P AT v
= ' |
ohnson City I v s \
ohnstown v} AT v \% P ATV
oplin v v
oplin—Pittsburgh p At P A
Xalamazoo | v v} v v v v} v} \ v v N
S—— |
{ansas City | AtNP N* | ATNV | N*P ATNY N* P v AT N,P ATN*YV
learney | AS AS
Lnoxville p AtV v} v AfP Y]
.a Crosse AS AY
ofayette 1 AS AS
|
.ake Charles PV v v p v
ancaster v v \] \
ansing p v v} v v
' .as Vegas AS p AS P
exington v v \
S I I :
incoln v v v ASV v v v v v AQV v v
ittle Rock At v p | AtV | v ATP | v
.05 Angeles AN PV | ANPV |ANY¥PV | ANPY AN*PV | ANPYV AN*PV ANPV ALN*PY ALNPYV ALN.PV| ALNPYV
ovisville ATNP N* v ATP N N* ] ATN,P N*V
.ower Rio Grande Valley AS AS
ubbock PV ‘ AS v v AS P v
ufkin AS AS
;ynchburg v v \% \%
Macon P v v ! P v
Madison ATV P v ] p AT \

. | f .
Manchester v v l \/ v
Marietta —Parkersburg | 1 P
Mason City A§ ’ Al
Mason City —Albert Lea— |

Austin ] P i |
Memphis N* ATP ’ N,V NE L oAfe v TN N* } PV ATN* P ATNV
Mk Lo S B, I e e G A Bt Wy T 42 oy oo nso
eperts, N|| — Bi-monthly report. P, The Pulse, Inc. V, Videodex; Inc.
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CALENDAR OF LOCAL RATING REPORTS (Continued)
Market Jan. Feb. March April May June July Aug. Sept. Oct. Nov.
| l
Miami AN*V F APV ANV | AN*V AV APV ANV | AN*V | AV AV | APV
Midland v W v o
Milwaukee ATNPYV N*PY ATNPV| N*PV  AtPV NPV AIN*PVI PV PV ' ATPY | NPV
Minneapolis v VooV v v v vV |V v l v v
Minneapolis —St. Paul ANP | AN*P | ANP | AN*P | ANP AN*P | ANP | AN*P AP AP AN,P
| | |
Mobile AtPV ATV PV At
Monroe AS A§
Montreal P P P
Montgomery \Y AtP Y \Y AtP
Muncie } \4 \' \'
N ) | | | L
| | | |
Nashville At \% N,P AT \% N \% AfP |V
New Britain —Hartford v v v |V
New Haven P v A v v A§ PV
New Orleans AN*P AP ANPY | AN*P AP APV ANP | AN*P | APV AP | AP ANPY
New York ALNPY ALN*PV| ATNPV ALN* PV AINPV ATN*PV AINPV [ALN PV ALNPV ALN%PV|ALNPV ALN*P
| ’ .
. | | | _ - _ | L
’ | | | l '
Norfolk P AtV | N P | AtV N v AtP |V
Odessa— Midland ASP ‘ A§
Oklahoma City P N AtV At | NPV v ATP NV
Omaha At N APV ‘ [ATNPV | i PV AN PV
Orlando v | v ‘ v v i
' ‘ | _d
| l !
Orlando —Daytona Beach At ! At 1
Ottum wa | A§ | A§ |
Paducah A A§
Pensacola \Y AS v v A$ v
Peoria ATPV At v I v Af.P v
= |
Philadelphia AN*PV | ANPV |AN*PV!I ANPYV |AN*PV| APV | ANPV [AN¥PV| APV | ANPV |AN*PV'[ ANPV
Phoenix AT PV ‘ AT,PV v ATP v
Pittsburgh ANY [AN*PV| ANV |AN*PV| AV APV ANV AN*PV| AV ANPY | ANV | APV
Portland, Me. \Y At | \Y \Y P AT v
Portland, Ore. AtP NP |AtN*PYV P ATNYV N* PV AT,P NP |ATN*PY
R ] I8 o | =
Providence At,P P PV N,P ATN*P PV N,P N*P PV N,P ATN*P | PV
Pueblo P AS P A§
Raleigh—Durham AT v INAY v P Af Y
Redding—Red Bluff —Chico AS A§
Richmond p At N,P,V AtP v N,P PV At P ATV
Rio Grand Valley P P
Roanoke ATV AtV v At vVisl
Roanoke —Lynchburg P |
Rochester, N. Y. At PV ATV v P Af Y
Rockford ATV AtV v AP v
I
Sacramento N P,V N \ N \ P N v
Sacramento—Stockton Valley At AT At At At ‘ At At AT Af
Saginaw—Bay City v AS v o v A§ )/
Saginaw —Bay City — Midland ) P
St. Louis ANPY |AN*PV| ANPV | AN*PV | ANPV | AN PV | ANPV |[AN*PV| ANPV [AN*PV| ANPV | AN¥PY
i _ -
Salinas \" v v v
Salinas — Monterey R P

KEY: A, American Research Bureau, Inc. A -— Metro report, AT — One-week four-week report, Al — Arbitron, A§ — Spring or fall report — no definite, date “had‘"’:

N, A.
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Market

Jan.

Feb.

March

I’ April May June July Aug. Sept. Oct. Nov. Dec
lqnos——Monterey—
tanta Cruz A Al
@ Lake City P N \ N \ NP \ P N N,V
St Lake City —Ogden—
‘rovo At At AT
94 Antonio P,V \ ATPYV \% P,V AtV PV \ P,V \ ATPV \Y
#l Diego AtP N,P ATN*V | ATNP N*p AtV P P Y At NP N*p AtV
% Francisco PANSV LOANY | ANXV O ANV ANV | ANV | ANYV | ANV ANYV ANV | ANTYV ANV
4 Francisco— Oakland P P P P R P P P R P (2
% Luis Obispo A A
Sita Barbara B A \ \ A
Stannah PV AS \% v A P \%
Santon — Wilkes-Barre ATt \ P At v v AT P v
Sittle P P P P PV P P P P R P
Sittle —Tacoma AN AN* AN,V AN’ AN AN* A AV AN AN AV
Sleveport AT v AT P,V v AT %
Sux City AtV \ p \ At \%
Sux Falls A AS
Wsth Bend —Elkhart ATP v AtV P v A v
Skane At N,V P \ N \ P A A
Sringfield, I, P \ P \
§ingfield, Mass. P P P
d@ringfield —Holyoke \ AS \ \% Al \%
dringfield, Mo. v AL Y P \ A \
facuse AT PV N AT \ P N \ ATP v
koma P P P
Impa —St. Petersburg ATV ATPV v ATP \Y
fmple PV v v P v
lmple —Waco AS A§
Jre-Haute \ \ \% v
karkana A AS
lledo P,V AtV v PV v AtV v v v PV ATV v
dpeka A$ A
“ronto P P P
“icson PV At v v 2 AT v
‘Isa p ATNV ATNPYV v ATN,P v
- f
fer A A
|
‘ca v v v v
|
“aco | | P | i P
“lpshington, D. C. ANYPV APV APV ANPNV  AN*PV| APV | ANPV } AN*PYV APV | ANPV AN* PV ANPV
\ aterloo | | ‘ | | i P
——e — | l — —
1 est Palm Beach l | P v AS \'% ‘ ] v A v
{liheeling —Steubenville | AtPV Aty v ALP v
lichita ‘ AtN AtP | | At ‘ N [ 1 AtTP AT
# ichita Falls ATV P v v AT PV
“lilmington, Del. \ ‘ P | | | I |
|
S finston —Salem | P | [ |
rk v P \% \'% \ v
1§ wngstown At v P A v A% AT v
| )ma—El Centro | AS | ‘ s AS
*

Y1 A, American Research Bureau, Inc. A — Metro report, At — One-week/four-week report, Al — Arbitron, A§ — Spring or fall report — no definite date ssheduled
A. C. Nielsen Co. {Schedule not set beyond September at presstime; 1958 schedule shown from October through December.) N — Monthly report, N* — Monthly and bi-monthly
. Ports, N|| — Bi-monthly report. P, The Puise, Inc. V, Videodex, Inc.
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To quote Foote, Cone & Belding’s
president Fairfax Cone: . . . every
moment of the reader’s and viewer’s
time has become more precious.

Our competition is for time . . .
advertising must reach new
creative heights to capture attention.
Ordinary advertising won’t do this.”

And ordinary editorial coverage

won'’t do it either. To penetrate the
charcoal gray curtain and reach

the decision makers, to capture the
attention, the readership of the busy TV
executive, TELEVISION MAGAZINE has
invested heavily in special

research projects that go considerably
beyond the usual trade paper coverage.

Publishing essential information

not available elsewhere, such

as TV set count, TV market data and
continuing brand studies is a

policy that has made

TELEVISION MAGAZINE the industry’s
one authoritative source for the
facts and figures of TV advertising.

This is the kind of coverage

that sets TELEVISION MAGAZINE apart
from other publications in the field
—and is your guarantee of

maximum readership of the magazine

and its advertising.

TELEVISION

MAGAZINE
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Eau Claire . . . . the

IN WISCONSIN

I ¢ Programming the BEST of all three networks, ABC,
- NBC and CBS.

¢ A single station market in the heart of Wisconsin . . .
covering twice the population and twice the area with
our new 1,000 foot tower with maximum power.

e Serving a giant land of 34 million people and two
million cows.

WEAU-TV

EAU CLAIRE, WISCONSIN

See your Hollingbery man
in Minneapolis, see BILL HURLEY

www americanradiohistorv com
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Defining each television market in terms of
counties covered; 1958 market data corre-
lated to these television areas.

TELEVISION MARKETS

The backbone of TELEVISION MAGAZINE'S compre-
_ hensive reevaluation of alt television markets
ii- been provided by the Nielsen Coverage Service
Simber 3, where this has been made available by
%S subscribers. In working with the Nielsen data,
libecame apparent that any cut-oft plan rigidly
gplied could not provide an accurate picture ol
fition coverage.
The method adopted by TELEVISION MAGAZINE
tilizes a flexible cut-off point of 259 based on a
tzhttime weekly-viewing index. Normally a county
411 be credited to a market if one quarter of the TV
bmes in that county view the market’s dominant
stlon at least one night a week. This plan was
#ived at after careful study, testing of various
frmulae and consulting with a number of the
funtry’s major advertising agencies.
' The coverage picture is constantly shifting with
ie emergence of new stations, changes in power.
ditenna, and transmitter site moves by older sta-
mns. For this reason, the TELEVISION MAGAZINE
isearch department is continuously re-examining
‘arkets and revising its market data accordingly.
 In addition to the Nielsen Coverage Service, ARB
"\ 1o Z" Reports and, in some cases, ARB and Pulse
iting reports were used.
! There are certain markets where it has been im-
“ussible to evaluate the available data. These
rarkets are being restudied and new figures will be

reported only when TerEviSION MAGAZINE's research
department is convinced that a sound estimate can
be made.

Since a television station usually covers a much
areater arca than the standard metropolitan county
area (sce market comparison, p. [61), it is essential
for the advertiser to have marker data specifically
correlated with TV coverage.

Listed on the following pages, for cach "'V market,
are:

l
)

Television Homes
Total Households
) Population
) Retail Sales
) Counties covered

)
)

S —

T'he market statistics are based on estimates from
Sales Management’'s 1958 “Survey ol Buying Power”
(copyright, Sales Management; veproduction not
licensed).

The counties listed for each market on the
[ollowing pages are those covered by the sta-
tion with the maximum coverage in that
market. Figures for each station may vary
according to channel, power, affiliation, an-
tenna height, etc.

TELEVISION MAGAZINE / Data Book, 1959 103
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AT

STORER BUYING FACTS
ATLANTA Market Ranking #25

TVHOMES . . . . . . . . .. 555,300
POPULATION . . . . . . . . 2,610,600
FAMILIES . . . . . . . .. . 680,400
RETAIL SALES . . . . . $2,491,082,000

ATLANTA’S BEST BUY

The Early, Early Show

The Early Show ““Theatre 5"’ |
Saturday Nights—Big Movie Double Feature
United Artists + Rocket 86
Warner Brothers « NTA «- RKO
Screen Gems « Medallion + ABC
and many more first runs.

ATLANTA’S

WAGA-TV sToRer

$‘°40

§¢ % Storer Broadcasting Compa,ny

om* WAGA-TV WJIW-TV WJIBK-TV WITI-TV WSPD-TV
ATLANTA, GA. CLEVELAND, OHIO DETROIT, MICH. MILWAUKEE, WIS. TOLEDO, OHIO

wWwWw . americanradiohistorv.com
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THE TELEVISION MARKETS

#:DEEN, S.D. — Data incomplete

RENE, Tex.
TV Homes 75,800
Total Households 102,200
Population 345,200

$382,590,000

{S: Brown, Callahan, Coke, Coleman,
eanche, Concho, Eastland, Fisher, Haskell,
ais, McCulloch, Menard, Mitchell, Nolan,
uels, Scurry, Shackelford, Stephens, Stonewall,
apr, Throckmorton, Young

Retail Sales

a0, Okla.
TV Homes 79,300
Total Households 105,300
Population 367,800
Retail Sales $305,601,000

JMHOMA: Atoka, Bryan, Carter, Choctaw,
o3¢, Garvin, Haskell, Hughes, Johnston, Latimer,
@l Marshall, Murray, Okfuskee, Pittsburg,
satoc, Pottawatomie, Pushmataha, Seminole

F2N, Ohio
TV Homes 168,400
Total Households 148,900
Population 496,200
Retail Sales $667,871,000

D: Summit

AANY, Go.
TV Homes 79,400
Total Households 127,600
Population 543,000

Retail Sales $359,512,000
GURGIA: Baker, Berrien, Brooks, Calhoun,
Gitahoochee, Clay, Colquitt, Cook, Crisp,
utur, Dooly, Dougherty, Early, Grady, Irwin,
18 Macon, Marion, Miller, Mitchell, Pulaski,
Qman, Randolph, Schley, Seminole, Stewart,
Stter, Taylor, Terrell, Thomas, Tift, Turner,
Mister, Wilcox, Worth

MANY-SCHENECTADY-TROY, N.Y.

TV Homes 449,400
F Total Households 493,500
Population 1,615,200

Retail Sales
MSSACHUSETTS: Berkshire;
MY YORK: Albany, Columbia, Delaware,
""‘-‘"‘, Greene, Hamilton, Herkimer, Montgomery,
¥ Cago, Rensselaer, Saratoga, Schenectady,
“Soharie, Ulster, Warren, Washington;

W MONT: Addison, Bennington, Chittenden,
Rand, Washington, Windsor

$1,950,520,000

4 HBUQUERQUE, N.M.

TV Homes 119,600
Total Households 160,800
Populotion 630,800

Retoil Sales $678,312,000
E‘L_ORADO: Alamosa, Archuleta, Conejos,
stillo, Dolores, Gunnison, Hinsdale, Huerfano,

-,
'

La Plata, Mineral, Montezuma, Pitkin, Rio Grande,
Saguache, San Juan;

NEW MEXICO: Bernalillo, Catron, Colfax,
Guadalupe, Harding, Lincoln, Los Alamos, Luna,
McKinley, Mora, Rio Arriba, Sondoval, San Juan,

San Miguel, Santo Fe, Sierra, Socorro, Taos,

Torrance, Union, Valencia

ALEXANDRIA, La.
TV Homes 88,900
Total Households 132,400
Population 503,300

Retail Sales $359,362,000

LOUISIANA: Allen, Avoyelles, Beauregard,
Caldwell, Catahoula, Concordia, Evangeline,
Grant, LaSalle, Natchitoches, Rapides, Sabine,
St. Landry, Vernon, Winn;

MISSISSIPPI: Adams

ALEXANDRIA, Minn.

TV Homes 51,000
Total Households 66,600
Population 278,200

Retail Sales $288,512,000

MINNESOTA: Chippewa, Douglas, Grant,
Kandiyohi, Morrison, Pope, Stearns, Stevens,

Swift, Todd

ALTOONA, Pa.

TV Homes 290,300
Total Households 331,600
Population 1,187,500

Retail Sales $1,150,311,000

MARYLAND: Allegany 20%:;

PENNSYLVANIA: Bedford, Blair, Cambria,
Cameron, Centre, Cleartield, Clinton, Elk,
Forest 20%, Franklin, Fulton, Huntingdon,
Indiana, Jefferson, Juniata, Lycoming, Mitflin,
Perry, Snyder, Somerset;

WEST VIRGINIA: Hampshire, Morgan

AMARILLO, Tex.

TV Homes 106,200
Total Households 140,600
Population 482,200

Retail Sales $606,636,000

KANSAS: Grant, Hamilton, Haskell, Kearny,
Morton, Seward, Stanton, Stevens;

NEW MEXICO: Colfax, Curry, Harding, Quay,
Union;

OKLAHOMA: Beaver, Cimarron, Texas;

TEXAS: Armstrong, Briscoe, Carson, Castro,
Childress, Collingsworth, Dallam, Deaf Smith,
Donley, Gray, Hall, Hansford, Hartley, Hemphill,
Hutchinson, Lipscomb, Moore, Ochiltree, Oldham,
Parmer, Potter, Randall, Roberts, Sherman,
Swisher, Wheeler

AMES, lowo
TV Homes 313,800
Total Households 347,100
Population 1,111,600

Retail Sales $1,334,170,000

IOWA: Adair, Adams, Appanoose, Audubon,
Boone, Buena Vista, Butler, Calhoun, Carroll,
Cass, Clarke, Dallas, Decatur, Emmet, Franklin,
Greene, Grundy, Guthrie, Hamilton, Hancock,
Hardin, Humboldi, Jasper, Kossuth, Lucas,
Madison, Mahaska, Marion, Marshall, Monroe,
Palo Alto, Pocahontas, Polk, Poweshiek, Sac,
Shelby, Story, Tama, Union, Wapello, Warren,
Wayne, Webster, Winnebago, Wright

ANDERSON, S.C.

TV Homes 13,700
Total Households 23,800
Population 90,600
Retail Sales $78,753,000
SOUTH CAROLINA: Anderson
ARDMORE, Okla.
TV Homes 30,400
Total Households 39,900
Population 136,400

$122,202,000

OKLAHOMA: Bryan, Carter, Garvin, Johnston,
Love, Marshall, Murray

Retail Sales

ASHEVILLE, N.C., GREENVILLE-SPARTANBURG,
s.C.

TV Homes 387,400
Total Households 499,900
Population 1,966,500

$1,538,055,000

GEORGIA: Banks, Barrow, Clarke, Elbert,
Franklin, Hart, Jackson, Lincoln, Madison,
Stephens, Taliaferro, Wilkes;

KENTUCKY: Harlan;

NORTH CAROLINA: Buncombe, Burke, Caldwell,
Catawba, Cleveland, Gaston, Graham, Haywood,
Henderson, Jackson, Lincoln, McDowell, Macon,
Madison, Polk, Rutherford, Swain, Transylvania,
Yancey;

SOUTH CAROLINA: Abbeville, Anderson,
Cherokee, Chester, Greenville, Greenwood,
Laurens, McCormick, Newberry, Oconee, Pickens,
Spartanburg, Union, York;

TENNESSEE: Greene, Jefferson

Retail Sales

ATLANTA, Ga.
TV Homes 555,300
Total Households 680,400
Population 2,610,600

Retail Sales $2,491,082,000

ALABAMA: Chambers, Cherokee, Clay, Cleburne,
Coosa, Randolph;

GEORGIA: Atkinson, Baldwin, Banks, Barrow,
Bartow, Ben Hill, Berrien, Bibb, Bleckley, Butts,
Carroll, Chattahoochee, Chattoogo, Cherokee,
Clarke, Clayton, Cobb, Coffee, Coweta,
Crawford, Crisp, Dade, Dawson, DeKalk, Dodge,
Dooly, Douglas, Elbert, Fonnin, Fayette, Floyd,

' "eulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1958, Sales Management Survey of Buying Power; further reproduction
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ATLANTA, Ga. — Continued

Forsyth, Franklin, Fulton, Gilmer, Gordon,
Greene, Gwinnett, Habersham, Hall, Hancock,
Haralson, Harris, Hari, Heard, Henry, Houston,
Irwin, Jackson, Jasper, Jeff Davis, Johnson,
Jones, Lamar, Lincoln, Lumpkin, Macon, Madison,
Marion, Meriwether, Monroe, Morgan, Murray,
Newton, Oconee, Oglethorpe, Paulding, Peach,
Pickens, Pike, Polk, Pulaski, Putnam, Rabun,
Rockdale, Schley, Spaulding, Stephens, Stewart,
Sumter, Talbot, Taliaferro, Taylor, Telfair,
Towns, Troup, Turner, Twiggs, Union, Upson,
Wolton, Washington, Webster, Wheeler, White,
Whitfield, Wilcox, Wilkes, Wilkinson, Worth;
NORTH CAROLINA: Cherckee, Cloy, Mocon;

TENNESSEE: Polk

AUGUSTA, Go.
TV Homes 186,300
Total Households 260,700
Population 1,032,300

Retail Sales $716,979,000

GEORGIA: Ben Hill, Bulloch, Burke, Candler,
Columbia, Effingham, Elbert, Emanvel, Glascock,
Greene, Hart, Jeff Davis, Jefferson, Jenkins,
Johnson, Laurens, Lincoln, McDuffie, Montgomery,
Oglethorpe, Richmond, Screven, Taliaferro,
Tattnall, Telfair, Toombs, Treutlen, Twiggs,
Warren, Washington, Wheeler, Wilkes, Wilkinson;
SOUTH CAROLINA: Abbeville, Aiken, Allendale,
Bamberg, Barnwell, Calhoun, Edgefield,
Fairfield, Greenwood, Hampton, Jasper,
Lzxington, McCormick, Newberry, Orangeburg,
Saluda

AUSTIN, Minn.
TV Homes 119,900
Total Households 135,000
Population 463,300

Retail Sales $572,033,000

IOWA: Cerro Gordo, Chickasaw, Floyd, Franklin,
Hancock, Howard, Kossuth, Mitchell, Winnebago,
Worth;

MINNESOTA: Dodge, Faribault, Fillmore,
Freeborn, Martin, Mower, Olmsted, Steele,
Waseca

AUSTIN, Tex.
TV Homes 145,300
Total Households 189,600
Population 693,500

Retail Sales $715,015,000

TEXAS: Bastrop, Bell, Blanco, Brazos, Burleson,
Burnet, Caldwell, Comal, Concho, Coryell,
Fayette, Gillespie, Gonzales, Guadalupe, Hays,
Kerr, Kimble, Lampasas, Lavaca, Lee, Llano,
McCulloch, Mason, Menard, Milam, Mills,
Robertson, San Saba, Travis, Williamson

BAKERSFIELD, Cal.i{

TV Homes 167,600
Total Houssholds 165,500
Population 554,400

Retail Sales $731,507,000
CALIFORNIA: Frosno 50%, Korn, Kings, Tulare

{{ Unadjusted for new data pending further
study.

BALTIMORE, Md.

TV Homes 651,300
Total Households 697,100
Population 2,474,500

Retail Sales
DELAWARE: Sussex;
MARYLAND: Anne Arundel, Baltimore, Calvert,
Caroline, Carroll, Cecil, Dorchester, Frederick,
Harford, Howard, Kent, Prince George 25%,
Queen Annes, Somerset, Talbot, Wicomico,
Worcester;

PENNSYLVANIA: Adoms, York

$2,939,918,000

BANGOR, Me.
TV Homes 116,900
Totol Househaolds 133,800
Populotion 485,300

Retail Saoles $522,624,000

MAINE: Aroostook, Fronklin, Hancock, Kennebec,
Knox, Pencobscot, Piscotaquis, Somerset, Waldo,
Washington

BATON ROUGE, Lla.

TV Homes 255,600
Total Households 356,000
Population 1,369,900

Retail Sales $1,188,060,000

LOUISIANA: Acadia, Allen, Ascension,
Assumption, Avoyelles, Cameron, Catahoula,
Concordia, E. Baton Rouge, E. Feliciana,
Evangeline, Iberia, Iberville, Jeff Davis, Lafayette,
Lafourche, Livingston, Pointe Coupee, Rapides
25%, St. Charles, St. Helena, St. James, St. John
Bapt., St. Landry, St. Martin, St. Mary,

St. Tammany, Tangipahoa, Terrebonne,
Vermilion, Washington, W. Baton Rouge,

W. Feliciana;

MISSISSIPPI: Adams, Amite, Claiborne, Franklin,
Jefferson, Lamar, Marion, Pike, Walthall,
Wilkinson

BAY CITY-SAGINAW, Mich.

TV Homes 298,900
Total Households 322,000
Population 1,125,700

Retail Sales $1,312,005,000

MICHIGAN: Alcona, Alpena, Arenac, Bay, Clare,
Clinton, Crawford, Genesee, Gladwin, Gratiot,
Huron, losco, Isabella, Lapeer, Midland,
Montmorency, Ogemaw, Oscoda, Otsego,
Presque Isle, Roscommon, Saginaw, Sanilac,
Shiawassee, Tuscola

BEAUMONT-PORT ARTHUR, Tex.

TV Homes 148,100
Total Households 189,500
Population 674,800

Retail Sales $720,064,000

LOUISIANA: Allen, Beauregard, Calcasieu,
Cameron, Jeff Davis, Sabine, Vernon;

TEXAS: Chambers, Hardin, Jasper, Jefferson,
Liberty, Newton, Orange, Polk, Sabine,
San Jacinte, Trinity, Tyler

BELLINGHAM, Wash.

TV Homes 51,800
Total Households 461,800
Population 190,500

Retail Sales $192,586,000

WASHINGTON: Clallam, Island, San Juan,
Skagit, Snohomish 15%, Whatcom

.

BIG SPRING, Tex.

TV Homes 23,700
Total Households 31,600
Population 113,300

Retail Sales $137,629,000

TEXAS: Borden, Coke, Dawson, Howard, Martin
Mitchell, Scurry

BILLINGS, Mont.

TV Homes 46,300
Total Households 75,300
Populotion 24 5,400
Retoil Soles $308,0.0,000

MONTANA: Big Horn, Carbon, Custer, Fergus,
Garfield, Golden Volley, Judith Bosin, Musselshell
Pork, Petroleum, Phillips, Rosebud, Stillwater,
Sweet Gross, Treosure, Wheotland, Yellowstone
WYOMING: Big Horn, Hot Springs, Johnsen,
Pork, Sheridon, Teton, Woshakie, Yellowstone
Park

BINGHAMTON, N.Y.

TV Homes 323,20
Total Households 365,501
Population 1,23550
Retail Sales $1,308,249,000

NEW YORK: Broome, Chemung, Chenango,
Cortland, Delaware, Otsego, Schuyler, Steuben
Tioga, Tompkins;

PENNSYLVANIA: Bradford, Lackawanng,
Lycoming, Sullivan, Susquehanna, Tioga, Wayne
Wyoming

BIRMINGHAM, Ala.

TV Homes 418,50
Total Households 550,50
Population 2,102,10
Retail Sales $1,662,143,00

ALABAMA: Bibb, Blount, Calhoun, Cherokee,
Chilton, Clay, Cleburne, Colbert, Coosa, Cullmai
Dallas, Elmore Etowah, Fayette, Franklin,
Greene, Hale, Jefferson, Lamar, Lauderdale,
Lawrence, Limestone, Madison, Marengo, Mariol
Marshall, Morgan, Perry, Pickens, Saint Clair,
Shelby, Talladega, Tallapoosa, Tuscaloosa, &
Walker, Wilcox, Winston; L
MISSISSIPPI: Choctaw, Clay, Lowndes, Mon'
Noxubee, Oktibbeha 1

BISMARCK, N.D.

TV Homes 50,4C
Total Households 73,6C
Population 282,(
Retail Sales $281,713,0(

NORTH DAKOTA: Adams, Billings, Bowman,
Burleigh, Dickey, Dunn, Emmons, Golden Valle
Grant, Hettinger, Kidder, LaMoure, Logon,
Mcintosh, McLean, Mercer, Morton, Oliver,
Pierce, Sheridan, Sioux, Slope, Stark, Stutsma
Wells;

SOUTH DAKOTA: Butte, Campbell, Corson,
Dewey, Edmunds, Harding, McPherson, Perklns
Walworth, Ziebach

BLOOMINGTON, Ind.

TV Homes 626,41
Total Households 669,10

Population 2,167,3t
Retail Sales $2,520,527,01 ]

Circulation & market definition (© 1959, TELEVISION MAGAZINE, Market Data @ 1958, Sales Management Survey of Buying Power; further reproducit
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How dominant can you be?
'n the 3-V-station Atlanta market
the WSB-TV share of sets in use

as shown by January ARB...

\3ign-on to sign-off, Sunday through Saturdav — the whole works!
" ¥hile WSB-TV racked up 4547 of the sets-in-use, station B
Larely made the thirties, station C was in the low twenties. Even
‘nore dominating is the WSB-TV position in audience ratings. Of

the 452 quarter-hours measured WSB-TV led in 56.4% of them.
 Check the records — it’s the same storv month after month. Cer- Affiliated with the Atlanto Journal and
" tainly your advertising in Atlanta belongs on WSB-TV. Constitution. NBC affiliate.

Represented by Edw. Petry & Co.

L
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YOUR ONLY WAY

TO SELL
A BIG MARKET!

WWTV—

SERVING THE

Y 4
MARKET!

&

NCS No. 3 gives WWTVY
daytime weekly circu-
lation in 86,090 homes
and nighttime weekly
circulation in 106,130
homes in 36 Northern
Lower Michigan counties.

WWTV, Cadillac, offers lower cost
overage and far greater popularity
than any other advertising medium
i Northern Lower Michigan!

Wwryv 36 Michigan
counties 1in which you'd need 13
daily newspapers and 16 radio sca-
tions to get the same kind of
audiences. And, in this area, Pulse
rates WWI'V first in 152 out of
168 quarlers surveyed!

Add WWTV to your WKZO-TV
schedule and get all the rest of out.
itate Michigan worth having, /S
you want 1t all, gwe us a cull!

Covers

WWITV

316.000 WATIS o CHANNIL 13 © 1282° YOWIR
CBS and ABC In CADILLAC
$31viny Nertharn Lower Mishiyen

108

BLOOMINGTON, Ind. — Continued

ILLINOIS: Clark, Edgar, Jasper;

INDIANA: Bartholomew, Benton, Boone, Brown,
Carroll, Cass, Clay, Clinton, Crawford, Daviess,
Decatur, Dubois, Fayette, Fountain, Greene,
Hamilton, Hancock, Hendricks, Henry, Howard,
Jackson, Jefferson, Jennings, Johnson, Knox,
Lowrence, Madison, Marion, Martin, Monroe,
Montgomery, Morgan, Orange, Owen, Parke,
Pike, Putnam, Ripley, Rush, Scott, Shelby,
Sullivan, Tippecanoe, Tipton, Vermillion, Vigo,
Warren, Washington, White

BLUEFIELD, W. Va.

TV Homes 122,300
Total Households 173,000
Population 735,800
Retail Sales $447,992,000

KENTUCKY: Pike;

VIRGINIA: Bland, Buchanan, Carroll, Giles,
Grayson, Russell, Smyth, Tazewell, Wythe;

WEST VIRGINIA: Greenbrier, McDowell, Mercer,
Mingo, Monroe, Raleigh, Summers, Wyoming

| BOISE, Idaho

TV Homes 67,500
Total Households 86,900
Population 288,100
Retail Sales $358,266,000

IDAHO: Ada, Adams, Boise, Canyon, Elmore,
Gem, Owyhee, Payette, Twin Falls, Valley,
Washington;

OREGON: Grant, Harney, Lake, Malheur,
Wheeler

BOSTON, Mass.

TV Homes 1,418,100
Total Households 1,542,200
Population 5,285,400
Retail Sales $6,517,441,000

CONNECTICUT: Windham;
MAINE: York;
MASSACHUSETTS: Barnstable, Bristol, Dukes,

Essex, Franklin, Middlesex, Nantucket, Norfolk,
Plymouth, Suffolk, Worcester;

NEW HAMPSHIRE: Belknap, Carroll, Cheshire,
Hillsboro, Merrimack, Rockingham, Strafford,
Sullivan;

RHODE ISLAND: Bristol, Kent, Newport,
Washington;

VERMONT: Windham, Windsor

BRIDGEPORT, Conn. — Data incomplete

BRISTOL, Va.-Tenn.

TV Homes 148,800
Total Households 225,500
Population 945,500

Retail Sales $565,536,000
KENTUCKY: Harlan, Letcher, Perry, Pike;
NORTH CAROLINA: Avery, Mitchell, Watauga;

TENNESSEE: Carter, Cocke, Grainger, Greene,
Hamblen, Hancock, Hawkins, Johnson, Sullivan,
Unicoi, Union, Washington;

VIRGINIA: Buchanan, Dickenson, Lee, Russell,
Scott, Smyth, Washington, Wise

BRYAN, Tox.
1V Homes 39,800
Total Households 57,000
Population 205,800
Ratail Sales $195,208,000

TEXAS: Austin, Brazos, Burleson, Freestono,
Gilmas, Houston, Lea, Leon, Madison, Milam,
Roharison, Walker, Washington

FELEVISION MAGAZINE / Data Book, 1959
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BUFFALO, N.Y.

TV Homes 633,700
Total Households 69],830
Population 2,347,500
Retail Sales $2,729,616,000

NEW YORK: Allegany, Cattaraugus, Chautauque,
Erie, Genesee, livingston, Niagara, Orleans,
Steuben, Wyoming;

PENNSYLVANIA: Cameron, Crawford, Elk, Erie,
Forest, McKean, Potter, Tioga, Warren

BURLINGTON, Mont.

TV Homes 164,400
Total Households 186,500
Population 665,200
Retail Sales $751,258,000

NEW HAMPSHIRE: Coos, Grafton, Sullivan;

NEW YORK: Clinton, Essex, Franklin, Warren,
Washington;

VERMONT: Addison, Caledonia, Chittenden,

Essex, Franklin, Grand lIsle, Lamoille, Orange,
Orleans, Rutland, Washington, Windsor

BUTTE, Mont.

TV Homes 38,100
Total Households 59,000
Population 178,300
Retail Sales $212,174,000:

MONTANA: Beaverhead, Broadwater, Deer
Lodge, Gallatin, Granite, Jefferson, Lewis &
Clark, Madison, Meagher, Park, Powell,
Silver Bow, Sweet Grass

CADILLAC, Mich,

TV Homes 128,700
Total Households 148,600
Population 521,600
Retail Soles $606,043,000!

Circulation & market definition © 1959, TELE
VISION MAGAZINE, Market Data © 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.

Throughout
the 27-county
Bristol Television

Market

MORE
PEOPLE
WATCH

WOYB-TV

THAN ANY
OTHER
STATION

Source:
NCS#3

Represented nationally by

WEED TELEVISION
CORPORATION
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WHIGAN: Alcona, Alpena, Antrim, Arenac,
Mezie, Charlevoix, Cheboygan, Clare, Crawford,
d@net, Gladwin, Gr Traverse, Gratiot, losco,
iwella, Kalkaska, Lake, Leelanau, Manistee,
aton, Mecosta, Midland, Missaukee, Montcalm,
Matmorency, Newaygo, Oceana, Ogemaw,
deola, Oscoda, Otsego, Presque lIsle,
Reommon, Wexford

C’E GIRARDEAU, Mo.

TV Homes 221,300
Total Households 284,500
Population 956,100

Retail Sales $844,787,000

IKANSAS: Clay;

BNOIS: Alexander, Franklin, Gallatin,
Hnilton, Hardin, Jackson, Jefferson, Johnson,
Mssac, Perry, Pope, Pulaski, Randolph, Saline,
Uon, White, Williamson;

¥NTUCKY: Ballard, Carlisle, Crittenden,
Fron, Graves, Hickman, Llivingston, Llyon,
Mracken, Marshall, Trigg;

WSOURI: Bollinger, Butler, Cape Girardeau,
[rter, Dunklin, Madison, Mississippi, New
Mdrid, Perry, Reynolds, Ripley, Ste Genevieve,
§tt, Stoddard, Wayne;

JINESSEE: Lake, Obion, Weakley

CRLSBAD, N.Mm.

TV Homes 10,700
Total Households 13,900
Population 50,400
Retail Sales $56,545,000
FW MEXICO: Eddy
'RTHAGE-WATERTOWN, N.Y.
TV Homes 76,900
Total Households 90,900
Population 315,200
Retail Sales $318,242,000

FW YORK: Hamilton, Jefferson, Lewis, Oswego,
¢ Lawrence

LSPER, Wyo.
TV Homes 23,300
Total Households 41,400
Population 135,200

Retail Sales $195,021,000

'gYOMING: Big Horn, Campbell, Converse,
Yook, Fremont, Johnson, Natrona, Niobrara,
Veridan, Washakie, Weston

il
TDAR RAPIDS-WATERLOO, lowa

TV Homes 320,200
Total Households 354,200
Populotion 1,171,600

Retail Sales

SLINOIS: Jo Daviess;

1IWA: Allamckee, Bentan, Black Hawk, Bremer,
“uchanan, Butler, Cedar, Cerro Gordo,
“hickasaw, Clayton, Delaware, Dubuque, Emmet,
“tayette, Floyd, Franklin, Grundy, Hordin,
venry, Howord, lowa, Jackson, Jefferson,
“hnson, Jones, Keokuk, Linn, Louisa, Mahaska,
" arshall, Muscatine, Polo Alto, Poweshiek,
‘ama, Wapello, Washington, Winneshiek, Wright;

~ /ISCONSIN: Crowford, Grant

" irculation & market definition © 1959, TELE-

© ISION MAGAZINE, Market Dota (© 1958, Sales
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$319,948,000

WHAT'S
INIT
FOR
YOU?

The Kind of lacts-and-figures vou find in the Data
Book ave only purt of what vou get in TELEVISION
MaGAZINE.

1958 brought vou articles such as “Ogilvy, Hard-
Boiled Scot™; “Booz, Allen & Hamilton”; “Little of
Colgate™; “Networks in Ferment”; “Do Today’s Pro-
crams Provide the Wrong Commercial Climate?”;
“Brand Study: hreads, banks, gasolines and shampoos
in Chicaeo”; and “Inside Jack Gould.”

In each issue you find provocative, thorough ap-
praisals of the long-range developments that will
affect what you do next month, next year.

In this fast moving husiness, the daily headlines are
like pieces of a huge jigsaw puzzle. TELEVISION
Macazing puts these pieces together for you, giving
vou the complete picture.

What ave the policy-makers thinking about, planning
to do? Who are the men who guide the top agencies
and advertiser operations?

What about your own role as an advertising executive
—how will you he affected by shifts in salary levels,
pension and honus plans?

You find interesting answers to these important ques-
tions in every issue of TELEVISION MAGAZINE.

Get your own copy sent to your home or office. Just
send your name, address and check for $5.00 to
TELEVISION MacAzINE, 422 Madison Avenue, New
York 17.

TELEVISION MAGAZINE / Data Book, 1959
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ARE YOU OVERLOOKING . ..

CHATTANOO G

Industrial Center of The South

OVER 1300 DIFFERENT TYPES
OF PRODUCTS MANUFACTURED
IN CHATTANOOGA

A DIVERSIFIED TELEVISION MARKET
READY TO BUY YOUR PRODUCT

WELL OVER 200,000 TELEVISION HOMES MORE THAN 500 MANUFACTURERS
WITH A POPULATION OF OVER A MILLION FURNISHING A GROWING YEAR '‘ROUND
POTENTIAL BUYERS OF YOUR PRODUCT. PAYROLL.

TthMbtongwm

. e
“WDEF-TV WiVl wmsP TV

CHANNEL 12 . CHANNEL 9
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d}MPAIGN, ILL.

TV Homes 370,100
Total Households 413,000
Population 1,341,200

$1.605,111,000

Retail Sales

OIS: Champaign, Christian, Clark, Clay,
, Cumberland, DeWitt, Douglas, Edgar,
ards, Effingham, Fayette, Ford, lroquois,
er, LaSalle, Livingston, Logan, Mclean,
on, Mason, Menard, Montgomery, Moultrie,
, Richland, Sanaamon, Shelby, Vermilion,
dford;

IANA: Benton, Fountain, Parke. Tippecanoe,
million, Warren

BARLESTON, $.C.

TV Homes 147,400
Total Households 196,800
Population 820,200
Retail Soles $624,537,000

RGIA: Appling, Candler, Long, Tattnall,
mbs, Wayne;

RTH CAROLINA: Brunswick;

TH CAROLINA: Allendale, Bamberg,
ufort, Berkeley, Calhoun, Charleston,
rendon, Colleton, Dorchester, Florence,
rgetown, Hampton, Horry, Jasper,
ngeburg, Williamsburg

RLESTON-HUNTINGTON, W. Va.

| TV Homes 436,500
Total Households 552,100
Population 2,177,000

Retail Sales $1,665,002,000

NTUCKY: Bath, Boyd, Breathitt, Carter,

ott, Estill, Fleming, Floyd, Greenup, Johnson,
btt, Lawrence, Lee, Letcher, lewis, Magoffin,
rtin, Menifee, Montgomery, Morgan, Perry,
e, Powell, Rowan, Wolfe;

1O: Athens, Gallia, Jackson, lLowrence,
igs, Morgan, Pike, Scioto, Vinton, Washington;

GINIA: Buchanan, Dickenson, Wise;

EST VIRGINIA: Baone, Braxton, Cabell,
lhoun, Clay, Doddridge, Fayette, Giimer,
“zhson, Kanawha, lewis, lincoln, logan,
tDawell, Masan, Minga, Nichalas, Pocahontas,
#nam, Raleigh, Ritchie, Raane, Wayne,
sbster, Wirt, Woad, Wyaming

TIARLOTTE, N.C.

TV Hames 585,800
Tatal Households 725,900
Papulatian 2,865,200

Retail Sales $2,411,173,000

NORTH CAROLINA: Ajexander, Alleghany,
Anson, Ashe, Avery, Buncombe, Burke, Cabarrus,
Caldwell, Catawba, Cleveland, Davidson, Davie,
Forsyth, Gaston, Haywood, Henderson, Hoke,
Iredell, Jackson, lincoln, McDowell, Madison,
Meckienburg, Mitchell, Montgomery, Polk,
Richmond, Rowan, Rutherford, Scotland, Stanly,
Surry, Transylvania, Union, Watauga, Wilkes,
Yadkin, Yancey;

SOUTH CAROLINA: Cherokee, Chester,
Chesterfield, Darlington, Edgefield, Fairfield,
Kershaw, Lancaster, Laurens, Lexington,
Marlboro, Newberry, Saluda, Spartanburg,
Union, York:

TENNESSEE: Johnson, Sullivan, Unicoi,
Washington;

VIRGINIA: Grayson

CHATTANOOGA, Tenn.

TV Homes 196,800
Total Households 262,500
Population 1,002,700

Retail Sales $794,367,000

ALABAMA: DeKolb, Jackson, Madison;

GEORGIA: Catoosa. Chattooga, Dode, Fannin,
Floyd, Gilmer, Gordon, Lumpkin, Murray, Union,
Walker, Whitfield;

NORTH CAROLINA: Cherokee, Clay;

TENNESSEE: Bledsoe, Bradley, Cumberland,
Franklin, Grundy, Hamilton, McMinn, Marion,
Meigs, Monroe, Moore, Polk, Rhea, Roane,
Sequatchie, Van Buren, Warren, White

CHEYENNE, Wyo.

TV Homes 85,400
Total Households 110,600
Population 375,500

Retail Sales $440,249,000

COLORADO: Eagle, Grand, Jackson, Larimer,
Logan, Summit, Washington, Weld;

NEBRASKA: Banner, Box Butte, Cheyenne,
Deuel, Garden, Kimball, Morrill, Scotts Bluff,

Sioux;

WYOMING: Albany, Carbon, Goshen, Laramie,
Platte

CHICAGO, ill.
TV Homes 2,120,400
Total Households 2,258,500
6,266,200

Population

Retail Sales $8,674,138,000

ILLINOIS: Boone, Cook, DeKalb, DuPage, Ford,
Grundy, Iroquois, Kane, Kankakee, Kendall,
Lake, LaSalle, Livingston, McHenry, Will;
INDIANA: Benton, Jasper, Lake, LaPorte,
Marshall, Newton, Porter, Pulaski, Starke, White;

MICHIGAN: Berrien;
WISCONSIN: Kenosha, Racine, Walworth

CHICO, Calif.
TV Homes 92,900
Total Households 120,300
Population 377,200

Retail Sales $517,417,000

CALIFORNIA: Butte, Colusa, Glenn, Lake,
Lassen, Placer, Shasta, Sutter, Tehama, Trinity,
Yolo, Yuba

CINCINNATI, Ohio

TV Homes 636,500
Total Households 702,700
Population 2,333,500

Retail Sales $2,601,648,000

INDIANA: Dearborn, Decatur, Fayette, Franklin,
Jetferson, Jennings, Ohio, Ripley, Rush,
Switzerland, Union, Wayne;

KENTUCKY: Bath, Boone, Bourbon, Bracken,
Campbell, Carroll, Clark, Estill, Fayette,
Fleming, Franklin, Gallatin, Grant, Harrison,
Henry, Kenton, Lewis, Madison, Mason, Menifee,
Montgomery, Nicholas, Oldham, Owen,
Pendleton, Powell, Robertson, Rowan, Scott,
Trimble, Woodford;

OHIO: Adams, Brown, Butler, Clermont,
Clinton, Darke, Greene, Hamilton, Highland,
Preble, Warren

CLARKSBURG, W. Va.

TV Homes 75,400
Total Households 110,100
Population 413,700

Retail Sales $347,011,000

WEST VIRGINIA: Barbour, Braxton, Doddridge,
Gilmer, Grant, Hardy, Harrison, Lewis, Marion,

Monongalia, Pendleton, Preston, Randolph,
Ritchie, Taylor, Tucker, Upshur
CLEVELAND, Ohio
TV Homes 1,277,000
Total Households 1,344,200
4,527,900

Population

Retail Sales $5,998,629,000

rculation & market definition © 1959, TELEVISION MAGAZINE, Market Data (© 1958, Sales Management Survey of Buying Power; further reproduction
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THE CIRCULATION REPORT

Exclusively Compiled By TELEVISION MAGAZINE

Updated Monthly

TELEVISION MAGAZINE / Data Book, 1959

TH

WAYW americanradichicternr—ears


www.americanradiohistory.com

The Towering Pride
of Soutk Carolina

From Columbia, the capital
City, WIS-TV’s 1526-foot
tower serves more of South
Carolina, by far, than any
other television station—plus
coverage in adjoining states.

WIS-TV 4w

the MIATOR SEELIING FORCIE
Sonth Curoliva

COLUMBIA, S. C

roprosented natlonally by
PETERS, GRIFFIN, WOODWARD, INC,

CLEVELAND, Ohio — Continved

OHIO: Ashland, Ashtabula, Carroll, Columbiana,
Cashoctan, Crawfard, Cuyahoga, Erie, Geaugaq,
Holmes, Huran, Lake, Larain, Mahaning, Meding,
Ottawa, Partage, Richland, Sandusky, Senecaq,
Stark, Summit, Trumbull, Tuscarawas, Wayne,
Wyandot;

PENNSYLVANIA: Crowford, Mercer, Venango

CLOVIS, N.M.
TV Homes 11,400
Total Households 18,000
Population 61,900
Retail Sales $68,806,000

NEW MEXICO: Curry, DeBaca, Quay, Roosevelt

COLORADO SPRINGS-PUEBLO, Colo.

TV Homes 90,400
Total Households 118,700
Population 402,100
Retail Sales $442,413,000

COLORADO: Baca, Bent, Cheyenne, Crowley,
Custer, Douglas, Elbert, El Paso, Fremont, Kiowa,

Kit Carson, Las Animas, Lincoln, Otero, Prowers,
Pueblo;

NEW MEXICO: Colfax, Harding, Union

COLUMBIA-JEFFERSON CITY, Mo.

TV Hames 124,900
Tatal Hauseholds 157,000
Populatian 507,200
Retail Sales $482,904,000

MISSOURI: Audrain, Benton, Boone, Colloway,
Camden, Chariton, Cole, Cooper, Dent,
Gasconade, Hickory, Howard, Linn, Macon,
Maries, Miller, Moniteauv, Monroe, Monfgomery,
Morgon, Osage, Pettis, Phelps, Pulaski, Ralls,
Randolph, Saline, Shelby, Worren

COLUMBIA, S.C.tt

TV Homes 207,300
Tota! Households 218,800 |
Populotion 899,100 :
Retail Soles $653,508,000 |

SOUTH CAROLINA: Aiken, Allendale, Bamberg,
Barnwell, Calhoun, Chester, Chesterfield,
Clarendon, Darlington, Edgefield, Fairfield,
Kershaw, Loncaster, Llee, Lexington, Newberry,
Orangeburg, Richland, Soluda, Sumter, Union

t4 Unodjusted for
study.

new dato pending further

Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1958, Sales «
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of the
data book
can be yours
free

York 17, N. Y.
01 year $5.00
Company

Address

[ Send to Home

Addrens

An extra copy

As a bonus with a year’s subscription to TELEvVISION

MaGAzINE, you will receive a frec introductory copy of
the 1959 Data Book—usually $2.50.

Fill in the coupon below and mail with your check for
$5.00 to TrLrvisioN MacazINE, 422 Madison Avenue, New

Please send me TELEVISION MAGAZINE every month:

O O.Kk. I want an extra copy of the Data Book

Name ..o o

PUBLISHED BY FREDERICK KUGEL CO., Inc. 422 Madison Ave.,

New York 17

TELEVISION MAGAZINE / Data Book, 1959
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- CLEVELAND’S

STORER BUYING FACTS
CI.EVEI.AND Market Ranking #7

TVHOMES . . . . . . . 1,277,000
POPULATION . . . . . . . 4,527,900
FAMILIES =~ . . . . . . . 1,344,200
RETAIL SALES . . . . . $5,998,629,000

CLEVELAND’S BEST BUY

Four Productive Movie Programs per day

from outstanding film Library of more

than twenty-one hundred titles representing .

Paramount « Warner Brothers
20th Century Fox  United Artists and others.

The Top Rated Local News And

Children’s Programs.

WIW-TV storer

“

4
ol

"

&
.8

¥
z

W04,

O Ty
CLEVELAND, OHIO

WAGA-TV
ATLANTA, GA.

WJBK-TV
DETROIT, MICH.

WWW americanradiohistorv com

t Storer Broadcasting Company

WITI-TV WSPD-TV
MILWAUKEE, WIS. TOLEDO, OHIO
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COLUMBUS, Ga.

TV Homes 138.500
Tota! Househalds 189,400
Population 783.800
Retail Sales $532,701,000

ALABAMA: Barbour, Bullock, Chambers, Dale,
Henry, Houston, Lee, Macon, Pike, Randolph,
Russell, Tallapoosa;

GEORGIA: Baker, Calhoun, Chattahoochee,

Clay, Harris, Llee, Macon, Marion, Muscogee,
Quitman, Randolph, Schley, Stewari, Sumter,
Talbot, Taylor, Terrell, Troup, Upson, Webster

COLUMBUS, Miss.

TV Homes 53,500
Total Households 95,100
Population 372,400
Retail Sales $224,354,000

ALABAMA: Fayette, Lamar, Marion, Pickens;

MISSISSIPPI: Calhoun, Carroll, Chickasaw,
Choctaw, Clay, Itawamba, Lee, Lowndes,
Monroe, Montgomery, Noxubee, Oktibbeha,
Prentiss, Webster, Winston

COLUMBUS, Ohio

TV Homes 478,600
Total Households 503,800
Population 1,697,300

Retail Sales $2,029,638,000

OHIO: Athens, Champaign, Clark, Crawford,
Delaware, Fairfield, Fayette, Franklin, Hardin,
Highland, Hocking, Jacksan, Knox, Licking,
Logan, Madison, Marion, Morgan, Marrow,
Muskingum, Noble, Perry, Pickaway, Pike, Ross,
Union, Vinton, Wyandot

CORPUS CHRISTI, Tex.

TV Homes 107,000
To.ai Aouseholds 144,000
Population 561,400
Retail Sales $556,030,000

TEXAS: Aransas, Bee, Brooks, Calhoun, Duval,
Goliad, Jim Hogg, Jim Wells, Karnes, Kenedy,
Kleberg, LaSalle, Live Oak, McMullen, Nueces,
Refugio, San Patricio, Starr, Victoria, Willacy,
Zapata

DALLAS-FORT WORTH, Tex.

TV Homes 656,600
Total Households 789,600
Population 2,619,400

Retail Sales

$3,211,305,000

OKLAHOMA: Bryan, Choctaw, Love, Marshall,
Pushmataha;

TEXAS: Anderson, Bosque, Brown, Callahan,
Cherokee, Clay, Collin, Comanche, Cooke,
Dallas, Delta, Denton, Eastland, Ellis, Erath,

]

Fannin, Franklin, Freestone, Grayson, Hamiltg
Henderson, Hill, Haod, Hopkins, Houstan, Hun|

Jack, Jahnson, Kaufman, Lamar, Leon, Limesto,

McLennan, Madisan, Montague, Navarro,
Palo Pinto, Parker, Rains, Red River, Rockwall
Shackelford, Smith, Somervell, Stephens,

1
Tarrant, Van Zandt, Wise, Wood '
DANVILLE, NI, E
TV Homes 136,200 |
Total Households 71,300
Population . 2445
Retail Sales $284,806,0
ILLINOIS: Champaign, Vermilion; i
INDIANA: Fountain, Warren
DAVENPORT, lowa-ROCK ISLAND, IIl. -.-
TV Homes 341,700
Total Households 370,800 |
Population 1,212,700:]I

Retail Sales $1,449,385,000 |

ILLINOIS: Bureau, Carroll, Hancock, Henderson,
Henry, Jo Daviess, Knox, Lee, McDonough,
Marshall, Mercer, Ogle, Putnam, Rock Island,
Stark, Stephenson, Warren, Whiteside;

Circulation & market definition (©) 1959, TELEVISION MAGAZINE, Market Data € 1958, Sales Management Survey of Buying Power; further reproduction
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FOLLOW THE LEADER |

ALL ROADS LEAD TO COLUMBUS, GEORGIA and . . .

JOIN THE PARADE

TELLEVISION MAGAZINE / Data Book, 1959

www americanradiohistorv com

Average Rating

NOTE: TV.INC. SURVEY Gives STATE TROOPER National Share of Audience—56.2%, WRBL-TV
66.4% Film Sponsors: TFalstofl, R, J. Reynolds, Blue Plate, Campbell's, Nehi, National Biscuit.

CALL GEO. P. HOLLINGBERY CO.

wrBL-Tv Chamel, 4

TV-Inc. Survey

Average Rating

43
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ﬂh.— Cedar, Clinton, Des Moines, Dubuque,
¢, Jackson, Jefferson, Johnson, Jones,
-ﬁ: Muscatine, Scott, Washington;

{CONSIN: Grant, Lafayette

IWTON, Ohio
TV Homes 474,900
Total Households 499 900
Population 1,682,600
Retail Sales $1,959,314,000

WANA: Adams, Fayette, Franklin, Jay,
tglolph, Union, Wayne;

1#3: Allen, Avuglaize, Butler, Champaign,
I, Clinton, Darke, Fayette, Greene
~q|and, Llogan, Madison, Mercer, Miami,
itgomery, Preble, Shelby, Warren

IETONA BEACH-ORLANDO, Fla.

TV Homes 196,200
Total Households 256.000
Population 859.300
Retail Sales $1,097,221,000

42IDA: Brevard, Citrus, Dixie, Flagler,

Shrist, Glades, Hendry, Hernando, Highlands,
nan River, Lafayette, Lake, Levy, Marion,
Jizchobee, Orange, Osceola, Pasco, Polk
‘wam, Seminole, Sumter, Volusia

QIATUR, Ala.
TV Homes 121,900
Total Households 45,200
Population 172100
Retail Sales $129,399,000

AMBAMA: Lauderdale, Lawrence, Limestone

wgan

MATUR, L.

TV Homes 1121,400
Total Households 147,600
Population 465,200
Retail Sales $608,043 002

IEMOIS: Cass, Christian, Coles, DeWitt,
kglas, Logan, Macon, Moultrie, Piatt,
figamon, Shelby

EIVER, Colo.
TV Homes 351,000
Total Households 402,300
Population 1,308,400
Retail Sales $1,741,545,000

ELORADO: Adams, Arapahoe, Boulder,
{ffee, Cheyenne, Clear Creek, Denver,
Biglas, Eagle, Elbert, Gilpin, Grand, Jackson,
dierson, Kiowa, Kit Carson, Lake, Larimer,

E Animas, Llincoln, Logan, Moffat, Morgan,
¥k, Phillips, Routt, Sedgwick, Summit, Teller
¥shington, Weld, Yuma;

BIRASKA: Cheyenne, Deuel, Gard=n;
NOMING: Albany, Carbon, Laramie, Natrona

5 MOINES, lowa

TV Homes 275,100
Total Houssholds 302 000
Population 955,800
Retail Sales $1,130,476,000

1_?*’#: Adair, Adams, Appanoose, Boone,
Wllkaun, Carroll, Clarke, Dallas, Decatur,
nklin, Greene, Grundy, Guthrie, Hamilton,
drdin, Jasper, Keokuk, Lucas, Madison,
\Wkhaska, Marion, Marshall, Monroe, Polk,
Whweshick, Ringgold, Story, Tama, Taylor, Union,
J!‘:ﬁelln. Warren, Wayne, Webster, Wright;

WUSSOURI; Putnam, Sullivan

" reulafisn & market definition © 1959, TELE-
\5I0M MAGAZINE, Market Data © 1958, Sales
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These top agencies rely on
TELEVISION MAGAZINE's

Receiver Circulation Report:

McCANN-ERICKSON
e ﬁn({ TELEVISION WAGAZINE's circuluation datu extremely use-
ful .. is essential information.”
FOOTE, CONE & BELDING
“We use TELEVISION MAGAZINE's circulation figures and T1™ marker

data extensivelv.”
LEO BURNETT

"TEL_E!'ISI()V MAGAZINE s T1" set ownership estimates haie becom>
one of our tools.”

KENYON & ECKHARDT
“Your circulation fills a real need for unbiased data. Thanks jor helpinz
us furnish our buvers with the facts theyv need.”

LENNEN & NEWELL
“Everyone connected with buying looks at your estimates. Aside from
our owen research your data is our basic guide.”

N. W. AYER
“Your method of computing circulation should produce the soundest
available figures: we've decided to adopt them as a standard for now.”
ESTY

“Your circalation report comes closer to what we need than unvthing els>
that is generally available. W e really do make use of it.”

YOUNG & RUBICAM

“The Receiver Circulation is excellent.”

MAXON

“We find vour set count essential, We've put yvour data to use in many
projects.”

EARLE LUDGIN

“Your receiver figures are a basic working tool: we refer to them con-
stantly.”

For stations, the importance of these agencies” acceptance
of TeLEVISION MacazINE as the standard source for vital TV
data cannot bhe overestimated. This acceptance insures

readership throughout the month.

TeLEVISION MacazINE is the publication that advertising
men MUST read when they’re making market decisions

and buying TV time and programs.

Our Circulation Report is one of several exclusive features
that guarantee readership of the magazine—and of your
advertising—among the people you want most to reach.

Put TELEVISION MacazINE to work for you. It gets your
sales message to your prime prospects at the very time that
they are secking TV information.

TELEVISION MAGAZINE / Data Book, 1959
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DETROIT, Mich.-WINDSOR, Can.

TV Homes 1,552,700
Total Households 1,634,400
Population 5,656,600

Retail Sales $7,162,030,000

MICHIGAN: Genesee, Jackson, Lapeer, Lenawee,
Livingston, Macomb, Monroe, Oakland, St. Clair,

Sanilac, Shiawassee, Tuscola, Washtenaw,
Wayne;

OHIO: Fulton, Henry, Lucas, Ottawa, Sandusky,
Wood

DICKINSON, N.D.

TV Homes 22,100
Total Households 42,400
Population 152,300

Retail Sales $189,484,000

MONTANA: Carter, Custer, Dawson, Fallon,
McCone, Powder River, Prairie, Richland,
Roosevelt, Sheridan, Wibaux;

NORTH DAKOTA: Adams, Billings, Bowman,
Dunn, Golden Valley, Hettinger, McKenzie,
Mercer, Mountrail, Oliver, Slope, Stark;

SOUTH DAKOTA: Butte, Harding, Perkins

DOTHAN, Ala.
TV Homes 71,9200
Total Households 122,600
Population 495,300

Retail Sales $358,871,000

ALABAMA: Barbour, Coffee, Covington, Dale,
Geneva, Henry, Houston, Pike;

FLORIDA: Calhoun, Gadsden, Gulf,
Jackson, Walton, Washington;

Hoimes,

GEORGIA: Baker, Calhoun, Clay, Decatur,
Early, Grady, Miller, Mitchell, Quitman,
Randolph, Seminole

DULUTH, Minn.-SUPERIOR, Wis.

TV Homes 169,900
Total Households 209,100
Population 705,800

$760,382,000

Retail Sales
MICHIGAN: Gogebic, Houghton, Ontonagon;

MINNESOTA: Aitkin, Beltrami, Carlton, Cass,
Clearwater, Cook, Crow Wing, Hubbard, ltasca,
Kanabec, Koochiching, Lake, Lake of Woods,

Pine, St. Louvis, Todd, Wadena;
WISCONSIN: Ashland, Bayfield, Burnett,
Dovuglas, Iron, Price, Sawyer, Washburn
DURHAM-RALEIGH, N.C.
TV Homes 269,100
Total Households 357,000
Population 1,544,100

$1,259,715,000

Retail Sales

NORTH CAROLINA: Alamance, Bladen, Caswell,
Chatham, Cumberiand, Duplin, Durham,
Edgecombe, Franklin, Granville, Greene, Halifax,
Harnett, Hoke, Johnston, Lee, Montgomery,

-

Moore, Nash, Orange, Person, Robeson,
Sampson, Scotland, Vance, Wake, Warren,
Wayne, Wilson;

VIRGINIA: Mecklenburg

EAU CLAIRE, Wis.

TV Homes 118,000
Total Households 135,

Population 479.§
Retail Sales $504,200,000

WISCONSIN: Barron, Buffalo, Chippewa, Clark
Dunn, Eay Claire, Jackson, LaCrosse, Monroe,
Pepin, Price, Rusk, Taylor, Trempealeau, Wood

ELKHART, Ind. — See South Bend-Elkhart

EL PASO, Tex.-JUAREZ, Mex.

TV Homes 88,300 |
Total Households 107,700
Population 436,700 |
Retail Sales $431,936,000

NEW MEXICO: Dona Ana, Grant, Hidalgo, Lung,
Otero, Sierra;

TEXAS: Brewster, Culberson, El Paso, Hudspeth,
Jeff Davis, Presidio

ENID, Okla. — See Oklahoma City

Circulation & market definition (© 1959, TELEVISION MAGAZINE, Market Data (€) 1958, Sales Management Survey of Buying Power; further reproduction
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See your Branham man
for full details.

Dorrance

REPRESENTED NATIONAI.I.Y

116

Once again, KROD-TV

@KROD’I‘Y

MPACT!
36.1%

BIGGEST SHARE OF
IN MARKETS OF 3 OR MORE STATIONS*

AUDIENCE IN AMERICA

proves that it is America’s

best TV buy with an.overwhelming share of audi-
ence in a competitive, 3-station, 3-network, all-VHF"
market. (*ARB, November 1958)

EL PASO POPULATION NOW 5th IN TEXAS

A scientifically calculated estimate of populations as of Jan-
vary 1, 1959, made by the Abilene Reporter News, places

El Paso in fifth place following Houston, Dallas, San An-

tonio and Fort Worth:
Sth El Paso 283,000
6th Austin 197,000 i
7th Corpus Christi 175,000 |
8th Lubbock 148,000
9th Amarillo 145,000
10th Waco 125,000

CBS Television Network ® Channel 4 ® E| Paso, Texas ] l
Roderick, Pres.; Val Lawrence, V.-Pres. and Gen. Mgr.
BY THE BRANHAM COMPANY

TELEVISION MAGAZINE / Data Book, 1959
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STORER BUYING FACTS
i : ' DETROIT Market Ranking #5

TVHOMES . . . . . . . 1,900,000
POPULATION . . . . . . . | 7,286,000
FAMILIES . . . . . . . .. 2,141,000

=

AAAAA $9,000,000,000

DETROIT'S BEST BUY

Augmenting the solid CBS network line-up with
Detroit’s best rounded complement of local
programming for adjacencies sale and participation.
Detroit Tiger Baseball * Detroit Red Wings Hockey
Big 10 Basketball + 16 Feature Films weekly
News,Weather ¢ Outstanding

1[5 hour participation programming

Traditionally Detroit’s top station in America’s most

dynamic mdustrial market.

DETROIT’S

WIBK-TV storer

ST
3, I o
et Storer Broadcasting Company
L LT WIW-TV WAGA-TV WITI-TV WSPD-TV
DETROIT, MICH. CLEVELAND, OHIO ATLANTA, GA. MILWAUKEE, WIS. TOLEDO, OHIO

A
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”" **"’* Nearly 7/4 of Oregons N |
bu ying families Watch i |

RVAL-TV

R " b -
¥ S ey
- E e i k
) ]
Trout fishing on the McKenzie

River near Fugene, Oregon.

The only clear picture in the
Eugene-Springfield-Roseburg
market is on KVAL-KPIC. One
order to your Hollingbery
man or Art Moore and
Associates (Portland-Seattle) [
covers both stations.

KVAL-TV Fugene — |
NBC Affiliate  Channel KPIC-TV Roseburg - Channel &

Satellite

www americanradiohistorv com
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N-GARDEN CITY, Kan.

TV Homes 38,900
Total Households 63,100
Population 219,900

Retail Sales $256,299,000

RADO: Baca, Bent, Prowers;

AS: Clartk, Edwards, Finney, Ford, Gront,
, Greeley, Hamilton, Haskell, Hodgemon,
y, Lane, Logan, Meade, Morton, Ness,
ee, Scott, Seward, Stafford, Stanton,

ns, Wallace, Wichita;

HOMA: Beaver, Cimarron, Ellis, Horper,
5, Woodword

gl Pa.

! TV Homes 166,400
{  Total Households 180,400
4 Popuvlation 601,300

i Retail Sales $722,582,000
.f‘ YORK: Chavtavqua;
WD: Ashtabula;

#NSYLVANIA: Crawford, Erie, Warren

“MENE, Ore.

F TV Homes 107,600
T Totol Households 138,800
i Population 444,400

! Retoil Sales $476,678,000

ZH50N: Benton, Coos, Douglas, Lone, Llincoln,
e Polk

BKA, Calif.
TV Homes 45,000
Total Households 59,800
' Population 185,600
%  Retail Sales $250,007,000

HFORNIA: Del Norte, Humboldt, Mendocino;
)»}TGON: Curry

EWNSVILLE, Ind.-HENDERSON, Ky.

TV Homes 246,700
Total Households 300,800
Population 1,003,500

1 Retail Sales $927,004,000
;HO!S: Clay, Crawford, Edwards, Gallotin,
Uslton, Hardin, Jasper, Jefferson, lLawrence,
¥, Richland, Saline, Wabash, Wayne, White;
W ANA: Crawford, Daviess, Dubois, Gibson,
BB, Martin, Orange, Perry, Pike, Posey,

@ cer, Vanderburgh, Warrick;

XBrUCKY: Breckinridge, Butler, Caldwell,
@kenden, Daviess, Grayson, Hancock,

Hiderson, Hopkins, Livingston, Mclean, Meade,
iMllenberg, Ohio, Union, Webster

F450, N.D.
TV Homes 133,500
Total Households 180,700
Population 673,200

Retail Sales $718,231,000
MMESOTA: Becker, Beltrami, Big Stone, Clay,
@rwater, Douglas, Grant, Hubbard, Kittson,
,Q&lnomen, Marshall, Norman, Otter Tail,
Sington, Polk, Pope, Red Lake, Roseau,

t2ns, Traverse, Wadena, Wilkin;
NLTH DAKOTA: Barnes, Benson, Cass,
(—‘I_blier, Dickey, Eddy, Foster, Griggs, La Moure,
h;m, Mclntosh, Nelson, Pembina, Ramsey,
I.!Wn:)m, Richland, Rolette, Sargent, Steele,

Ser, Traill, Walsh;

#CTH DAKOTA: Doy, Grant, Marshall, Roberts

BT, Mich.

i _ TV Homes 380,000

" Total Households 403,600
Population 1,673,300

wi| Retail Sales $2,008,180,000

T

Rulation & market definition © 1959, TELE-
SYION MAGAZINE, Market Data © 1958, Sales
|a’iugement Survey of Buying Power; further
Heoduction not licensed.

L

TELEVISION MAGAZINE / Data Book, 1959

CHANNEL

the one
dominant
force...

is five,

of course.

WNEM-TV is FIRST  in the
Great Saginaw Valley

FLINT-SAGINAW-BAY CITY

The Metropolitan Hub of the Great Saginaw Valley

—Channel 5 leads every other station day and night *

—Channel 5 leads its VHF neighbor by 90% —
147 % in audience*

- Channel 5 leads all Detroit stations combined*

*Trendex—Feb. 16—22-1959

WNEM-TV Sells a 25-County
Eastern Michigan Market

100% Coverage of this GOLDEN 25-County* Eastern
Michigan Market:

POPULATION ... .. 1,125,700 Gross Farm Income 253,424,000
(24% of outstate Michigan) Retail Sales .. ... .. 1,321,331,000
FAMILIES ... ... 322,000 (28% of outstate Michigan)
«« Food Sales ... ... . 303,257,000
v H(,)MES i 296,000 Drug Sales . ... .... 46,773,000
Effective Buying Income . . os3000  Automotive Sales ... 324,131,000
o oy '$]’82,2’h_63’ Gasoline Station Sales . . . .
(24.3% of outstate Michigan) 121,636,000
*Source: NCS #3, 1958
**Source: Television Magazine
Dec. 1958
CHANNEL

WNEM-TV

| Gy

CENTRAL STUDIOS & OFFICES NATIONAL SALES OFFICE & STUDIOS |
5700 Becker * Saginaw, Mich. Bishop Airport ¢ Flint, Mich.

1o
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Stations
on the move
...1n markets
on the move!

Fort Wayne 1s now Indiana’s
second television market . . .
with more retatl sales, food
sales, drug sales and effective
buying income chd‘,ima&ny other
Indiana TV marker except
Indianapolis.

And, WANE-TV is now the
Jrrst station 1n Foe W?yne C
with a larger share of au-
dience 1:5‘[ign-on o s1gn-off)
than any other SJCBWDH in the

.,
WANE-TV

FOR1T WAYNE

1
Reprresented by Pufry

market.*

ARB, Nov. 1088 Mgln;l_:(llqmn Report

A CORINTHIAN
STATION

KROTV Tulsa « KGULY Houston
WANE & WANESTY il Wayne
WISH & WISH-TV Indiknapolis

Respansihility in ymdalhoest ing

120

FLINT, Mich. — Continued

MICHIGAN: Arenoc, Bay, Clinton, Eaton,
Genesee, Gladwin, Grotiot, Huron, Ingham,
lonia, Isabella, Lopeer, Livingston, Midland,
Montcolm, Soginow, Sonilac, Shiawassee, Tuscola

FLORENCE, Ala.

TV Homes 18,500
Total Households 27,500
Population 104,900
Retail Sales $89,043,000
ALABAMA: Colbert, Lauderdale
FLORENCE, $.C.
TV Homes 173,100
Total Households 243,600
Population 1,086,400
Retail Sales $758,254,000

NORTH CAROLINA: Anson, Bladen, Columbus,
Cumberland, Hoke, Moore, Richmond, Robeson,
Scotland;

SOUTH CAROLINA: Calhoun, Chesterfield,
Clorendon, Darlington, Dillon, Florence,
Georgetown, Horry, Kershaw, Llancaster, lee,
Morion, Marlboro, Sumter, Williamsburg

FT. DODGE, lowa

TV Homes 126,700
Total Households 48,800
Population 162,500
Retail Sales $191,948,000

IOWA: Calhoun, Emmet, Humboldt, Kossuth,
Palo Alto, Pocahontas, Webster, Wright

FT. MYERS, Fla.

TV Homes 16,400
Total Households 23,100
Population 77,700
Retail Sales $120,400,000

FLORIDA: Charlotte, Collier, DeSoto, Hardee, Lee

FT. SMITH, Ark.

TV Homes 53,000
Total Households 75,000
Population 263,500

$218,622,000

Retail Sales

ARKANSAS: Crawford, Franklin, Johnson, Logan,
Scott, Sebastian, Washington, Yell;

OKLAHOMA: Adair, Haskell, Latimer, LeFlore,
Sequoyah

FT. WAYNE, Ind.

TV Homes {203,300
Total Housoholds 233,600
Population 764,100
Retail Sales $902,641,000

INDIANA: Adams, Allen, Blackford, Dekalb,
Huntington, Kosciusko, Lagrange, Noble,
Steuben, Wabash, Wells, Whitley;

OHIO; Allen, Deliance, Mercer, Paulding,
Putnam, Van Woert, Williams

FT. WORTH-DALLAS, Tex.

TV Homes 056,60
Total Households 789,600
Population 2,619,410
Retail Sales $3,211,305,00

OKLAHOMA: Bryan, Choctaw, Love, Marshadll,
Pushmataha;

TEXAS: Anderson, Bosque, Brown, Callahan,
Cherokee, Clay, Collin, Comanche, Coocke,
Dallas, Delta, Denton, Eastland, Ellis, Erath,
Fannin, Franklin, Freestone, Grayson, Hamilton,
Henderson, Hill, Hood, Hopkins, Houston, Hyp
Jock, Johnson, Kaufman, Lamar, Leon, 1
Limestone, McLennan, Madison, Montague,
Navarro, Palo Pinto, Parker, Rains, Red River, |
Rockwall, Shackelford, Smith, Somervell,
Stephens, Tarrant, Van Zandt, Wise, Wood

FRESNO, Calif.

TV Homes 215,600
Total Households 247,300
Population 817,500

Retail Sales $1,078,301,000

CALIFORNIA: Fresno, Inyo, Kings, Maderaq,
Merced, Stanislaus, Tulare

GLENDIVE, Mant.

TV Homes 2,600,
Total Households 5,300
Population 17,800

Retail Sales $24,952,000

MONTANA: Dawson, McCone, Prairie, Wibaux

GRAND FORKS, N.D.

TV Homes 38,7001
Total Households 52,20C
Porulation 195,90¢1
Retail Sales $229,929,000

MINNESOTA: Kittson, Marshall, Pennington,
Polk, Red Lake, Roseau;

NORTH DAKOTA: Grand Forks, Griggs, Pembina;
Steele, Traill, Walsh |

GRAND JUNCTION, Colo.

TV Homes 24,300
Total Households 36,700
Population 126,000
Retail Sales $154,626,00(

COLORADO: Delta, Garfield, Mesa, Montrose,
Ouray, Rio Blanco, San Miguel;

UTAH: Daggett, Duchesne, Uintah

GRAND RAPIDS, Mich.

TV Homes 479,50
Total Households 507,70¢
Population 1,697,50
Retail Sales $1,911,446,00

MICHIGAN: Allegon, Borry, Branch, Calhout.
Coss, Clare, Clinton, Eaton, Glodwin, Gratloh
Ingham, lenia, Isabella, Kalamazoo, Kent, Lake,
Mason, Mecosta, Montcalm, Muskegon, Newayg®
Oceana, Osceola, Ottawa, St. Joseph, Van Bute

Circulatlon & market delinition (©)

TELLEYISION MAGAZINE / Data Book, 1959

1959, TELEVISION MAGAZINE, Market Dota (©) 1958, Sale
Management Survey of Buylng Powor; further reproduction not llcensed.
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» How do the TV markets rank by families?

» How do these rankings compare with Standard Metro areas?

¢ How many markets cover County X?

Now TELEVISION MAGAZINE'S Reseach Department can help you
answer these questions. Because all the data in the 1959

Data Book is on IBM cards, we can fill requests for individual
breakdowns on coverage and circulation.

Write to Research Manager,

Television Magazine, 422 Madison Avenue, New York 17, N. Y.

121
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AN IMPORTANT
CHANGE

IN GREEN BAY!
WISCONSIN'S
SECOND LARGEST
MARKET WMBV-TV

‘ Affliate

CHANNEL 11

Will shortly be covering the nation’s 56th Market.*

Rich...Rich...Green Bay-Land... A Billion Dollar Market.

318,200 Total Television Homes.

Covering the nation’s 56th Market.

Serving over '3 of Wisconsin’s Population.
Covering 37 Counties and 8 Major Cities.

316,000 watts—1050 Feet Above Average Terrain.
Tip to timebuyers: Hollingbery’s ready to talk.

*Top 100 TV Markets, Television Magazine, Dec. 1958

www americanradiohistorv com
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GEAT BEND-HAYS, Kan.

TV Homes 89,100
Total Households 120,700
Population 398,900

Retail Sales $470,807,000

ENSAS: Borber, Barton, Clark, Clay, Cloud,
€nanche, Decotur, Edwards, Ellis, Ellsworth,
finey, Ford, Gove, Graham, Groy, Greeley,
fdgeman, Jewell, Kiowo, Lone, Lincaln, Logan,
dade, Mitchell, Ness, Norton, Osborne,
@€awa, Pawnee, Phillips, Pratt, Rice, Rooks,
Bh, Russell, Saline, Scott, Sheridan, Smith,
§fford, Trego, Wallace, Wichita

CEAT FALLS, Mont.

TV Homes 41,200
Total Households 67,200
Population 211,500

Retail Sales $300,216,000

WNTANA: Blaine, Broadwater, Cascade,
Couteau, Fergus, Gallatin, Glacier, Hill,

#lith Basin, lewis & Clark, Liberty, Meagher,
thdera, Teton, Toole

CEEN BAY, Wis.

TV Homes 318,200
Total Households 353,900
Population 1,240,700

Retail Sales $1,379,922,000

A HIGAN: Alger, Benzie, Delta, Dickinson, Iron,
lonau Luce, Manistee, Mason, Menominee,
feana, Schoolcraft;

USCONSIN: Brown, Calumet, Door, Florence,
hd Du Lac, Forest, Green Lake, Kewaunee,
daglade, Lincoln, Manitowoc, Marathon,
trinette, Marquette, Oconto, Oneida,
ftagamie, Portage, Shawano, Sheboygan,
los, Waupaca, Waushara, Winnebago, Wood

JEENSBORO, N.C.

TV Homes 410,600
Total Households 496,900
Population 2,005,300

Retail Sales $1,925,486,000

PRTH CAROLINA: Alamance, Caswell, Chatham,
dmberland, Davidson, Davie, Durham, Forsyth,
tanville, Guilford, Harnett, Lee, Montgomery,
hore, Orange, Person, Randolph, Rockingham,
lwan, Stanly, Stokes, Surry, Vance, Wake,
Yarren, Yadkin;

RGINIA: Carroll, Floyd, Franklin, Grayson,
hlifax, Henry, Mecklenburg, Patrick, Pittsylvania

WREENVILLE-SPARTANBURG, §.C.-

SHEVILLE, N.C.
TV Homes 387,400
Total Households 499,900
Population 1,966,500

Retail Sales $1,538,055,000

"EORGIA: Banks, Barraw, Clarke, Elbert,
“anklin, Hort, Jackson, Lincaln, Madison,
“ephens, Taliaferro, Wilkes;

“ENTUCKY: Harlan;

NORTH CAROLINA: Buncombe, Burke, Coldwell,
Cotowbo, Clevelond, Goston, Grohom, Hoywood,
Henderson, Jackson, Llincoln, McDowell, Macon,
Modison, Polk, Rutherford, Swoin, Tronsylvonio,
Yoncey;

SOUTH CAROLINA: Abbeville, Anderson,
Cherokee, Chester, Greenville, Greenwood,
Lourens, McCormick, Newberry, Oconee, Pickens,
Sportanburg, Union, York;

TENNESSEE: Greene, Jefferson

GREENVILLE-WASHINGTON, N.C.

TV Homes 189,600
Total Households 254,100
Population 1,118,400

$773,534,000

Retail Sales

NORTH CAROLINA: Beaufort, Bertie, Carteret,
Chowan, Craven, Dare, Duplin, Edgecombe,
Franklin, Gates, Greene, Halifax, Harnett,
Hertford, Hyde, Johnston, Jones, lLenoir, Martin,
Nash, Northampton, Onslow, Pamlico, Pender, |
Pitt, Sampson, Tyrrell, Vance, Warren,
Washington, Wayne, Wilson 1

HANNIBAL, Mo.-QUINCY, {il.

TV Homes 189,800
Total Households 213,800
Population 663,100

Retail Sales $714,292,000

ILLINOIS: Adams, Brown, Cass, Fulton, Greene,
Hancock, Henderson, McDonough, Morgan, Pike,
Schulyer, Scott, Warren;

Des Moines, Jefferson, lLee,

IOWA: Davis,
Van Buren;

MISSOURI: Adair, Audrain, Clark, Knox, Lewis, ‘
Macon, Marion, Monroe, Montgomery, Pike,

Ralls, Randolph, Schuyler, Scotland, Shelby, |
Warren

HARLINGEN-WESLACO, Tex.

TV Homes 69,800 |
Total Households 103,500
Population 438,900

Retail Sales $271,833,000

TEXAS: Brooks, Cameron, Hidalgo, Jim Hogg, |
Kenedy, Starr, Willacy, Zapata

HARRISBURG, 1II. |
!
TV Homes 170,900
Total Households 218,600
Population 710,200

Retail Sales $661,458,000

ILLINOIS: Alexander, Edwards, Franklin,
Gallatin, Hamilton, Hardin, Jackson, Jefferson,
Johnson, Massac, Perry, Pope, Pulaski, Saline,
Union, Wayne, White, Williamson; ‘

INDIANA: Posey;

KENTUCKY: Ballard, Caldwell, Carlisle,
Crittenden, Graves, Hickman, Livingston, Lyon,
McCracken, Marshall, Union, Webster;

MISSOURI: Cape Girardeau, Mississippi, Perry,
Scott

“irculation 8 morket definition © 1959, TELEVISION MAGAZINE, Market Data © 1958, Soles
anagement Survey of Buying Power; further repraduction not licensed.
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THE ONLY ONE
THAT GIVES YOU

ALL THREE

®ASHEVILLE

CAESARS HEAD o SPARTANBURG

® GREENVILLE

- s. C.

GREENVILLE
SPARTANBURG
ASHEVILLE

Only WEFBC-TV, ““The
Giant of Southern Skies,”
gives you dominant cov-
erage in these three met-
ropolitan markets.

Ask the Station or
WEED for latest market
data, surveys and avail-
abilities.

Represented Nationally by
WEED TELEVISION CORP.

CHANNEL 4

WEFBC-TV

GREENVILLE, S. C.
NBC NETWORK

RADIO AFFILIATE, "“THE PFEDMONT GROUP"
WFBC - GREENVILLE WORD - SPARTANBURG

123
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Housto_‘i‘[.i{‘s th fpsm{u{ grow-
ing metfopolitar area of one
million or over in the United
States todldy. By iQ@%ﬁﬂi@ccord-
ing to forecast, Housron will
be the sixth largﬁ;sl?ﬁig;}%y in the

nation.

it
}

new progrfxmm ﬁ‘gh
munity sex:vices‘,u#gﬁ*ﬁl-bromo-
tional dctivities, a‘ﬂx
very near future, allew home

| in the

equipped with thﬁﬁ!
vanced mlevisinﬂ]

available,
1

Sources: iNgiianal Chamibé
Rales Manageg

©,

HOU ST(
Represewtgd by« HHI:‘%/ Sales
A CORINTHIAN

STATIO
KOTV Tulsa « KGUL

WANE & WANE TV
WISH i WISH-TY

===

Respagibylity i B asting
il i Phm TN
e
= B
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HARRISBURG, Pa.

TV Homes $113,000
Total Households 158,700
Population 540,900

Retail Sales

$626,335,000

PENNSYLVANIA: Cumberland, Dauphin,
Juniata, Lebanon, Mifflin, Perry, York 20%

HARRISONBURG, Va.

TV Homes 73,400
Total Households 86,900
Population 345,000

Retail Sales $342,377,000

MARYLAND: Garrett;

VIRGINIA: Albemarle, Augusta, Clarke,
Culpeper, Greene, Madison, Orange, Page,
Rappahannock, Rockingham, Shenandoah,
Warren;

WEST VIRGINIA: Grant, Hardy, Pendleton,
Tucker

HARTFORD-NEW BRITAIN, Conn.

TV Homes 626,600
Total Households 672,100
Population 2,302,700

Retail Sales $3,049,743,000

CONNECTICUT: Hartford, Litchfield, Middlesex,
New Haven, New London, Tolland, Windham;

MASSACHUSETTS: Franklin, Hampden,
Hampshire

HASTINGS, Nebr.

TV Homes 114,400
Total Households 151,300
Population 490,000

Retail Soles $537,015,000

KANSAS: Cloud, Decatur, Graham, Jewell,
Mitchell, Morton, Osborne, Phillips, Republic,
Rooks, Sheridan, Smith, Washington;

NEBRASKA: Adams, Arthur, Blaine, Boone, Boyd,
Brown, Buffalo, Cherry, Clay, Custer, Dawson,
Fillmore, Franklin, Furnas, Garfield, Gosper,
Grant, Greeley, Hall, Hamilten, Harlan, Holt,
Hooker, Howerd, Jefferson, Kearney, Keya Paha,
Logan, Loup, McPherson, Merrick, Nance,
Nuckolls, Phelps, Polk, Rock, Seward, Sherman,
Thayer, Thomas, Valley, Webster, Wheeler, York

HATTIESBURG, Miss.

TV Homes 48,900
Total Households 80,900
Population 316,200

$217,456,000

Retail Sales

MISSISSIPPI: Clarke, Covington, Forrest, George,
Groeno, Jasper, Jeff Davis, Jones, Lamar,
Lawrence, Marion, Perry, Scott, Smith, Stone,
Walthall, Wayne

HENDERSON, Ky.-EVANSVILLE, Ind.

TV Homes 246,700
Total Households 300,800
Population 1,003,500

Rotall Sales $927,004,000

ILLINOIS: Clay, Crawford, Edwards, Gallatin,
Hamilton, Hardin, Jasper, Jefferson, Lawren
Pope, Richland, Saline, Wabash, Wayne, Wh
INDIANA: Crawford, Daviess, Dubois, Gibsol
Knox, Martin, Orange, Perry, Pike, Posey,
Spencer, Vanderburgh, Warrick;

KENTUCKY: Breckinridge, Butler, Caldwell,
Crittenden, Daviess, Grayson, Hancock,
Henderson, Hopkins, Livingston, Mclean, Meg
Muhlenberg, Ohio, Union, Webster

HENDERSON-LAS VEGAS, Nev.

TV Homes

Total Households

Population 115,
Retail Sales $193,451,

ARIZONA: Mohave;
NEVADA: Clark

HAWAII (Territory)tt
TV Homes
Total Households
Population
Retail Sales

HILO: Hawaii;
OAHU: Honoluly;
WAILUKU: Mavui

t{ Unadjusted for new data pending furth

study.

HOUSTON, Tex.
TV Homes
Total Households
Population
Retail Sales

TEXAS: Aransas, Austin, Brazoria, Brazos,
Burleson, Calhoun, Chambers, Colorado, Faye
Fort Bend, Galveston, Grimes, Hardin, Harris,
Houston, Jackson, Jasper, Lavaca, lee, Libe
Madison, Matagorda, Montgomery, Polk,
Refugio, San Jacinto, Trinity, Tyler, Victoria,
Walker, Waller, Washington, Wharton

HUNTINGTON-CHARLESTON, W. Va.

TV Homes 436,5
Total Households 552,1
Population

Retail Sales

KENTUCKY: Bath, Boyd, Breathitt, Carter,
Elliott, Estill, Fleming, Floyd, Greenup, Jahns
Knott, Lawrence, Lee, Letcher, Lewis, Magoffin,
Martin, Menifee, Montgomery, Morgan, Perry,
Pike, Powell, Rowan, Wolfe;

OHIO: Athens, Gallia, Jackson, Lawrence, Mei
Morgan, Pike, Scioto, Vinton, Washingtan;
VIRGINIA: Buchanan, Dickenson, Wise;
WEST VIRGINIA: Boone, Braxton, Cabell,
Calhoun, Clay, Doddridge, Fayette, Gilmer,
Jackson, Kanawha, Lewis, Lincoln, Logan,
McDowell, Mason, Mingo, Nicholas, Pocahont
Putnam, Raleigh, Ritchie, Roane, Wayne,
Webster, Wirt, Waod, Wyoming

Circulation & market definltion © 1959, TELEVISION MAGAZINE, Market Data © 1958,
Managemaent Survey of Buying Power; further reproduction not licensed.

TFELEVISION MAGAZINE / Data Book, 1959
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WNith apologies to the

i Corporation of America”

Among twelve Olivetti
figure-work machines and five
Olivetti typewriters there is

probably at least one that can
help total up the profits when

you run your television
advertising on KPRC-TV

in Houston, Texas

Edward Petry & Co., National Representatives
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See How WFBM-TV Dominates Mid-Indiana!

First by a good margin, WFBM-TV dominates all
other stations in Mid-Indiana both in total coverage
and market penetration — map shows county percentages
measnured by Nielsen Coverage Study No. 3, Spring 1958.

where else . . .
will you find satcllite markets that are 33%, richer
and 50%, bigger than the metropolitan trading zone
iself ?
does a central market exert such an economic pull on
50 many specific arcas that are retail trading centers
in their own right ?
do you find such a widespread marketing arca covered
from one central point . . . and by WI'BM-TV!
can you buy just one station with no overlapping
penctration by basic affiliates of the same network ?

only here  where WEBM-TV s first in Mid-
Indigna - can you buy more honest market penetration,
more consumer influence, for fewer dollars expended
than anywhere else. Now it will pay you to take another
longer, bewter look! We are proud of vur curvent AR . ..
and of course we have 100% in Marion County, too!

. ¢ L
The Nation’s 13th Television Market
..with the only hasic NBC coverage
of 760,000 TV set owning famiiles.

°°° \ 0,9 . . .

’ Indianapolis vtself—Major retail
area for 18 richer-than-average counties. 1,000,000 pop-
ulation— 350,600 familics with 90% television ownership!

11 Satellites - Each a recognized
marketing arca—and well within WFBM-TV’s basic
arca ol influence. Includes Marion +« Anderson e
Muncic « Bloomington « Vincennes « Terre Haute
« Danville, Illinois « Lafayctte » Peru « Logansport
- Kokomo.

Represented Nationally by the KATZ Agency

CHANNEL 6

WFBM v

DIANAPOLIS

BASIC NBC-
TV AFFILIATE
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How much
sales power do

you reach?

| Retail Sales

Standard Television
Metro. Area Market
(000) (000)
eoumont  § 304153 § 720064
ellinghom 66,181 192,586
.nrminghom 634,563 1,622,143
| ?oston 3,944,481 6.517 441
ﬁhompoign 141,758 1,605,111
&harloﬂe 335,100 2411173
hattanoogo 307,582 794 367
-ﬁ'!:hicogo 8,674,138 10,053,266
| Eincinnati 1,349,146 2,601,648
u:[‘uawsxox\' MacazINE’s Television

||"|.s Standard Markets study stresses
‘e need for revising marketing con-
izepts. The metropolitan area is the
-éleart of a television market and in
|
-t%iome cases accounts for the bulk of
‘he area’s buying power. But in
|=many instances, the remainder of
|*“he coverage area far outranks the
|thome county. In Champaign, for ex-
|“imple, 91 per cent of the television
imarket’s spending money is outside

ithe metropolitan area.

{{/ For retail sales and population
irlata correlated to TV-coverage areas,
"TELEVISION MAGAZINE is the only

rf—:tandard source.

'TELEVISION
MAGAZINE

15th year of publication

HUTCHINSON-WICHITA, Kan.

TV Homes 252,900
Total Households 297,800
Population 929,400

Retail Sales $1,124,840,000

KANSAS: Barber, Barton, Butler, Chase,
Chautouqua, Clark, Clay, Coffey, Comanche,
Cowley, Dickinson, Edwards, Elk, Eflsworth, Ford,
Greenwood, Harper, Harvey, Hodgeman,
Kingman, Kiowa, Lincoln, Lyon, McPherson,
Marion, Meade, Morris, Ottawa, Pawnee, Pratt,
Reno, Rice, Saline, Sedgwick, Stafford, Sumner,
Wabaunsee, Wilson, Woodson;

OKLAHOMA: Woods;
TEXAS: Hemphill, Lipscomb, Ochiltree, Roberts

IDAHO FALLS, Ida.

TV Homes 58,600
Total Households 82,700
Population 295,200

$362,053,000

IDAHO: Bannock, Bear Lake, Bingham, Blaine,
Bonneville, Butte, Camas, Caribou, Cassia, Clark,
Custer, Franklin, Fremont, Jefferson, Lemhi,
Madison, Oneida, Power, Teton;

Retail Sales

MONTANA: Beaverhead, Gallatin, Park,
Sweet Grass;

WYOMING: Lincoln, Park, Sublette, Teton, Uinta,
Yellowstone Park

INDIANAPOLIS, Ind.

TV Homes 703,800
Total Households 754,200
Population 2,427,400

$2,816,988,000

fLLINOIS: Clark, Crawford, Edgar, Jasper,
Lawrence, Vermilion;

Retail Sales

INDIANA: Bartholomew,, Benton, Blackford,
Boone, Brown, Carroll, Cass, Clay, Clinton,
Daviess, Decatur, Delaware, Fayette, Fountain,
Grant, Greene, Hamilton, Hancock, Hendricks,
Henry, Howard, Jackson, Jay, Jennings,
Johnson, Lawrence, Madison, Marion, Martin,
Miami, Monroe, Montgomery, Morgan, Owen,
Parke, Putnam, Randolph, Rush, Shelby,
Sullivan, Tippecanoe, Tipton, Vermillion, Vigo,
Wabash, Warren, White

JACKSON, Miss.

TV Homes 229,900
Total Households 362,300
Population 1,381,600

$1,003,562,000

Retail Sales
ARKANSAS: Chicot;
LOUISIANA: East Carroll, Madison, Tensas;

MISSISSIPPI: Adams, Amite, Attala, Bolivar,
Carroll, Choctaw, Claiborne, Clay, Copiah,
Covington, Forrest, Franklin, Hinds, Holmes,
Humphreys, Issaquena, Jasper, Jefferson,

Jeff Davis, Jones, Kemper, Lamar, Lauderdale,
Lawrence, Leake, Leflore, Lincoln, Madison,
Marion, Montgomery, Neshoba, Newton,
Oktibbeha, Pike, Rankin, Scott, Sharkey, Simpson,
Smith, Sunflower, Walthall, Warren, Washington,
Webster, Wilkinson, Winston, Yazoo

Circulation & market definition © 1959, TELE-
VISION MAGAZINE, Market Data (© 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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...1n ma%kets
(nlthernOVe’

WISH-TV is theﬁ station
in Indianapolis aslié ig;as been

in every survey fg

market serves alm GSt two-

:’people

dollars

with over four bllllz
of effective buyin ) :
people who always ook first
to WISH-TV for" entertam-
ment and mformatlon.

fs il

Sources: ARB, Nlels&n,
Sales Management, May.[0.1958
.

- '.z§ ,;;
VVISII@&
INDIANAP.LIS

Represented by Bollmg

A CORINTHIAN
STATION,

KOTYV Tulsa - hGUﬂ-T\-’ Houston
WANE & WANE TV Furi {Wayne
WISH & WISH-TV llm-ha;napolxs

Responsibility in Brosdiasting
A
| | ' i

PP nridanaqumemanan) S v vy 11 110
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GETTING
IN

TO
SEE

THE
CLIENT

Telling your story directly to
the advertising and sales man-
ager—il’s a tough job, but an
important one.

One out of every four TV sta-
tions now on the air is adver-
tising in this issue of TELEVI-
SION MAGAZINE bhecause it is
used by almost all of TV’s im-
portant clients.

And it is read under circum-
stances most favorable to you
—when the advertiser is spe-
cifically seeking TV informa-
tion, while he is reading a
magazine that reflects the stat-
ure and influenee of the broad-
cast media.

You talk directly 10 the adver-
tiser when you tell your story
in TELEVISION MAGAZINE.

128

JACKSON, Tenn.

TV Homes 87,400
Total Households 134,900
Population 492,600

$329,347,000

Retail Sales

KENTUCKY: Fulton;
MISSISSIPPI: Alcorn, Tishomingo;

TENNESSEE: Benton, Carroll, Chester, Crockett,
Decatur, Dyer, Gibson, Hardeman, Hardin,
Haywood, Henderson, Henry, Lake, Lauderdale,
McNairy, Madison, Obion, Perry, Wayne,
Weakley

JACKSONVILLE, Fla.

TV Homes 286,600
Total Households 390,600
Populotion 1,471,500

Retoil Soles $1,574,665,000

FLORIDA: Alachvo, Baker, Bradford, Citrus, Cloy,
Columbio, Dixie, Duval, Flagler, Franklin,
Godsden, Gilchrist, Homilton, Hernondo,
Jefferson, Lafayette, Leon, Levy, Liberty, Modison,
Marion, Nossau, Putnam, St. Johns, Suwannee,
Tayler, Union, Volusia, Wakulla;

GEORGIA: Appling, Atkinson, Bocon, Ben Hill,
Berrien, Brantley, Brooks, Bryan, Camden,
Candler, Chorlton, Clinch, Coffee, Colquitt, Cook,
Echols, Evans, Glynn, Irwin, Jeff Davis, Lanier,
Liberty, Long, Lowndes, Mclntosh, Pierce, Tattnall,
Telfair, Thomas, Toombs, Wore, Wayne, Wheeler

JEFFERSON CITY-COLUMBIA, Mo.

TV Homes 124,900
Total Households 157,000
Population 507,200

Retail Sales $482,904,000

MISSOURI: Avudrain, Benton, Boone, Callaway,
Comden, Chariton, Cole, Cooper, Dent,
Gasconade, Hickory, Howard, Linn, Macon,
Maries, Miller, Moniteau, Monroe, Montgomery,
Morgan, Osage, Pettis, Phelps, Pulaski, Ralls,
Randolph, Saline, Shelby, Warren

JOHNSON CITY, Tenn.

TV Homes 121,200
Total Households 180,900
Population 748,700

$483,584,000

Retail Sales

KENTUCKY: Harlan, Perry;

TENNESSEE: Carter, Cocke, Greene, Hamblen,
Hawkins, Johnson, Sullivan, Unicoi, Washington;

VIRGINIA: Buchanan, Lee, Russell, Scott, Smyth,
Washington, Wise

Circulation & market definition © 1959, TELE-
VISION MAGAZINE, Market Data © 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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- NCS No. 3

shows that ‘
WKZ20-TV
' does

FAR
the best
job in
Western
Michigan!

WKZO-TV covers 606,780 tele,
vision homes in 34 Western:
Michigan and Northern Indiana’
counties—one of America’s top:
20 television markets. Its night
time daily NCS Circulation 8
actually greater than Station B
nighttime weekly! No competi-¥
tive station even approaches
WKZO-TV’s circulation daytime
or nighttime, daily or weekly!

NCS No. 3
SPRING, 1958

DAYTIME NIGHTTIME
Weekly  Doily | Weekly  Daily

WKZO0-TV 390,330 265,990 { 472,250 386,200 §
STATION B | 314,950 202,190 | 384,570 304,780 °
STATION C | 264,330 152,910 | 349,890 222,400

ot

WKZ0-TV.

100 KW © CHANNEL 3 * 1000’ TOWER

Studios in Both Kalamazoo and Grang
Rapids for Greater Western Michigan

Avery-Knodel, Inc.

Exclusive National Representatives
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IMOWN, Pa.

?’V Homes 565,800
Wotal Households 628,700
Population 2,248,500

Retail Sales $2,119,146,000

WAND: Allegany, Garrett;

MLVANIA: Armstrong, Bedford, Blair,
arlCambria, Cameron, Centre, Clarion,
arild, Clinton, Elk, Fayette, Forest, Fulton,
# Huntingdon, Indianaq, Jefferson, McKean,
|ig Potter, Somerset, Venango, Warren,
mgton, Westmoreland;

AVIRGINIA: Hampshire, Mineral, Morgan

A Mo.-PITTSBURG, Kan.

The Facts on the
Kansas City Market

Today NCS #3 tells us KCMO-TV serves

74 counties, an increase of 21 % over NCS #2.

Total Homes Reached Day or Night

[V Homes 151,000
fotal Households 191,000
Population 596,100
Retail Sales $577,067,000 NCS #3 % Increase
ABAS: Benton, Washington; MGY 1958 Over NCS #2
NES: Allen, Bourbon, Cherokee, Coffey,
wid, Labette, Montgomery, Neosho,
<l Woodson; Total Homes In Area 725,000 8%
i3RI: Barry, Barton, Cedar, Dade, lJasper, Television Homes in Area 6]6,940 23%
vrete, McDonald, Newton, Vernon;
ADMA: Craig, Delaware, Nowata, Ottawa
Monthly Coverage 546,800 17%
Weekly Coverage 535,560 17%
LRAZOO, Mich. i
TV Homes 593,200 Daytime Circulation
fotal Households 628,800 0,
Population 2,092,800 Weekly 477’790 23 /0
Retail Sales $2,386,077,000 Daily 307,170 9%
JIMA: Elkhart, Lagrange, Noble, Steuben;
CH=AN: Allegan, Barry, Berrien, Branch,
in@y, Cass, Clinton, Eaton, Gratiot, Hillsdale, . . . .
a7l lonia, Jackson, Kalamazoo, Kent, Lake, nghthme Circulation
2081, Montcalm, Muskegon, Newaygo, 0,
a®, Osceola, Ottawa, St. Joseph, Van Buren Weekly 528’520 18 /0
Daily 389,270 5%

ALBELL, Mont.

YV Homes 11,200
[Total Household 17,700 1
Lo eholds S KCMO-TV Ghannel 5 is the

Retail Sales $105,039,000

/BANA: Flathead, Lake, Lincoln

28.s CITY, Mo.

Y

only Kansas City Station
to show an increase in

,‘:\.’ - - L]
all classifications.
£TV Homes 600,900 i
" Total Households 670,300 g
% Population 2,075,900 | BASIC CBSTV 4

JRefuil Sales $2,518,556,000
} Ringgold, Taylor;
\S: Allen, Anderson, Atchison, Bourbon,
Coffey, Doniphan, Douglas, Franklin,

CHANNEL §

7%
2

N
VA

N

Joe Hartenbower, General Manager

Kansas Céty MO-TV

Sid Tremble, Station Manager

} KANSAS CITY KCMO KCMO-TV The Katz Agency
, Jefferson, Johnson, Leavenworth, Linn, SYRACUSE WHE(IJ!-TV p':e ﬁag ﬁ:::ﬁy
iami KPHO-TV e Ka y

JEEll- Miomi, Nemaho, Osage, SH%EH’X"‘ WOW-TV John Blair & Co.—Blair-TV
tomie, Riley, Shawnee, Wabaunsee, TULSA KRMG John Blair & Co.

n, Wyandotte;
i Meredith Stations Are Affiliated with BETTER HOMES ond
GARDENS and SUCCESSFUL FARMING Magazines.

llion & market definition © 1959, TELE-
MAGAZINE, Market Data © 1958, Sales
lement Survey of Buying Power; further
ction not licensed.

Represented Nationally by
Katz Agency
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KANSAS CITY, Mo. — Continved

MISSOURI: Andrew, Atchison, Bates, Benton,
Buchanan, Caldwell, Carroll, Cass, Charitan,
Clay, Clinton, Daviess, De Kalb, Gentry, Grundy,
Harrisan, Henry, Hickary, Holt, Jackson, Jahnson,
Lafayette, Linn, Livingstan, Mercer, Nodaway,
Pettis, Platte, Ray, St. Clair, Saline, Vernon,
Worth

Jewell, Logan, Mitchell,
Phillips, Rawlins,
Smith, Thomas, Wallace, Wichita;
NEBRASKA: Adams, Arthur,
Cheyenne, Clay, Custer,
Franklin, Frantier,
Greeley, Hall,
Haward, Kearney, Keith, Lincoln,

Furnas,

COLORADO: Phillips, Sedgwick, Yuma;

KANSAS: Cheyenne, Decatur, Graham, Greeley,
Nortan, Osbarne,
Rooks, Sheridan, Sherman,

Buffalo, Chase,
Dawsan, Dundy,
Gosper, Grant,
Harlan, Hayes, Hitchcock, Hoaker,
Logan,

McPherson, Nuckolls, Perkins, Phelps, Red Willow,
Sherman, Thomas, Valley, Webster

KEARNEY, Neb. KLAMATH FALLS, Ore.

TV Homes 101,900 TV Homes

Total Households 140,900 Total Households
Population 462,000 Population
Retail Sales $530,763,000 Retail Sales

20,000
30,400
95,700

$129,100,000

TV

FACTS for

KNOXVILLE

WBIR - TV - Ch. 10 - 316,000 wts.
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MARKET DATA

Movies Available:

WBIR-TV has been very successful in
programming an Early Show (4:30 PM,

POPULATION:

Sunday thru Saturday) and a Late Show 367,300
(11:00 PM, Monday thru Saturday). TV Area 1,319,900
Featured in these movies have been the top

filtms avaitable; such as, MGM, Screen TV HOMES:

Gems,  Warner  Brothers, NTA, Signet, ﬁ A

RKO  Teleradio, Quality, TPA, M&A etropolitan Area
Alexander, and features from other well- 89,500
known film distributors. Ratings have been TV Area 225,500

consistently high on these pictures, which
offer a low cost-per-thousand buy. Contact
your Katz man for details.

Rep. by the KATZ AGENCY

WBIR-TV

CBS ..... Ch. 10

RETAIL SALES:

TV Area

Souico:

1959

Salus
1958

Management,

Metropolitan Area

Metropolitan Area
$395,703,000

$898,361,000

Tolevision Magatine, Maich

Jan.

130
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CALIFORNIA: Modoc, Siskiyou;
OREGON: Harney, Klamath, Lake

KNOXVILLE, Tenn.

TV Hames 22
Total Households 3
Populatian 1,31
Retail Sales $898,3

KENTUCKY: Bell, Casey, Clay, Clinton, Hagl
Jackson, Knax, Laurel, Leslie, McCreary, O
Pulaski, Rockcastle, Russell, Wayne, Whitle

NORTH CAROLINA: Cherokee, Clay, Graham
Jackson, Swain;

TENNESSEE: Anderson, Bledsae, Blount,
Campbell, Claiborne, Cocke, Cumberland,
Fentress, Grainger, Greene, Hamblen, Haney
Hawkins, Jefferson, Knox, Loudon, McMinn,
Meigs, Monroe, Morgan, Pickett, Polk, Rhea,

Roane, Scott, Sequatchie, Sevier, Unicoi, Uni

Van Buren, White;

VIRGINIA: Lee

LA CROSSE, Wis.
TV Homes 1155
Total Households 1384
Population 485‘&'
Retail Sales $488,4800

IOWA: Allamakee, Clayton, Howard,
Winneshiek;

MINNESOTA: Fillmore, Houston, Winonag; !

WISCONSIN: Adams, Buffalo, Clark, Crawfo
Grant, Jackson, Juneau, La Crosse, Monrog,

Pepin, Richland, Trempealeau, Vernon
LAFAYETTE, Ind.
TV Homes 110,
Total Households 26}
Population 942
Retail Sales $105,5470°

INDIANA: Benton 25%, Tippecanoe, White 28

LAFAYETTE, La. i

TV Homes 925
Total Households 13
Population 52

Retail Sales $437,658%

LOUISIANA: Acadia, Allen, Avoyelles, Cum+l
Evangeline, lberia, Jeff Davis, Lafayette,

Pointe Coupee, Rapides 25%, St. Landry,
St. Martin, St. Mary, Vermilion I
LAKE CHARLES, LA.
TV Homes 84,
Total Households Hg‘
Population 423
Retail Sales $371,983§

LOUISIANA: Acadia, Allen, Beauregard,
Calcasieu, Cameron, Evangeline, Jeff Davis
Vermilion, Vernon;

TEXAS: Newton, Orange, Sabine

LANCASTER, Pa.

TV Homes 511,
Total Households 573,
Population 1,980,
Retail Sales $2,197,341,

MARYLAND: Carroll, Cecil, Washington;

PENNSYLVANIA: Adams, Berks, Cumberland
Dauphin, Franklin, Fulton, Juniata, Lancaste:
Lebanon, Llycoming, Mifflin, Northumberlant
Perry, Schuylkill, Snyder, York

F
e

Circulation & market definition © 1959 T
VISION MAGAZINE, Market Data (© 1958, §
Managemeni Survey of Buying Power; U
ieproduction not licensed.
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AMERICA’S 17th MARKET

’ W/Vé’/.f’ib
KMBC-TV

* NOW SERVING 34,142 MORE
TV HOMES WITH CLASS A POWER
THAN ANY OTHER TV STATION
~IN THE KANSAS CITY MARKET.

NI~ %0 e i e e

- |
" Y}

A ?

;

! /

1. POWER: 316,000 Watts from a “Tall Tower” make

KMBC-TV the most far-reaching TV station in the Kan-
sas City Area.

2. PREFERRED PROGRAMMING of ABC network produc-
tions including a popular, new DAYTIME schedule plus
the station’s own local program features.
I""'----'-".‘--'-".’-"-,
/fIN PROGRAM POPULARITY
! from 3 P.M. to 10 P.M. KMBC-TV LEADS ¢
’ BY 9.7% over its nearest competitor and :
7 17.2¢ over the third station! iy
TS SIS SN IS EN,

Above figures from ARB 4 wk. survey Jan. ‘59
Metropolitan area ( Mondays thru Fridays)

3. POPULATION of 1,055,000 in Greater Kansas City area

4. INCOME the Effective Buying Income of Greater Kan-
KMBC TV sas City is more than 2 Billion, 49 Million Dollars an-

nually!
Channel 9 5. RETAIL SALES of 1 Billion, 400 Million Dollars an

nually!
6. STABILITY “Kansas City ranks third among cities in

the nation enjoying prosperous business conditions. It is
the largest city showing outstanding gains over a year

ago.” . ..says Forbes Business and Finance Magazine of
December 1958.

/‘\Q Pmsns GRIFFIN,
Wooowmo .
Lxclusnie ol Ry, P

'[n Kansas C,i‘ty the Sw?'ng Z‘S tO KM BC = I V JD:I:‘NDSA:I‘I!SI.L::::GM.e;:eculweV|ce President

GEORGE HIGGINS, Vice Pres. & Sales Mgr.
1 A MOR! GREINER, Manager of Television
Kansas City’s Most Popular and Most Powerful TV Station

-and in Radio, it's KMBC of Kansas Cify—KFRM{o'z the State of Kansas

WWW americanradiohistorv com
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Completely Cover Michigan’s Rich
GOLDEN TRIANGLE
with a City Grade signal!

r.ﬂ: i
LANSING -
b+ e 1Y
& "

CHANNEL

FULL POWER:
Video—316,000 watts
Audio—174,000 watts
Antenna height—983

WILX-TV, an NBC affiliate, is the only—repeat—only
station covering the three key Michigan cities of Jackson,
Lansing and Battle Creek with a City Grade signal!

WILX-TV has the Right coverage in the Right spot
TOTAL STATE EXCLUDING METROPOLITAN DETROIT B SIGNAL AREA

Population 43.49, Retail Food Sales 47.3%
Households 44.79%, Retail Drug Sales 48.69,
TV Households 44.09, Retail Automotive Sales  50.39,
Farm Population 34.19%, Retail Filling Stations 46.3%,
Retail Sales 47.3% Gross Farm Income 39.9%

Only WILX-TV, an NBC affiliate, can so thoroughly cover and dcliver this rich out-state
market! Just check those figures again!

Michigan’s Golden Triangle is a major market. prime time now available!

In total populzm(‘)n it ranks just I.)(-l(t»‘v the 10th RIGHT NOW. . . is the time to contact ,
largest metropolitan arca™ and in TV homes, |
ranks just below the 27th marke( area™* in the VENARD, RINTOUL & McCONNELL, INC.

nation. for complete market information

*HASED OM $HDS CONSUMER MANRKET DATA
AYDASED ON TELEVISION AGE 100 TOP MAKKETS

WILX-TV

CHANNEL 1(‘ SERVING MICHIGAN'S
GOLDEN TRIANGLE SON

wWww . americanradiohistorv.com
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h_!NG, Mich. LIMA, Ohio

| TV Homes 441,900 TV Homes 146,900 |

| Total Households 469,900 Total Households 58,700 |

i Population 1,600,000 Population 195,400

.! Retail Sales $1,871,063,000 Retail Sales $235,210,000 YOU’RE oul'
@IGAN: Barry, Branch, Calhoun, Clare, OHIO: Allen, Auglaize, Putnam, Van Wert

#n, Eaton, Genesee, Gladwin, Gratiot,
lkle, Ingham, lonia, Isabella, Jackson, HALF-COVERED
wee, Livingston, Mecosta, Midland, Montcalm,

g2

gaw, Shiawassee

LINCOLN, Neb.

TV Homes 186,100
PO, Tex. Total Households 222,800
TV Homes 9.800 Population 714,900
Total Households 15,200 Retail Sales $818,682,000
Population 67,700 X
Retail Sales $52,814,000 KANSAS: Clay, Cloud, Jewell, Marshall, Mitchell, A
8. Webb Republic, Washington; ' IF vou
NEBRASKA: Adams, Antelope, Blaine, Boone,
Boyd, Butler, Cass, Clay, Colfax, Fillmore, Gage, ]
Ga);'field, Greeley, Hall, Hamilton, Holt, Howard, Do" T USE
Jefferson, Johnson, Knox, Lancaster, Loup,
Madison, Merrick, Nance, Nemaha, Nuckolls, KOLN-TV!
ALLE, 11, Otoe, Pawnee, Pierce, Platte, Polk, Richardson, )
TV Homes 10,600 Saline, Saunders, Seward, Sherman, Stanton,

Total Households 32,400 Thayer, Valley, Webster, Wheeler, York

! Population 104,100
Retail Sales $135,950,000
iD1S: La Salle

LITTLE ROCK-PINE BLUFF, Ark.

TV Homes 231,500
AR/EGAS-HENDERSON, Nev. Total Households 323600 | _
IV Homes 54700 155000 | [zttt voutTes
" Total Households 36,500 Retail Sales $923,890,000 | centages of TV homes reached
Population 115,900 weekly, day or night.

$193,451,000 ARKANSAS: Arkansas, Baxter, Boone, Bradley,

! Retail Sales
Calhoun, Carroll, Chicot, Clark, Cleburne,

#DNA: Mohave; Cleveland, Conway, Dallas, Desna, Drew, Nebraska has two big markets. One is the
#ADA: Clark Faulkner, Franklin, Fulton, Garland, Grant, \ extreme East. The other is big (66 coun-

Hot Spring, Independence, lzard, Jackson, ties), well-to-do Lincoln-Land, containing
Jefferson, Johnson, Llincoln, Logan, Lancke, ! more than half the buying power of the
Madison, Marion, Monroe, Montgomery, Nevada, |

. entire state!
Newton, Ouachita, Perry, Pike, Polk, Pope, ! ¢

Prairie, Pulaski, Randolph, St. Francis, Saline, Three top TV stations are battling for
#ON, Okla. Scott, Searcy, Sharp, Stone, Van Buren, White, | rytings in the extreme Eastern market
f TV Homes 48,900 Woodruff, Yell; ] (and. naturally, slicing the pie three
" lT’OfOII ':?”se'wlds zééggg MISSISSIPPI: Bolivar; ways). In Lincoln-Land, there are no such
4 R:z:ilcslzlnes $215 2;8'000 MISSOURI: Howell, Oregon, Shannon goings-on. The NCS #3 map shouws clearly
[ that KOLN-TV is the one-and-only station
O HOMA: Caddo, Comanche, Cotton, I that covers this wealthy area.
Jag@ion, Jefferson, Kiowa, Stephens, Tillman -
Ask Avery-Knodel for the facts on
KOLN-TV — the Official Basic CBS
Outlet for South Central Nebraska and
Northern Kansas.
LOCK HAVEN, Pa.
LEw
E?QON’ e TV Homes 122,700 NO OMAHA STATION COVERS LINCOLN!
TV Homes 158,300 Total Households 34,900 T T T T
Total Hf)useholds 73,900 Population 123,400 OMANA STATION 4"
:°P”:°"°l" 253,100 Retail Sales $121,542,000 “r ;— \»—}—
etail Sales 293,426,000
d PENNSYLVANIA: Centre 50%, Clinton, T - T B
AENSYLVANIA: Cumberiand, Dauphin 25%, Lycoming 50% g /’r
abhon gao0 S S — l__.
S0 S S
a OMANA STATION 8™
i
f20 ﬁ
10 —
TQGTON, Ky. .oml.yy -omANA x[unon ¢
TV Homes 142,700  LOS ANGELES, Cal.
& Total Households 99,600 TV Homes 2,569,900 ARE 1958 1se Wi on bk s 57
E L Popt{Iation 362,400 Total Households 2,745,300
"9_‘ Retail Sales $324,076,000 Population 8,089,700
KEUCKY: Bath, Bourbon, Boyle, Clark, Estiil, Retail Sales $11,627,681,000
::e' Garrard, Jackson, Jessamine, Lincoln, CALIFORNIA: Imperial, Inyo, Los Angeles, —
on, Menifee, Mercer, Montgomery, Orange, Riverside, San Bernardino, San Diego,
Mislas, Powell, Rockcastle, Scott, Woodford Santa Barbara, Ventura CHANNEL 10 ¢ 316,000 WATTS ¢ 1000-FT. TOWIR
* - ol COVIRS LINCOLN-LAND — NIBRASKA'S OTHER BIG MARKEY
= Avecy Knodel, Inc., Exclusive National Representatives
lation & market definition © 1959, TELEVISION MAGAZINE, Market Data (© 1958, Sales
gement Survey of Buying Power; further reproduction not licensed.

TELEVISION MAGAZINE / Data Book, 1959 133

www americanradiohistorv-eem— =


www.americanradiohistory.com

LOUISVILLE, Ky.

TV Homes 452,400
Total Households 553,300
Population 1,958,900

Retail Sales $1,846,431,000

INDIANA: Bartholemew, Brown, Clark, Crawford,
Daviess, Dubois, Floyd, Harrison, Jackson,

Jefferson, Jennings, Lawrence, Martin, Orange,
Perry, Pike, Scott, Spencer, Warrick, Washington;

KENTUCKY: Adair, Anderson, Boyle, Breckinridge,
Bullitt, Butler, Carroll, Casey, Clinton, Daviess,
Edmonson, Estill, Fayette, Franklin, Gallatin,
Garrard, Grant, Grayson, Green, Hancock,
Hardin, Hart, Henry, Jackson, Jefferson,
Jessamine, Larue, Lincoln, Mclean, Madison,
Marion, Meade, Menifee, Mercer, Muhlenberg,
Nelson, Ohio, Oldham, Owen, Powell, Pulaski,
Rockcastle, Russell, Scott, Shelby, Spencer,
Taylor, Trimble, Washington, Wayne, Woodford

LUBBOCK, Tex.

TV Homes 101,800
Total Households 130,200
Population 473,400
Retail Sales $612,840,000

NEW MEXICO: Leq;

TEXAS: Andrews, Bailey, Borden, Briscoe, Castro,
Cochran, Cottle, Crosby, Dawson, Dickens, Floyd,
Gaines, Garza, Hale, Hall, Hockley, Kent, King,
Lamb, Lubbock, Lynn, Martin, Motley, Swisher,
Terry, Yoakum

LUFKIN, Tex.
TV Homes 50,600
Total Households 74,700
Population 269,100

$233,392,000

TEXAS: Anderson, Angelina, Cherokee, Houston,
Madison, Nacogdoches, Newton, Polk, Rusk,
Sabine, San Augustine, San Jacinto, Shelby,
Trinity

Retail Sales

LYNCHBURG, Va.

TV Homes 147,200
Total Households 185,200
Population 750,600

Retail Sales $661,950,000

NORTH CAROLINA: Caswell, Person, Vance,
Warren;

VIRGINIA: Albemarle, Amherst, Appomattox,
Bath, Bedford, Campbell, Charlotte, Franklin,
Halifax, Highland, Mecklenburg, Neison,
Pittsylvania, Prince Edward, Roanoke, Rockbridge

MACON, Ga.
TV Homes 105,900
Total Households 153,400
Population 602,500

Retail Sales

$453,280,000

GEORGIA: Baldwin, Ben Hill, Berrien, Bibb,
Bleckley, Butts, Crawford, Crisp, Dodge, Dooly,
Emanvel, Hancock, Houston, Irwin, Jeff Davis,
Johnson, Jones, Lamar, Laurens, Macon, Monroe,
Montgomery, Peach, Pulaski, Putnam, Sumter,
Taylor, Telfair, Treutlen, Turner, Twiggs, Upson,
Washington, Wheeler, Wilcox, Wilkinson, Worth

MADISON, Wis.

TV Homes 223,600
Total Households 249,500
Population 854,300

Retail Sales $1,019,428,000

ILLINOIS: Jo Daviess, Stephenson;
WISCONSIN: Adams, Columbia, Crawford, Dane,
Dodge, Grani, Green, Green Lake, lowa,
Jefferson, Juneau, Lafayette, Marquette, Monroe,
Richland, Rock, Sauk, Walworth, Waushara

MANCHESTER, N.H.

TV Homes 563,100

Total Households 611,800

Population 2,078,300

Retail Sales $2,362,026,000
MAINE: York;

MASSACHUSETTS: Essex, Middlesex 25%,
Worcester;

NEW HAMPSHIRE: Belknap, Carroll, Cheshire,
Grafton, Hillsborough, Merrimack, Rockingham,
Strafford, Sullivan;

VERMONT: Windham

MARINETTE, Wis.

TV Homes 161,700
Total Households 178,000
Population 631,300
Retail Sales $699,214,000

MICHIGAN: Alger, Delta, Dickinson, lron, Luce,
Menominee, Schoolcraft;

WISCONSIN: Brown, Calumet, Door, Florence,
Forest, Kewaunee, Langlade, Manitowoc,
Marinette, Oconto, Outagamie, Shawano,
Waupaca

MARQUETTE, Mich.

TV Homes 62,700
Total Households 79,100
Population 271,700

Retail Sales $283,888,000

MICHIGAN: Alger, Baraga, Delta, Dickinson,
Gogebic, Houghton, Iron, Keweenaw, Lluce,
Marquette, Menominee, Ontonagon,, Schoolcraft;

WISCONSIN: Florence, Forest

MASON CITY, lowa

TV Homes 170,900
Total Households 194,800
Population 666,000

Retail Sales $828,740,000

IOWA: Butler, Cerro Gordo, Chickasaw,
Dickinson, Emmet, Floyd, Franklin, Hancock,
Howard, Humboldt, Kossuth, Mitchell, Osceola,
Palo Alto, Pocahontas, Winnebago, Worth,
Wright;

MINNESOTA: Blue Earth, Cottonwood, Dodge,
Faribault, Fillmore, Freeborn, Jackson, Martin,
Mower, Olmsted, Steele, Waseca, Watonwan

. .

MEDFORD, Ore.

TV Homes Qe
Total Households 58,4
Population 180,00,
Retail Sales 5226,58&“

CALIFORNIA: Siskiyou;
OREGON: Jackson, Josephine, Klamath

MEMPHIS, Tenn.

TV Homes 473 6
Total Households 659700
Population 2,459 20
Retail Sales $1,935,510,00

ARKANSAS: Clay, Craighead, Crittenden, Croy
Fulton, Greene, Independence, lzard, Jackson,
Lawrence, Lee, Mississippi, Monroe, Phillips,
Poinsett, Randolph, St. Francis, Sharp, Woodnf
MISSISSIPPI: Alcorn, Benton, Bolivar, Calhoun‘-
Carroll, Chickasaw, Choctaw, Clay, Coahoma,
De Sota, Grenada, Itawamba, Lafayette, Lee,
Leflore, Marshall, Monroe, Montgomery,
Oktibbeha, Panola, Pontotoc, Prentiss, Quitmer
Sunflower, Tallahatchie, Tate, Tippah,
Tishomingo, Tunica, Union, Webster, Yalobushe
MISSOURI: Carter, Dunklin, Howell New Madri¢
Oregon, Pemiscot, Reynolds, Ripley, Shannon,
Stoddard;

TENNESSEE: Benton, Carroll, Chester, Crockett,!
Decatur, Dyer, Fayette, Gibson, Hardeman,
Hardin, Haywood, Henderson, Lake, Lauderdole
McNairy, Madison, Obion, Shelby, Tipton,
Weakley

MERIDIAN, Miss.

TV Homes 100,10
Total Households 166,36
Population 652,7C
Retail Sales $417,028,0

ALABAMA: Bibb 20%, Choctaw, Clarke, Green:
Hale, Marengo, Perry 20%, Pickens, Sumfer,
Washington, Wilcox;

MISSISSIPPI: Choctaw, Clarke, Clay, Forrest,
Jasper, Jones, Kemper, Lauderdale, Leake,
Lowndes, Neshoba, Newton, Noxubee,
Oktibbeha, Scott, Smith, Wayne, Winston

MIAMI, Fla.
TV Homes 39U
Total Households 431,16
Population 1,408,10
Retail Sales $2,420,6340

FLORIDA: Broward, Collier, Dade, Glades, ]
Hendry, Highlands, Indian River, Lee, Marfin
Monroe, Palm Beach, St. lLucie

MIDLAND-ODESSA, Tex.

TV Homes 82,3
Total Households 123
Population 3973
Retail Sales $548,493.0

NEW MEXICO: Llea;

TEXAS: Andrews, Borden, Brewster, Coke, Cra!
Crockett, Dawson; Ector, Gaines, Glasscock
Howard, Irion, Loving, Martin, Midland, Mitcht
Pecos, Presidio, Reagan, Reeves, Schleichef
Sterling, Sutton, Terrell, Upton, Ward, Winkle!

B
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How tall can you get ?

MADISON, WISC.

“th Talltet T A U ikessin)

PR : Represented Nationally by
The tallest man-made structure in Wisconsin > Peters, Gritfin, Woodward, Inc.
now brings to WISC-TV viewers in thirty-two
counties in Wisconsin, Illinois and Iowa the finest
television service to 378,310 TV homes.

CBS

reLEvinion
wevwons

1200 ft. above average terrain
1107 ft. Antenna Height
2227 ft. above sea level
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IN RICH
MONROE MARKET

During 363 Weekly

Quarter Hours

KNOE-TV

80% to 98%

SHARE OF AUDIENCE

As reported in ARB, Dec. '58

From Sign On To
Sign Off 7 Days A Week

KNOE-TV
79.4 %

Average Share Of

Audience

JUST LOOK AT THIS
MARKET DATA!

Population 1,520,100
Households 423,600
Consumer Spend-

able Income $1,761,169,000
Food Sales  $ 300,486,000
Drug Sales  $ 40,355,000
Automotive

Sules ¥ 299,539,000

General
Merchandise $
Total Retail
Sd]"ﬂ

148,789,000
$] ,286,20)0) 000

And you get more impact and
circulation per dollar in radio on

WNOE-Radio* 50,000 watts

New Orleans 1060 KC
KNOE-Radio 5,000 watty
Monroe 1390 KC

Bdd Ik, Viee Pres. &
(ion. Mgr
Burvey pravey No. Y, 6 w6 p.m

hy A, . Nlelsen

CHANNEL 8 MONROE, ILA.
CBS « ABC

A James A. Noc Station

NOFE ENTERPRISES, INC.

Jumer A, Noe, Jr Prexident

Paul W, Goldman —Fxeculive
Viee President & Genernl Muanpgey
ftepresented by TR Television, Ine.

136

MILWAUKEE, Wis.

TV Homes 615,000
Total Households 648,100
Population 2,188,100

$2,762,594,000

Retail Sales
MICHIGAN: Mason, Oceana;

WISCONSIN: Adams, Calumet, Columbia, Dodge,
Fond Du Lac, Green Lake, Jefferson, Juneau,
Kenosha, Manitowoc, Marquette, Milwaukee,
Ozaukee, Racine, Rock, Sheboygan, Walworth,
Washington, Wavukesha, Wavushara, Winnebago

MINNEAPOLIS-ST. PAUL, Minn.

TV Homes 738,200
Total Households 812,400
Population 2,810,200

Retail Sales $3,393,222,000

MINNESOTA: Aitkin, Anoka, Benton, Blue Earth,
Brown, Carver, Cass, Chippewa, Chisago,
Cottonwood, Crow Wing, Dakota, Dodge,
Douglas, Faribault, Goodhue, Grant, Hennepin,
Hubbard, Isanti, Jackson, Kanabec, Kandiyohi,
Le Sveur, Lincoln, Lyon, Mcleod, Martin, Meeker,
Mille Lacs, Morrison, Nicollet, Olmsted, Pine,
Pope, Ramsey, Redwood, Renville, Rice, Scott,
Sherburne, Sibley, Stearns, Steele, Stevens, Swift,
Todd, Wabasha, Wadena, Waseca, Washington,
Watonwan, Winona, Wright, Yellow Med;

WISCONSIN: Barron, Buffalo, Burnett, Chippewa,
Dunn, Eau Claire, Pepin, Pierce, Polk, Price,
Rusk, St. Croix, Washburn

MINOT, N.D.
TV Homes 42,200
Total Households 64,100
Populotion 237,400

$272,061,000

Retail Sales

NORTH DAKOTA: Benson, Bottineau, Burke,
Cavalier, Divide, Dunn, Eddy, Foster, McHenry,
McKenzie, Mclean, Mercer, Mountroil, Oliver,
Pierce, Ramsey, Renville, Rolette, Sheridon,
Towner, Ward, Wells, Williams

MISSOULA, Mont.

TV Homes 47,000
Total Households 48,300
Population 206,000
Retail Sales $245,045,000

MONTANA: Flathead, Granite, Lake,
Lewis & Clark, Mineral, Missoula, Powell,

Ravalli, Sanders, Silver Bow

MOBILE, Alo.
TV Homes 216,200
Total Households 283,100
Population 1,086,300

Rotail Sales $1,039,763,000

ALABAMA; Baldwin, Choctaw, Clarke, Conecuh,
Covingiton, Escambia, Mobile, Monroe,
Washington, Wilcox;

B

FLORIDA: Bay, Escambia, Holmes, Okaloosaq,
Santa Rosa, Walton, Washington;

MISSISSIPPI: Forrest, George, Greene,
Harrison, Jackson, Perry, Stone

MONAHANS, Tex. — Data incomplete

MONROE, La.-EL DORADO, Ark.

TV Homes 135,600
Total Households 192,800
Population 710,300
Retail Sales $580,966,000

ARKANSAS: Ashley, Chicot, Union;

LOUISIANA: Bienville, Caldwell, Catahoula,
Claiborne, Concordia, East Carroll, Franklin,
Grant, Jackson, La Salle, Lincoln, Madison,
Morehouse, Natchitoches, Ouachita, Richland,
Tensas, Union, West Carroll, Winn;

MISSISSIPPI: Adams, Issaquena, Sharkey,
Warren, Washington

MONTGOMERY, Ala. 1

TV Homes 150,100
Total Households 224,000
Population 888,800
Retail Sales $656,546,000

ALABAMA: Autauga, Barbour, Bibb, Bullock, |
Butler, Chilten, Clarke, Cloy, Coffee, Conecuh, |
Coosa, Covington, Crenshaw, Dale, Dollas,
Elmore, Genevo, Henry, Houston, Lee, Lowndes, {
Macon, Monroe, Montgomery, Perry, Pike,
Tallopoosa, Wilcox; |

FLORIDA: Holmes, Walton, Woshington {
|

MUNCIE, Ind.
TV Homes 130,900 |
Total Households 45,500
Population 145,500

$158,606,000

Retail Sales

|

INDIANA: Blackford, Delaware, Jay ‘

NASHVILLE, Tenn.

TV Homes 342,000
Total Households 484,800 11
Population 1,793,500 '

$1,434,329,000 |

Retail Sales
ALABAMA: Lauderdale;

KENTUCKY: Adair, Allen, Barren, Butler,
Caldwell, Calloway, Casey, Christian, Clinton, |
Crittenden, Cumberland, Edmonson, Green, Hart,
Hopkins, Livingston, Logan, Lyon, Mclean,
Marshall, Metcalfe, Monroe, Muhlenberg, Ohlo,
Pulaski, Russell, Simpson, Todd, Trigg, Warrem !
Wayne;

TENNESSEE: Bedford, Benton, Bledsoe, Cannof
Carroll, Cheatham, Clay, Coffes, Cumberiand,
Davidson, Decatur, DeKalb, Dickson, Fentress,

e |
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STORER BUYING FACTS

! T M".WAUKEE Market Ranking =16
f TVHOMES . . . . . . . . . 615,000
POPULATION . . . . . . 2,188,100
FAMILIES . = . = . . 648,100
RETAIL SALES . . . $2,762,594,000

for the first time VHF
coverage In Milwaukee with . ..

MILWAUKEE'S BEST BUY

The great CBS line-up of stars

plus the greatest film library in America.
Paramount - MGM - RKO

United Artists « 20th Century Fox

and many more.

' WITI-TV sToRer

A
s‘“‘oq R
£ &2 Storer Broadcasting Compary
s, NS .
ool WITI-TV WIW-TV WAGA-TV WIBK-TV WSPD-TV
MILWAUKEE, WIS. CLEVELAND, OHIO ATLANTA, GA. DETROIT, MICH. TOLEDO, OHIO
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Announcing...

The Central South’s |
Most Important |
Advertising |
Development \
Since The Advent
of Telecasting |

Now that WSM-TV is telecastinsg |
from the Central South’s tallest 1
tower (1108 feet above averagc
terrain), all previous information
about and strategy for sclling the |
Nashville Markect is obsolete.

HERE ARE THE FACTS:
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To evaluate auickly, by buying
WSM-TV vou can now reach
over a half-million ncew peonle,
who add over half a billion dollars
n cffective buying income, who
actually spend nearly half a billion
dollars annually. In short. the
new WSM-TV Tower has in-
creased the potential of the
Nashville Market by better than
one-fourth,

Isu’t ic time to re-cvaluate your market
strategy in the Central South?

WSM-T

Nashville, Tennessee
Represented by Petry

138

NASHVILLE, Tenn. — Continved

Franklin, Giles, Grundy, Hordin, Henderson,
Henry, Hickman, Houston, Humphreys, Jackson,
Lawrence, lewis, Lincoln, Macon, Marshall,
Maury, Montgomery, Moore, Overton, Perry,
Pickett, Putnam, Robertson, Rutherford,
Sequatchie, Smith, Stewart, Sumner, Trousdale,
Van Buren, Warren, Wayne, White, Williamson,
Wilson

NEW BRITAIN-HARTFORD, Conn.

TV Homes 626,600
Total Households 672,100
Population 2,302,700

Retail Sales $3,049,743,000

CONNECTICUT: Hartford, Litchfield, Middlesex,
New Haven, New London, Tolland, Windham;

MASSACHUSETTS: Fronklin, Hampden,
Hampshire

NEW HAVEN, Conn.

TV Homes 834,900
Totol Households 895,600
Population 3,046,300
Retail Sales $4,022,507,000

CONNECTICUT: Foirfield 50%, Hartford,
Ltitchfield, Middlesex, New Haven, New London,
Toltond, Windhom;

MASSACHUSETTS: Hampden, Hampshire;

NEW YORK: Suffolk

NEW ORLEANS, Lla.
TV Homes 370,500
Total Households 455,500
Population 1,660,200

$1,643,370,000

LOUISIANA: Ascension, Assumption, E. Feliciono,
Iberville, Jefferson, Lafourche, Livingston,
Orleans, Plaquemines, St. Bernord, St. Chorles,
St. Heleno, St. Jomes, St. John Bopt., St. Mory,
St. Tammany, Tongipohoo, Terrebonne,
Woshington, W. Feliciana;

MISSISSIPPI: Amite, Forrest, Hancock, Horrison,
Jockson, Lamar, Morion, Pearl River, Perry, Pike,
Stone, Wolthell, Wilkinson

Retail Sales

NEW YORK, N.Y.

TV Homes 4,846,300
Total Households 5,104,900
Population 17,114,800

Retail Sales $22,110,325,000

CONNECTICUT: Fairfield, Litchfield, Middlesex,
New Haven;

NEW JERSEY: Bergen, Essex, Hudson, Hunterdon,
Mercer, Middlesex, Monmouth, Morris, Ocean,
Passaic, Somerset, Sussex, Union, Warren;

NEW YORK: Bronx, Dutchess, Kings, Nassau,
New York, Orange, Putnam, Queens, Richmond,
Rockland, Suffolk, Sullivan, Ulster, Westchester;

PENNSYLVANIA: Monroe, Pike, Wayne

NORFOLK, Va.

TV Homes 327,400
Total Households 380,600
Population 1,493,300

Retail Sales $1,367,806,000

MARYLAND: Somerset;
NORTH CAROLINA: Bertie, Camden, Chow
Currituck, Dare, Gates, Halifox, Hertford, H
Mortin, Northompton, Posquotank, Perquiman;
Tyrrell, Washington;

VIRGINIA: Accomack, Brunswick, Caroline,
Charles City, Dinwiddie, Essex, Gloucester,
Greensville, Isle of Wight, James City,

King & Queen, King William, Lancaster,
Lunenburg, Mathews, Middlesex, Nansemond,
New Kent, Newport News, Norfolk,
Northampton, Northumberland, Prince Georg;
Princess Anne, Southampton, Surry, Sussex, Y

NORTH PLATTE, Neb.

TV Homes 20,
Totol Households 29, |
Population 127,500
Retail Sales $149,238

NEBRASKA: Arthur, Chose, Custer, Dawson,
Frontier, Hayes, Hooker, Keith, Lincoln, Loga
McPherson, Perkins, Thomas

OAK HILL, W. Va. H
TV Homes 127,500
Total Households 182,
Population 746,
Retail Sales $499,584,000 |

VIRGINIA: Buchanan, Tazewell;

WEST VIRGINIA: Barbour, Boone, Braxton,
Calhoun, Cloy, Doddridge, Fayette, Gilmer,
Greenbrier, Lewis, McDowell, Mercer, Monroe,
Nicholos, Pocohontas, Raleigh, Ritchie, Roan
Summers, Upshur, Webster, Wyoming

ODESSA-MIDLAND, Tex.

TV Homes 82
Total Households 112,
Populotion 397,

$548,493,

Retoil Sales

NEW MEXICO: teq;

TEXAS: Andrews, Borden, Brewster, Coke, Crai
Crockett, Dawson, Ector, Gaines, Glasscock,
Howard, lIrion, Loving, Martin, Midland,
Mitchell, Pecos, Presidio, Reagan, Reeves,
Schleicher, Sterling, Sutton, Terrell, Upton, Wa
Winkler

OKLAHOMA CITY, Okla.

TV Homes 329,
Total Households 397,
Population 1,316,

Retail Sales $1,451,709,

OKLAHOMA: Alfalfa, Atoka, Beckham, Blain
Caddo, Canadian, Carter, Cleveland, Coal,
Comanche, Creek, Custer, Dewey, Ellis,

Garfield, Garvin, Grady, Grant, Harper, Hug
Johnston, Kay, Kingfisher, Kiowa, Lincoln, Lo
McClain, Major, Murray, Noble, Okfuskee,
Oklahoma, Pawnee, Payne, Pontotoc,

Pottawatomie, Roger Mills, Seminole, Steph
Washita, Woods, Woodward

OMAHA, Neb.
TV Homes
Total Households
Population 1,174
Retail Sales $1,388,895
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@/A: Adair, Adams, Audubon, Cass, Crawford,
#eont, Harrison, Mills, Monona, Montgomery,

, Pottawattamie, Ringgold, Shelby, Taylor;
.‘!\ITANA: Atchison, Holt, Nodaway;
riRASKA: Antelope, Burt, Butler, Cass, Colfax,
&ning, Dodge, Douglas, Gage, Hamilton,
Merson, Johnson, Knox, Lancaster, Madison,
Mhaha, Otoe, Pawnee, Pierce, Platte, Polk,
@ardson, Saline, Sarpy, Saunders, Seward,
Shton, Thurston, Washington, York

BIANDO-DAYTONA BEACH, Fla.

TV Homes 196,200
Total Households 256,000
Population 859,300

Retail Sales $1,097,221,000

MRIDA: Brevard, Citrus, Dixie, Flagler,
@hrist, Glades, Hendry, Hernando, Highlands,
Han River, Lofayette, Lake, levy, Marion,
#lechobee, Orange, Osceola, Pasco, Polk,
#ham, Seminole, Sumter, Volusia

GIUMWA, lowa

TV Homes 135,400
Total Households 163,000
Population 502,900

Retail Sales $517,522,000

@/ A: Appanoose, Davis, Decatur, Henry,
Jeerson, Keokuk, Lee, Lovisa, Mahaska, Marion,
Horoe, Van Buren, Wapello, Washington,

Wyne;
MSOURI: Adair, Chariton, Clark, Grundy,

Hrison, Knox, Llewis, Linn, Llivingston, Macon,
Mcer, Putnam, Randolph, Schuyler, Scotland,
Wby, Sullivan

PADUCAH, Ky.

TV Homes 186,600
Total Households 254,800
Population 846,900

Retail Sales $747,769,000

ILLINOIS: Alexander, Franklin, Gallatin,
Hamilton, Hardin, Jackson, Johnson, Massac,
Pope, Pulaski, Saline, Union, White, Williamson;
KENTUCKY: Ballard, Caldwell, Calloway,
Carlisle, Crittenden, Fulton, Graves, Hickman,
Hopkins, Livingston, Lyon, McCracken, Marshall,
Trigg, Union, Webster;

MISSOURI: Cape Girardeau, Mississippi,

New Madrid, Scott, Stoddard;

TENNESSEE: Carroll, Henry, Lake, Obion,
Weakley

PANAMA CITY, Fla.

TV Homes 20,700
Total Households 29,800
Population 115,100

$113,570,000

FLORIDA: Bay, Calhoun, Gulf, Holmes, Walton,
Washington

Retail Sales

PARKERSBURG, W. Va.

TV Homes 124,100
Total Households 41,300
Population 136,300

Retail Sales $158,206,000

OHIO: Morgan, Washington;
WEST VIRGINIA: Wood

 This is the
KWTV Community!

Viewers, from well
over 200 Oklahoma
towns shown on the
map, traveled to Okla-
homa City to appear
on KWTV's Farm Pro-
grams during 1958.
Proof of KWTV’s
community coverage!

Community Coverage

makes KWTV

OKLAHOMA CITY

Oklahoma’s No. 1

with
SALESpower

in Oklokome!

Television Station

: See your PETRYman
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PENSACOLA, Fla.

TV Homes 187,800
Total Households 243,300
Population 932,900

Retail Sales $910,146,000

ALABAMA: Baldwin, Butler, Clarke, Conecuh,
Covington, Escambia, Geneva, Mobile, Monroe;

FLORIDA: Bay, Calhoun, Escambia, Franklin,
Gulf, Holmes, Liberty, Okaloosa, Santa Rosa,
Wakulla, Washington;

MISSISSIPPI: George, Greene, Jackson

PEORIA, 1l
TV Homes 1148,100
Total Households 179,500
Population 579,500

Retail Sales $692,389,000

ILLINOIS: Bureau, Cass, Fulton, Logan, Mclean,
Marshall, Mason, Menard, Peoria, Putnam,
Stark, Tazewell, Woodford

PHILADELPHIA, Pa.

TV Homes 1,879,300
Total Households 2,018,400
6,992,000

Population

Retail Sales $8,322,727,000

DELAWARE: Kent, New Castle, Sussex;
MARYLAND: Cecil;

NEW JERSEY: Atlantic, Burlington, Camden,
Cape May, Cumberland, Gloucester, Hunterdon,
Mercer, Ocean, Salem, Warren;
PENNSYLVANIA: Berks, Bucks, Carbon, Chester,
Delaware, lancaster, Lebanon, Lehigh, Monroe,
Montgomery, Northampton, Northumberland,
Philadelphia, Schuylkili

PHOENIX-MESA, Ariz.

TV Homes 194,300
Total Households 225,500
806,500

Population

Retail Sales $956,578,000

ARIZONA: Coconino, Gila, Graham, Greenlee,
Maricopa, Mohave, Navaijo, Pinal, Santa Cruz,
Yavapai;

NEW MEXICO: Grant, Hidalgo

PINE BLUFF-LITTLE ROCK, Ark.

TV Homes 231,500
Total Households 323,600
Population 1,158,000

Retail Sales $923,890,000

ARKANSAS: Arkansas, Baxter, Boone, Bradley,
Calhoun, Carroll, Chicot, Clark, Cleburne,
Cleveland, Conway, Dallas, Desha, Drew,
Faulkner, Franklin, Fulton, Garland, Grant,

Hot Spring, Independence, lzard, Jackson,
Jefferson, Johnson, Llincoln, togan, Llonoke,
Madison, Marion, Monroe, Montgomery, Nevada,
Newton, Ouachita, Perry, Pike, Polk, Pope,
Prairie, Pulaski, Randolph, St. Francis, Saline,
Scott, Searcy, Sharp, Stone, Van Buren, White
Woodruff, Yell;

MISSISSIPPI: Bolivar;

MISSOURI: Howell, Oregon, Shannon

Circulation & market definition © 1959, TELE-
VISION MAGAZINE, Market Data (© 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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WTAR is a:-hetter way
- speII it....and the best way
e - tosellit...for WTAR-TV is

i Q' - L
N

| SSSE7 " fthe greatest marketing force
e ”'. =% “in this- great and growing market.

TS -
.! -~

= N ‘(}.ﬁ .
a The.picture is of Virginia Beach, front yard of TIDEWTAR, Va. . . . the
big, fast growing, surprising Norfolk-Newport News market: largest U.S.
port in total eiport-im'port tonnage; a manufacturing and shipbuilding
center; major base of air, land and sea forces; and the greatest concen-
tration of population and purchasing power in the southeast, excepting
Atlanta and Miami. There are nearly 1,000,000 permanent residents in
‘the metropolitan county area alone . . . to say nothing of the hundreds
of thousands here temporarily during the year as vacationers at the
\Ifrtbally more than 20 miles of beach.(within the metro area), or from merchant
Unduplicated and U.S. Navy ships standing in the world’s greatest natural harbor.

WTA R-Tv CHANNEL 3, NORFOLK, VA.

Represented by Edward Petry & Co., Inc.

President and General Manager—Campbell Arnoux » Vice President for Sales—Robert M. Lambe » Vice President for Operations—John Peffer

www americanradiohistorv com
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Participation in three key !/
hours one week, alternating
with three other key '/2 hours
the next week to give the par-
ticipating advertiser exposure
in six different shows (Class
AA and A time) every two

weeks.

3-—Minutes per week..$1200
3—CB per week ... ... .% 900

' 14 =Y -l
Sab. 7i00 P, M, HONEYMOONERS Fri. 700 P. M. UNION PACIFIC

The November ARB gives the six BIG 11 REACH shows a two-week cumulative rating
of 85.2. This figures to a woekly average of 42.6 average rating. ARB shows non-duplicated

reach for these programs of 50.2 homes one or more times.

WIIC CHANNEL 11, PITTSBURGH

REPRESENTED NATIONALLY 8Y
BLAIR-TY

wWwWwW.americanradiohistorv.com
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IMBURG, Kan.-JOPLIN, Mo.

TV Homes 151,000
4 Total Hauseholds 191,000
« Papulation 596,100

4 Retail Sales $577,067,000

BINSAS: Benton, Washington;

MAS: Allen, Bourbon, Cherokee, Coffey,
wrord, Labette, Montgomery, Neosho, Wilson,
®son;

#DURI: Barry, Barton, Cedar, Dade, Jasper,
amnce, McDonald, Newton, Vernon;
WIHOMA: Craig, Delaware, Nowata, Ottawa

WBURGH, Pa.
TV Homes 1,261,100
Total Households 1,372,700
Population 4,837,200

Retail Sales $5,299,480,000

#: Belmont, Carroll, Columbiana, Harrison,
fson, Mahoning, Monroe;

EBISYLVANIA: Allegheny, Armstrong, Beaver,
3ul, Cambria, Clarion, Crowford, Fayette,
takt, Greene, Indiana, Jefferson, Lawrence,
W4ier, Somerset, Venango, Washington,
Wanoreland;

/¥ VIRGINIA: Barbour, Brooke, Grant,
Hapek, Hardy, Harrison, Marion, Marshall,
‘*@ngalia, Ohio, Pendleton, Pleasants, Preston,
1olph, Taylor, Tucker, Tyler, Upshur, Wetzel

ALAFSBURG, N.Y.

TV Homes 119,900
Total Households 140,200
Population 514,900

Retail Sales $537,652,000
% YORK: Clinton, Essex, Franklin,
% awrence;

"BAONT: Addison, Chittenden, Essex,
Breclin, Grand Isle, Lamoille, Orange, Orleans,
“und, Washington

PALND SPRING, Me.

TV Homes 310.500
Total Households 345,000
1 Population 1,205,000

I Retail Sales $1,381,478,000

MidE: Androscoggin, Cumberland, Franklin,
Ksebec, Knox, Lincoln, Oxford, Sagadahoc,
S@irset, Waldo, York;

84 HAMPSHIRE: Belknap, Carroll, Coos,
Giton, Merrimack, Strafford, Sullivan;

ME YORK: Clinton, Essex;

¥EAONT: Caledonia, Chittenden, Essex,

Oh ge, Orleans, Washington, Windsor

WEILAND, Me.

‘L.l_ TV Homes 210,300
© Total Households 232,700
48 Population 803,100
" Retail Sales $953,425,000

NE: Androscoggin, Cumberland, Franklin,
Saebec, Knox, Lincoln, Oxford, Sagadahoc,
rset, York;

NEW HAMPSHIRE: Belknap, Carroll, Coos,
Grafton, Strafford;

VERMONT: Caledonia

PORTLAND, Ore.

TV Homes 455,200
Total Households 540,700
Population 1,661,000

Retail Sales $1,937,600,000

OREGON: Benton, Clackamas, Clatsop, Columbia,
Coos, Crook, Deschutes, Gilliam, Grant,

Hood River, Jefferson, Lane, Llincoln, Linn,
Marion, Morrow, Multnomah, Polk, Sherman,
Tillamook, Wasco, Washington, Wheeler,
Yamhill;

WASHINGTON: Clark, Cowlitz, Klickitat, Lewis,
Pacific, Skamania, Wahkiakum

PRESQUE ISLE, Me.

TV Homes 19,600

Total Households 24,200

Population 100,400

Retail Sales $85,007,000
MAINE: Aroostook
PROVIDENCE, R.I1.

TV Homes 778,500

Total Households 843,100

2,868,000

Population

Retail Sales $3,198,094,000
CONNECTICUT: New London, Tolland, Windham;

MASSACHUSETTS: Barnstable, Bristol, Dukes,
Nantucket, Norfolk, Plymouth, Worcester;

RHODE ISLAND: Bristol, Kent, Newport,
Providence, Washington

PUEBLO-COLORADO SPRINGS, Colo.

TV Homes 90,400
Total Households 118,700
Population 402,100
Retail Sales $442,413,000

COLORADO: Baco, Bent, Cheyenne, Crowley,
Custer, Douglas, Elbert, El Paso, Fremont,
Kiowa, Kit Carson, Las Animas, Lincoin, Otero,
Prowers, Pueblo;

NEW MEXICO: Colfax, Harding, Union

QUINCY, 1li.-HANNIBAL, Mo.

TV Homes 189,800
Total Households 213,800
Population 663,100

Retail Sales $714,292,000

ILLINOIS: Adoms, Brown, Cass, Fulton, Greene,
Hancock, Henderson, McDonough, Morgan, Pike,
Schuyler, Scott, Warren;

IOWA: Davis, Des Moines, Jefferson, Lee,

Van Buren;

MISSOURI: Adair, Audrain, Clark, Knox, Lewis,
Macon, Marion, Monroe, Montgomery, Pike,
Ralls, Randolph, Schuyler, Scotland, Shelby,
Warren

RALEIGH-DURHAM, N.C.

TV Homes 269,100
Total Households 357,000
Population 1,544,100

Retail Sales $1,259,715,000

blation & market definition

© 1959, TELEVISION MAGAZINE, Market Data ©® 1958, Sales
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RALEIGH-DURHAM
AREA '

WRAL-TV has an uncqualled
rating record in the Rualeigh-
Durham area . . . based on ARB
surveys, sign-on to sign-off, since
the day this station started oper-
ations.

The recasons? Plenty of them!
The best of the NBC network
shows, from TODAY to JACK
PAAR ... popular choices from
ABC . . . plus exclusive local
| programs that attract and hold

foyal audiences.
? Superlative equipment 1s an-
i other WRAL-TV uassct — first
[ Ampex Videotape recorder in
| North Carolina . $100,000
‘ 4-camera mobile unit . . . two of
‘ the South’s largest studios with

seven Cameras, rear screen pro-
jector, three 70-circuit lighting
boards.

Tp get sales results, use the
station viewers choose!

|

|

CARGLINA'S Colorful CAPITAL STATION

WRAL-TV

Full power Channel 5
NBC ond Locol Color

-

t{?

i
: J%‘J ““ RALEIGH, N. C.
-h*—«;—m’:—‘f" REPRESENTED BY
H-R, INC.
143
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| Don't Be I
IOui-of-Daia I

about the

RALEIGH-DURHAM
Market!

Chances are you may be
using out-of-date data about
the Raleigh-Durham market.

Why? Because now WTVD,
channel 11, is transmitting
from its new 1500 - foot
tower, the tallest man-made
structure in North Carolina.
WTVD’s new tower, soaring
over 325 feet above its near-
by competitor, now delivers
the DOMINANT signal in the
market,

This signal not only DOM-
INATES the old Raleigh-Dur-
ham market, but provides as
a BONUS, city-grade service
in the rich tobacco cities of
Eastern North Carolina.

Combine this dominant
signal with dominant pro-
gramming—and see why you
can't afford to be out-of-date
on the Raleigh-Durham mar-
ket.

Get up-to-date data now.
Call your PETRY man.

wWTVD

ces-tv11

RALEIGH - DURHAM

Call Edward PETRY & Co.

144

RALEIGH-DURHAM, N.C. — Continued

NORTH CAROLINA: Alamance, Bladen, Caswell,
Chatham, Cumberland, Duplin, Durham,
Edgecombe, Franklin, Granville, Greene,
Halifax, Harnett, Hoke, Johnston, Lee,
Montgomery, Moore, Nash, Orange, Person,
Robeson, Sampson, Scotland, Vance, Wake,
Warren, Wayne, Wilson;

VIRGINIA: Mecklenburg

RAPID CITY, S.D.

TV Homes 34,200
Total Households 60,500
Population 210,700

Retail Sales $244,129,000
NEBRASKA: Box Butte, Dawes, Sheridan, Sioux;

SOUTH DAKOTA: Bennett, Butte, Corson, Custer,
Dewey, Fall River, Haakon, Harding, Jackson,
Jones, Lawrence, Meade, Mellette, Pennington,
Perkins, Shannon, Stanley, Todd, Washabaugh,
Ziebach;

WYOMING: Campbell, Crook, Weston

REDDING, Cal.
TV Homes 57,400
Total Households 77,000
Population 232,400

Retail Sales $335,471,000

CALIFORNIA: Butte, Colusa, Glenn, Lake, Modoc,
Shasta, Siskiyou, Tehama, Trinity

RENO, Nev.
TV Homes 38,300
Total Households 45,000
Population 143,200
Retail Sales $244,123,000

CALIFORNIA: Lassen, Modoc;

NEVADA: Churchill, Douglas, Esmeralda, Eureka,
Humboldt, Lander, Lincoln, Lyon, Mineral, Nye,
Ormsby, Pershing, Storey, Washoe

RICHMOND-PETERSBURG, Va.

TV Homes 259,500
Total Households 314,600
Population 1,266,100

Retail Sales $1,254,258,000
NORTH CAROLINA: Northampton;

VIRGINIA: Albemarle, Amelia, Amherst,
Appomattox, Augusta, Brunswick, Buckingham,
Caroline, Charlotte, Charles City, Chesterfield,
Culpeper, Cumberland, Dinwiddie, Essex,
Fluvanna, Gloucester, Goochland, Greene,
Greensville, Hanover, Henrico, Isle of Wight,
James City, King & Queen, King George, King
William, Lancaster, Lovisa, Lunenburg, Madison,
Mathews, Mecklenburg, Middlesex, Nelson,
New Kent, Northumberland, Nottoway, Orange,
Page, Powhatan, Prince Edward, Prince George,
Rappahannock, Richmond, Rockingham,
Southampton, Spotsylvania, Stafford, Surry,
Sussex, Westmoreland, York

RIVERTON, Wyo.

TV Homes 8,000
Total Households 15,200
Population 52,800
Retail Sales $68,603,000

WYOMING: Big Horn, Fremont, Hot Springs,
Johnson, Washakie )

Circulation & market definition © 1959, TELE-
VISION MAGAZINE, Market Data (© 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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Is this

your
Data
Book?

If you're relying on route-
list or departmental copies
of TELEVISION MAGAZINE,
now is the time to enter a
subscription of your own
and get your personal copy

of the Data Book FREE.

Send us your order—start
12 full months of TELEVI-

sioN MacaziNE for $5.00.

Just send us your name
and address and we will
start your subscription im-

mediately.
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WXEX-TV
Merchandising

1. FOOD MERCHANDISING
. COMMUNITY CLUB AWARDS
. IN-STORE FOOD DISPLAYS

. IN-STORE DRUG DISPLAYS

in the rich
. IN-STORE FOOD DEMONSTRA-
TIONS, SAMPLING, COUPONING market of
' NBC-TV . STORE WINDOW DISPLAYS Richmond,
BASIC . GROCERY BAR PROMOTIONS Petersburg
. MAILINGS TO RETAILERS - & Central Va.
:°WdT't"s'ey . PERSONAL CALLS ON JOBBERS,
residen WHOLESALERS, RETAILERS
Irvin Abeloff
Vice Pres. . REPORTS TO FOOD ADVERTISERS

. PROMOTIONAL SPOTS

. NEWSPAPER ADS

National Representatives: Select Station Representatives in New York, Philadelphia, Baltimore, Washington
18Iarke Brown Co. in Dallas, Houston, Denver, Atlanta, New Orleans McGavren-Quinn in Chicago, Detroit and West Coast

Pl
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WREX-TV

new, wide range
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COVERS ALL OF 14 COUNTIES AND MARKET PORTIONS OF 14 OTHERS

The new, wide-range of WREX-TV,
video effective power (five times the former ratings), extends the

Worrtord o\l
i~ ol
S Rgion *snHlosnt
e )]

Kenosha

229 KW VIDEO
115 KW AUDIO

Rockford primary
market

now increased to 229,000 watts

primary limits of the Rockford TV market to encompass $1.1-billion

potential . .
a total $2.5-billion.

Toss cx
sales power!

WREX-TV — “The Viewers’ Choice
DELIVERS your message to the
buyers in this rich industrial and
agricultural market.

The consistent high quality in pro-
duction, promotion and merchandis-
g of both spots and programs has

carned  many major awards for
WREX-TV this year!

TOTAL MARKET:

Population 1,343,651
Households 413,099
Spendable Income $2,502,773,000
Retail Sales $1,768,295,000

a wider market/caverage range in the Rackford BILLION DOLLAR market

WEREX-TVV
. cuanna § 3P nrocnrono

J. M. BAISCH, Gen. Mgr.

Represented By
H-R TELEVISION, INC.

. widens the “secondary” range of influence to include

WREX-TV COVERAGE

WREX-TV spans audience
interest . . . comparative rank-
ings of top programs, ARB area
survey, shows 33 of top 37 pro-
grams are all on WREX-TV.
WREX-TV leadership is strong
throughout the telecasting day:
Rockford Metropolitan Area —

station share of sets-in-use summary —
for 4 weeks

Source ARB Oct. 21 - Nov. 19 — 1958
WREX-TV Station B

Mon. — Fri.
Sign-on to Noon 56.3* 48.4
Noon to 6:00 PM 703 28.7
6:00 PM to Mid. 55.1 43.8
All Week — Sign-On

to Sign-Off 59.2 40.7

*Shares — station on less than the station tele-
casting the most quarter hours during par-
tieular period.

@l

with J

TELEVISION MAGAZINE / Data Book, 1959
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ROANOKE, Va.
TV Homes 285,200
Toto! Households 362,200
Populotion 1,465,400
Retail Sales $1,202,881,000

NORTH CAROLINA: Alomance, Caswell, Person,
Rockingham, Stokes;

VIRGINIA: Alleghany, Amherst, Appomattox,
Augusta, Bath, Bedford, Blond, Botetourt,
Buckingham, Campbell, Carroll, Charlotte,
Craig, Cumberland, Floyd, Fluvanna, Franklin,
Giles, Grayson, Halifax, Henry, Highland,
Mecklenburg, Montgomery, Nelson, Patrick,
Pittsylvania, Prince Edward, Pulaski, Roanoke,
Rockbridge, Smyth, Tazewell, Wythe;

WEST VIRGINIA: Greenbrier, Mercer, Monrae,
Pocahontas, Summers, Webster

ROCHESTER, Minn.

TV Homes 91,200
Total Households 102,900
Population 373,500 |

Retail Sales $432,413,000 |
IOWA: Howard, Mitchell, Worth;

MINNESOTA: Dodge, Faribault 50%, Filimore,
Freeborn, Houston, Mower, Olmsted, Steele,
Wabasha, Waseca, Winona;

WISCONSIN: Buffalo, Pepin

ROCHESTER, N.Y.

TV Homes 310,800
Total Households 341,100
Population 1,137,600

Retail Sales $1,422,088,000

NEW YORK: Alleghany, Cayuga, Genesee,
Livingston, Manrae, Ontaria, Orleans, Schuyler, |
Seneca, Steuben, Wayne, Wyoming, Yates

ROCKFORD, I4l.11

TV Homes 194,300
Tatal Hausehalds 212,000
Papulation 689,700

Retail Sales $923,361,000

ILLINOIS: Baane, Carroll, DeKalb, Ja Daviess,
Lee, McHenry, Ogle, Stephenson, Whiteside 20%,
Winnebago;

WISCONSIN: Green, Lafayette, Rock, Walworth

11 Unadjusted for new data pending further
study.

ROCK ISLAND, 1lIl.-DAVENPORT, lowa

TV Homes 341,700
Total Househalds 370,800+
Population 1,212,700¢

Retail Sales $1,449,385,000,
ILLINOIS: Buregu, Carroll, Hancock, Henderson,
Henry, Jo Daviess, Knox, lee, McDanough,
Marshall, Mercer, Ogle, Putnam, Rack island,
Stark, Stephenson, Warren, Whiteside;
IOWA: Cedar, Clinton, Des Moines, Dubuque,
Henry, Jackson, Jefferson, Johnson, Janes,
Lavisa, Muscatine, Scatt, Washingtan;
WISCONS!IN: Grant, Lofayette

ROSWELL, N.M.
TV Hames 52,80C
Total Hausehalds 73,506:
Population 262,50C

Retail Sales 5307,164,00(:'
NEW MEXICO: Chaves, Curry, DeBaca, Eddy:

Lea, Lincoln, Otero, Quay, Roosevelt
.

Circulation & market definition © 1959, TELE
VISION MAGAZINE, Market Data (© 1958, Sale!
Management Survey of Buying Power; furthe:
reproduction not licensed.
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ROANOKE, the

RESPONSIVE MARKET

One of America’s great and growing markets,

! Low-cost power --- raw mater-
tals --- competent labor. These
three great factors keep pushing
‘ommercial development in the
iiioanoke area, and keep Roanoke
ioving steadily forward as one of
imerica’s most responsive
‘narkets.

WSLS-Radio, another
broadcast service of the
Shenandoah
Life Insurance Co.

is Represented by
John Blair & Co.

Industry means people -- with
earning power --and buying power.
Major U.S. industries -- like Allied
Chemical & Dye, Bassett Indus-
tries, Celanese Corp., Hercules
Powder, National Carbide, Norfolk
& Western, Pet Milk, U.S. Steel,
Westvaco Paper, to name just a
few -- keep pouring tremendous
payrolls into the Roanoke market,
week after week, the year 'round.

How to sell this responsive mar-
ket? NCS No. 3 points to WSLS-TV.
All along the line, it is Roanoke's
Number One Station:

No.
No.
No.
No.

1 Daily Daytime

1 Daily Nighttime
1 Weekly Daytime
1 Weekly Nighttime

WWW americanctadiohictans cam.

unified by the superior coverage of WSLS-TV

WSLS-TV reaches far more
homes than any other station in
the Greater Roanoke Market of
nearly 420,000 TV families. Ask
your Blair man for the clinching
data.

WL 11

CHANNEL IOﬂE‘E

ROANOKE, VIRGINIA

BLAIR TELEVISION ASSOCIATES
National Representatives
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YEARS OF
AUDIENCE LEADERSHIP

For more than three continuous years. .. covering
sixteen consccutive ARB Ratng Periods
IKCRA-TV has enjoved audience leadership

in the prosperous. growing SACRAMENTO,

CALIFORNIA TELEVISION MARKET.

This KCRA-TV audience leadership means

more viewers. .. more sales Impressions. ..
greater results for vour advertising dollar.

KCRA-TV
32.3

ARB RATING PERIODS
Nov. 7 — Nov. 13, 1955

STATION
30.3

‘B STATION “C”

31.1

Feb. 8 — Feb. 14, 1956 34.2 29.7 29.7
June 2 — June 8, 1956 357 356 25.2
Nov. 15 — Nov. 21, 1956 43.8 36.1 221
Feb. 8 — Feb. 14, 1957 49.1 32.4 21.7
"o March 18 — April 14, 1957 46.5 31.0 24.7
May 8 — May 14, 1957 49.7 34.5 195
Oct. 14 — Oct. 20, 1957 58.7 353 6.2
Oct. 29 — Nov. 4, 1957 48.8 40.4 11.4
Dec. 1 — Dec. 7, 1957 49.0 39.8 13.8
Feb. 8 — Feb. 14, 1958 49.2 40.9 11.0
May 12 — May 18, 1958 48.0 42.3 16.1
Sept. 9 — Sept. 15. 1958 53.5 35.8 14.1

* Oct.4 — Oct. 31, 1958 50.7 37.6 12.2
¢ Nov. 8 — Dec. 5, 1958 50.6 356 15.2

44.8 30.2 149

® Jan.5— Feb. 1, 1959

(*) Denctes total audience share of stations "C & D”. Station
"D" went off the air after May 8 thru 14, 1957 rating period.

* Denotes four week rating periods.

CALL YOUR PETRY MAN
for availabilities on
KCRA-TV, the flourishing
Sacramento Audience
Leadership Station.

CRAMEN

Represented by Edward Petry & Co.

148 TELEVISION MAGAZINE / Data Book, 1959
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SACRAMENTO-STOCKYON, Coab,
TV Homes
Totol Mouseholds
Populiciion .y
Retadl Soled 31,814

ALIFORNIA: Amodor, Bune, Coloveros Coll

wtra Costa 13 Eidorodo, lobe, e
Nevodo, Plocer, Plumas, Socrorvinte. Sea
Jeoquin, Sistro, Solono, Stanmslaovs, Semes
Yolo Yuba

SAGINAW-BAY CITY, Mich,

TV Homes by X
Yotal Households )zw
Population 10280
Retall Sales $1,312 ool

MICHIGAN: Alcona, Alpenc, Arenac, Bay, Clam
Clinton, Crawiord, Genesee, Glodwin, Gralll
Huron, lc3 Isobella, Lapeer, Midland,
Montmorency, Ogemaw, Owodo, Otrege,
Presque (sle, Roscommon, Soginow, Saafiag
Shiowassee, Tuscolo

ST. JOSEPH, Mo.

TV Homes 201,
Yotcl Households 23050
Population 72290
Retail Soles $758,395.00

IOWA: Page, Ringgold, Taylor;

KANSAS: Atchison, Brown, Doniphan, Jocksof
Jetferson, Leavenworth, Marshall, Nemaha,
Pottawatomie, Shawnee;

MISSOURI: Andrew, Atchison, Buchanon,
Caldwell, Carroll, Clinton, Daviess, DeKalb,
Gentry, Grundy, Harrison, Holt, Lofayetts, tise
Livingston, Mercer, Nodaway, Plotte, Putnom
Ray, Sullivan, Worth;

NEBRASKA: Nemoho, Pawnee, Richardson

ST. LOUIS, Mo.

TV Homes 5‘3
Total Households 91

Population 2,

Retail Sales $3,341,027,

ILLINOIS: Bond, Calhoun, Christian, Clay,
Clinton, Effingham, Fayefte, Franklin, Greene.
Jackson, Jefferson, Jersey, Macoupin, Modisst.
Marion, Monroe, Montgomery, Morgan, Pefmi
Pike, Randolph, St. Clair, Scott, Shelby,
Washington, Wayne, Williamson;

MISSOURI: Ballinger, Carter, Crawford, D"
Franklin, Gascanade, Iron, Jefferson, lincolas
Madison, Mantgomery, Oregon, Osage, PeM¥:
Phelps, Pike, Reynolds, Ripley, St. Charles,

St. Francois, St. Louis, Ste. Genevieve, Shansot
Warren, Washington, Wayne

o

Circulation & market definition © 1959, T’
VISION MAGAZINE, Market Data (©) 1958, 8%
Management Survey of Buying Power:
repraduction not licensed.
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FIPETERSBURG-TAMPA, Fla.

TV Homes 294,200
Total Households 356,000
Population 1,158,400
Retail Sales $1,642,629,000

RLRIDA: Charlotte, Citrus, DeSoto, Glades,
Hdee, Hendry, Hernando, Highlands,
diborough, Lake, Lee, Levy, Manatee, Marion,
Qlechobee, Osceola, Pasco, Pinellas, Polk,
Jmsota, Sumter

F4NAS-MONTEREY, Cal.

TV Homes 184,900
Total Households 215,300
Population 683,900
Retail Sales $867,913,000

CLIFORNIA: Alpine, Mariposa, Merced, Mono,
#nterey, San Benito, San Luis Obispo, Santa
ypara 50%, Santa Clara 6%, Santa Cruz,
shislaus, Tuolumne

SAISBURY, Md.
TV Homes 132,700
Total Households 61,000
Population 205,100

Retail Sales
IRAWARE: Sussex;

#RYLAND: Somerset, Wicomico, Worcester;
IGINIA: Accomack

$255,210,000

SALT LAKE CITY, Utah

TY Homes 244,400
Total Households 276,600
Population 1,008,600

Retail Sales $1,140,531,000
IDAHO: Bannock, Bear Lake, Caribou, Cassia,
Franklin, Oneida, Power;

NEVADA: Elko, White Pine;

UTAH: Beaver, Box Elder, Cache, Carbon,
Daggett, Davis, Duchesne, Emery, Garfield,
Grand, Iron, Juab, Kane, Millard, Morgan, Piute,
Rich, Salt Lake, San Juan, Sanpete, Sevier,
Summit, Tooele, Uintah, Utah, Wasatch,
Washington, Wayne, Weber;

WYOMING: Lincoln, Sublette, Sweetwater, Uinta

SAN ANGELO, Tex.

TV Homes 27,800
Total Households 37,500
Population 130,600

Retail Sales $157,096,000

TEXAS: Coleman, Concho, Crockett, McCulloch,
Menard, Runnels, Schleicher, Sutton, Tom Green

SAN ANTONIO, Tex.tt

TV Homes 276,300
Total Households 304,300
Population 1,171,000

Retail Sales $1,138,089,000

TEXAS: Atascosa, Bandera, Bee, Bexar, Blanco,
Caldwell, Comal, Crockett, DeWitt, Dimmit,
Duval, Edwards, Fayette, Frio, Gillespie, Goliad,
Gonzales, Guadalupe, Hays, Karnes, Kendall,
Kerr, Kimble, Kinney, LoSalle, Lavaca, Live Oak,
McMullen, Maverick, Medina, Real, Schleicher,
Sutton, Uvalde, Val Verde, Victoria, Webb,
Wilson, Zavala

tt Unadjusted for new data pending further
study.

SAN DIEGO, Cal-TIJUANA, Mex.

TV Homes 292,400
Total Households 317,200
Population 977,100

Retail Sales $1,230,218,000
CALIFORNIA: Imperial, San Diego

SAN FRANCISCO-OAKLAND, Cal.

TV Homes 1,268,600
Total Households 1,408,500
Population 4,353,700

Retail Sales $5,709,801,000
CALIFORNIJA: Alameda, Alpine, Amador,
Calaveras. Colusa, Contra Costa, El Dorado,

Lake, Marin, Mariposa, Mendocino, Mono,

“ulation & market definition (€©) 1959, TELEVISION MAGAZINE, Market Data (€©) 1958, Sales Management Survey of Buying Power; further reproduction

# licensed.

remember—

market.

keting practice.

® TELEVISION MAGAZINE is the only source for °
updated market-by-market TV Homes.

® TELEVISION MAGAZINE’S research department
has defined each market according to the full
coverage of the most powerful station in the

count. The decision to combine markets is
based on advertiser use and common mar-

. In using this data,

for the entire TV market.
® All circulation figures are VHF, unless pre-
ceded by a dagger (i) indicating UHF.

mates of network circulation, which are un-

there is positive evidence of viewing.

® In many areas, individual markets have heen
combined in a dual-market listing where
there is almost complete duplication of their
coverage and no substantial difference in set ]

produced without permission.

A 95% ceiling has been established as the
most logical theoretical cutoff on penetration

® These figcures cannot he compared with esti-

duplicated. If a county is reached by more
than one market, its sets, population, etc., are
credited to every market that reaches it, when

e “DI” indicates that data is incomplete.

Circulation and market definition are com-
piled by TELEVISION Macazine’s researcch de-
partment. This exclusive data may not he re-

TELEVISION MAGAZINE / Data Book, 1959

wwWwW americanradiohistorv com
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B |

to REACH and SELL..

the GREATER SAN FRANCISCO - OAKLAND MARKET

MOVING MERCHANDISE
\ IN AMERICA’S SIXTH MARKET with:

Full-sell Minute Announcements in all time classifi-
cations.

Greater Area coverage through unduplicated in-
dependent programming.

Top-quality, full-length feature films in AA time.

Exclusive live and Videotape coverage of Bay Area
college and professional sports — from football and bas-
ketball to rugby and tennis.

Largest, most up-to-date studios and facilities in the
Area.

Complete Area coverage through maximum power:
100 KW Video; 50 KW Audio.

CALL KTVU or H-R Television, Inc., NOW f\
for complete information and avallabilities. K '

San Francisco:Oakland Television inC.
ONE JACK LONDON SQUARE + OAKLAND, CALIFORNIA

www americanradiohistorv com
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NDAU-TV

points
to
results in

{ORTHEASTERN
PENNSYLVANIA

YDAU-TY

wperates the worid’s most
mnowerful transmitter system

&n the largest UHF market

wius Community Antenna
._ﬁ_}overage greater than any other
tation, anywhere!

ERVING

%,500,000 viewers in the
Bcranton-Wilkes Barre area
“ncluding 62 communities, each
Iwith a population of 5000 or more

y—

1_*. vast network of communities relying
an WDAU-TV. .. the only source
ug:rroviding for routine coverage of its
‘ncal and regional news and events.

{HE EYES AND EARS OF
&IE mnulsjrgmk VALLEYS,

ﬁ}ne of the nation’s foremost industrial
enters . . . with new prosperity

%nd a constantly growing market

'?or consumer goods.

i )

i
NDAU-TY

CHANMNEL 22
SCRANTON = WILKES BARRE

CHS-TV AFFILIATE
ALL H-R TELEVISION

SAN FRANCISCO-OAKLAND, Cal. — Continued

Monterey, Napa, Nevada, Placer, San Benito,
San Francisco, San Joaquin, San Mateo, Santa
Clara, Santa Cruz, Solano, Sonoma, Stanislaus,
Tuolumne, Yolo

SAN JOSE, Cal.
TV Homes 225,500
Total Households 249,200
Population 801,100

Retail Sales $1,006,560,000
CALIFORNIA: Monterey, San Benito, Santa Clara,
Santa Cruz

SAN LUIS OBISPO, Cal. — See Salinas-Monterey
SANTA BARBARA, Cal.

TV Homes 49,000
Total Households 58,000
Population 177,000

Retail Sales $263,467,000
CALIFORNIA: San Luis Obispo, Santa Barbara

SAVANNAH, Ga.

TV Homes 104,300
Total Households 146,200
Population 560,200

Retail Sales $480,921,000
GEORGIA: Appling, Atkinson, Ben Hill, Brantley,
Bryan, Bulloch, Candler, Chatham, Clinch, Coffee,
Echols, Effingham, Emanuel, Evans, Glynn,
Jeff Davis, Jenkins, Lanier, Liberty, Long,
Mcintosh, Montgomery, Pierce, Screven, Tattnall,
Telfair, Toombs, Treutlen, Wayne, Wheeler;

SOUTH CAROLINA: Beaufort, Hampton, Jasper
SCHENECTADY-ALBANY-TROY, N.Y.
TV Homes 449,400
Total Households 493,500
Population 1,615,200

Retail Sales $1,950,520,000
MASSACHUSETTS: Berkshire;

NEW YORK: Albany, Columbia, Delaware,
Fulton, Greene, Hamilton, Herkimer, Montgomery,
Otsego, Rensselaer, Saratoga, Schenectady,
Schoharie, Ulster, Warren, Washington;
VERMONT: Addison, Bennington, Chittenden,

Rutland, Washington, Windsor

SCRANTON-WILKES-BARRE, Pa.

TV Homes 1242,700
Total Households 304,000
Population 1,067,800

Retail Sales $1,005,985,000
PENNSYLVANIA: Clinton, Columbia, Lackawanna,
Luzerne, Lycoming, Montour, Northumberiand,
Snyder, Susquehanna, Union, Wayne, Wyoming

SEATTLE-TACOMA, Wash.

IV Homes 537,700
Total Households 602,800
Population 1,835,300

Retail Sales $2,228,228,000
OREGON: Clatsop, Wasco;

WASHINGTON: Clallam, Grays Harbor, Istand,
Jefferson, King, Kitsap, Kittitas, Lewis, Mason,
Pacific, Pierce, San Juan, Skagit, Snohomish,

Thurston, Wahkiakum, Whatcom

SEDALIA, Mo.
TV Homes 26,200
Total Households 30,900
Population 93,700
Retail Sales $89,036,000

Hickory, Moniteau,

MISSOURI: Benton, Cooper,

Morgan, Pettis, St. Clair

SHREVEPORT, La.
TV Homes 247,200
Total Households 327,500
Population 1,175,800

$1,088,456,000

Retail Sales

Circulation & market definition © 1959, TELE-
VISION MAGAZINE, Market Data (© 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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business card reads

“"When a man's
'HAVE GUN—WILL TRAVEL' he must al-
ways stay one jump ahead of the com-
Again KSLA-TV has
up' EIGHT of the TOP TEN shows. . . ..
20 of the TOP 25 with a weekly audience

petition.” “notched-

ot 51.1% mornings, 61.2% afterncons

and 57.5% nighttime.*

You jusi can't quarrel with a station that
promotes consistently programs
imaginatively . . . . delivers a clean, clear
. is backed up with BASIC
CBS programming . . . . and come; out
ON TOP in every TV audience curvey,

time after time.

picture . . .

You can hire a TOP GUN to work for
you in Shreveport by contacting Messrs.
Harrington, Righter and Parsons fcr the
complete KSLA-TV story.

* November, 1958 ARB

channel

Represented nationally by:

Harrington, Righter and Parsons, Inc.

shreveport, la.

151



www.americanradiohistory.com

ADVERTISING'S BIGGEST PULL IS THE KEL-O-LAND HOOKUP!

152

496 square miles of tv viewers in South Dakota, lowa,

-station rate card (KELO-TV, Sioux Falls) buys you 73,

One single

* 221,810 tv homes.* (*NCS No. 3)

Nebraska, North Dakota. Joe Floyd’s powerful hookup blankets 103 counties,

Minnesota,

Largest one-
medium market in

-V

PIERRE - VALENTINE - CHAMBERLAIN

UX FALEE

——gnd boosters

America!

--S10

"ABERDEEN - HURON - WATERTOWN

1\'
-
S o
a3
-
[7,]
3 o
Vg
v £
v 2
2 3
o o
- £
-~

In Minneapolis by Wayne Evans & Assoc. (BS o AB(

REPRESENTED BY H-R

JOE FLOYD, President; Evans Nord, Gen. Mgr.; Larry Bentson, Vice-Pres.

sioux Falls, S.D.

General Offices:

SHREVEPORT, la.— Continved

ARKANSAS: Columbia, Hempstead, Howard,
Lafayette, Little River, Miller, Nevada, Sevier;
LOUISIANA: Bienville, Bossier, Caddo, Claiborne,
DeSoto, Jackson, Lincoin, Natchitoches, Red River,
Sabine, Union, Vernon, Webster;

OKLAHOMA: McCurtain;

TEXAS: Bowie, Camp, Cass, Gregg, Harrison,
Marion, Morris, Nacogdoches, Newton, Panola,
Red River, Rusk, Sabine, San Augustine, Shelby,
Smith, Titus, Upshur, Wood

SIOUX CITY, lowa

TV Homes 201,900
Total Households 231,100
Population 777,300
Retail Sales $892,668,000

IOWA: Buena Vista, Cherokee, Clay, Crawford,
Dickinson, Emmet, Ida, Lyon, Monona, O’Brien,
Osceola, Palo Alto, Plymouth, Sac, Sioux,
Woodbury;

MINNESOTA: Jackson, Nobles, Pipestone, Rock;
NEBRASKA: Antelope, Boyd, Burt, Cedar,
Cuming, Dakota, Dixon, Holt, Knox, Madison,
Pierce, Thurston, Wayne;

SOUTH DAKOTA: Bon Homme, Charles Mix, Clay,

Douglas, Hutchinson, Lincoln, Minnehaha, Turner,
Union, Yankton

SIOUX FALLS, S.D.

TV Homes 219,600
Total Houscholds 296,500
Population 1,037,300

Retail Sales $1,142,404,000

IOWA: Clay, Dickinson, Lyon, O’Brien, Oszeola,
Sioux;

MINNESOTA: Big Stone, Chippewa, Cottonwood,
Douglas, Grant, Jackson, Lac Qui Parle, Lincoln,
Lyon, Murray, Nobles, Pipestone, Pope, Rock,
Stevens, Swift, Traverse, Watonwan, Yellow Med;
NEBRASKA: Antelope, Boyd, Brown, Charry, Holt,
Keya Paha, Knox, Pierce, Rock;

NORTH DAKOTA: Dickey, La Moure, Logan,
Mcintosh;

SOUTH DAKOTA: Aurora, Beadle, Benne:t,

Bon Homme, Brookings, Brown, Brule, Bu‘'a'o,
Campbell, Charles Mix, Clark, Clay, Codington,
Corson, Davison, Day, Deuel, Dewey, Douglas,
Edmunds, Faulk, Grant, Gregory, Haakon,
Hamlin, Hand, Hanson, Hughes, Hutchinson,
Hyde, Jackson, Jerauld, Jones, Kingsbury, Lake,
Lincoln, Lyman, McCook, McPherson, Marshall,
Mellette, Miner, Minnehaha, Moody, Potter,
Roberts, Sanborn, Spink, Stanley, Sully, Todd.
Tripp, Turner, Union, Walworth, Washabaugh,
Yankton, Ziebach

SOUTH BEND-ELKHART, Ind.

TV Homes 11431,000
Total Households 204,800
Population 668,400

Retail Sales $788,324,000

INDIANA: Elkhart, Fultcn, Kosciusko, La Grange,
Marshall, St. Joseph;

MICHIGAN: Berrien, Cass, St. Joseph

SPOKANE, Wash.

TV Homes 231,600
Total Households 294,600
Population 939,500

Rotail Sales

$1,125,683,000

IDAHO: Benewah, Bonner, Boundary, Clearwator,
Idaho, Kootenai, Latah, Lewis, Nez Perce,
Shoshonra;

MONTANA: Flathead, Llincoln, Mineral, Missoule
Sanders;

OREGON: Baker, Umatilla, Union, Wallowa;
WASHINGTON: Adams, Asotin, Chelun,‘
Columbia, Douglas, Ferry, Franklin, Garfield,
Grant, Kittitas, Lincoln, Okanogan, P.end Oreille,
Spokane, Stevens, Walla Walla, Whitman

SPRINGFIELD, Il

TV Homes t117,500
Total Households 162,300
Population 513,000
Retail Sales $651,529,000

ILLINOIS: Cass, Christian, DeWitt, Logan,
Macon, Macoupin, Mason, Menard, Montgomery,
Morgan, Sangamon, Shelby

SPRINGFIELD-HOLYOKE, Mass.

TV Homes 168,100
Total Households 198,600 |
Populalion 691,100

Retail Sales $982,718,000
CONNECTICUT: Hartford 20%, Tolland;

MASSACHUSETTS: Franklin, Hampden, L
Hampshire

SPRINGFIELD, Mo. |

TV Homes 177,000
Total Households 228,600
Population 733,800 |

Retail Sales $67 4,485,000

ARKANSAS: Baxter, Benton, Boone, Carroll,
Madison, Marion, Newton, Searcy, Washingten;

Circulation & market definition © 1959, TELE
VISION MAGAZINE, Market Data © 1958, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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When it comes to
selecting a market's i
leading station, 1 :
M
e
|

THE PROOF IS WHERE
THEY’RE BUYING!

In this thiee station South Bend-Elkhart

market local advertisers consistently use

WNDU-TVY more than the other two sta:

S———-- = T

tions combined. And what's even more $1g°
nificant is that they pay top dollars while S

doing it. It's proof positive that if you

want this important market for your prod-
uct, buy where the local advertisers {the
people who know the market best} buy

. on WNDU-TV!

call Petry today!

WNDU-T

Bernie Barth and Tom Hamilton

NBC

CHANNEL 16

=
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JE'RE SELLING
I} THE -
LAND OF 7

Profitunity !

very basic economic index in the WFLA-TV
frounty sales area—the land of Profitunity—
a rocketed to new highs!

lathe Big Eight years since 1950 . . .

CLEARWATER
ST. PETERS

PIPULATION IS UP 70%
RTAIL SALES UP 155%
FfOD SALES UP 178°%
UG SALES UP 134%
SGECTIVE BUYING POWER UP 120%

set your share of this exciting profit oppor-
dlty Buy WFLA-TV —dominant in the
al of Profitunity!

uvl'la—fv

IANEL 1W —9 TAMPA-ST. PETERSBURG

’M

National Representatives:

BLAIR-TY

TALLAHASSEE, Fla.-THOMASVILLE, Ga.

ll;OURI: Barry, Barton, Benton, Camden, SWEETWATER Tex.

zir, Christian, Dade, Dallas, Dent, Douglas, TV Homes 63,400 TV Homes 111.200
Srine, Hickory, Howell, Jasper, Laclede, Total Households 83,400 Total Households 184,000
Lasence, McDonald, Newton, Oregon, Ozark, Population 271,000 Population 736,860

Pol Pulaski, St. Clair, Shannon, Stone, Taney, $606,320.000

W3, Vernon, Webster, Wright

Retail Sales $2,022,856,000

TEXAS: Callahan, Coke, Eastland, Fisher, Foard,
Hardeman, Haskell, Jones, Knox, Mitchell, Nolan,
Scurry, Shackelford, Stephens, Stonewall, Taylor,

Retail Sales

ALABAMA: Houston;

FLORIDA: Bay, Calhoun, Dixie, Franklin,

STEBENVILLE, Ohio
Gadsden, Gilchrist, Gulf, Hamilton, Jackson,

I TV Homes 482,300 Throckmorton, Young

I Total Households 538,700 Jefferson, Lafayette, Leon, Liberty, Madison,
4 Population 1,896,400 Suwannee, Taylor, Wakulla;

% Retail Sales $1,908,263,000 SYRACUSE, N.Y. GEORGIA: Atkinson, Baker, Berrien, Brooks,

#3: Belmont, Carroll, Columbiana, Coshocton,
Minsey, Harrison, Jefferson, Monroe, Noble,
“#rawas;

"ENSYLVANIA: Beaver, Butler, Fayette,

Mne, Lawrence, Washington;

MT VIRGINIA: Barbour, Brooke, Hancock,
M@ison, Marion, Marshall, Monongalia, Ohio,
Bleants, Preston, Randolph, Taylor, Tyler,
WPur, Wetzel

SU:RIOR, Wis.-DULUTH, Minn.

© TV Homes 169,900
& Total Households 209,100
" Population 705,800

! Retail Sales $760,382,000
‘*‘MGAN: Gogebic, Houghton, Ontonagon;
NESOTA: Aitkin, Beltrami, Corlton, Cass,
water, Cook, Crow Wing, Hubbard, Itasca,
bec, Koochiching, Lake, Lake of Woods,
St. Louis, Todd, Wadena;

ONSIN: Ashland, Bayfield, Burnett,

las, Iron, Price, Sawyer, Washburn

TV Homes 455,500
Total Households 501,700
Population 1,695,200

Retail Sales $2,022,856,000

NEW YORK: Cayuga, Chemung, Chenango,
Cortland, Hamilton, Herkimer, Jefferson, Lewis,
Madison, Oneida, Onondaga, Ontario, Oswego,
Otsego, Schuyler, Seneca, Steuben, Tioga,
Tompkins, Wayne, Yates:

PENNSYLVANIA: Tioga

TACOMA-SEATTLE, Wash.

TV Homes 537,700
Total Households 602,800
Population 1,835,300

Retail Sales $2,228,228,000

OREGON: Clatsop, Wasco;
WASHINGTON: Clallam, Grays Harbor,
Jefferson, King, Kitsap, Kittitas, Lewis, Mason,
Pacific, Pierce, San Juan, Skagit, Snohomish,
Thurston, Wahkiakum, Whatcom

Is'and,

Cathoun, Clinch, Coffee, Colquitt, Cook, Decatur,
Early, Echols, Grady, lrwin, Lanier, Lowndzss,
Miller, Mitchell, Seminole, Thomas, Tift, Turner,
Worth

TAMPA-ST. PETERSBURG, Fla.

TV Homes 294,200
Total Households 356,000
Population 1,158,400

Retail Sales $1,642,629,000

FLORIDA: Charlotte, Citrus, DeSoto, Gladzas,
Hardee, Hendry, Hernando, Highlands,
Hillsborough, Lake, Lee, Levy, Menatee, Marion,
Okeechobee, Osceola, Pasco, Pinellas, Polk,
Sarasota, Sumter

licensed.
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Additional
copies

of the

DATA
BOOK

are available

at $2.50

TEMPLE-WACO, Tex.

TV Homes 121,600
Total Households 156,500
Population 551,200

Retail Sales $550,056,000
TEXAS: Bell, Bosque, Brazos, Burleson, Burnet,
Comanche, Coryell, Falls, Freestone, Hamilton,
Hill, Lampasas, Lee, Leon, Limestone, Llano,
Mclennan, Mason, Milam, Mills, Robertson,

San Saba, Somervell, Williamson

TERRE HAUTE, Ind.

TV Homes 214,700
Total Households 238,400
Population 752,100

Retail Sales $815,344,000
ILLINOIS: Clark, Clay, Coles, Crawford,

| Cumberland, Douglas, Edgar, Edwards,

Effingham, Jasper, Lawrence, Richiand,
Vermilion, Wabash;

INDIANA: Benton, Clay, Daviess, Fountain,
Greene, Knox, Martin, Montgomery, Owen,
Parke, Pike, Putnam, Sullivan, Vermillion, Vigo,
Warren

TEXARKANA, Tex.

TV Homes 81,900
Total Households 117,200
Population 417,500

Retail Sales $315,020,000
ARKANSAS: Columbia, Hempstead, Howard,
Lafayette, Little River, Miller, Montgomery,
Nevada, Ouvachita, Pike, Polk, Sevier;
OKLAHOMA: Choctaw, McCurtain, Pushmataha;
TEXAS: Bowie, Cass, Lamar, Marion, Morris,

Red River, Titus

THOMASVILLE, Ga. — See Tallahassee, Fla.

TOLEDO, Ohio
TV Homes 352,200
Total Households 371,000
Population 1,226,500

Retail Sales

$1,457,259,000

|

MICHIGAN: Hillsdafe, Ltenawee, Monroe;

OHIO: Allen 25%, Defiance, Erie, Fulton,
Hancock, Hardin, Henry, tucas, Ottawa, Putnom
Sandusky, Seneca, Williams, Wood, Wyandot

TOPEKA, Kon.
TV Homes 113,800
Total Households 142,600
Population 453 500
Retail Sales $522,765,000

KANSAS: Anderson, Brown, Chase, Clay, Cloud,
Coffey, Dickinson, Douglas, Franklin, Geary,
Greenwood, Jackson, Jefferson, Lyon, Marsholf,
Morris, Nemaha, Osage, Pottawatomie, Riley,
Shawnee, Wabaunsee, Woodson

TRAVERSE CITY, Mich.

TV Homes 52,300
Total Households 64,800
Population 229,300
Retail Sales $279,441,000

MICHIGAN: Antrim, Benzie, Charlevoix,
Cheboygan, Chippewa, Crawford, Emmet,
Grand Traverse, Kalkaska, Leelanau, Mackinag,
Manistee, Missaukee, Montmorency, Otsego,
Presque Isle, Roscommon, Wexford

TUCSON, Ariz.
TV Homes 97,800
Total Households 115,100
Population 421,100
Retail Sales $444,259,000;

ARIZONA: Apache, Cochise, Gila, Pima, Pinal,
Santa Cruz

TULSA, Okla.
TV Homes 303,400
Total Households 366,600
Population 107,200

Retail Sales $1,230,180,000
ARKANSAS: Benton, Washingtan;
KANSAS: Chautauqua, Cowley, Elk, Greenwood,

Labette, Montgomery, Neosho, Wilson;

Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1958, Sales!
Management Survey of Buying Power; further reproduction not licensed.

TAKE A GOOD LOOK AT THE CHOICE OF KANSANS!

WIBW-
RADIO
580 Kc., CBS, 5000 W.

24 hour daily service with
40% penetration in 1% million farm
homes in 94 counties in Kansas,
Nebr. and Mo. . . . First of
42 stations in 200 out of 252
rated quarter-hours in
27-county Topeka market.
(Pulse — Oct. ’58)

COVERAGE » PROMOTION

154

Represented
by
Avery-Knodel, Inc.

WIBW

TOPEKA, KANSAS

WIBW- 3
TV
CBS .. ..NBC ... ABC

The ONLY station in Topeka —
2nd largest market in Kansas . . .
serves 38 rich counties with
218,102 TV homes . . .
First in daytime; first at night;
first all weekend . .. In
273 rated quarter-hours,
WIBW-TV ranked First of
4 rated stations in
Metro Topeka.

(Nov. ‘58 ARB)

MERCHANDISING ¢ RESULTS

TELEVISION MAGALZINE / Data Book, 1959
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STORER BUYING FACTS

L T

W TOLEDO warket Ranking #47
| TVHOMES . . . . . . . .. 477,800
T POPULATION . . . . . . .. 1,743,600
FAMILIES . . = . . . . .. . 520,800
RETAIL SALES . . . . . $2,075,201,000
TOLEDO’S BEST BUY
WSPD’s Outstanding Feature Film
Programs including:
RKO - MGM
Warner Brothers « United Artists
Rocket 86
TOLEDO’S

WSPD-TV storer

e AT B L ,
RN R

gt Storer Broadcasting Company
AKX
= e sppaTv WIW-TV- WAGA-TV WJBK-TV WITITY
TOLEDO, OHIO  CLEVELAND, OHIO  ATLANTA, GA. DETROIT, MICH. MILWAUKEE, WIS,

A

L

R e e C8 DA
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Statio
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ertually ‘half
Oklahoma 1s thé !

and 467 of th&‘_’t xg}aﬁ ; buymg

income. This adyﬁ?uimc mar-
ket also'includes i |gounties
in Arkansas, hmiﬂ:ﬁas, and
Missouri . . . a ‘i
330,780 rtelevu.mﬁ"
In Tulsa, Konv

the first starion in qihmb/ rating
report fd the la§p mﬂlp years!

Sourdes: N(S #3, Al mcn
sales 1\1ana1.,e a

! II
il

ln “.

!HI‘
is been

il ‘

KOTY
TULSA
Refiresented by m'q.pr y
A CORINTHIAN

'rATIQw

KOTV Tiilsg « KGUIL lf'l’ fouston
WANE & \WANFEUIY llftlf\)(/aync
WISH & WISH-TV| i kdigiiapolis

Resporgibility in Bepdiwsting
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TULSA, Okla. — Continued
MISSOURI: McDonald;

OKLAHOMA: Adair, Cherokee, Craig, Creek,
Delaware, Haskell, Hughes, Kay, Latimer,
Lincoln, Mclntosh, Mayes, Muskogee, Noble,
Nowata, Okfuskee, Okmulgee, Osage, Ottawaq,
Pawnee, Payne, Pittsburg, Rogers, Sequoyah,
Tulsa, Wagoner, Washington

TUPELO, Miss.
TV Homes 55,100
Tatal Hauseholds 97,000
Population 369,400

Retail Sales $230,812,000

ALABAMA: Franklin, Marion;

MISSISSIPPI: Alccrn, Bentan, Calhoun,
Chickasaw, Choctaw, Clay, Itawamba, Lee,
Lawndes, Monrae, Oktibbeha, Pontatac, Prentiss,
Tippah, Tishomingo, Unian

TWIN FALLS, Ida.

TV Hames 26,400
Total Hausehalds 37,100
Populatian 131,400

Retail Sales $151,619,000

IDAHO: Blaine, Butte, Camas, Cassia, Elmare,
Gooding, Jerome, Lincaln, Minidoka, Oneida,
Owyhee, Power, Twin Falls

TYLER, Tex.
TV Homes 110,400
Tatal Households 157,400
Populatian 550,900

Retail Sales $537,374,000

TEXAS: Anderson, Camp, Cherokee, Deltq,
Franklin, Gregg, Harrison, Henderson, Hopkins,
Lamar, Nacagdaches, Panola, Rains, Red River,
Rusk, San Augustine, Smith, Titus, Upshur,
Van Zandt, Wood

UTICA-ROME, N.Y.

TV Homes 135,700
Total Households 147,200
Papulatian 493,800

Retail Sales $558,730,000

NEW YORK: Herkimer, Lewis, Madison,
Montgomery, Oneida, Otsego

VALLEY CITY, N.D.

TV Homes 166,600
To!al Housecholds 226,400
Population 841,700

Reotail Sales $929,808,000

MINNESOTA: Becker, Beltrami, Big Stane, Clay,
Clearwater, Douglas, Grant, Hubbard, Kittson,
Mahnamen, Marshall, Norman, Otter Tail,
Penningtan, Palk, Pope, Red Lake, Raseau,
Stevens, Traverse, Wadena, Wilkin;

NORTH DAKOTA: Barnes, Benson, Cass, Cavalier,
Dickey, Eddy, Emmans, Faster, Grand Farks,
Griggs, Kidder, La Maure, Lagan, Mcintash,
Nelsan, Pembina, Pierce, Ramsey, Ransam,
Richland, Ralette, Sargent, Sheridan, Steele,
Stutsman, Towner, Traill, Walsh, Wells;

SOUTH DAKOTA: Brawn, Campbell, Day,
Edmunds, Grant, McPherson, Marshall, Roberts,
Walwarth

WACO-TEMPLE, Tex.

TV Homes

Total Households

Population

Retail Sales $550,0
TEXAS: Bell, Bosque, Brazos, Burleson, B
Comanche, Coryell, Falls, Freestone, Hom
Hill, Lampasas, Lee, Leon, Limestone, Llan
Mczlennan, Mason, Milam, Mills, Robertso
San Saba, Somervell, Williamson

WASHINGTON, D.C.
TV Homes
Tatal Hauseholds
Papulation
Retail Sales $3,865,7,
DISTRICT OF COLUMBIA: District of Colu

MARYLAND: Allegany, Anne Arundel, Cal
Caraline, Carrall, Charles, Dorchester, Fred
Haward, Kent, Mantgamery, Prince George
Queen Annes, St. Marys, Samerset, Talbot,
Washingtan, Wicamica;
PENNSYLVANIA: Adams, Franklin, Fulton;
VIRGINIA: Arlingtan, Caraline, Clarke,
Culpeper, Essex, Fairfax, Fauquier, Freder|
Greene, King & Queen, King George, Kin
William, Laudaun, Madisan, Orange, Page
Prince William, Rappahannack, Richmond,
Shenandaah, Spatsylvania, Stafford, War
Westmareland;

WEST VIRGIN!A: Berkeley, Hampshire, Jeff
Mineral, Morgan

WASHINGTON-GREENVILLE, N.C.

TV Hames

Tatal Hausehalds

Population

Retail Sales $773,5
NORTH CAROLINA: Beaufart, Bertie, Carterel
Chawan, Craven, Dare, Duplin, Edgecombe
Franklin, Gates, Greene, Halifax, Harnett,
Hertfard, Hyde, Jahnstan, Jones, Lenoir,
Nash, Northamptan, Onslaw, Pamlico, Pend
Pitt, Sampsan, Tyrrell, Vance, Warren,
Washington, Wayne, Wilson

WATERBURY, Cann. — Data incamplete

WATERLOO-CEDAR RAPIDS, lowa
TV Homes
Tatal Hausehalds
Population 1
Retail Sales $1,405
ILLINOIS: Jo Daviess;
IOWA: Allamakee, Bentan, Black Hawk,
Buchanan, Butler, Cedar, Cerro Gordo,
Chickasaw, Clayton, Delaware, Dubuque, E
Fayette, Flayd, Franklin, Grundy, Hardin,
Howard, lawa, Jackson, Jefferson, Johnsol
Jones, Keakuk, Linn, Lovisa, Mahaska, Mg
Muscatine, Pala Alta, Paweshiek, Tama,
Wapella, Washingtan, Winneshiek, Wrig
WISCONSIN: Crawford, Grant

WAUSAU, Wis,
TV Hamas
Total Hausehalds
Papulatian g
Retail Sales $404,8
WISCONSIN: Clark, Flarence, Farest, La
Lincoln, Marathan, Oneida, Partage, Pric
Shawano, Taylar, Vilas, Waupaca, Waad

Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1958,

Management Survey af Buying Pawer; further repraductian nat licensed.
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FORMIDABLE
FORMULA

2
3

Formula for the Rebirth of a TV Station:

Take an excellent established facility —
WKTV UTICA-ROME —
since 1949 the only station serving

Utica-Rome, the nation’s 76th metropolitan

THE N E w market. Tastefully blend in the

WKTv ' | programming of all three networks.

UTICA. ROME Switch the frequency from channel 13
d

CHANNEL 2 to channel 2. Place under vigorous,

experienced new ownership and management.

Then add the sales catalyst — announce the
appointment of H-R TELEVISION, INC., as
national representatives, effective immediately.

The result? The rebirth of WKTV,

dedicated to giving advertisers unprecedented
sales results in the prosperous,

burgeoning Mohawk Valley.

H-R also represents WKAL, Rome-Utica.

Paul F. Harron, chairman
Gordon Gray, president & general manager
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WESLACO-HARLINGEN, Tex.

TV Homes 69,800
Total Households 103,500
Population 438,900
Retail Sales $271,833,000

TEXAS: Brooks, Cameron, Hidalgo, Jim Hogg,
Kenedy, Starr, Willacy, Zapata

WEST PALM BEACH, Fla.

TV Homes 66,600
Total Households 81,700
Population 266,700
Retail Sales $440,732,000

FLORIDA: Glades, Hendry, Highlonds, Indian
River, Martin, Palm Beach, St. Lucie

WHEELING, W. Va.

TV Homes 347,100
Total Households 400,800
Population 1,407,300
Retail Sales $1,429,726,000

OHIO: Belmont, Carroil, Columbiana, Coshocton,
Guernsey, Harrison, Jefferson, Monroe, Noble,
Tuscarawas, Washington;

PENNSYLVANIA: Greene, Washington;

WEST VIRGINIA: Barbour, Braxton, Brooke,
Doddridge, Gilmer, Hancock, Harrison, Lewis,
Marion, Marshall, Monongalia, Ohio, Pleasants,
Preston, Rondolph, Ritchie, Taylor, Tyler, Upshur,
Wetzel

NEW TALL

\

TWICE
THE HEIGHT

of any previous television tower
in Wichita Falls . . . giving
KFDX-TVY the largest audience
... byfar. . .of any

television station in West

Texas or Southern Oklahoma.

ASK YOUR RAYMER
REPRESENTATIVE FOR NEW
COVERAGE STUDY!

KFDX-TV

NBC—ABC

158 TELEVISION MAGAZINE / Data Book, 1959

< 99" TOWER

TOWER!

¢ TALLEST

\
I
I
|
|

IN WEST TEXAS |

KFDX-TV

now telecasting !

from new

1049-Foot
TOWER

CHANNEL 3
WICHITA FALLS, TEXAS

—NTA

wWww . americanradiohistorv.com

WICHITA-HUTCHINSON, Kan.

TV Homes 252,*
Total Households 297,

Population 929,400
Retail Sales $|,|24,840,0@

KANSAS: Borber, Barton, Butler, Chase,
Chavutauqua, Clark, Clay, Coffey, Comanche,
Cowley, Dickinson, Edwards, Elk, Ellsworth, Ford
Greenwood, Harper, Harvey, Hodgeman,
Kingman, Kiowa, Lincoln, Lyon, McPherson,
Marion, Meade, Morris, Ottawa, Pawnee, Praty,
Reno, Rice, Saline, Sedgwick, Stafford, Sumner,
Wabaunsee, Wilson, Woodson;

OKLAHOMA: Woods;

TEXAS: Hemphill, Lipscomb, Ochiltree, Roberts

WICHITA FALLS, Tex.

TV Homes 125,800
Total Households 162,000
Population 568,300
Retoil Sales $603,898,000

OKLAHOMA: Carter, Comanche, Cotton, Greer,
Harmon, Jackson, Jefferson, Kiowa, Love,
Marshall, Stephens, Tillman;

TEXAS: Archer, Baylor, Briscoe, Callaheon,
Childress, Clay, Collingsworth, Cottle, Foord,
Hall, Hardeman, Haskell, King, Knox, Montague
Motley, Shackelford, Stephens, Throckmorton,
Wheeler, Wichita, Wilbarger, Young

WILKES-BARRE-SCRANTON, Pa.

TV Homes 1242,700
Total Households 304,000
Population 1,067,800 *
Retail Sales $1,005,985,000

PENNSYLVANIA: Clinton, Columbia, Lackowanno,
Luzerne, Lycoming, Montour, Northumberland,

Snyder, Susquehanna, Union, Wayne, Wyoming i
1
WILLISTON, N.D.
TV Homes 19,100
Total Households 37,300 |
Population 128,900 \
Retail Sales $177,647,000 |

MONTANA: Daniels, Dawson, Garfield, McCone:
Phillips, Prairie, Richland, Roosevelt, Sheridaf,
Valley, Wibaux;

NORTH DAKOTA: Burke, Divide, McKenzie,
Mountrail, Renville, Williams

WILMINGTON, N.C.

TV Homes 119,100
Total Households 176,800
Population 792,100
Retail Sales $557,187,000

e

Circulation & market definition © 1959, TELE

VISION MAGAZINE, Market Data © 1958, Sales |
er; further: |,

Management Survey of Buying Pow
reproduction not licensed.
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JH CAROLINA: Bladen, Brunswick,
ofhnbus, Cumberland, Duplin, Hoke, New
uirer, Onslow, Pender, Robeson, Sampson,
#ind;

MH CAROLINA: Dillon, Horry, Marion,
4yoro

/{ETON-SALEM, N.C.

! TV Homes 332,300
' Total Households 385,800
Population 1,503,900
Retail Sales $1,474,423,000

fH CAROLINA: Alamance, Alexander,
llenany, Ashe, Cabarrus, Caswell, Catawba,
auson, Davie, Forsyth, Guilford, Iredell,
\ayyomery, Person, Randolph, Rockingham,
wn, Stanly, Stokes, Surry, Wilkes, Yadkin;
IRINIA: Carroll, Floyd, Grayson, Henry,
ttk, Pittsylvania

$IMA, Wash.
TV Homes $103,800
Total Households 152,800
Population 501,000
Retail Sales $589,105,000

#O: Benewch, ldaho, Latch, lLewis,
{gPerce;

MEON: Gilliam, Morrow, Sherman, Umatilla;
AHINGTON: Asotin, Benton, Columbia,

atlin, Garfield, Grant, Kittitas, Walla Walla,
ha

9!, Pa.
TV Homes 133,100
Total Households 65,900
Population 220,100
Retail Sales $256,945,000

PEMISYLVANIA: York

'ONGSTOWN, Ohio

TV Homes 140,900
Total Households 200,700
Population 705,500
Retail Sales $876,454,000

HD: Maohoning, Trumbuli;
PENSYLVANIA: Lawrence, Mercer

THA, Ariz.
TV Homes 24,700
I Total Households 32,200
Population 117,900
Retail Sales $151,036,000
ARONA: Yumo;

SAFORNIA: Imperial

LRESVILLE, Ohio

! TV Homes 116,400
| Total Households 24,100
% Population 79,400
8% Retail Sales $87,341,000

: Morgan, Muskingum

tUHF

lation & market definition ©® 1959, TELE-
ON MAGAZINE, Market Data © 1958, Sales
gement Survey of Buying Power; further
duction not licensed.

YOUR TOP
SALESMAN
ON SIGHT

i the
QOUTHEACQTQ

Yes, you get the top salesman on sight—WS]JS
Television—with a 4 state, 4 Billion Dollar
regional market:

e 75 populous industrialized counties

® Largest Piedmont Metropolitan Area —
Winston-Salem, Greensboro, High Point
Consumer Spendable Income: $4,231,613,000
Total Market Population: 3,283,900
Total Set Count: 683,979

Total Households: 844,400

Total Retail Sales: $3,076,392,000
Maximum Power: 316,000 Watts
Mountaintop Tower: 2,000 ft. above
average terrain

WSJIS

television

WINSTON-SALEM, N. C.

Call Headley-Reed, Reps.

AFFILIATE

TELEVISION MAGAZINE / Data Book, 1959
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54-COUNTY
COVERAGE

46TH TV MARKET

(Television Magazine Dec.’58)

26TH in LUMBER and HARDWARE SALES*

34TH in GASOLINE and SERVICE
STATION SALES*

39TH in DRUG SALES*
415T in RETAIL SALES*
415T in EFFECTIVE BUYING INCOME*
47TH in FOOD SALES*

Official

Springfield
Decatur

*Figures include only the §
metropolitun arens und do not
indude the vust interurhia
served hy WOIA,

wwwW americanradiohistorv com

including nearly 2,000 cities,
towns and villages, is yours
when you buy the WCIA
Television Market—covering
Central lllinois and

Western Indiana.

WCIA, Channel 3, puts more
than 1,951,900 (NCS #3)
prospective customers in the
palm of your hand. It places
an effective buying income
of $3,504,010,000 at your
fingertips.

You can reach more people
in this rich area through
WCIA, Champaign, lllinois,
located just 128 miles from
Chicago, 135 miles from
St. Louis, and 124 miles
from Indianapolis.

TOTAL FAMILIES
594,000 (NCS #3)

RETAIL SALES
$2,210,444,000

TOTAL TV HOMES
370,100
TV Mag. March '59

WCIA §

Champaign, lll.

George P. Hollingbery, Representativil
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A TELEVISION MAGAZINE EXCLUSIVE

TV coverage goes far beyond the limits
of standard metropolitan areas; this lat-
est Television Magazine study stresses the
need for a new marketing concept.

TELEVISION MARKETS

VS.

STANDARD MARKETS

M he concept ot TV coverage departs drastically
from traditional definitions of retail markets o
standard metropolitan county areas. The TV mar-
ket is a unique development in sales and advertising.
It generally includes several trading areas.
The difference between TV and standard areas
can be dramatic, not only in small markets, but also

- in major metropolitan areas. For example, the cov-

o

erage of the TV stations in Boston includes over
three quarters ot a million TV homes outside of
Boston proper. These homes represent almost 4 bil-
lions in Retail Sales that is not listed in standard

market breakdowns.

The extent of the difference between TV markets

and standard metropolitan areas is strikingly illus-
uated in the following comparisons of the television
markets as defined by TELEVISION MAGAZINE's re-
search department and the standard metropolitan
area as reported in the 1958 Sales Management's
“Survev ol Buying Power.”

Where no data appear in the standard-metropoli-
tan-arca column, the city was not large enough to be
ranked on a standard-arca basis. However, where
there is an adjacent metropolitan area covered- by
the market, this information 1s reported by a foot-
note. “DI” indicates that data on the TV area is
inadequate. For intermixed markets, only VHF
data are shown.

TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1959) (January 1958) (January 1958) (January 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Met.
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)

Aberdeen, S. D. (D. 1.)
| Abilene, Tex. 75.8 209 102.2 24.6 345.2 84.5 382,590 103,059
Ado, Okla. 79.3 105.3 367.8 305,601

Akron, Ohio 68.4 148.9 148.9 496.2 496.9 667,871 667,871
Albany, Ga. 19.4 12,6 127.6 16.1 543.0 58.2 359,512 79,515
1 Albany-Schenectady-Troy, N. V. 449.4 165.4 493.5 178.9 1615.2 570.0 1,950,520 795,887
' Albuquerque, N. Mex. 119.6 59.7 160.8 62.9 630.8 2941 678,312 271,040
| Alexandria, L. 88.9 99.9 132.4 29.9 503.3 110.8 359,362 97,530
A'Oxﬂndrio, Minn. 51.0 66.6 278.2 288,512

Alteona, Pa. 290.3 369 331.6 39.9 1187.5 136.1 1,150,311 140,302
‘Amarills, Tex. 106.2 399 140.6 44.8 482.2 143.8 606,636 909,456
[ Ames, g, 313.8 3471 1111.6 1,334170 |

Anderson, S, C. 3.7 23.8 90.6 78,753 —
| Atdmore, Okla. 30.4 39.9 136.4 122,208 -

1. See Des Moines, la. =5 E

ur‘
TELEVISION MAGAZINE / Data Book, 1959 161
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S W
TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1959) {January 1958) {January 1958) (Janvary 1958)
Television Stand. Met. Television Stand. Met. Television 5tand. Met. Television Stand. Met,
Market Area Market Area Market Area Morket Area
(Thovsands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
T T ' ! \
Asheville, N. C.-Greenville-Spartanburg, S. C. | 387.4 109.0? 499.9 133.8 ‘ 1966.5 | 497 .8 1,538,055 467,727
Atlanta, Ga. 555.3 999.0 680.4 | 247.8 2610.6 ; 866.2 | 2,491,082 1,233,398
Avugusta, Ga. ‘ 186.3 57.5 260.7 71.0 1032.3 265.6 716,979 299,485
Austin, Minn. 119.9 ’ 135.0 | 463.3 572,033
Austin, Tex. 145.3 43.4 189.6 51.9 693.5 195.6 715,015 ' 213,479
Bakersfield, Cal. 161.6 73.6 165.5 82.2 l 554.4 9276.5 731,507 ‘ 368,087
Baltimore, Md. 651.3 491.6 697.1 444.8 | 24745 1576.8 2,939,918 1,943,120
Bangor, Me. 116.9 98.1 133.8 309 485.3 | 11541 592,624 141,594
Baton Rouge, La. 255.6 592.9 356.0 | 64.9 1369.9 230.7 1,188,060 981,267
Bay City-Saginaw, Mich. 298.9 77.9 322.0 82.0 1125.7 285.1 1,312,005 395,521
Beaumont-Port Arthur, Tex. 148.1 58.8 189.5 68.8 674.8 l 2351 720,064 304,155
Bellingham, Wash, 51.8 19.8 61.8 24.6 190.5 73.6 192,586 66,181
Big Spring, Tex. 23.7 31.6 113.3 137,629
Billings, Mont. 46.3 19.0 75.3 923.6 243.4 73.5 308,680 105,622
Binghamton, N. Y, 323.2 56.7 365.5 61.9 1235.5 206.9 1,308,249 243,907
Birmingham, Ala. 418.5 159.3 550.5 178.1 2102.1 629.4 1,662,143 634,563
Bismarck, N. D. 50.4 - 73.6 282.7 281,713
Bloomington, Ind. 626.4 — 669.1 2167.3 2,520,527
Bluefield, W. Va. 122.3 173.0 735.8 | 477,992
Boise, ida. 61.5 36.7 86.9 43.1 288.1 141.4 358,266 182,040
Boston, Mass. 1418.1 797.0 1542.2 866.6 5985.4 3003.2 6,517,441 3,944,481
Bridgeport, Conn. (D. 1.) —_— — —— —_— =
Bristol, Va.-Tenn. 148.8 43.15 2925.5 59.8 945.5 934.4 565,536 213,719
Bryan, Tex. 39.8 — 57.0 — 205.8 195,208
Buffalo, N. Y. 633.7 360.5 691.8 384.3 23475 1304.9 | 2,729,616 1,577,242
Burlington, Vt. 164.4 16.6 186.5 18.1 665.2 68.0 | 751,258 81,690
Butte, Mont. 38.1 21.1¢ 59.0 96.4 178.3 77.9 ! 212,174 89,686
Cadillac, Mich. 128.7 _— 148.6 — 521.6 | 606,043
Cape Girardeau, Mo. 2921.3 —_— 284.5 = 956.1 844,787
Carlsbad, N. M, 10.7 - 13.9 — 50.4 56,545
Carthage-Watertown, N. Y. 76.9 29.37 90.9 26.9 315.2 87.9 318 242 110,073
Casper, Wyo. 23.3 —_— 41.4 - 135.2 _ 195,021 3
Cedar Rapids-Waterloo, la. 320.2 71.1 354.2 74.8 1171.6 239.5 1,405,531 319,948
2. Combined Standard Metropolitan Area shown. 5. Standard Metropolitan Areo listed as Bristol-Johnson City-Kingspart, Tenn.-Ve

3. See Rochester, Minn. or Mason City, la.
4. See Indianapolis, Ind.

6. Standard Metropolitan Area listed as Butte, Anacondo.

7. Watertown only.

" Throughout
the 27-county
Bristol Television

Market

MORE
PEOPLE
WATCH

OYB-T

THAN ANY
OTHER
STATION

Source:
NCS#3

Represented nationally b.

WEED TELEVISION
CORPORATION

162

Is this
DATA
BOOK?

If vou're relying on route-list or

your

departmental copies of TELE-

VISION MAGAZINE, now is the
lime to enter a subscription of
your own and get your personal
copy of the Data Book-—FREE.
Send
full inonths of TELEVISION MAGA-

ZINE for $5.00.

us your order—start 12

Just send us your name and ad-
dress and we will start your sub-

scription immediately.

When it comes to
selecting @ market's
leading station . . .

THE PROOF IS WHERE
THEY’RE BUYING!

In this three station South Bend-
Elkhart market local advertisers
consistently use WNDU-TV more
than the other Ywo stations com-
bined. And what's even more sig-
nificant is that they pay top dollars
while doing it. It's proof posiiive
that if you want this important mar-
ket for your product, buy where the
locai advertisers (the people who
know the market best) buy . . . on
WNDU-TV!

call Petry today!

WNDU-TV

Bernie Barth and Tom Hamilton |

NBC

CHANNEL 16

TELEVISION MAGAZINE / Data Book, 1959
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We Came In Third In Hypo

(and furthermore, hurrah.)

Dollar value of newspaper space scheduled in
Cedar Rapids Gazette, Waterloo Courier, and
Dubuque Telegraph Herald during last ARB
rating period has WMT-TV running third. Sta-
tion B used about $300 more space; station C
used about $16,000 more.

Box score: WMT-TV’s 50.8 over-all share of sets

in use is the highest ever recorded by ARB in
this market. (Nov. 1-wk.—4-wk. Cedar Rapids—
Waterloo.) In Dubuque: 19 of 20 top shows.
WMT-TV, CBS Television for Eastern lowa,
represented by The Katz Agency, covers over
half of the tv families in Iowa, and dominates
three of lowa’s six largest cities.

TELEVISION MAGAZINE / Data Book, 1959

www americanradiohistorv com
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1959) {January 1958) (January 1958) {Janvary 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. M
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000
; | ' :
Champaign, . 3701 | 30.18 | 413.0 I 33.3 1341.2 125.9 1,605,111 141,75
Charleston, S, C. 147.4 47.1 196.8 54.0 820.2 197.8 624,537 190,73
Charleston-Huntington, W. Va. 436.5 145.7 552.1 164.7 2177.0 604.7 1,665,002 624,4%
Charlotte, N. C, 585.8 64.9 725.9 70.7 2865.2 263.3 2,411,173 335,1C
Chatanooga, Tenn. 196.8 70.5 262.5 83.4 1002.7 9290.4 794,367 307,58
Cheyenne, Wyo. 85.4 14.9 110.6 171 | 375.5 60.0 440,249 | 71,34
Chicago, Ill. 2120.4 1807.9 2958.5 1923.3 7387.7 6266.2 10,053,266 8,674,132
Chico, Cal. 92.9 | 120.3 377.2 517,417
Cincinnati, Ohio 636.5 390.6 702.7 334.7 23335 1056.5 2,601,648 1,349,14
Clarksburg, W. Va. 75.4 14.4 1101 22.5 413.7 79.5 347,011 89,63
Cleveland, Ohio I 1277.0 507.8 1344.2 517.8 45217.9 1719.7 5,998,629 2,477,58
Clovis, N. M. 11.4 18.0 61.9 68,806 —
Colorado Springs-Pueblo, Colo. 90.4 61.6 118.7 71.2 402.1 231.9 442,413 299,0C
Columbia-Jefferson City, Mo. 124.9 157.0 507.92 482,904 | 9
Columbia, S. C. 207.3 38.6 218.8 45.1 899.1 177.7 653,508 | 191,09
Columbus, Ga. 138.5 47.4 189.4 54.2 783.8 247.3 53¢,701 177,39
Columbus, Mo. 53.5 95.1 372.4 224,354
Columbus, Ohio 478.6 188.5 503.8 191.7 1697.3 645.3 ‘ 2,029,638 ] 866,85
Corpus Christi, Tex. 107.0 55.9 144.0 67.7 561.4 254.0 556,030 282,31
Dallas-Ft. Worth, Tex. 656.6 382.5 | 789.6 433.9 2619.4 l 1418.6 l 3,211,305 1,997,465
Danville, Ill. 36.2 71.3 20.4 2445 92.0 284,806 l 116,05
Davenport, la.-Rock Island, 1. 341.7 77.510 370.8 82.0 1212.7 967.1 1,449,385 337,63
Dayton, Ohio 474.9 171.7 499.9 174.0 1682.6 589.3 1,959,314 700,53
Daytona Beach-Orlando, Fla. 196.2 50.0 256.0 65.9 859.3 215.9 | 1,097,221 f 314,8C
Decatur, Ala. 21.9 sl 45.2 1721 129,399 =
Decatur, Il 121.4 = 147.6 36.0 465.2 112.6 ! 608,048 ’ 163,15
Denver, Colo. 351.0 2329 402.3 | 245.2 1308.4 780.3 1,741,545 1,115,3C
Des Moines, la. 275.1 79.2 302.0 83.3 956.8 257.0 1,130,476 | 356,2C
Detroit, Mich. 1552.7 1066.0 1634.4 1101.1 5656.6 3843.0 7,162,030 | 4,997,15
Dickinson, N. D. 29.1 42.4 | - 152.3 —_ 189,484 =
Dothan, Ala. 7.9 - 122.6 === 495.3 e 358,871 -
Duluth, Minn.-Superior, Wis. 169.9 77.9 209.1 83.6 705.8 2791 760,382 397,54
Durham-Raleigh, N. C. 269.1 77.9 357.0 97.9 1544.1 414.7 1,259,715 436,9(C
Eau Claire, Wis. 118.0 27.4 135.0 30.0 479.4 106.7 504,200 191,08
El Paso, Tex.-Juarez, Mex. 88.3 61.912 107.7 71.6 436.7 | 995.7 431,936 | 309,91
Ensign-Garden City, Kan. 38.9 63.1 e 219.9 256,299 =
Eiie, Pa. 166.4 65.3 180.4 69.7 601.3 239.6 722,582 289,1¢
Eugene, Ore. 107.6 445 138.8 50.6 444.4 161.1 | 476,678 189,3¢
Eureka, Cal. 46,0 - 59.8 185.6 —_— | 250,007
Evansville, Ind.-Henderson, Ky. 246.7 61.1 ‘ 300.8 68.3 1003.5 990.5 927,004 244,8°
Fargo, N. D. 1335 17.8 180.7 19.4 673.2 68.7 718,231 108,6t
Flint, Mich. 380.0 98.3 403.6 104.8 1673.3 355.8 l 2,008,180 470,4¢
Florence, Ala. | 8.5 = 27.5 97.5 104.9 104.9 89,043 89,0
Florence, S. C. i 1731 18.113 243.6 28.2 1086.4 137.5 | 758,254 114,05
Fort Dodge, la. | 26.7 48.8 == 162.5 — 191,948 i
Fort Myers, Fla, 16.4 23.1 — 77.7 —_— 120,400 -
Fort Smith, Ark. 53.0 18.1 75.0 1.4 263.5 69.1 218,622 95,8¢
Fort Wayne, Ind. 203.3 1 233.6 69.1 764.1 999.8 902,641 | 281,9
Fort Worth-Dallas, Tex. 656.6 382.5 789.6 433.9 2619.4 1418.6 3,211,305 1,997,4
Fresno, Cal. 215.6 | 90.6 247.3 102.5 817.5 336.0 1,078,301 453,9
Glendive, Mont. | 2.6 5.3 17.8 — | 24,952 .
Grand Forks, N. D. | 38.7 18.4 52.2 23.4 195.9 84.9 229,929 116,5
Grand Junction, Colo. l 24.3 36.7 126.0 - ‘ 154,626 -
Grand Rapids, Mich. 479.5 98.4 507.7 103.3 16917.5 338.1 | 1,911,446 | 4319
Great Bend-Hays, Kan. 89.1 120.7 = 398.9 —— 470,807 7
Great Falls, Mont. 41.2 17.7 67.2 93.1 211.5 70.1 | 300,216 97,9
Green Bay, Wis. I 318.2 28.9 353.9 30.3 1240.7 110.9 1,379,922 | 149.6
Greensboro, N, C, 410.6 54.34 496.9 59.1 2005.3 294.7 1,925,486 | 3319
Greenville-Spartanburg, S. C.- Asheville, N. C, 387.4 109.0 499.9 133.8 1966.5 497.8 1,538,055 | 467,7
Greenville-Washington, N. C. 189.6 254.1 1118.4 773,534 |
Hannibal, Mo.-Quincy, lIl. 189.8 19.8'5 213.8 21.3 663.1 66.5 714,292 75,2
Harlingen-Weslaco, Tex. 69.8 60.518 103.5 88.8 438.9 375.1 271,833 239,C
Harrisburg, IIl. 170.9 218.6 710.2 —— 661,458 G
Harrisburg, Pa. 113.0 88.8 158.7 97.8 540.9 330.2 626,335 | 399 B
Harrisonburg, Va. 73.4 86.9 346.0 — 342,377 |
Hartford-New Britain, Conn. 626.6 174.7 672.1 186.5 2302.7 641.6 3,049,743 954,1
Hastings, Neb. 114.4 151.3 490.0 537,015
Hottiesburg, Miss. 48.9 80.9 316.2 = 217,456 ! =
Henderson, Ky.-Evansville, Ind. 246.7 61.1 300.8 68.3 1003.5 290.5 927,004 | 944157
Henderson-Las Vegas, Nev. 34.7 3417 36.5 349 115.9 108.1 193,451 178,1'
Houston, Tex. 472.0 351.1 5592.6 389.9 1898.6 1305.3 I 2,272,061 [ 16264
Huntington-Charleston, W. V. 436.5 145.718 552.1 164.7 2177.0 | 604.7 ! 1,665,0(2_ 694:‘,'_,
8. Standard Metropolitan Area listed as Champaign-Urbana. 14. Standard Metropolitan Area listed as Greensboro-High Point.
9. Standard Metropolitan Areo listed as Charleston-Huntington-Ashland. 15. Quincy only.
10. Standard Metropolitan Arca listed as Davenport-Rock Istand-Moline. 16. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen,

11. See Florence, Ala.
}2. El Paso only.
13. Covers Fayetteville, N. C.
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TWO YEARS
‘AGO WE RAN
THIS AD.....

Some scoffers said . . .
’Great, but wait’ll you
get more competition!”’

NOW ...

We've been a three-station
I market for nearly five years . . .
Based on the Latest CHARLESTON-

9 OUT OF THE TOP 10
20 OUT OF THE TOP 25

1—Ernie Ford Show—WSAZ-TV
2—Wells Fargo—WSAZ-TV
3—Shirley Temple’s Story Book—WSAZ-TV
4—The Real McCoys—Station B
| —Restless Gun—WSAZ-TV
| 6—Peter Gunn—WSAZ-TV
T—Whirlybirds— WSAZ-TV
8—NBC News—WSAZ-TV
9—Perry Como—WSAZ-TV
10—Groucho Marx—WSAZ-TV
- l1—Union Pacific—WSAZ-TV
' 12—This Is Your Life—WSAZ-TV
13—Price Is Right—WSAZ-TV
l4—The Rifleman—Station B
15—Buckskin—WSAZ-TV
16—The Maverick—Station B
17—People Are Funny—WSAZ-TV
I8—Death Valley Days—WSAZ-TV

19—Wyatt Earp—Station B ON-CHARLESTON,V
0—Saturday Night Jamboree—WSAZ-TV N.B.C. NETTWORE
é;:The R cture_WSAZ-TV Atiliated with Radio Stations
M-Squad—WSAZ-TV WSAZ. Huntington , Charleston.
B—Loreita Young Show—WSAZTV «n,y 1958 ARB  © 1oM GARTEN. V. P, & Com. Mar.

24—Cheyenne—Station B
25—Ellery Queen—WSAZ-TV

ﬂ WwWwWwW.americanradiohistorv.com

Represented by The Katz Agency
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES

{March 1959) (January 1958} {January 1958) {January 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Me

Market Area Market Area Market Area Market Area

(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
Hutchinson-Wichita, Kans. 252.9 117.6 297.8 125.3 929.4 381.6 1,124,840 489,845
Idaho Falls, Ida. 58.6 — 892.7 —— 295.2 —_ 362,053 —
indianapolis, Ind. 703.8 193.7 754.2 2092.3 2427.4 640.0 2,816,988 934,631
Jackson, Miss. 299.9 38.1 362.3 46.1 i381.6 168.0 1,003,562 183,140
Jackson, Tenn. 87.4 == 1349 —_— 492.6 — 329,347 —_—
Jacksonville, Fla. 286.6 108.3 390.6 118.0 1471.5 418.2 1,574,665 576,989
Jefferson City-Columbia, Mo. 124.9 e 157.0 _ 507.2 — 482,904 —
Johnson City, Tenn. 121.2 43.1'° 180.9 59.8 748.7 934.4 483,584 213,716
Johnstown, Pa. 565;8 72.0 628.7 79.1 2948.5 293.6 2,119,146 ) 263,313

19. Stondord Metropolitan Area listed as Bristol-Johnson City-Kingsport, Va.-Tenn.
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WE'RE

TALKING ABOUT

THE JOHNSTOWN-ALTOONA

AREA . . . a market of well over a million TV homes. And we're
talking about a viewer preference factually proved by A R.B.

(Nov. 1958).

WJAC-TV shows a 71.9 station share of audience from sign-on to

West Virginia.

.04

WIAC-TV WFBG-TV WARD-TV

WARREN McKEAN i POTTER
Whits rinea |- 25 %ot miore) cowage

T
FOREST ELK

CAMERON | CLINTON

ARMSTRON
RONG [ b iANA

CAMBRI

JOHNSTOWN
WESTMORELAND

iWASNINGYON
]

FAYETTE FULTON

GREENE

- — - ——

NOW REPRESENTED NATIONAILLY BY

HARRINGTON, RIGHTER & PARSONS, INC.

sign-off--more than 2% times the audience of WFBG-TV with a
28.1 share. Check the facts in the map below . . . check the area
that includes 36 Pennsyvlvania counties, 3 in Marvland and 2 in

JOHNSTOWN - CHANNEL 6

www americanradiohistorv com
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
{March 1959) {Jonuary 1958) {January 1958) {Janvary 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Met.
Market Area Market Area Market Area Market Area

(Thousands) (Thausands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)

| | | i e
Joplin, Mo.-Pittsburg, Kan. 151.0 33.3% 191.1 375 596.1 112.0 577,067 136,081
zc:amazoo, Mich. 5‘1?13-2 45.6 628.8 47.5 2092.8 158.7 2,386,077 | 196,102

alispell, Mont. . ( — 17.7 - 91.2 —_— 105,039
Kansas City, Mo. 600.9 313.4 670.3 331.0 2075.9 1009.9 2,518,556 1,400,326
Kearney, Neb. 101.9 ‘ 140.9 —— 462.0 — 530,763 —
Klamath Falls, Ore. 20.0 30.4 — 95.7 — 129,100 —_—
i | R . f
Knoxville, Tenn. 2255 | 89.5 321.6 99.9 1319.9 367.3 898,361 395,703
!
La Crosse, Wis. 115.5 19.3 138.4 21.6 485.8 74.8 488,480 95,367
Lafayette, Ind. 10.7 29.92 26.7 24.4 94.4 86.9 105,547 95,094
Lafayette, La. 92.9 _— 137.2 18.5 598.4 70.0 437,658 85,506
Lake Chatles, La. 84.2 28 9 116.1 36.5 4923.9 199.2 371,983 148,958
Lcnc.cs(er, Pa. 511.6 65.9 573.4 701 1980.8 9446 2,197,341 299,006
Lansing, Mich. 4419 l 60.8 469.9 63.7 1600.0 216.1 1,871,063 277,788
Laredo, Tex. 9.8 ] 9.8 15.2 15.2 67.7 67.7 52,814 592,814
La Salle, . 10.6 — 32.4 —_— 104.1 —= 135,950 —
Las Vesgas-Henderson, Nev. 34.7 34120 36.5 342 115.9 108.1 193,451 178,705
Lawton, Okla. 48.9 17.7 61.0 20.5 210.3 74.0 215,258 74,999
Leb.cnon, Pa. 58.3 —_— 73.9 248 253.1 86.0 293,426 104,929
Lexington, Ky. 42.7 —_— 99.6 348 362.4 1211 324,076 150,934
Lzmc, Ohio 46.9 — 58.7 31.0 195.4 103.1 235,210 138,850
Lgn:oln, Neb. 186.1 [ 43.3 2922.8 45.8 7149 143.9 818,682 175,245
Little Rock-Pine Bluff, Ark. 231.5 | 63.7%2 323.6 76.6 1158.0 2551 923,890 268,560
Lock Haven, Pa. 22.7 — 2 34.9 15.7 193.4 51.9 121,542 54,012
Los A.ngeles, Cal. 2569.9 | 1992.12¢ 2745.3 2108.7 8089.7 6109.1 11,627,681 9,121,422
Louisville, Ky. 452.4 | 194.7 553.3 210.9 1958.9 700.6 1,846,431 892,121
Lu:’bod(, Tex. 101.8 40.1 130.9 47.9 473.4 170.5 612,840 204,718
Lufkin, Tex. 50.6 —_— 74.7 _ 269.1 — 233,392 ==
| ) . ’

Lynchburg, Va. 147.2 i 18.5 185.2 29.0 750.6 83.6 661,950 100,403
MGC?", Ga. 105.9 37.7 153.4 471 602.5 166.3 453,280 173,469
Madison, Wis. 223.6 | 540 249.5 58.8 854.3 208.1 1,019,428 256,756
Manchester, N. H, 563.1 46.0 611.8 49.2 2078.3 164.4 2,362,026 211,589
Matinette, Wis. 161.7 ‘ — 178.0 — 631.3 =—= 699,214 —a
Marquette, Mich. 62.7 — 79.1 = 271.7 —_ 283,888 —
Mason City, la. 170.9 | 15.5 194.8 16.3 666.0 59.1 828,740 72,441
Medford, Ore. 43.9 - — 58.4 —_ 180.0 — 226,588 =
Memphis, Tenn, 473.6 | 141.5 659.7 156.7 2459.7 550.0 1,935,510 703,150
Meridian, Miss. 100.1 — 166.3 — 652.7 — 417,028 5
MiGMi, Fla. 391.1 l 2392.4 4311 246.1 1408.1 800.1 2,420,634 1,470,987
Midland-Odessa, Tex. 82.3 332 112.3 40.0 397.3 134.4 548,493 205,746
Milwaukeel, Wis. 615.0 332.3 648.1 3431 2188.1 11571 2,762,594 1,539,094
Minneapois-St. Paul, Minn. 738.2 | 388.6 812.4 401.5 2810.2 1399.4 3,393,229 1,763,103
Minot, N. D. 42.2 — 64.1 == 237.4 —_ 272,061 =
Missoula, Mont. 47.0 l 18.2 68.3 20.9 206.0 58.1 245,045 71,942
Mobile, Ala. 216.2 67.4 283.1 76.5 1086.3 276.4 1,039,763 296,362
Monahans, Tex. (D.].) —_ = — — i
Monroe, La.-El Dorado, Ark. 135.6 90.823 192.8 95.5 710.3 88.5 580,966 109,686
Montgomery, Ala. 150.1 39.6 224.0 45.7 888.8 163.0 656,546 178,703
Muncie, Ind. 30.9 455 33.8 145.5 108.2 158,606 120,288
20. Joplin only. 23 Covers Williamsport, Pa.
21. Las Vegas only. . 24, Standard Metropolitan Area listed as Los Angeles-Long Beoch.
22. Standard Metropolitan Area listed as Little Rock-North Little Rock. 25. Standard Metrapolitan Area listed as Monroe-West Monroe.

Households

H ow ma n Television Standard Met.
Murket Areu

Wichita Falls, Tex. 162,000 35,200
Wilmington, N.C. 176,800 21,100
ou se 0 S Winston-Salem, N.C. 385,800 48,900
Yakima, Wush. 152,800 46,600
York, Pa. 65,900 65,900
Youngstown, Ohio 200,700 169,49‘0

0 ? Yuma, Ariz. 32,200
® Zanesville, Ohio 24,100 24,100

* Does not rank as Standard Metropolitan Area

The metropolitan area is the heart of a television market and in some cases accounts for the bulk of the area’s buy-
ing power. But in many instances, the remainder of the coverage area far outranks the home county. In Winston-
Salem, for example, 87% of the television market's households are outside the metropolitan area.

For income and sales data correlated to TV coverage areas, TELEVISION MAGAZINE is the only standard source.
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How much

sales power do

you reach?

Retail Sales
Standard Television
Metro, Area Market
(000) {000)

$ 304,153 $ 720,064
Bellingham 66,181 192,586
Birmingham 634,563 1,662,143
6,517,441
1,605,111
2,411,173

Beaumont

Boston 3,944,481
Champaign 141,758
Charlotte 335,100
Chattanooga 307,582 794,367
10,053,266

2,601,648

Chicago 8,674,138

Cincinnati 1,349,146

TeLevisioN Macazine’s  Television
Vs. Standard Markets study stresses
the need for revising marketing con-
cepts. The metropolitan area is the
heart of a television market and in
some cases accounts for the bulk of
the area’s buying power. But in
many instances, the remainder of
the coverage area far outranks the
home county. In Champaign, for ex-
ample, 91 per cent of the television
market’s spending money is outside
the metiopolitan area.

For retail sales and population
data correlated to TV-coverage areas,
TeLEvisioN MacGazINe is the only

standard source.

TELEVISION
MAGAZINE

15th year of publication

WWW._ameri

Kans.

CHANUTE

INDEPENDENCE

PITTSBURGH
PARSONS

VINITA

Okla.

TELEVISION MAGAZINE / Data Book, 1959

nradiohistorv.com

FT. SCOTT

GROVE:

NEVADA

LA MAR

CARTHAGE

KODE-TV
JOPLIN

NEQSHO

BENTONVILLE

ROGERS
FAYETTEVILLE

MT. VERNON

HIRD TV MARKE

This four-leaf clover is worth looking over!
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e COUNTDOWN ....

In the big WLAC-TV 91 county area, more than 400,000 TV homes rely on Channel 5. Current ARB (Novem-
ber 1958) area survey shows WLAC-TV with a great audience value of 44% from sign-on to sign-off seven

days a week. Blast off your advertising campaign and hit the earthlings through WLAC-TV. It's an easy
shot . . .

Take five: and ger 44% of the audience!

The Hlustration i8 a photlograph of Sentovie's painting depleting a
proposnl by Krafft A. Khricke, of Convair's Astronautics Division,
tor landing nuclear-powered space liners on the moon. The rocket
14 backed down untll 1ty gondola {ouches the surface wilh a 15,000-
pound paylond, U8 crew comumunicates with Earth (upper righi) by
microwave antennas.

NASHVILLE
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TV HOMES
(March 1959)

TOTAL HOUSEHOLDS
(Jonuory 1958)

POPULATION
(January 1958)

RETAIL SALES
(January 1958)

Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Met.
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
1] ! I | ‘
le, Tenn. [ 342.0 | 93.6 | 484.6 104.9 1793.5 370.2 1,434,329 475,429
itain-Hartford, Conn. 626.6 174.7 672.1 186.5 2302.7 641.6 3,049,743 954,197
ven, Conn 834.9 | 179,72 895.6 183.9 3046.3 694.9 4,022,507 835,890
rleans, La. 370.5 217.0 455.5 246.2 1660.2 845.0 1,643,370 949,465
ork, N. Y 4846.3 4082.477 5194.9 43781 | 17114.8 14330.0 292,110,325 18,277,661
, Va. 3927.4 150.428 380.6 161.3 1493.3 588.9 1,367,806 593,308
Platte, Neb. 20.5 29.6 127.5 149,238
ill, W. Va. 127.5 182.9 764.6 499,584
‘Midland, Tex. 82.3 33.2 1123 40.0 3971.3 134 .4 548,493 205,746
ma City, Okla. ] 329.7 115.5% 397.3 130.0 1316.9 406.6 1,451,709 539,085
e Neb. 332.0 1215 362.6 127.8 1174.2 490.2 1,388,895 531,398
-Daytona Beach, Fla [ 1962 59.0 256.0 659 859.3 915.9 1,097,291 314,800
E | 135.4 163.0 502.9 517,522
h, Ky. . b 1866 | 145 254.8 92.0 8469 9.1 747,769 74111
ndard Metropolitan Area listed as New Haven-Waterbury. and television coverage, Newport News may be considered part of the
ndard Metropolitan Area listed as New York-N.E. New Jersey. ) Norfolk-Portsmouth Metropolitan Area.
ndord Metropolitan Area listed as Norfolk-Portsmouth. For purposes of radio 29. Oklahoma City listing includes Enid, Oklahoma
WPSD-TV POINTS TO
.
b .
here S Oone REGIONAL BREAD LOCAL BOTTLER
Half-hour show weekly, plus spots, follow- Half-hour show alternate weeks, plus spots.
ing own survey, which established WPSD-TV Television advertising was not available to
3 as favorite station of viewers in key towns. us unti!t WPSD-TV went on the air. We are
baSIC reference ‘No doubt about it, WPSD-TV is a major highly gratified with results and glad you
factor in our expanded distribution and are here. Bring in our new contract any-
sales. time
source—
LOCAL DAIRY QUEEN LOCAL LAUNDRY
Doubled volume of business in 26 weeks of Multiple spots weekly. “'Qur returns have
sponsoring 'Dance Party.”" Won trip to Eu- been good from the start, but the minute
|in broadcast rope for largest increase in sales in state of spots, featuring new equipment for pressing
Kentucky. ''Best advertising dollar for dollar shirts, have been remarkable. We are up
've ever done. Couldn't do without it. more than a thousand shirts per week.'
L] *
advertlSIHg, LOCAL DRY CLEANER LOCAL SUPER MARKETS
Multiple spots weekly. ''Thanks to WPSD-TV, Half-hour weekly, plus spots. "I increased
which enabled us to actually show our my advertising budget to add your station
.t, maximum security storage vault, we have and the results, particularly from a stand-
1 S many new customers in Paducoh and within point of new customers, many from subur-
a 100-mile radius of the city.” ban areas, have been amazing.
'MA
! C HA NNE L PADUCAH, KY.
':'ow ::: i's.ISQh year Serving West Kentucky, Southern lllinois, Southeast Missouri and Northwest Tennessee B
Publication With MAXIMUM POWER—NBC :
Represented By Pearson
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES

{March 1959) {(January 1958) {January 1958) {January 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. M
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
g i ! —
Panama City, Fla. ‘ 20.7 ‘ 99.8 1151 | 113,570 =
Parkersbura, W. Va. 24.1 41.3 I 2928 136.3 76.2 158,206 88,68
Pensacola, Fla. | 187.8 36.7 243.3 43.0 932.9 161.5 910,146 197,43
Peocria, lIl. 148.1 81.5 179.5 l 87.1 579.5 281.2 692,389 370,96
Philadelphia, Pa. 1879.3 ‘ 30 2018.4 1249.2 6992.0 43491 8,322,727 4,948,60
Phoenix-Mesa, Ariz. 194.3 150.2% 295.5 159.0 806.5 548.0 956,578 668,97
Pine Bluf-Little Rock, Ark. 231.5 63.7% 323.6 76.6 1158.0 255.1 923,890 268,56
Pittsburg, Kan.-Joplin, Mo. 151.0 ‘ 333 191.1 37.5 596.1 | 112.0 577,067 136,08
Pittsburgh, Pa. 1261.1 653.2 1372.7 691.5 4837.2 2408.3 5,299,480 2,804,925
Plattsburg, N. Y. 119.9 140.2 ‘ 514.9 — 537,652 —
Poland Spring, Me. | 3105 85.9% 345.0 93.4 1205.0 395.9 1381478 | 417,91

30. Includes Comden, New Jersey
31. Phoenix only.

32. Standard Metropolitan Area listed as Little Rock-North Little Rock,
33. See Portland, Me.

NOW IT'S OFFICIAL

The Mountain's the Best Buy

Television Magazine ranks the Mt.
Washington market FIRST in North-
ern New England. The “Mountain”
serves 310,500 TV homes. For COM-
PLETE Northern New England cover-
age—WMTW-TV is the “Must Buy."”

Television Magazine ranks the Mt.
Washington market FOURTH in all
New England. Only the Boston, New
Haven-Hartford and Providence mar-
kets are larger. For COMPLETE New
England coverage you need the
“Mountain.”

The Mt. Washington TV market
ranks 59th nationally. The “Moun-
tain’”’ delivers the Portland market—
86th in rank—PLUS 100,860 addi-
tional TV homes in Northern New
England.

29

MT. WASHINGTON TV, INC.
WMTW-TV « Channel 8 « ABC
POLAND SPRING, MAINE

Represented by Harrington, Righter & Parsons, Inc.

How many
households
do you
reach?

| Television |Standard M
Market Area

M:chifu Falls, Tex. 162,000 35,200,
Wilmington, N.C. 176,800 21,100
Winston-Salem, N.C. 385,800 48,900
Yakima, Wash. 152,800 46,600
York, Pa. 65,900 65,900
Youngstown, Ohio 200,700 169,400
Yuma, Ariz. 32,200 i
Zanesville, Ohio 24,100 24,100

* Does not rank as Standard Metropolitan Af

The metropolitan area is the hee
of a television market and in son
cases accounts for the bulk of ﬂ.
area’s buying power. But in many !
stances, the remainder of the coveé
age area far outranks the hon
county. In Winston-Salem, for e
ample, 87% of the television marke
households are outside the metq
politan area.

. For income and sales data coff

lated to TV coverage areas, TELEY
SION MAGAZINE is the only stan
ard source.

172
WwWww . americanradiohistorv.com
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1959) {January 1958) {(January 1958) (January 1958)
Telavision Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Met.
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thausands) (Thausands) (Thausands) (Thausands) ($000) ($000)
] . T -

\tland, Me. 2103 | 46.2 \ 9239.7 509 | 803.1 172.7 953,425 | 933,048
itland, Ore. 455.2 | 256.7 540.7 282.0 1661.0 838.1 1,937,600 1,028,701
Lisque Iste, Me. 19.6 ‘ 24.2 100.4 | 85,007 |

" pvidence, R. I. 778.5 194.434 843.1 210.5 | 2868.0 705.3 3,198,094 ‘ 2,830,161
tsblo-Colorado Springs, Colo. 90.4 61.6 ‘ 118.7 71.2 402.1 231.9 442,413 299,005
wincy-Hannibal, 111, 189.8 19.8% 213.8 213 663.1 665 714,292 75,205

| \

ileigh-Durham, N. C. 269.1 77.9 [ 357.0 7.9 1554.1 414.7 1,259,715 436,901
pid City, S. D. | 34.2 13.1 \ 60.5 18.8 210.7 600 244,129 83,156
dding, Cal. } 57.4 — 77.0 2392.4 335,471
no, Nev. | 38.3 96.7 45.0 25.1 143.2 7€ 0 244,123 143,903
:hmond-Petersburg, Va. 259.5 118.5% 314.6 198.9 1266.1 483.9 1,254,258 577.866
rerton, Wvyo. 8.0 15.2 52.8 68,603

anoke, Va. 285.2 379 362.2 40.9 1465.4 149 4 1,202,881 179,659
chester, Minn. 91.2 13.5 102.9 14.0 373.5 £0.5 432,413 84,442
chester, N. Y, l 310.8 165.0 341.1 178.1 1317.6 574.9 1,422,088 718,781
ckford, Ill. 221.4 54.0 212.0 58 4 689.7 184.7 923,361 268,371
ek Island-Davenport, IH. 341.7 77.5%7 370.8 82.0 12127 9671 1,449,385 337,639
iswell, N. Mex. 52.8 73.5 262.5 307,164
cramento-Stockton, Cal. 371.6 186.5 430.4 2051 1384.9 €€4.1 1,814,020 897,453
ginaw-Bay City, Mich. 298.9 77.9 322.0 82.0 1125.7 285.1 1,312,005 395,591
Joseph, Mo. 201.1 30.3 230.5 39 4 792.9 102 5 758,395 116,090
Louis, Mo. 845.5 5721 918.3 €051 2984.7 1965 .1 3,341,027 9,371,018
Petersburg-Tampa, Fla. 9294.2 | 177.6 | 356.0 197.5 1158.4 620.0 1,642,629 907,539
linas-Monterey, Cal. 184.9 215.3 683.9 867,913

lisbury, Md. 32.7 61.0 205.1 255,210

It Lake City, Utah 244.4 100.5 276.6 102.6 1008.6 353.1 1,140,531 486,449
n Angelo, Tex. 27.8 17.1 371.5 21.5 130.6 742 157,096 91,795
n Antcnio, Tex. 276.3 1381 304.3 163.3 1171.0 €20.0 1,138,089 624,495
n Diego, Cal.-Tijuana, Mex. 9299.4 978.0% | 317.2 298.2 9771 906.4 1,230,218 1,133,359
n Francisco-Oakland, Cal. 1268.6 893.13¢° 1408.5 894.6 4353.7 2701.9 5,709,801 3,605,938
n Jose, Cal. 295.5 148.4 249.2 161.7 801.1 595.5 1,006,560 696,267
nta Barbara, Cal. 49.0 32.5 58.0 37.0 177.0 114.0 263,467 173,104
vannoh, Ga. 104.3 448 146.2 51.2 560.2 1741 480,921 193,509
henectady-Albany-Troy, N. Y. 449.4 165.4 493.5 1461 1615.2 570.0 1,950,520 795,887
ranton-Wilkes-Barre, Pa. 249.7 161.5% 304.0 177.4 1067.8 695.2 1,005,985 577,955
attle-Tacoma, Wash. 537.7 { 6092.8 386.6 1835.3 1176.3 2,298,298 1,512,819
dalia, Mo. 26.1 | 30.9 93.7 89,036

reveport, La. 247.2 | 64.4 327.5 74.7 1175.8 958 8 1,088,456 993,544
sux City, la. 201.9 34.1 231.1 35.9 7771.3 114.0 899,668 148,463
sux Falls, S. D. 219.6 25.0 296.5 966 1037.3 86.0 1,142,404 119,992
uth Bend-Elkhart, Ind. 141.0 ‘ 204.8 1021 668.4 338.1 788,324 419,573
okane, Wash. 231.6 84.6 294.6 911 939.5 978.9 1,125,683 345,706
wingfield, I}, 117.5 162.3 45.5 513.0 140 2 651,529 204,058
ringfield-Holycke, Mass. | 168.1 I 198.6 141.4 691.0 490.1 982,718 607,352
ringfield, Mo. 171.0 37.9 298.6 39.9 733.8 120.4 674,485 149,865
subenville, Ohio 4892.3 95.64 538.7 102.7 1896.4 357.2 1,908,263 416,091
petior, Wis.-Duluth, Minn. 169.9 779 209.1 83.6 705.8 27921 760,382 397,547
reetwater, Tex. 63.4 — 83.4 271.0 300,785

tacuse, N. Y, 455.5 110 8 501.7 119.3 1695.2 4010 2,022,856 504,539
icoma-Seattle, Wash. 537.7 355.5 602.8 386.6 1835.3 1176.3 2,298,928 1,512,812
lllohassee, Fla.-Thomasville, Ga. 111.2 | 8.7 184.0 15.6 736.8 63.8 606,320 81,643
impa-St. Petersburg, Fla. 294.92 | 177.6 356.0 197.5 1158.4 620.0 1,642,629 907,532
imple-Waco, Tex. 121.6 56.1 156.5 66.1 551.2 2390 550,056 954,521
e Haute, Ind. 214.7 32.9 238.4 34.6 752.1 106.0 815,344 199,118
warkana, Tex. 81.9 261 117.2 31.1 4175 106.2 315,020 86,172
g'odo. Ohio 352.2 138.9 3711.0 149.8 1296.5 468 4 1,457,259 | 595,556
peka, Kan. | 1138 39.4 142.6 419 453.5 1985 599,765 165,798
averse City, Mich. 52.3 | 64.6 | 299.3 | 279,441

icson, Ariz. 97.8 | 644 | 1154 687 £91.1 9395 444,959 969,700
tha, Okla. 303.4 98.8 366.6 107.2 1205.1 337.6 1,230,180 434,115
ipelo, Miss. 55.1 97.0 369.4 230,812

win Falls, ida. 26.4 371 131.4 151,619

fler, Tex. | 1104 18.8 157.4 24.0 550.9 830 537,374 1 95,845

|

tico-Rome, N. V. | 135.7 839 | 147.2 89.0 i 493.8 301.6 \ 558,730 i 346,188
‘alley City, N. D. ’ 166.6 Q 296.4 | 841.7 | 929,808

Yaco-Temple, Tex. 121.6 56.1 156.5 66.1 ’ 551.2 ’ 239.0 ‘ 550,056 ‘ 954,591
Yashington, D. C. | s009 5164 | 8so.2 | 5409 3204.6 1614.6 3,865,739 9,503,361
. Standard Metropolitan Area listed as Providence-Pawtucket. 3¢. Standard Metropolitan Area listed as San Francisco-Oakland.

5. Quincy only. 40. Standard Metropolitan Area listed as Scranton-Wilkes Barre-Hazleton.

- Standard Metropolitan Area listed as Petersburg-Hopewell-Richmond. 41. Standard Metropolitan Area listed as Wheeling-Steubenville.

- Standard Metropolitan Area listed as Davenport-Rock Island-Molines. 42. See Abilene, Texas.

- San Diego only. 43. See Grand Forks, N.D.
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
{March 1959) {(January 1958) {January 1958) {January 1958)
Television Stand. Met. Television Stand. Met. Television Stand. Met. Television Stand. Met
Market Area Market Area Market Area Market Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
Washington-Greenville, N. C. 189.6 254.1 —_ 1118.4 — 773,534 4
Waterbury, Conn. (D. I.) - - - e —_— —
Waterloo-Cedar Rapids, la. 320.2 ‘ 711 354.2 74.8 1171.6 239.5 1,405,531 319,948
Wausau, Wis. 96.6 20.6 111.9 23.3 402.4 85.0 404,856 82,449
Weslaco-Harlingen, Tex. 69.8 i 60.54 103.5 88.8 438.9 375.1 271,833 239,068
West Palm Beach, Fla. 66.6 50.9 81.7 57.0 266.7 180.4 440,732 302,193
Wheeling, W. Va. 3471 95.6 400.8 102.7 1407.3 357.2 1,429,726 416,091
Wichita Falls, Tex. 125.8 30.0 162.0 35.2 568.3 132.2 603,898 145,443
Wichita-Hutchinson, Kans. 252.9 117.6 297.8 195.3 9929.4 381.6 1,124,840 489,845
Wilkes-Barre-Scranton, Pa. 2427 45 304.0 177.4 1067.8 695.9 1,005,985 577,955
Williston, N. D, 19.1 37.3 — 128.9 e 177,647 7
Wilmington, N. C, 119.1 16.6 176.8 21.1 792.1 75.5 557,187 89,083
Winston-Salem, N. C. 332.2 44.5 385.8 48.9 1503.9 179.4 1,474,423 200,979
Worcester, Mass. (D..) E— e —— —
Yakima, Wash. 103.8 | 152.8 l 46.6 501.0 151.0 589,105 168,094
York, Pa. 331 61.2 65.9 65.9 220.1 220.1 256,945 256,945
Youngstown, Ohio 140.9 200.7 169.4 705.5 597.5 876,454 767,006
Yuma, Ariz. 24,7 — 32.2 l —— 117.9 — 151,036 | —
Zanesville, Ohio 16.4 - 241 | 94 79.4 79.4 87,341 | 87,341

44. Standard Metropolitan Area listed as Brownsville-Harlingen-McAlien.

45. Standard Metropolitan Area listed as Scranton-Wilkes Barre-Hazleton.

—
In usi d
using set count data,
remember—
I'eLeviston Macazine's TV Homes estimates are o A\ 959, ceiling has becn established as the most
the only ones published which update the ART- logical theoretical cutoll on penctration.
Census data on a connty-by-county basis.
Al TV Homes higures are VIF, unless preceded e These figures cannot be compared with estimates
by a dagger () indicating UHF. ol network circulation, which are unduplicated.
It a countv is reached by more than one market,
Ferewvision  Macazine's  research  departinent its sets, population, ctc, are credited to every
hias defimed  cach marker according 1o the full market that reaches i, when there is  positive
coverage ol the most powerful stition in the evidence of viewing.
niarket. Inomixed markcets, the coverage is thac
ol the powerlul VITE outler.
o "DI" indicates thae data is incomplete.
Inmany arcas, ndividual markets have  been
combimed oo dualmarkee liscing where thare
is almost complete duplication of their cover- e Set count  and wmarker  definition  are  com-
e and no sabstantial difference in TV homes piled by Terevision  Macazine's  rescarch  de-
rcached. The decision 1o combine markets is hased partment. This exclusive data may not be re-
on advertiser use and comimnon marketing practic produced without pernussion.
|
i
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325,000 WATTS

CKLW-TV Gusrpta BLDG.DETROIT %. MICHIGAN

d. E. Campeau, Pres.
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10
ou’g of
10
top
rated
half-
hour
syndicated
film
series
are
seen
week

after
week

KERO

A very moving picture. indeed!
Now is the time to put
younr accounty that sell

their products throughout
KERO-TV BAKERSFIELD SERVING MORE THAN ONE MILLION PROSPEROUS PEOPL

California’s “ five-county-city”
ont keno-rv. I's the

ONLY 10ay Lo cover
Cualifornia’s surev-market

IS IELEVISION
INTHE spAy @@
JOAQUIN vALLEy
NBC 1onr ca TN |
SUPER-MARKEY o

=]
Ll REPRESENTED BY EDWARD PETRY & CO., INC.



www.americanradiohistory.com

MARCH
TELEVISION HOMES

xclusive estimates computed by Television Magazine’s Research Department for all markets up-
dated each month from projections for each U.S. county

V" homes in each market are based on TELEvVISON
i MAGAZINE’S county-by-county projections of the
Wational Survey of Television Scts in U.S. House-
olds” tor March 1956 and March 1958, the two
»unty-by-county estumates prepared by the Adver-
sing Research Foundation in cooperation with the
ureau ot the Census and the A. C. Nielsen Co.

Penctration potential varies by sections of the
wuntry. Many arcas in New England have achieved
saturation level above 909/, Other areas, for ex-
mple sections of the South, have reached a rather
swer plateau. Future increases from either level
an be expected to be distributed over a longer pe-
od of time than was characterized by the eatlv
iages of television growth.

In a number of markets, thervefore, the TV homes
unt is at a temporary platcau even though the
levision penetration level is below the 959 ceiling
stablished by TELEvVIsioxn Macazine. These markets
ill be held for an indefinite period.

The factor chiefly responsible for this situation is
enctration increases off-sset by current trends of
opulation movement which for some regions has
1wwn at least a temporary decline (cf. Bureau of
1e Census, Current Population Reports,  Series
-25, No. 160).

A 959, ceiling on TV penetration has been estab-
shed for all markets. Many rating services show
igher penetration in metropolitan arcas (e.g., over
17, in Cleveland and Milwaukec), but the avail-
ble evidence shows that penetration drops off out-
de the metropolitan area itself and that 959, ap-
€ars to be the most logical theorctical ceiling for the
'V market as a whole. This does not mcan that
€netration may not actually go higher in some
larkets. Penetration figures in markets with both

* HF and UHF outlets refer to VHF only.

The coverage area of a television market is defined
y TeLEvision MAGAZINE’s research department.
iewer studies are used when current—engineering

* fntours, only where research data is made obsolete

Y station facility or market changes.

* Antenna height, power and terrain determine the
* hysical contour of a station’s coverage and the

The TV Homes credited to cach market are
those covered by the station with maximum
coverage in that market. Figures for other sta-
tions in the market may vary according to pro-
gramming, channel, power, tower height, etc.

probable quality of reception. Other factors, how-
ever, may well rule out any incidence of viewing
despite the quality of the signal.

Network afhiliations, programming, number of sta-
tions in the service arca must be all be weighed. The
influence of these tactors is reflected in the Nielsen
Coverage Study, the ARB A-Z surveys and, in some
cascs, the regular reports of the various rating ser
ices. The Nielsen data in particular, where made
available to TELEvisioN Macazine by NCS sub-
scribers, has become the backbone of estimating cov-
crage and re-evaluating markets.

After testing various tormulae, TELEVISION MAGA
ziNE adopted a method which utilizes a flexible cut-
oft point ot 2597, Normally, a county will be cred
itedd to a market if one-quarter of the TV homes in
thar county view that market’s dominant station at
feast one night a week.

In some markets it has been impossible to evalu-
ate the available and sometimes contradictory data.
Thesc arcas are being restudied by this magazine's
research department and new hgures will be re-
ported as soon as a sound cstimate can be made.

In many regions, individual markets have been
combined in a dual-market listing. This has been
done wherever there is almost complete duplication
of coverage and no substantial difference in TV
homes. The decision to combine markets is based on
advertiser us¢ and common marketing practice.

The coverage picture is constantly shifting. Con-
ditions arc altered by the emergence of new stations
and by changes in power, antenna, channel and net-
work affiliation. For this reason, our research depart-
ment is continuously re-examining markets and re-
vising TV Homes figures accordingly.
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IN SOUTH GEORGIA
AND
NORTHWEST FLORIDA . .

A NEW
MARKET

Since Mar. 19th!

WALB-TV's new
1,000 FOOT*
TOWER

has almost doubled
the WALB-TV market

shown In adjacent

Albany, Georgia, listing!

*{Tallest in South Georgia
and North Florida}

@ GRADE B POPULATION
NOW IS:

700,000

@® GRADE B TV HOMES
NOW ARE:

126,200

Write for

new coverage map!

ALBANY, GA. CHANNEL 10

WALB-TV
A

Roymond E. Carow, General Manager

Represented nationally by
Venard, Rintoul & McConnell, inc.
In the South by James S. Ayers Co.
One Rate Card

178

1
|
1
|

MARCH, 1959

TOTAL U.S. TV HOUSEHOLDS 44,400,000
TOTAL U.S. HOUSENHOLDS 31,250.000
US. TV PENETRATION 866
4
ABERDEEN, $. D.
K
ABILENE, Tex.—74.2 75,800
ADA, Okle.—75.3 79,300
[4
AGANA, Guam —
AKRON, Ohia—45.9 168,400
ALBANY, Ga.—62.2 79.400
ALBANY.-SCHENECTADY-TROY, N.Y.—91.1 °*449. 400
N W, R N
N W A M
ALBUQUERQUE, N.M.—74.4 119,600
K M KOA KOB N
ALEXANDRIA, La.—67.1 88,900

KAl

ALEXANDRIA Minn —76.6
ALTOONA. Pa —87.8

AMARILLO, Ten.==73.3
. [ I ¢

AMES, towa=-90.4
A

ANCHORAGE, Alosho—
KTVA

ANDERSON, §. C.—13.3

ARDMORE, Okla.—76 2

ASHEVILLE, N.C., GREENVILLE.
SPARTANBURG, $.C.—77.3
Ni

W PA-

ATLANTA, Go.—81.6
v WIW-A

AUGUSTA, Go.—71.5

A, NI; WRDW

AUSTIN, Minn,—88.8
K

AUSTIN, Tex.—76.6
KT TV (A (

BAKERSFIELD, Col.
KBAK-TVT (A CQ); KERO.TV (NI

The kind of facts-and-figures you find in the Data Book

are only part of what you get in TELEVISION MAGA-

ZINE. In each issue you'll also find provocative, thorough

oppraisals of the long-range developments that will

affect what you do next month, next year, Get your per-

sonal copy sent to ycur home or office. Just fill in this

coupon and mail to: Televisicn Magazine, 422 Madison

Avenue, New York 17, N.Y.

711 YEAR $5.00

Please

Group
Rates
send me

every month

PUBLISHED BY FREDERICK KUGEL CO., INC.

1 Bill Co.

TELEVISION j Nome
MAGAZINE | ™"
Address .. ..
City shamllol s Yo

TELEVISION MAGAZINE / Data Book, 1959
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0 2 YEARS $9.00
O Bill Me

$3.00 each for ten or more
$3.50 each for five to nine

Add 50¢ per year for Canada
Add $1.00 per year for foreign subscription

313,804

30,80

2.0

o s

[J 3 YEARS $12.00

422 MADISON AVE., NEW YORK 17, N.Y.
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OOK! WLOS-TV IS CHANGING

HE RATING PICTURE IN THE
AROLINA TRIAD!

Asheville, N.C.

SKILLED NEW MANAGEMENT, IMAGINATIVE NEW =
PROGRAMMING GIVEN CREDIT IN DYNAMIC DRIVE FOR DOMINANCE \"

Spartanburg, $.C.
Greenviile, S.C.

—

In just two months, WLOS-TV’s new management has
shaped ABC’s great line-up and strong new local program-
ming into the powerful new force in the Carolina Triad
rating picture.

The prominent new position enjoyed by WLOS-TV is shown

in the figures below. Watch for further impressive gains!

ARB — NOVEMBER — 1958 ... Asheville « Greenville « Spartanburg

SHARE OF AUDIENCE

SUNDAY through SATURDAY MONDAY through FRIDAY ¢ The “Early Show”— 6:15-7:30 p.m. Monday thru
6:00 PM to 10:00 PM 3:00 PM to 6:00 PM Friday has the highest weekly cumulative rating
WLOS-TV........ ...30.5% WLOS-TV........35.2% | in the November book.
Station "b”.......... 38.4% Station"b”....... 30.5% IR “American Bandstand” on WLOS.TV is the highest-
Station "'¢"'.......... 23.2%  Station"c¢”....... 22.5% 4 rated daytime show in the Carolina Triad!

~  Remember—WLOS.TV delivers the only unduplicated
*  VHF network service and the only complete coverage
of this rich triad—425,360 TV homes in 62 counties of
six states*, with retail sales of $1,848,670,000.
*NCS #3—All TV Homes Sales Management—May, 1958
Represented by Peters, Griffin, Woodward, Inc.

Southeastern. Representative: James S. Ayers Co.

LOS-TV

Unduplicated ABC in Asheville — Greenville — Spartanburg

WLOS AM-FM

h wwWWwW americanradiohistorv com
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, _HONORING

I RADIO STATION WIBG

& N PATRIOTIC CONTESTS

HONORING
WJW RADIO AND TV
JUNIOR OLYMPICS

1958

3 HONORING
UNIVERSITY OF DETROIT
o~ RADI0 STATION WJBK
P COLLEGE CAMPUS PROGRAM
1958

WIBG (First Place) —‘PATRIOTIC CONTESTS”
WJW-TV AND RADIO —“JUNIOR OLYMPICS”
WIBK — “COLLEGE CAMPUS PROGRAM™”

HONORING
STORER
BROADCASTING COMPANY =
f*NATIONAL ADVERTISING
1958
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'FOR OUTSTANDING
S ACHIEVEMENT IN
BRINGINGTABOUT A

OF THE
AMERICAN
W’W ﬁf JIFE

honored throughout the nation

Being awarded four 1958 George Wash- We are happy to acknowledge the fact that
ington Honor Medals by the Freedoms the Freedoms Foundation has recognized
Foundation at Valley Forge indicates the achievements of WIBG in Philadel-
the outstanding position Storer stations phia, WJW-TV and Radio in Cleveland,
have attained through public service in WJBK in Detroit and, at the same time,
their communities, even in America’s Storer Broadcasting Company’s national

greatest markets. advertising for the fourth consecutive year.

\‘040%_

S
g © § Storer Broadcasting Company
Copps
WSPD-TV WJW-TV WJBK-TV WAGA-TV WITI-TV
Toledo Cleveland Detroit Atlanta Milwaukee
WSPD WwWJIwW wWJBK wiBG WWVA WAGA WGBS
Toledo Cleveland Detroit Philadelphia Wheeling Atlanta Miami

National Sales Office: 625 Madison Ave., N.Y. 22, PLaza 1-3940 « 230 N. Michigan Ave., Chicago, FRanklin 2-6 (98

WwWwWw americanradiohistorv com . — I ——. )
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Throughout
the 27-county
Bristo! Television

Market

MORE
PEOPLE
WATCH

OYB-T

THAN ANY
OTHER
STATION

Source:
, NCS#3

Represented nationally by

WEED TELEVISION
CORPORATION

COLOR PLANNING FOR
BUSINESS AND INDUSTRY

By Howard Ketcham

Let  Awmerica’s outstanding anthoerity on  color
and lighting show you how proper color stralegy
can help you increase sales—improve morale and

efliciency—and altract grealer altentian to your
products und programs.

Hundreds of case histories reveal how color
improves safety, builds prestige, peps up adver-

tising, and keeps vou a step ahead of your com-

petition.  Eight pages of full color illustrations
dramatically show color in action. You discover
what a powerful sales slimulant color is; how

1o use it properly; how products should be dis-

played and lighted; ele.

Of special interest is a chuapler on the problems
of color TV and how to get advertising ready for
il.  Mr. Ketcham discusses the relationship of
color TV to make-up, fabrics and package design.

Here is a practical eolor guide on all phases
of color use and selection that will help everyone
in every field.

--Ten Days’ Free Examination -~

[} []
: Harper & Brothers :
! 51 E. 33rd St., New York 16 1
| Gentlemen: Please send me COLOR PLANNING :
} FOR BUSINESS AND INDUSTRY for ten days 1
| free examination. Within that time 1 will either 1
| remit §5.95 plus a few cents mailing charges, or 1
| relurn the book. 1
1 ]
P NBIE i
1

g Address :
]

P Gty oo Zome .... Siate ........ :
t SAVE! If you enclose payment, we will pay mailing }
1 charges, Same return privilege. 0509D 1}
Lo Moo oo oo oo oo -\
182
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BALTIMORE, Md.—93.4
WBAL-TV (NI

W A

BANGOR, Me.—87.4
WIBZ

WABLTV (A,C) V(N

BATON ROUGE, La.—71.8
WAFB-TVt (C); WBRZ (AN

BAY CITY-SAGINAW, Mich.-—-92.8
WNEM-TV (A Nl; WKNX-TVt (AC)

BEAUMONT-PORT ARTHUR, Tex.—78.2

KFDM.TV (C,Al; KPAC-TV INLA)
BELLINGHAM, Wash.—83.8

KVOS-TV (C)

This not id nte Vanc

British Columbial

BIG SPRING, Tex.—75.0
KEDY-TV (C)

BILLINGS, Mont.—61.5
KOOK-TV (A Cl; KGHL-TV (N

BINGHAMTON, N.Y.—88.4
WNBF-TV (C,N): WINR- TVt (N,A)

BIRMINGHAM, Ala.—76.0
WAPI-TY (A N); WBRC-TV (C)

BISMARCK, N.D.—68.5
KBMB-TV (C); KFYR-TV (A N)
IKFYR-TV operotes satellites
and KMOT Minot, N.D.)

BLOOMINGTON, Ind.—93.6
WTTV (N}

{See also Indianapotis, Ind.)

BLUEFIELD, W. Va.—70.7
WHIS-TV (N}

BOISE, Ida.—77.7
KBOI-TV (C}; KTVB (AN); KCIX-TV (Nampa)

BOSTON, Mass.—92.0

BRIDGEPORT, Conn.
WICC-TVT (A}

BRISTOL, Va.-Tenn.—66.0
WCYB-TV (AN}

BRYAN, Tex.—69.8
KBTX-TV (A,C)

BUFFALO, N.Y.—91.¢

WBEN-TV (C); WGR-TV iN); WKBW-TV (A)

BURLINGTON, vi.—88.2
WCAX-TV Q)

BUTTE, Mont.—64.6
KXLF-TV (A, CN)

CADILLAC, Mich.—86.6
WWTV (A,C)

CAPE GIRARDEAU, Mo.—77.8
KFVS-TV Q)

CARLSBAD, NM.—77.0
KAVE-TV (A,C)

CARTHAGE-WATERTOWN, N.Y.—84.6
WCNY-TV {A,C)

CASPER, Wyo.—56.3
KTWO-TV (AN); KSPR-TV (C}

CEDAR RAPIDS-WATERLOO, lowa—90.1
KCRG-TV (A}; WMT-TV (C); KWWL-TV N)

CHAMPAIGN, ll.—89.6
WCIA (C,N}

CHARLESTON, S.C.—74.9
WCSC-TV (Cl; WUSN-TV (AN)

CHARLESTON-HUNTINGTON, W.Va.—79.!

CHARLOTTE, N.C.—84.5

WBTV (Cl; WSOC-TV (AN)
CHATTANOOGA, Tenn.—75.0

WDEF-TV (A,C); WRGP-TV (N); WTVC (A)
CHEYENNE, Wyo.—77.2

KFBC-TV (A,C,N)

{Operates satellite KSTF Scottsbluff, Neb.)

TELEVISION MAGAZINE / Data Book, 1959

WBZ-TV (N}, WNAC-TV (C); WHDH-TV (A}

WCHS-TV {A); WHTN-TV (C); WSAZ-TV (N}

»51,300
116,900
255,600

59,800

298,900
165,800
148,100

*51,800
Victoric
23,700
46,300
323,200
141,100

418,500

***50,400

KUMV-TV, Williston, N.D,,

626,400

122,300

©7,500

1,415,100

Tt

148,800

39.800

633,700

*164,400

38,100

128,700

221,300

10,700

*76,900

23,300

320,200

370,100

147,400

436,500

585,800

196,800

**85,400

WHAT'S
INIT

FOR
YOU?

The kind of facts-and-figure:
you find in the Data Book are
only part of what you get in
TELEVISION MAGAZINE,

1958 brought you articles
such as “Ogilvy, Hard-Boiled
Scot”; “Booz, Allen & Ham-
ilton”; “Little of Colgate”;
“Networks in Ferment”; “Do
Today’s Programs Provide
the Wrong Commercial Cli-
mate?” “Brand study: breads,
banks, gasolines and sham-
poos in Chicago”; “Inside

Jack Gould.”

In each issue you’ll find pro-
vocative, thorough appraisals
of the long-range develop-
ments that will affect what
do next month,

you next

year.

In this fast moving business,
the daily headlines are like
pieces of a huge jigsaw puz-
TELEVISION MAGAZINE
puts these pieces together for

zle.

you, giving vou the complete
picture.

Get your own copy sent to
your home or office. Just send
vour name, address and check
for $5.00 to TELEvISION
MacAzINE, 422 Madison Ave-
nue, New York 17.
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WE and NEBC

53153

Present to the Viewers of the Maryland Market

ALWAYS T2

% BEST SHOY 1 7O

Hu

1T

MAY WE AND NBC PRESENT FOR YOUR CAREFUL
CONSIDERATION THESE SALIENT GUIDEPOSTS TOWARDS
MORE EFFECTIVE TELEVISION EXPOSURE

IN THE PURCHASING MARYLAND MARKET

BEST LOCAL PROCR’AMS

MOST COMPLETE NEWS

FULL-TIME STAFF OF NEWS REPORTERS AND CAMERAMEN
‘'ROUND THE CLOCK DESK IN THE CITY ROOM OF BALTIMORE
NEWS-POST (LARGEST NEWSPAPER CIRCULATION IN THE MARYLAND MARKET) WITH

UNLIMITED ACCESS TO THE EFFORTS OF N-P'S NEWS. EDITORIAL AND
FEATURE STAFFS . . . UPI AND AP WIRE SERVICES . . . TELENEWS
53
£/

MOST ACCURATE WEATHER
CONSTANT, DIRECT LIAISON WITH U.S. WEATHER BUREAU
AT BALTIMORE'S FRIENDSHIP AIRPORT . . . FULL-TIME
OPERATION OF BENDIX WEATHER-TRACKING RADAR
UNIT . . . TRAINED WEATHER REPORTERS

MOST COLORFUL SPORTS
NATIONALLY FAMOUS SPORTS EDITOR JOE CROGHAN WITH THE
STORIES BEHIND THE WIRE SERVICES . . . PERSONAL INTERVIEWS
ON-THE-SCENE REPORTING . . . UP-TO-THE-MINUTE FILM CLIPS

MOST ORIGINAL FEATURES
AWARD-WINNING PUBLIC SERVICE PROGRAMS . . . EXCITING PANEL
SHOWS . . . DRAMATIC DOCUMENTARIES

MOST BRILLIANT FIRST-RUN, FEATURE FILMS

WARNER BROTHERS '52. 'S5 AND 544 PACKAGES . . . NTA-20TH
CENTURY FCX DREAM PACKAGE . . . FABULOUS PARAMOUNT PACKAGE

BEST NETWORK PROGRAMS

All we have to say is, “NBC.”

B B B B B A B B B 8 B B B B B B B 0 B B 0 B B B B B B B3 B B3 B3 BT

ALWAYS THE BEST SHOW IN TOWN
ALVWAYS THE BEST BUY IN TOWN

ES1BS

BALTIMORE, MARYLAND
CHANNEL 11 + NBC AFFILIATE

IN ASSOCIATION WITH WBAL RADIO

www americanradiohistorv com
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Serving
all
Chicagoland ..» quaiiey

programming presented with integrity attracts selective, wide-
awake audiences...the kind that buy the products advertised.
This is our continuing aim at WGN-TV! And we find it pays off. !
You will too. For proof, let one of our specialists fill you in on*l
some surprising case histories. WGN-TV serves all Chicagoland with:

color programming ® Originating over 20 hours weekly—
more than all other stations combined!

live programs e We're setting a fast pace with the greatest
array of live local telecasting tn Chicago! . . .
More than all other stations combined!

film programs ® WGN-TV has the greatest number of top
syndicated programs—and it pays off. 15 out
of top 20 in January Nielsen and ARB.

baseball telecasts o Exclusive Cubs and White Sox home day games.

special events e Automobile Show, Boat Show, Parades, Sport
Features, Neighborhood Events.

children’s shows e Highest audiences by far!

public service o Dedicated to serving Chicagoland with the
finest and most comprehensive programming—
tmportant reasons why WGN-TV 1s Chicago’s
Quality and Integrity station!

Call your WGN-TV representative, today!

@m% l l GN - TVClmnnel 9

441 North Michigan Avenue  Chicago 11, Illinots

www americanradiohistorv com
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irket & Stations— % Penetration

TV Homes

SGCAGO, Il.—93.9

2,120,400

SWBBM.TV (C); WBKB (A): WGN-TV; WNBQ (N)

®COo, Cal.—77.2
HSL-TV (A,C)

WOCINNATI, Ohio—90.6
INCPO-TV (A); WKRC-TY (Q); WIW-T (N}

JM\RKSBURG, W. Va.—68.5
“WBOY-TV (AC,NI

£ VELAND, Ohio—95.0
NEWS (A); KYW.-TV (NI WIW-TV Q)

DVIS, N.M.—63.3
UCA-TY ()

WLORADO SPRINGS-PUEBLO, Colo.—76.2
KTV (A Cl: KRDO-TV (N); KCSJ-TV (N}

1LUMBIA-JEFFERSON CITY, Mo.—80.0

OMU-TV (AN, KRCG-TV (A,C)
4LUMBIA, $.C.
MIS-TY (AN} WNOK-TVE (C)

MLUMBUS, Ga.—73.1
NTVMT (A N); WRBL-TV {A,C)

tLUMBUS, Miss.—56.3
NCBILTV (C,N)

ILUMBUS, Ohio—95.0
NBNS-TV (C); WIW-C IN); WTVN-TV (A)

'RPUS CHRISTI, Tex.—74.3
WRIS-TV (AN); KZTV (C

LLAS-FT. WORTH, Tex.—83.2

92,900

636,500

75,400

1,277,000

11,400

90,400

124,900

*207,300

135,100

138,500

152,400

53,500

478,600

107,000

656,600

RID-TV IC); WFAA-TV (Al; KFIZ-TV; WBAP-TV IN)

INVILLE, 1l.—50.8
NDAN-TVH (A)

“VENPORT, lowa-ROCK ISLAND, IIl.—92.5

WOC-TV (N); WHBF-TV (A,C)

LAYTON, Ohio—95.0
WHIO-TV (Cl; WLW-D (AN

\YTONA BEACH-ORLANDO, Fla.—76.6
WESH-TV (N); 'wDBO-TV (C); WLOF {A)

CATUR, Alo.—48.5
WMSLTVE (C,N)

ZCATUR, 111.—82.2
WTVPE (A}

INVER, Cola.—87.2
KBTV (A); KLZ-TV (C); KOA-TV (N}, KTVR

S MOINES, lowa—91.1
KRNT.TY (C); WHO-TV (N)

FTROIT, Mich.-WINDSOR, Can.—95.0

134,200

341,700

474,900

196,200

121,900

t121,400

351,000

275,100

1,552,700

WIBK.TY le),' WWI-TV (INl: WXYZ (A}; CKIW-TV

ICKINSON, N.D.—52.1
KDIX.TY (C)

OTHAN, Ala.—58.6
WIVY (A,Q)

ULUTH, Minn.-SUPERIOR, Wis.—81.3
KDAL-TV (A,C); WDSM-TV (AN}

'URHAM-RALEIGH, N.C.—75.4
WIVD (A,C); WRAL.TV (N)

-

h_

22,100

71,900

169,900

269,100

WHERE

DO TIMEBUYERS
GET THEIR
INFORMATION?

ATION SOURCES USED BY AGENCIES

MILLIONS
% OF AGENCIES OF

DOLLARS

REPLYING TO QUESTIONNAIRE BROA

DCAST BILLINGS

Agency's Own Estimate ' °, %%43%

Coverage Fig. Supplied over 5 NN © %

by Station or Rep. under S| - 138%
over 5

NCS #2

over 5

Television Magazine under 5

over 5

Sales Management under 5 |

29%
under 5 19%

50%

1 28%

17%

W ho do timebuyers consult to get the vital statistics on

vour market?

Fully 50% of agencies with network

billings over $5 mil-

lion use TELEVISION Macazing civculation figures, accord-

ing to an NBC Spot Sales survey.

Just as vou are looking at this page

to check the county

definition and data on yvour market, most of the people on

vour sales-prospect list ave doing the same thing.

While their attention is focused on

getting the data that

helps decide whether or not you get on the Hst, you could
be using this space to amplify the basic statistics, to tell

why your station is the Key to your area.

You can do this every month in TELEVISION MAGAZINE. . . .

Reserve space in the monthly Circu

lation Report. Reach

your prospects while they are thinking about your market.
Phone Tom Koopman at PLaza 3-9944 in New York and
ask about the Circulation Package Plan.

TELEVISION MAGAZINE / Data Book, 1959

wwWw-americanradiohistorv com
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Announcing...

AMERICAN RESEARCH BUREAU"’S

1959 TELEVISION
COVERAGE STUDY

Unequalied research standards . . . outdates

any existing coverage studies . . . presents

latest data on station coverage and

circulation for more than one hundred

and twenty key television markets . . .

ARB's new 1959 “A-to-Z"" television coverage study—just being released—

surveys sclected markets where current information is needed due to recent
developments affecting:

power or tower
network afhliation

number of stations

community antenna installations

and the like

This Fifth Avnual “Abidenc-to-Zanesville” study shows TV and UHF satu-
ration for cach market. And, for cach station: e percent of homes able to

receive o weekly civculation e average daylime and nighttime circulation.

Only ARB olflers new data secuved from full sample of respondent families
by telephone interviews., 'Phese techniques are in keeping with ARRB’s high
rescarch standards, unequalled throughout the industry.

For descriptive folder and hist ol arcas surveyed, contact your nearest ARB

representative.

AMERICAN RESEARCH BUREAU, INC.

WASHINGTON o 4320 Ammendale Road, Beltsville, Md. WEbster 5-2600
NEW YORK e 400 Park Avenve, New York 22, N. Y. Plaza 1-5577
CHICAGO o 1907 Tribune Tower, Chicago 11, lll, SUperior 7-3388
LOS ANGELES ¢ 6223 Selma Avenve, Hollywood, Calif. HOllywood 9-168: "

|
186 TELEVISION MAGAZINE / Data Book, 11059 4
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Market & Stations—Z3 Penetration TV Homes Market & Stotions—Z3 Penetratio V Homes

For current TV set estimates, EAU CLAIRE, Wis.—87.4 118,000  FLINT, Mich.—94.2 380,000
WEAU-TY (AN WIRT (A)
see
ELKHART, Ind. (see South Bend! FLORENCE, Ala.—30.9 8,500
WOWL- TV (C,N)
EL PASO, Tex.-JUAREZ, Mex.—82.0 88,300
KELP-TY (Al KROD-TV (C): KTSM-TV (N): XEJ-TV FLORENCE, $.C.—71.1 173,100
WBTW (A,CN)
ENID, O%la. (See Okiohoma Cit
FT. DODGE, lowa—54.7 26,700
ENSIGN-GARDEN CITY, Kan.—61.6 38,900 QTvE Ny
KTVC {A): KGID-TV (N}
FT. MYERS, Fla.—71.0 16,400
ERIE, Pa.—92.2 166,400 WINK-TV (AL
WICU-TV (AN WSEE-TVE (A 55,900
FT. SMITH, Ark.—70.7 53,000
EUGENE, Ore.—77.5 **107,600 KNAC-TY IC,N.Al
KVALTY IN)
{Operates satellite KPIC-TV, Roseburg, O FT. WAYNE, ind.—87.0 203,300
WANE.TVT (C); WKIG-TVT R
EUREKA, Cal.—76.9 46,000
updated monthl ;
P y KIEM-TV (A,CNI KVIQ-TV (AN) FT. WORTH-DALLAS, Tex.—83.2 656,600
KPJZ TV, WBAP TV (Ni. KRID (Al
EVANSVILLE, Ind.- HENDERSON, Ky.—82.0 246,700
Exclusively compiled by WHETVE (N WIVW () WEHT-TVE (€1 120,600 ERESNO, Col.—87.2 215,600
KFRE.TV KIEO-TVH (Al KM 161,200
TELEVISION FAIRBANKS, Alaska i
KFAR-TV (AN} KTVE (C GLENDIVE, Mont.—49.1 2,600
KXGN- (]C
MAGAZINE FARGO, N.D.—73.9 133,500
WDAY-TV (A,N) GRAND FORKS, N.D.—74.) 38,700
See also Valley City, N. KNOX-TV (N)

MAQCH NOW IN OUR 11th YEAR
|
\ S49 3,500 WATTS
6,000 TV HOMES

Channel |2

WICU-TV 316,000 Watts
ERIE, PENNA. 309,000 TV Homes

Get FUZl Infor’nation x M i BLAIR TELEVISION ASSOCIATES

Natiowat Represeatative.

h. WwWWwW.americanradiohistorv.com
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COAST LINE
PICKS
JACKSONVILLE

W. THOMAS RICE, President
Atlantic Coast Line Railroad
The Atlantic Coast Line
Railroad has picked Jacksonville
for its new |7-story
headquarters office huilding,.
The Coast Line’s choice of
Jacksonville is evidence of their
faith in the State of Florida’s
Gateway City and Jacksonville
is enthusiastic over this latest
addition to the rapidly
cxpanding North Florida
economy.

AND JACKSONVILLE
PICKS WFGA-TV

In Jacksonville, Jaxons have
picked WFGA-TV, Channel 12
as the best family station in
the huge $1Y, billion North
Florida-South Georgia market.

NBC and ABC Progrumming

Represented nationally
by Peters, Griffin,
Woodward, Inec.

WFGA — TV
Channel 12

Jacksonville, Florida
FLORIDA'S

COLORFUL
STATION

188

| Market & Stations- -% Penetration TV Homes

GRAND JUNCTION, Colo.—66.2 **24,300
KREX-TY (A,C,N}

(Operoates sotellite KREY-TY, Montrose, Colo

GRAND RAPIDS, Mich.—94.4 479,500
WOOD-TV (AN
See olso Kolomazool

GREAT BEND-HAYS, Kan.—73.8 ***89,100
KCKT-TV IN); KAYS-TV (A)

(KCKT-TV operates satellite KGLD, Garden City, Kan.)

GREAT FALLS, Mont.—61.3 41,200
KFBB-TV tA,CNI

GREEN BAY, Wis.—89.9 318,200
WBAY.TV (C); WERYV (N}

(See qaiso Morinette)

GREENSBORO, N.C.—82.6 410,600
WFMY-TV (A/C)

GREENVILLE-SPARTANBURG, $S.C.-

ASHEVILLE, N.C.—77.5 387,400
WEFBC-TV (N}, WSPA.TV (C) t1
WLOS-TV (Al; WISE- TVt (C,N)

GREENVILLE-WASHINGTON, N.C.—74.6 189,600
WNCT (A,CH; WITN (N)

HANNIBAL, Mo.- QUINCY, ill.—88.8 189,800
KHQA-TV (C); WGEM-TV (AN)

HARLINGEN-WESLACO, Tex.—67.4 *69,8C0
KGBT-TV (A Cl; WRGV-TV (AN)

HARRISBURG, I1l.—78.2 170,900
WSIL-TV (A N)

HARRISBURG, Pc.—71.2 f112,000
WHP-TVH (C); WTPAT (A

HARRISONBURG, Va.—84.4 73,400

WSVA-TV (A,C,N}
lincludes community antennas in counties not credited)

HARTFORD-NEW BRITAIN, Conn.—93.2 626,600
WTIC-TV {Q); WNBCT (N); WHCTY 1289,300

HASTINGS, Neb.—75.6 114,400
KHAS-TV (N)

HATTIESBURG, Miss.—60.4 48,900
WDAM-TY (A N)

HENDERSON, Ky.- EVANSVILLE, Ind.—82.0 246,700
WEHT-TVH (Q); WRE-TVE INL, WTVW (A) 1120,600

HENDERSON,-LAS VEGAS, Nev.—95.0 34,700

KIRJ-TV (AN); KLAS-TV (C); KSHO-TV {A)

HONOLULU, T.H.
KGMB-TV {C); KONA-TV (N); KHVH-TV (A}
(Satellites: KHBC-TV, Hilo, ond KMAU-TV, Wailuku to
KGMB-TV, KMVLTY, Wailuky, to KHVH-TV; KALA, Wailuku
to KONA-TV]

**9115,300

HOUSTON, Tex.—85.4 472,000
KPRC-TV (N}; KTRK-TV (A); KGUL-TV (C)

HUNTINGTON-CHARLESTON, W.Va.—79.1 436,500
WHTN-TY (Cl; WSAZ-TV (N); WCHS-TV {A}

HUTCHINSON-WICHITA, Kan.—84.9 *4+252,900
KTVH (C); KAKE-TV (A); KARD-TV (NI
(KTVC, Ensign, Kan., satellite of KAKE-1V)

IDAHO FALLS, I1da.—70.9 58,600
KID-TV (A,C,N}

INDIANAPOLIS, Ind.—93.3 703,800
WFBM-TV (N}; WISH-TV (Cl; WIW-I (Al
{See also Bloomington, Ind.)

JACKSON, Miss.—63.5 229,900
WITV (C); WIBT (AN}

JACKSON, Tenn.—64.8 87,400
WDXLTY (A,Q)

JACKSONVILLE, Fla.—73.4 286,600
WIXT (ACl; WFGA-TV IN)

JEFFERSON CITY-COLUMBIA, Mo.—80.0 124,900
KRCG-TY {A,C); KOMU-TV (AN)

JOHNSON CITY, Tenn.—67.0 ®121,200

WIHL-TV 1A,Q)

TELEVISION MAGAZINE / Data Book, 1059
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GETTING
IN

TO
SEE

THE
CLIENT

Telling your story directly
to the advertising and sales
manager—it's a tough job,

hut an important one.

One out of every four TV
stations now on the air is
advertising in this issue of
TELEVISION MAGAZINE le-
cause it is used by almost
all of TV’

clients.

nmportant

And it is read under cir-
cumstances most favorable
to you—when the adver-
tiser ig specifically seeking
TV information, while he
is reading a magazine that
reflects the stature and in-
fluence of the hroadcast

media.

Y ou talk directly to the ad-
vertiser when you tell your
story in TELEVIsION Maca-
ZINF.

SE—
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4l

in the sky . . . 2/3 of a mile high

: NEW
TOWER

delivers 50% more coverage in
the rich Upper East Tenn. trading area

THE STATION

* New TOWER . [ 491 feet ubove average terramn
3,335 tect above sca level. (Old Tower was 720 feet above
average terrain . .. 2.630 feet above sea level))

* Coveruge in 76 counties in Tenn..

Va.. No. Car.. Ky. and W. Vu
* First in audience (ARB) in Tri-Cities. total 55.0¢
* Lowest cost per 1.000 homes

MON -FRI. r5|GtJON
NOON-6 |6-MIDNIGHT! ¢ 019,
2 WJHL-TV 68.4 48.7 55.0
STATION A" 24.8 7 453 39.5
OTHERS 6.8 l 60 | 70
THE MARKET
% Television homes C371.274
* Population, coverage urcu 2.284.000
* Retail sales. coverage arca - . . S1.602.865.000.00

American Researcl FFoundation Reporr, March. 1958
Compiled from data from Sales Management, 1938

TRI-CITIES TV

JOHNSON CITY @ KINGSPORT @ BRISTOL

VA.

Johnson City

WIHL-TV

Channel 11 ® 316,000 Watts

CBS e ABC
JOHNSON CITY, TENNESSEE

Bristol
x

Represented by JOHN E. PEARSON Television, Inc.

www americanradiohistorv com
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IFITIs BIG

TV XL’ o IMPORTANT, :
LOUISVILLE IT’s on WHAS-TV |
50,000 youngsters, 1
57,000 adults have r

attended T-BAR-V, "
Louisville’s ONLY >
kid show with ““

LIVE, DAILY AUDIENCES

50,000  youngsters, cscorted by 57,000

Like other WHAS-TV produced pro-

adults is a lot of participation. T-BAR-V
skillfully interweaves educational, health
and safety subjects with songs, cartoons
and games to the benefit of the small fry
and sheer delight of parents. Indication
of the show’s drawing power is that ticket
requests are received five months in

advance.

grams, T-BAR-V’s demonstrated concern

for the community has gained the respect
and confidence of huge, loyal audiences
and long-term clients. I¢'s IMPORTANT
that constructive entertainment be pre-
sented for children. And when BIG and
IMPORTANT programs are produced
in Louisville, they're found on WHAS-TV,

Your Advertising Deserves WHAS-TV Attention . . .
with the ADDED IMPACT OF PROGRAMMING OF CHARACTER!

WHAS-TV
Fishie

Foremost In Service

Best In Entertainment

WHAS-TV CHANNEL 11, LOUISVILLE
316,000 WATTS — CBS-TV NETWORK

Victor A. Sholis, Director

Represented Nationally by
HARRINGTON, RIGHTER & PARSONS, INC.

www . americanradiohistorv.com
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ket & Stations—% Penerration TV Homes
JENSTOWN, Pa.—90.0 565,800
ARD-TVE [A,Ch WIAC-TV N} 110,700
{@IN, Mo.- PITTSBURG, Kan.—79.0 151,000
DE-TV {A,Cl; KOAM-TV AN
B AU, Alaska tt
NY-TY (Cl
BAMAZOO, Mich.—94.3 593,200
<ZO-TV AQ)
e also Grand Rapids
RISPELL, Mont.—63.3 11,200
il (CN)
KisAS CITY, Mo.—89.6 600,900
WO-TV IC); KMBC-TV (A}, WDAF-TV (NI
KIRNEY, Neb.—72.3 **101,900
OLTV A0
perates satellite KHPL-TV, Hayes Center, Neb.)
WIMATH FALLS, Ore.—65.8 20,0€0
MTI AC NI
XV XVILLE, Tenn.—68.8 225,5C0
ATE-TY (NY; WBIR-TV IC1 WTVKT (A 158,00
L£ROSSE, Wis.—83.5 115,5¢€0
KBT (A,C,NI
LA YETTE, Ind.—40.1 $10,700
FAM-TVE Q)
(LA YETTE, La.—67.7 92,9C0
YTV Q)
[ &8 CHARLES, La.—72.5 84,2C0
LC-TV (AN); KTAG-Tvi C 116,4C0
| LICASTER, Pa.—89.2 511,600
GAL-TV ICNI
LSING, Mich.—94.0 441,900
IIM-TV (C,A); WILX-TV (N) (Qnondoga
UEDO, Tex.—64.5 9,800
SNS-TV (A,C,N)
LALLE, 11l.—32.7 110,600
EEQ-TVE (N)
L' VEGAS-HENDERSON, Nev.—95.0 34,700
L UUAS. TV (Cl; KSHO-TV (Al KWRI-TV (AN
| LETON, Okla.—80.2 48,900
I WO.TV (Al
| LENON, Pa.—78.9 58,300
LYH-TV (A
i LENGTON, Ky.—42.9 142,700
| LEXTVE (AC NI WEYT.TVE
{4, Ohio—79.9 146,900
L IMALTVE ACN
| HIOLN, Neb.—83.5 186,100
LN-TY (AC)
‘u;e ROCK-PINE BLUFF, Ark.—71.5 231,500
RK-TY (N); KTHY (C): KATV (A
K HAVEN, Pa.—65.0 122,700
BPZ-TVt (Al
¢ ANGELES, Cal.—93.6 2,569,900
BC-TV (Al; KCOP; KHJ.TV:
NXT (C); KRCA (NJ; KTLA: KTTV
LUSVILLE, Ky.—81.8 452,400
AVE-TY (A N); WHAS-TV (C)
LBOCK, Tex.—77.8 101,800
IBD-TV (AN); KDUB.TY C
LN, Tex.—67.7 50,600
RE-TY (NI
MYCHBURG, vo.—79.5 147,200
VATV (A}
M:ON, Ga.—69.0 105,900
MAZ.Ty (A,C)
“MISON, wis.—89.6 223,600

ISC-TV (C); WKOW-TVH (Al WMTVt (N) {101,800
"MUCHESTER, N.H.—92.0

563,100
MUR-TYV (A}

WVUNETTE, Wis.—90.8 161,700
MBY-TvV (A}

~ 2e also Green Boy)

MQUETTE, Mich.—79.3 62,700
DMJ.TY (C)

'MON Ty, lowa—87.7 170,900

" 50TV 1)

MraGuez, p.r. t
ORA-TY (C)
FORD, Ore.—75.2 43,900

MES.TY (AN
APHIS, Tenn.—71.8 473,600

HBQ-Tv (A); WMCT IN); WREC-TY (C}

ORDER YOUR OWN COPY OF TELEVISION MAGAZINE
—AND SEVERAL FOR OTHERS ON YOUR STAFF

Please send me TELEVISION MAGAZINE
every month

J 1 YEAR $5.00 [ 2 YEARS 39.00

Group J $3.00 each for tea or more
Rates | $3.50 each for five or more

[ 3 YEARS $12.00

[J Bill Co.
) Bill Me

Add 50¢ per year for Canada, $1.00 for foreign

Company

Address

City ... ... Zone State
[] Send to Home

Address

|

|

|

|

|

|

|

|

|

]

|

| Name
|

|

|

|

|

|

|

|

|

| PUBLISHED BY FREDERICK KUGEL CO., INC. * 422 MADISON AVE., NEW YORK 17, N. Y.
|

L

b e ———— ——— ————— ——— — — — — —— —

-
: |
I Please send me TELEVISION MAGAZINE :
I every month I
' |
| [ 1 YEAR $5.00 [ 2 YEARS $9.00 3 YEARS $12.00 |
|| Group | $3.00 each for ten or more [] Bill Co. I
| Rates | $3.50 each for five or more [ ] Bill Me :
| Add 50¢ per year for Canada, $1.00 for foreign i
| |
| Nome |
: Compony :
i Address |
I City ... Zone State :
| [] Send to Home |
|
| Address :
I |
| PUBLISHED BY FREDERICK KUGEL CO., INC. ¢ 422 MADISON AVE., NEW YORK 17, N. Y. |
I |
—_———— e —————— e — — .
| |
: Please send me TELEVISION MAGAZINE !
I every month I
| |
I [] 1 YEAR $5.00 [] 2 YEARS $9.00 [] 3 YEARS $12.00 :
: Group | $3.00 each for ten or more ] Bill Co. I
I Rates | $3.50 each for five or more ] Bill Me |
| Add 50¢ per year for Canada, $1.00 for foreign !
| |
| Nome :
: Company I
| Address :
|
| City ..o ... ! Zone . State I
: [} Send to Home :
] Address ........ 1
| |
| PUBLISHED BY FREDERICK KUGEL CO., INC. * 422 MADISON AVE., NEW YORK 17, N. Y. |
| |
) e e e e e  — — — —— ——— — ———— ————— — —— i st i e, s, st s s ]
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Market & Stations—% Penetration TV Homes

MERIDIAN, Miss.—60.2 100,100
WTOK-TV (A,C,N}

MIAMI, Fla.—90.7 391,100
WOCKT (N); WPST-TV (Al WTV] (C}

MIDLAND -ODESSA, Tex.—73.3 82,300
KMID-TV [ANi; KOSA-TV (Ci

MILWAUKEE, Wis.—94.9 615,000
WISN-TV (Al WITLI-TV: WTMI-TV (NI 1259,400
WXIXt Q)

MINNEAPOLIS-ST. PAUL, Minn.—90.9 738,200

KMSP-TV; KSTP-TV (N); WCCO-TV (C); WTCN-TV (A}

MINOT, N.D.—65.8 42,200
KXMC.TV [ACY; KMOT (AN}

MISSOULA, Mont.—68.8 47,000
KMSO-TV (A,C)

MOBILE, Ala.—76.4 216,200
WALA-TV (A N); WERG-TV (C}

MONAHANS, Tex. ittt
KVKM-TV (A]

MONROE, La.- EL DORADO, Ark.—70.3 135,600
KNOE-TV (A.C,N)

MONTGOMERY, Ala.—67.0 150,1C0
WCOV-TVT (Cl; WSFA-TV IN] 154,5C0

MUNCIE, Ind.—67.9 130,900
WLBC-TVT (A, C N}

NASHVILLE, Tenn.—70.6 342,0C0
WIAC-TV {C); WSIX-TV (A, WSM.TV (N)

NEW BRITAIN-HARTFORD, Conn.—93.2 626,6C0
WTIC-TV (C); WNBCT (N); WHCTY 1289,3C0

NEW HAVEN, Conn.—93.2 834,9(0
WNHC-TV (A}

NEW ORLEANS, La.—81.3 370,5(0
WDSU-TV {ANIl: WVUE (A, WWL.TV (C)

NEW YORK, N.Y.—93.3 4,846,3(0
WABC-TV (Al; WNEW-TV: WNTA-TV;
WCBS-TV (C); WOR-TY; WPIX; WRCA-TV (N)

NORFOLK, V.—86.0 327.,4(0
WAVY (A}, WTAR.TV (C) t101,8C0
WTOV- TV WVEC-TVE (NI

NORTH PLATTE, Neb.—69.3 20,50
KNOP-TV (NI

OAK HILL, W.Va.—69.7 127,500
WOAY-TV {AC)

ODESSA-MIDLAND, Tex.—73.3 82,300

KOSA-TV (C); KMID-TV (AN)

in

Market & Stations—% Penetrotion

OKLAHOMA CITY, Okla.—83.0

KWTY (Cl; WKY-TV (N} KOCO-TV (Enid! (A}

OMAHA, Neb.—91.6
KMTV (N); WOW-TY (C); KETV (A}

ORLANDO-DAYTONA, Fla.—76.6

WDBO-TV (Cl; WLOF-TV [Al; WESH-TY (N)

OTTUMWA, lowa—83.1
KTVO (ICN)

PADUCAH, Ky.—73.2
WPSD-TV (N)

PANAMA CITY, Fla.—69.5
WIDM-TV (A,C,N)

PARKERSBURG, W. Va.—58.4
WTAPT (A,C,N)

PENSACOLA, Fla.—77.2
WEAR-TV (A,C)

PEORIA, IIl.—82.5

WEEK-TVT (N); WMBD.TVT (C); WTVHT (A}

(WEEK-TV operates WEEQ-TV, Lo Salle, 111}

PHILADELPHIA, Pa.—93.1
WCAU-TV (C); WFIL-TV (A); WRCV-TV (N)

PHOENIX-MESA, Ariz.—86.2

KOOL.TV (C); KPHO-TV; KTVK (A); KVAR (N}

PINE BLUFF-LITTLE ROCK, Ark.—71.5
KATY (A); KARK-TV {N); KTHV (C}

PITTSBURG, Kan.- JOPLIN, Mo.—79.0
KOAM-TV (AN); KODE-TV (A,C)

PITTSBURGH, Pa.—91.9
KDKA-TV {C); WIC (N); WTAE (A}

PLATTSBURG, N.Y.—85.5
WPTZ (AN)

POLAND SPRING, Me.—90.0
WMTW.TV (A,C] (Mt. Washington ,N.H.}

PORTLAND, Me.—90.4
WCSH-TV INl; WGAN-TY (C)

PORTLAAD, Ore.—84.2
KGW-TY (A); KOIN-TV (C); KPTY IN,A}

PRESQUE ISLE, Me.—81.0
WAGM-TY (A,C)
PROVIDENCE, R.1.—92.3
WIJAR-TV (A NI; WPRO-TV (C)
PUEBLO-COLORADO SPRINGS, Colo.—76.2
KCSJ-TY IN); KKTV (A,C); KRDO-TV (N)
QUINCY, il.- HANNIBAL, Mo.—88.8
WGEM-TV (ANJ; KHQA.TV (C)

PITTSBURGH

>
TV Homes Market & Stations-—% Penetration TV Home
329,700 RALEIGH-DURHAM, N.C.—75.4 269,II|
WRALTV (N); WTVD (A,C) i
332,000  RAPID CITY, $.0.—56.5 **3420/ ¥
KOTA-TV (A,C); KRSD-TV (N}
196,200 IKOTA-TV operates satellite KDUH-TV, Hay Springs, Ngd
REDDING, Cal.—74.5 s740 [t
135,400 KVIP-TV AN)
RENO, Nev.—85.1 38,3
186,600 KOLO-TV (A,C,N}
RICHMOND, Va.—82.5 259,50
20,700 WRVA-TV {C); WTVR (A};
WXEX-TV (N} (Petersburg, Va.l
124,100 RIVERTON, Wyo.—52.6 8,00
KWRB-TV IC,N,A}
187,800 ROANOKE, Vo.—78.7 285,20
WODBJ-TV {C); WSIS-TV (AN)
*%+1148,100 ROCHESTER, Minn.—88.6 91,20
KROC-TV (N}
ROCHESTER, N.Y.—91.1 310,80
1,879,300 WROC-TV (A N); WHEC-TV (A,C); WVET-TV (A,C)
ROCKFORD, IIl. 221,40
194,300 WREX-TV (A,C}; WTVOT (N} 196,50
ROCK ISLAND, ll.- DAVENPORT, lowa—92.5 341,70
231,500 WHBF-TV {A,C); WOC-TV (N}
ROSWELL, N.M.—71.8 52,80
151,000 KSWS.TV (A,C,NI
SACRAMENTO-STOCKTON, Cal.—86.2 371,6¢
1,261,100 KBET-TV (C); KCRA-TV (N); KOVR (A)
SAGINAW-BAY CITY, Mich.—92.8 298,9¢ w
119,900 WKNX-TVTH (A,C); WNEM-TV (AN} 165,8¢
ST. JOSEPH, Mo.—87.2 207,1¢
310,500 KFEQ-TV (C)
ST. LOUIS, Mo.—92.1 845,50
210,300 KSD-TY (N); KTVI {A); KMOX-TV (C)
ST. PETERSBURG-TAMPA, Fla.—82.6 294,2“
455,200 WSUN-TVT (A); WFLA-TV (N); WTVT Q) 1759
SALINAS-MONTEREY, Cal.—85.8 184,9¢ ‘u
19,600 KSBW-TV (A,C,N}
linciudes circulation of optional
778,500 satellite, KSBY-TV, San Luis Obispo.}
SALISBURY, Md.—53.6 tazze ||
90,400 WBOC-TVY (AQ)
SALT LAKE CITY, Utah—88.4 244,4.1.;41
189,800 KSL-TV (Ch; KTVT INY; KUTV (A}
KIOR-TV (Provo, Utah) i

Take TAE and See

brewed hot with
‘plenty of
local flavor!

\%%

BIG TELEVISION

IN PITTSBURGH

192
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When it comes to
' selecting a market's
leading station

| THE PROOF 1S WHERE
THEY’RE BUYING!

!In this three station South Bend-
'Elkhart advertisers
consistently use WNDU-TV more
than the other two stations com-
bined. And what's even more sig-
nificant is that they pay top dollars
while doing it.
' that if you want this important mar-
ket for your product, buy where the
' local advertisers (the people who

market local

It's proof positive

know the market best) buy . . . on
WNDU-TV!

' call Petry today!

{WNDU-TV .2
: - CHANNEL 16
' Bernie Barth and Tom Hamilton

1

MY

! One hundred
- eleven”

4 national

: and

© regional

~ spot
advertisers
know

Terre Haute
Is not covered
| effectively

WTHI-TV o | 0 ks

TERRE HAUTE, INDIANA
Represented Nationally by Bolling Co.,

'*"xeles -San Francisco- Boston - New York - Chicago- Dallas

Markef & Stations. -9 Penctration TV Homes

SAN ANGELO, Tex.—74.1 27,800
KCTV (A,C,N)

SAN ANTONIO, Tex. *276,300
KCOR-TVY;, KENS-TV (C); KONO (Al: WOAIL TV IN) Tt

SAN DIEGO, Col.- THUANA - Mex.—92.2 292,400
KFMB-TV 1C); KFSD-TV (N); XETV (A)

SAN FRANCISCO-OAKLAND, Cal.—90.1 1,268,600
KGO-Tv (A}; KPIX {C); KRON-TY (N}; KTVU

SAN JOSE, Caol.—90.5 225,500
KNTV {A,C,N)

SAN JUAN, P.R. +
WAPA.TV (AN}, WKAQ-TV (C]

SAN LUIS OBISPO, Cal. (See Salinas Monferc

SANTA BARBARA, Caol.—84.5 49,000
KEY.TV (A,CN)

SAVANNAH, Go.—71.3 104,300
WSAV-TV (N); WTOC-TV {A,Q)

SCHENECTADY-ALBANY-TROY, N.Y.—91.1 **449,400
WRGB (N} WTEN (C): WAST (A}

SCRANTON - WILKES-BARRE, Pa.—79.8 1242,700

WDAUT ), WBRE-TVT (N}, WNEP-TVT (A}
lincludes community antennos in counties not credited)

SEATTLE-TACOMA, Wash.—89.2 537,7co
KING.TV (Al KOMO-TV (N, A}, KTNT.TV;
KTVW: KIRO-TV (C

SEDALIA, Mo.—84.5 26,100
KMOS-TV (Al

SHREVEPORT, Lo.—75.5 247,200
KSLA {A,C); KTBS-TV (AN)

SIOUX CITY, lowa—87.4 201,900
KTIV (ANI; KVTY (AC)

SIOUX FALLS, $.0.—74.1 **219,600

KELO-TY (C,N,Al (Operates boosters
KDLO-TV, Florence, S.D. and KPLO-TV, Rcliance, S.D.

SOUTH BEND-ELKHART, ind.—68.8 t141,0C0
WNDU-TVT (N); WSBT-TVt (C)
WSIV-TVYE (A}

SPOKANE, Wash.—78.6 231,6C0
KHQ.TV (N); KREM-TV (A} KXLY-TV

SPRINGFIELD, ill.—72.4 t117,5C0
WICSt (A,N]

SPRINGFIELD-HOLYOKE, Mass.—84.6 “t168,1C0
WHYN-Tvt (Cl; WWIPT (A NI
IWWILP operates sateilite WRLPT, Greenfield, Mass.)

SPRINGFIELD, Mo.—-77.4 177.0c0
KTTS.TV 1C); KYTV (AN)

STEUBENVILLE, Ohio—89.5 482,3C0
WSTV-TV {ACH

SUPERIOR, Wis.- DULUTH, Minn.—81.3 169.900

WDSM-TV iN,Al; KDAL-TY (A,C)

SWEETWATER, Tex.—76.0 63,400
KPAR-TV (C)
SYRACUSE, N.Y.—90.8 “*455,500

WHEN-TV A,CI WSYR-TV (N}
(WSYR.TV operates satellite WSYE-TY, Elmira, N.Y.}

TACOMA-SEATTLE, Wash.—89.2 537,700
KINT-Tv, KTVW, KING-TV (A}
KOMO-TV (N,A); KIRO-TV (C)

TALLAHASSEE, Fla.- THOMASVILLE, Ga.—60.4 111,200
WCTY (A,C,N)

TAMPA-ST. PETERSBURG, Fla.—82.6 294,200
WELA-TV IND); A TVT (G WSUN-TVE {A) 175,900

TEMPLE-WACO, Tex.—77.7 121,600
KCEN-TV INI; KWTX-TV (AQ)

TERRE HAUTE, ind.—90.1 214,700
WTHILTV (A,C)

TEXARKANA, Tex.—69.9 81,900
KCMC-TV (A,CI

THOMASVILLE, Ga.- TALLAHASSEE, Fla.
{See Tallohassee)

TOLEDO, Ohio—95.0 352,200
WSPD-TV (AN); WTOL.TV (N}

TOPEKA, Kan.—79.8 113,800
WIBW.TV (A,C)

TRAVERSE CITY, Mich.—81.0 52,300

WPBN-TV (N}

TELEVISION MAGAZINE / Data Book, 1959
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EIFFEL TOWER™

1531 FEET
TEXAS TALL TOWER

=
&
1465 FEET_)

EMPIRE STATE
BUILDING

N

975 FEET

XXX XXX XXX XXXOOCOOOXXY

598 FEET
NEXT The third 1tallest structure
SAN ANTONIO .
STATION in the world has created the

nation’s newest television

market. All currently available
set count and market statistics
are obsolete. To reach
thousands of new families in
this oil- and agriculture-

rich Southwest Empire you
must buy San Antonio’s

two most progressive television
stations — available now

al no increase in rates.

TOWER
EMPIRE

WOAI-TV

NBC * CHANNEL 4

KENS-TV

CBS » CHANNEL 3

193
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WHEELING
| 37ﬂT<H TV
MARKET

*Television Magazine 8/1/58

One Station Sells Big
Booming Ohio Valley

NO. 8 IN A SERIES:
NATURAL GAS

contributor to the

.n  outstanding
rosperous progress and the far-reach.
2z future of the WTRF-TV uarea is
1e Manufacturers Light & Heat Com-
rany of the Columbia Gas System.

vince 1945 Manufacturers has ex-
‘ended more than $165 million to im-
‘rove its distribution of vital natural
as to the industrial giants which
nake the WTRF-TV area the Rubr of
- merica gas, too, for heating,
oking and cooling to the 125,196 TV
‘omes which ¢comprise the WTRF-TV
‘niarket, where 2 million people have a
‘tendable income of $214 hillion an-
Cually. Manufacturers $6 million an-
ual payroll (estimated for the
SWTRF-TV area) lelps make this o

“tper market for alert advertisers.

" For complete merchandising service and
~  availabilities, call Bob Ferguson, VP
" and General Mgr., at CEdar 2-7777.

aionol Rep., George P. Hollingbery Company

Market & Stations—% Penetration TV Homes

TUCSON, Ariz.—85.0 97,800
KGUN-TV (A}l; KOLD-TY (Cl; KYOA-TY (N)

TULSA, Okla.—82.8 303,400
KOTV (C); KVOO-TV IN); KTUL-TY (A}

TUPELO, Miss.—56.8 55,100
WTWV (N}

TWIN FALLS, lda.—71.2 26,400
KUX-TV (A,C,N}

TYLER, Tex.—70.1 110,400
KLTV (A,C,N)

UTICA-ROME, N.Y.—92.2 135,700
WKTV (A,C,N}

VALLEY CITY, N.D.—73.6 166,600
KXJB-TV (C]
(See also Fargo, N.D.)

WACO-TEMPLE, Tex.—77.7 121,600
KWTX-TV (A CH KCEN-TV (N)

WASHINGTON, D.C.—92.0 809,900

WMAL-TY (A}, WRC-TV (N]; WTOP.TV (C WTTG

WASHINGTON-GREENVILLE, N.C.—74.6 189,600
WITN INF WNCT (AQ)

WATERBURY, Conn. tt
WATR-TVT (4)

WATERLOO-CEDAR RAPIDS, lowo—90.4 320,200
KWWLTV IN); KCRG-TV (Al: WMT.TV (C

WAUSAU, Wis.—86.3 06,600
WSAU-TV (A,C,N}

WESLACO-HARLINGEN, Tex.—67.4 *69,800
KRGV-TV (N,Al. KGBT-TV (A,Ci

WEST PALM BEACH, Fla.—81.5 66,600
WEAT-TV {Al; WPTV (CN

WHEELING, W.Va.—86.6 347,100
WTRF-TV (AN}

WICHITA-HUTCHINSON, Kan.—84.9 **+252,900
KAKE-TY (A); KARD-TV IN}; KTVH (C
(KTVC, Ensign, Kan,, satellitc of KAKE-TV

WICHITA FALLS, Tex.—77.7 125,800
KFDX-Tv (AN); KSYD-TV (C

WILKES-BARRE - SCRANTON, Pa.—79.8 t242,700

WBRE-TVT (N): WNEP-TVT (A); WDAU.TVT (C

Includes community antennas in atics not credited

WILLISTON, N.D.-~-51.2 19,100
KUMV-TV N, A)

WILMINGTON, N.C.—67.4 119,100
WECT (AN}

WINSTON-SALEM, N.C.—86.1 332,300
WSIS-TY (N)

WORCESTER, Mass. Tt
WWOR T (N

YAKIMA, Wash.—67.9 **1103,800
KIMA-TVT (ACN)
(Operotes satellites KLEW- TV, Lewiston, lda.
KBAS-TV, Ephrata, Wash., KEPR-TV, Pasco, Wash.

YORK, Pa.—50.2 t33,1C0
WSBA-TVTH (A)

YOUNGSTOWN, Ohio—70.2 140,900

WFMJ-TVEH WKBN-TVE (C); WKSI-TVE (Al
{Includes community antennas in counties not credited.}

YUMA, Ariz.—76.7 “24,700
KIVA (C,N,A)
ZANESVILLE, Ohio—58.8 116,400

WHIZ. TVt (A.CN}

® Due to conflicting research data, this market has not been
reevaluated pending further study.
t UHF
tt Incomplete data.
111 New station - coverage study not completed.
* U.S. caverage only.
** Includes circulation of satellite (or booster)
*** Does not include circulation of satellite.

l TV MARKETS
FEBRUARY, 1959
1-channel markets . ................. 134
2-channel markets . .. .. ... ... ... ... 62
3-channel markets . ................. 47
| 4- {or morel- channel markets . ........ 18
Total U. S. Markets .. ............... 261

Commercial stations U. 5. & possessions . . 512

TELEVISION MAGAZINE / Data Book, 1959
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says Charles Keys, General Manager

0CO-TV

OKLAHOMA CITY

Socko —Popeve wins acain! One
Popeyve hour couldn't satisfy all
the sponsors for KOCO-TVsothey
hadtoscheduleasecondone!Here's
the record-breaking, money-mak-
ing storv from Charles Kevs:

**Clients love Popeye even more
than kids. Phenomenal Popeye
sell-out scheduling
additional Popeye Hour Saturdays
11 to 12 a.m. Regular Popeye
Theatre Monday thru Friday 6 to
6:30 p.m. scored whopping 25.0
Nov.— Dec. four week Nielsen.”

necessitates

Popeye has been piling up sponsors
and topratingscoresforyears. Kids
never tire of him. And sponsors
are enthusiastic about the recep-
tion he builds for their products.

Popeye is whaling the tar out of
competition for KOCO-TV. Want
a share of the spinach? Write or
phone:

U.ClL.C.

UNITED ARTISTS ASSOCIATED, inc.

NEW YORK, 345 Madison Ave., MUrray Hill 6-2323
CHICAGO, 75 E. Wacker Dr., DEarborn 2-2030
DALLAS, 1511 Bryan St., Rlverside 7-8553

LOS ANGELES, 9110 Sunset Blvd., CRestview 6-5886
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authority for the facts and figures . ..

N. W. AYER

“The soundest available figures. Your new
approach makes sense."”

PHILLIP MORRIS

“Your TV set count is one of the standards.”

MC CANN ERICKSON
‘... TELEVISION Magazine's circulation
data extremely useful . . ."”

ANAHIST

“TELEVISION Magazine's research pro-
vides essential service."”

FOOTE, CONE & BELDING

“We use your circulation figures and TV
market data extensively.”

PETERS, GRIFFIN & WOODWARD

“Congratulations, your new evaluations are
a sound approach to a difficult problem.”

LEO BURNETT
“TELEVISION Magazine's TV set owner-
ship estimates have become one of our
tools.”

BLAIR TV

“Your TV set count is a great contribution.”

PABST
“Your figures are used to correlate TV
coverage in distribution areas.”

This industry-wide acceptance is TELEVISION Magazine’s guarantee of maximum
readership of the magazine and its advertising. In every industry there is one
in television it's TELEVISION Magazine.

www americanradiohistorvy com

M
CLAN

— |

i


www.americanradiohistory.com

——

Television stations, group-owned stations,
station representatives, networks, distrib-
utors of feature and syndicated film.

JIRECTORIES

- TATIONS

TIATION CITY ADDRESS & PHONE NUMBER GEN. MGR. NAT'L SALES MGR. REP. & NETW'K
KLW-TV Detroit, Mich. 3300 Guardian Bldg., Woodward 1-7200 }. E. Campeau E. Wilson Wardell Young
JEAQ-TV Manila, P. 1. P.O. Box 1344, 3.7458 Pan American
JABC-TV Los Angeles, Cal. Prospect & Talmadge Aves., Hollywood, Selig J. Seligman Elton Rule Katz, A
Normandy 3-3311
S WKE-TV Wichita, Kan. 1500 N. West St., Whitehall 3-4221 Martin Umansky Don Waldron Katz, A
MLA-TV Wailuky, T. H. 1170 Avahi St., Honolulu, 62366 John D. Keating Jim Spencer NBC Spot, N
ULB-TV Alexandrio, La. 605-11 Washington St., 5-2456 Williard L. Cobb Williard L. Cobb Weed, A, C, N
"ARD-TV Wichita, Kan. 833 N. Main, Amhurst 5-5633 William J. Moyer Don Sbarra Petry, N
ChRK-TV Little Rock, Ark. 10th & Spring Sts., Franklin 6-2481 Douglos J. Romine lee Bryant Petry, N
TV Little Rock, Ark. 310%2 W. 3rd St., FR 4-1691 John H. Fugate T. L. Goodgame Avery-Knodel, A
“IhVE-TV Caorlsbad, N. M. P.O. Box 631, Tuxedo 5-4101 Tom Wiseheart Branham, A, C
MYS-TV Hays, Kan. P.O. Box 695 Robert Schmidt Holman, A
MAK-TV Bokersfield, Cal. 29 Woody Rd., Export 9-1761 Al Constant Ed Tabor Weed, A, C
BAS-TV Ephrata, Wash. P.O. Box 702, Yokima, Glencourt 29-111 Jim Schroeder Herchel Car Weed, A, C, N
HES-TV Medford, Ore. 2000 Crater lake Hwy., Spring 3-4581 lerold R. Poulos Blair TV Assoc.,
A, C, N
L RET-TV Sacramento, Cal. 601 7th Ave., Gilbert 1-4041 John H. Schacht George J. Kapel H-R, C
TUMB-TV Bismarck, N. D. | 300 Roanoke Bldg., Minneapolis, Minn. F. E. Fitzsimonds Weed, C
" oI-TV Boise, Ida. | 1007 W. Jefferson St., 3-2511 Westerman Willock Earl Glade, Jr PGW,C
WtV Denver, Colo. 1089 Bannock St., Amherst 6-3601 Joseph Herod Robert L. Brown PG W, A
LTX-TV Bryan, Tex. P.O. Box 3237, Victor 6.6766 M. N. Bostiek Raymer, A, C
lubbock, Tex. 5600 Ave. "A", Sherwood 4-1414 Joe H. Bryant Ray Poindexter Raymer, A, N

Temple-Waco, Tex.

Box 188, Prospect 3-6868

Burton Bishop

Blair TV Assoc., N

Nampa, Idaho 208 12th Ave. S., 6-6616 Roger L. Hagadone David F. Jolly McGavren-Quinn
Great Bend, Kan. Box 182, Gladstone 3-7868 E. C. Wedell Etton Kuhlman Bolling, N
Texarkana, Tex. Box 1290, 33-1133 Richard M. Peters Jack Rollings VR&M A C
Kansas City, Mo. | 125 E. 31st St., Jefferson 1-6789 E. K. Hartenbower S. B. Tremble Katz, C

TELEVISION MAGAZINE / Data Book, 1959
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NAT'L SALES MGR.  REP. & NETW

STATION CIty ADDRESS & PHONE NUMBER GEN. MGR.
] } ] 7 — — 4
KCMT Alexandria, Minn. P.O. Box 25, 3-5166 | Glenn W. Flint Avery-Knodel, A, N %
KCOP Los Angeles, Cal 1000 Cahuenga Blvd., Hollywood, 2-7311 i Alvin G. Flanagan Amos T. Baron Petry I
KCOR-TV | San Antonio, Tex. 111 Martinez St., CA 5-2751 Nathan Safir Ben Tamborelio R. O'Connell 4
KCRA-TV Sacramento, Cal 310 10th St., Hickory 4-7300 1 Ewing C. Kelly Petry, N _'ﬂ
KCRG-TV l Cedar Rapids, lowa I1st Ave. & Ist St. SW, Empire 4-4194 Redd Gardner } Eugene McClure Weed, A B
KCSJ-TV Pueblo, Colo. | 2226 Television lane, lincoln 4.5782 | Jim Croll Richard Kearney Pearson, N 4
KCTV 1 San Angelo, Tex. P.O. Box 1941 7183 J. Harley Hubbard J. Harley Hubbard I VR&M, A C N !
1 /
KDAL-TV Duluth, Minn. 10 E. Superior, Randolph 2-2628 Cdin S. Romsland | John Grondy | Avery-Knodel, A, C
KDIX-TV Dickinson, N. D. Box 1152, 5133 | Orville F. Burdo | James O'tleary " Holman, C §
KDKA-TV | Pittsburgh, Pa. | One Gateway Center, Express 1-3000 Jerome R. Reeves John Stilli, Jr. | PGW,C i
KDLO-TV Florence, S. D. Phillips at 8th, Sioux Falls, 4-5841 Evans A, Nord H-R, A, C, N
KDRO-TV Sedalio, Mo. 2100 W. Broadway, Taylor 6-1651 John Garner Bill Davis | Pearson o
KDUB-TV I lubbock, Tex. 7400 College Ave., Sherwood 4-2345 ‘ W. D. Rogers John Henry Branham, C !
KDUH-TV Hay Springs, Kan. P.O. Box 1752, Rapid City, S.D., Helen S. Duhamel W. F. Turner | Headley-Reed, A, C, NI
Fillmore 2-2000 !
0.
g
KEDY-TV | Big Spring, Tex. 7400 College Ave., Sherwood 4-2345 W. D. Rogers John Henry Branham, C
KELO-TV | Sioux Falls, S. D. Phillips Ave. & 8th St., 4-5841 Joseph L. Floyd H-R, A, C, N
KELP-TV El Paso, Tex. 4530 Delta St., Ke 3-5911 Gene Roth Jack McElrath l Young, A
KENI-TV Anchorage, Alaska Box 1160, Fourth Ave., Theatre Bldg. Alvin O. Bramstedt Bill Stewart James Fletcher, A, N
KENS-TV San Antonio, Tex. Box 2171, Capitol 5-7411 Albert D. Johnson PG W,C
KEPR-TV Pasco, Wash. Box 702, Yakima, Glencourt 29-111 Monte Strohl Herchel Cary 1 Weed, A, C, N
KERO-TV Bakerstield, Cal. 1420 Truxton Ave., Fairview 7-144) A. M. Mortensen | Roland T. Kay Petry, A, N
KETV Omaha, Neb. | 27th & Douglas Sts., Harvey 7777 Eugene S. Thomas | Robt. O. Paxson H-R, A o
KEY-T Santa Barbara, Cal. | 730 Miramonte Dr., Woodland 5-8533 Richard C. D. Bell Robert C. Burris | Headley-Reed, A, C, &
|
KFAR-TV Fairbanks, Alaska | Box 910, 2125 Alvin O. Bramstedt | Jack Barrhart | James Fletcher, A, N
KFBB-TV Great Falls, Mont. | Box 1139, Glendale 3-4377 | J. P. Wilkins ‘ W. C. Blanchette Gill-Perna, A, C, N
KFBC-TV Cheyenne, Wyo. 2923 E. lincolnway William C. Grove C. P. Cahill Hollingbery, A, C, N
KFDA-TV Amarillo, Tex. Box 1400, Dr 4-5343 Ed Moore Ed Moore Blair TV Assoc., C
KFDM-TV Beaumont, Tex. 1420 Caolder Ave., Te 8-4731 C. B. Llocke Mott M., Johnson ‘ PG W, A C
KFDX-TV Wichita Falls, Tex. P.O. Box 2040, 692-4530 Darrold A. Cannon Bob H. Walker Raymer, A, N i
KFEQ-TV St. Joseph, Mo. 40th & Faraon Sts., 3-2528 Ted Nelson J. Ted Branson Blair TV Assoc., A, C
KFJZ-TV Ft. Worth, Tex. P.O. Box 1317, Pershing 7-663} Stan Wilson Dick Gifford Blair
KFMB-TV San Diego, Cal. 1405 Fifth Ave., Beimont 2-2114 George Whitney Wm. Fox Petry, C
KFRE-TV Fresno, Cal. 733 1" St., Amhurst 8-6444 Ed. J. Frech John Barrett Blair, C
KFSD-TV San Diego, Cal. P.O. Box 628, Congress 2-2421 Williom E. Goetze Katz, N
KFVS-TV Cape Girordeau, Mo. | P.O. Box 422, 5-5511 Oscar C. Hirsch | Headley-Reed, C
KFYR-TV Bismarck, N. D. P.O. Box 720, Capitol 3-0900 William A. Ekberg | A. L Anderson Blair TV Assoc., A, N
| |
KGBT-TV Harlingen, Tex. P.O. Box 711, Ga 3-4880 Troy McDaniel ‘ Harry Mooradian H-R, A C
KGGM-TV Albuquerque, N. M. 1414 Coal Ave., SW, Chapel 3-2285 A. R. Hebenstreit ‘ Vergie Abeyta Branham, C
KGHL-TV Billings, Mont. P.O. Box 1940, 2-4676 J. AL Kiichli Warren Marshall Young, N
KGLD-TV Garden City, Kan. Box 182, Great Bend, Gladstone 3-7868 | E. C. Wedell ‘ Bolling, N
KGLO-TV Mason City, lowa 2nd & Pennsylvania, 2800 Herbert H. Ohrt W. J. Rothschild Weed, C
KGMB-TV Honoluly, T. H. | 1534 Kapiolani Bivd., 9-2011 J. Howard Worrall ‘ PGW,C
KGNC-TV Amarillo, Tex. P.O. Box 751, Ev 3-3321 Jack liston Bob Watson Katz, N
KGNS-TV laredo, Tex. P.O. Box 1378, RA 3-3674 | Roy J. Bowman Mrs. A. Samuels VR &M, A C N
KGO-TV San Francisco, Catl. 277 Goiden Gate Ave., Un 3-0077 John H. Mitchell Yale Roe Blair, A
KGUL-TV Houston, Tex. 1900 Prudential Bldg., Jackson 9-4811 | James C. Richdale Robert S. Wilson CBS TV Spot, C
KGUN-TV Tucson, Ariz. 2175 N. éth Ave., Main 3-3633 Tolbert Foster Ben L. Slack Headley-Reed, A
KGW-TV Portland, Ore. 1139 SW 13th Ave., Ca 3-6364 Woalter E. Wagstaff John Slocum | Blair 1
KHAS-TV Hastings, Neb. P.O. Box 476, 3-1321 | Duane L. Watts ' Weed, N
KHBC-TV Hilo, T. H. 1534 Kapiolani Blvd., Honoluly, 9-2011 J. Howard Worrall Melvin B. Wright PGW,C
KHJ-TV los Angeles, Cal. 1313 N. Vine St., Hollywood 2-2133 John T. Reynolds Howard L. Wheeler H-R
KHOL-TV Kearney, Neb. Holdrege, Neb., Wyman 5-5952 Harold J. Hamilton Jack Gilbert Meeker, A, C
KHPL-TV Hayes Center, Neb. Holdrege, Neb., Wyman 5.-5952 Harold J. Hamilton Jack Gilbert Meeker, A, C
KHQ-TV Spokane, Wash. 700 Radio Central Bldg., Madison 4-5131 R. O. Dunning J. Birney Bloir Katz, N
KHQA-TV Haonnibal, Mo. 510 Maine St., Quincy, lll., Baldwin 2-6200 Walter Rothschild Weed, C
KHSL-TV Chico, Cal. P.O. Box 1041, Fireside 2-0141 Mrs. Hugh McClung George Ross Avery-Knodel, A, C
KHVH-TV Honolulu, T. H. 1290 Alaimoana Blvd., 5-3991 Richard C. Block J. S. Clark Young, A
KICA-TV Clovis, N. M, P.O. Box 111, Porter 3-5511 J. H. Morris Jim Wilkes C :
KID-TV ’ fdaho Falls, Ida. P.O. Box 701, Jockson 2-5100 C. N. Layne Claude Cain Gill-Perna, A, C, N 1
KIEM-TV | Eureka, Cal. P.O. Box 1021, Hillside 3-3123 W. Edwin Smith Blair TV Assoc,,
‘ A C N ‘
KIMA-TV Yokimo, Wash. Box 702, Glencourt 29-111 Tom Bostic Herchel Cary Weed, A, C, N !
KING-TV Seattle, Wash. 320 Aurora Ave., Mutual 3555 Otto P. Brandt Al Hunter Blair, A
KINY-TV Juneau, Alaska 1001 Tower Bldg., Seattle, Main 4-6333 William J. Wagner Alaska Radio-TV, €
KIRO-TV Seattie, Wash. 1530 Queen Anne Ave., Atwater 3-9800 Saul Haas Wm. A, Exline PGW,C
KIVA Yuma, Ariz | P.O. Box 1671, State 6-8311 Roger Van Duzer Patrick Carrick Hollingbery, A, C, N
[ , \
|
KJEO-TV Fresno, Cal. P.O. Box 1708, BA 2.2411 Joe C. Drilling - W. O, Edholm | H-R, A
KKTV Colorado Spys., Colo. | P.O. Box 1078. Melrose 4-2844 James D. Russell Robert D. Ellis | Bolling, A, C
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NAT’L SALES MGR.

REP. & NETW'K

CAU-TV
Kac-Tv
KID-TV
K J-TV
KMT
KDT-TV
€DX-TV
€50-TV
KSP-TV
KTV
V1TV

KAC-TV
K'OE-TV
KOP-TV
KOX-TV
Krv
| 44)

KA-TV
KAM-TV
WAT-TV
KB-TV
$CO-TV
KDE-TV
FIN-TV
#LD-TV
ELN-TV
LO-TV
EMC-TV
KMO-TV
KMU-TV
KNA
KNO-TV
KOK-TV
KOL-TV
KSA-TV
KTA-TV
KT
KTV
KVR

Eic-Tv
KAR-TV
Ki0-1V
®c-Tv
K X
Kc.Tv
Ko-Tv
Kc-Tv
Krv

las Vegas, Nev.
Lewiston, Ida.
lafayette, La.
Twin Falls, |da.
Provo Utah l
Hend,erson, Nev.
Tyler, Tex.

Denver, Colo.

Wailuky, T. H.
Kansas City, Mo.
Midland, Tex.
Fresno, Cal.
Austin, Minn.
Minot, N. D.

St. Louis, Mo.
Missoula, Mont.
Minneapolis, Minn
Omaha, Neb.
Woailuky, T. H. |

Ft. Smith, Ark.
Monroe, La

North Platte, Neb.
Grand Forks, N. D.
San Jose, Cal.

los Angeles, Cal.

Denver, Colo.
Pittsburg, Kan.
Albuquerque, N. M.
Albuquerque, N. M.
Enid, Okla.

Joplin, Mo.
Portland, Ore.
Tucson, Ariz.
Lincoln, Neb.
Reno, Nev.
McCook, Neb.
Seattle, Wash.
Columbio, Mo.
Honoluly, T. H.
San Antonio, Tex.
Billings, Mont.
Phoenix, Ariz.
Odessa, Tex.
Rapid City, S. D.
Klamath Falls, Ore.
Tulsa, Okla.
Stockton, Cal.

Port Arthur, Tex.
Sweetwater, Tex.
Phoenix, Ariz.
Roseburg, Ore.
San Francisco, Cal.
lake Charles, la.
Reliance, S. D.
Houston, Tex.
Portland, Ore.

Ft. Dodge, lowa

Abilene, Tex.

los Angeles, Cal.

Jefferson City, Mo.

Colorado Spgs., Colo.

Spokane, Wash.

Grand Junction,
Colo.

Montrose, Colo. 1

Weslaco, Tex.

Corpus Christi, Tex.

Dailas, Tex.

Des Moines, lowa

Rochester, Minn.

El Paso, Tex.

San Francisco, Cal.

Rapid City, S. D.

250 E. Desert Inn Rd., Du 2-6138

Box 702, Yakima, Wash., Glencourt 29-111
P.O. Box 398, Center 5-9494

Elizabeth ot Eastland, Redwood 3-5840
1980 Columbia lane, Franklin 3-2951

P.O. Box 550, Dudley 2-1760

P.O. Box 957, 2-3873

131 Speer Bivd., Main 3-4271

1534 Kapiolani Bivd., Honoluly, T.H., 9-2011
11th & Central

Midland, Tex, My 2.732)

1117 “N'" St., Amhurst 8-6666

KMMT, Hemlock 3-8836

P.O. Box 720, Bismark, Capitol 3-0900
1215 Cole St., Main 1-9100

P.O. Box 1470, 9-4149

Foshay Tower, Fe 9-8811

2615 Farnhom St., Harvey 3333

Box 374, Wailuky, Mavui, T. H.

101 N. 4 St., Sunset 3-3131

P.O. Box 1472, Fa 2-8155

P.O. Box 756, 5474

State Mill Road, 4-4611

P.O. Box 1188, Cypress 7-5577
1313 N. Vine St., Webster 8-3000

1625 California St., Main 3-6211
P.O. Box 659, 2508

122 Tulane Dr., SE, Alpine 5-8716
P.O. Box 1351, Chapel 3-4411
63rd and Portland, Victor 2-6633
1928 W. 13th St., Mayfair 3-7260
140 SW Columbia St., Capitol 8-3333
115 W. Drachman St., Main 4-2511
40th & W Sts., 6-2367

P.O. Box 821, Fairview 3-0721
P.O. Box 182, Great Bend, Gladstone 3-7868
100 4th Ave., N., Seneca 6000
Highway 63, South, Gibson 2-1122
1170 Auahi St., 6-2366

P.O. Box 2777, Ca 6-7611

P.O. Box 2557

511 W. Adams St., Alpine 3-3121
P.O. Box 4186, Federal 7-8301
P.O. Box 1752, Fillmore 2-2000
P.O. Box 732, Tuxedo 4-8131

302 S. Frankfort, Cherry 2-9233
225 E. Miner Ave., Howard 6-6981

Box 1059

Box 1475, lubbock, Sherwood 4-2345

631 N. st Ave., Alpine 8-4511

P.O. Box 670, Eugene

2655 Van Ness Ave., Prospect 6-5100
P.O. Box 1521, Hemlock 6-3631

Phillips at Eighth, Sioux Falls, S. D., 4 5841
P.O. Box 1234, Madison 3-9271

735 SW 20th Pl., Capitol 2-9921

Warden Bldg., 4-0351

4510 S. 14th St., Orchard 2-8491
Sunset & Vine, TH 5.7000
Calloway Hills Farm, 6-6188

P.O. Box 1457, Melrose 2-1515
4103 S. Regal St., Keystone 4-0466
P.O. Box 30, Chapel 2-5000

P,O. Box 30, Grand Junction, Ch 2-5000
311 Missouri St., 516

P.O. Box 840, Tulip 3-6511

Herald Square, Ri 2-6811

9th & Pleasant Sts.,, Cherry 3-4141

100 Ist Ave. Bldg., Atlas 9-3924

P.O. Box 1799, Keystone 2-6551

929 Mission St., Ga 1-1100

1348 Mountain View Drive

Marian Y. Komar
Ben Shropshire
Dierrell Hamm

G. Glassman
Samuel B. Nissiey
Williom D. Stiles
Marshall H. Pengra
Hugh B. Terry

J. Howard Worrall
John F. Schilling
Ray Herndon
John |. Edwards
Thomas L. Young
William A. Ekberg
Gene Wilkey

A. J. Hosby

Don Swartz
Owen Soddler
Ezra J. Crane

Walter H. Windsor
Paul H. Goldman
Bob Riedv

Robert C. Lukkason
Roger Van Duzer
Ciark B. George

William Grant

R. E. Wade
Clinton D. McKinnin
Staniey E. Hubbard
Charlie Keys
Harry D. Burke

C. Howard lane
E. S. Mittendorf

A. James Ebel

Lee D. Hirshland

E. C. Wedell

W. W. Warren
Glenn G. Griswold
John D. Keating
James M. Brown

1. S. Sample

Tom Chauncey
Cecil L. Trigg
Helen S. Duhamel
Walter Richartz
George Stevens
Glover Delany

Julius M. Gordon
W. D. Rogers
Richard B. Rawls
S. W. McCready
Llou Simon
Pelham Mills, Jr.
Evans A. Nord
Jack Harris

Frank J. Rierdan

Ed Breen

Dale Ackers
Thomas C. McCray
Robert Blosser
Harry Hoth

louis Wasmer

Rex Howell

Rex Howell

J. C. Kellam

T. Frank Smith
Roy M. Flynn
Robert Dillon

G. David Gentling
Val lowrence

H. P. See

Eli Daniels

TELEVISION MAGAZINE / Data Book, 1959

www americanradiohistorv com

Marian Y. Komar
Herchel Cary
Guy Corby

Samuel B. Nissley
Allen W. Dunn
John Lennox

Jack Tipton

George Higgins
George Craig
Wilson Lefler
Don Jones

A. L. Anderson
Charles McAbee

Dick Butterfield
Arden E. Swisher
Frank R. Kovacic

Rex Hays
Jack Ansell, r.
Howard Morgan, Jr.

Fran Conrad
Robert D. Wood

Dick Harris

R. D. Williams

D. T. Knight
John Palmer
Bernie Perlin
lester C. Rau
lee D. Hirshland

Reg Miller

John O. Conwell
lim Spencer
Bob Roth

John Conner

George Collie
W. F. Turner

Ed Pfieffer

Mack Newberry
John Henry

L. P. Fraiberg
Art Reuben

Jack McGrew
Donald E. Tykeson ‘

Ed Breen

Dan Guthrie
James Parks
R. E. Maxwell |

Ted Richeson
J. . Robinson

W. M. Eikner

Gene Cuny

Paul Elliott

Will Jackson |

Bill Rucker ‘

Norman Louvau }

Weed, A, C

Weed, A, C, N
Richard O'Connell, C
Gill-Pernag, A, C, N
Raymer
Avery-Knodel, N
H-R, A, C, N

Katz, C

Avery-Knodel, A
Blair TV Assoc., A, N
CBS TV Spot, C
Forjioe, A, C, N

H-R

Petry, N

A

VR & &M A C N
H-R A C

Holman, N

RV & H, N

Weed, A, C, N
CBS TV Spot, C

NBC Spot, N

Katz, A, N

Bolling, A

Petry, N

Blair TV Assoc., A
Avery-Knodel, A, C
CBS TV Spot, C
Hollingbery, C
Avery-Knodel, A, C
Headly-Reed, A, C, N
Bolling, N

Katz, N

H-R, A N

NBC Spot, N

H-R, A

Gill-Perna, A, C
Hollingbery, C
Bolling, C
Headley-Reed, A, C
Blair TV Assoc., A, C
Petry, C

Biair TV Assoc., A

Raymer, A, N
Branham, C
Katz
Hollingbery, N
Katz, C
Weed, A, N
H-R, A, C, N
Petry, N

Katz, A

Pearson, N

Raymer, N

NBC Spot, N

Blair TV Assoc., A, C
Pearson, N

Petry, A

Holman, A, C, N

Holman, A, C, N
Raymer, A, N
PGW, A N
Branham, C
Katz, C

Meeker, N
Branham, C
PGW, N
Meeker, N
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KSBW-TV } Salinas, Cal. P.O. Box 1651, Harrison 2-6422 | John Cohan Graham Moore | H-R A C N lf‘
KSBY-TV \ San Luis Obispo, Cal. | P.O. Box 286, liberty 3-0920 | John Cohan Graham Moore | H-R, A C, N }
KSD-TV St. Louis, Mo. 1111 Olive St., Main 1111 Harold Grams Guy E. Yeldell NBC Spot, N i
KSHO-TV las Vegas, Nev. El Rancho Vegas George Glavin Hal Wilkerson Forjoe, A i
KSLA-TV Shreveport, La. P.O. Box 92, 3-6151 Ben Beckham, Jr. Deane R. Flett HR & P, C i
KSL-TV Salt Lake City, Utah 145 Social Hall Ave., Elgin 5-4641 D. lennox Murdoch lloyd E. Cooney CBS TV Spot, C y
KSPR-TV Casper, Wyo. P.O. Box 930 Donald L. Hathaway Marcus R. Nichols Waolker-Rawatt, C 1y
KSTF Scottsbluff, Neb. 2923 E. lincolnway, Cheyenne, Wyo. Williom C. Grove C. P. Cahill Hollingbery, A, C, Ny
KSTP-TV St. Paul, Minn. 3415 University Ave., Midway 5-2724 Stanley E. Hubbard | James E. Blake Petry, N )
KSWO-TV Llawton, Okla. P.O. Box 699, Elgin 5-1380 E. L. Keough Pearson, A i
KSWS-TV Roswell, N. M. P.O. Box 670, Main 2-6450 John A. Barnett Paul B. McEvoy | Meeker, A, C, N
KSYD-TV Wichita Falls, Tex. P.O. Box 2130, 322-6957 Syd Grayson Bob Cain Blair TV Assoc,. C
i
‘ |
KTAG-TV | Llake Charles, lLa. P.O. Box 173, He 9-9413 Harper Clark ‘ Pearson, C !
KTBC-TV Austin, Tex. P.O. Box 1155, Greenwood 2-2424 J. C. Kellam O. P. Bobbitt Raymer, A, C, N I3
KTBS-TV Shreveport, la. 312 E. Kings Highway, 7-3644 E. Newton Wray | Joe B. Foster Petry, A, N
KTEN ‘ Ada, Okla. P.O. Box 10, Federal 2-2211 Bill Hoover ' Brown Morris VR&M, A T, N
KTHV Little Rock, Ark. P.O. Box 269, Franklin 4-3764 B. G. Robertson W. V. Hutt Branham, C
KTIV Sioux City, lowa 10th & Grandview, 8-0545 Dietrich Dirks ‘ Eugene Flaherty Hollingbery, A, N
KTLA los Angeles, Cal. 5800 Sunset Blvd., Hollywood 9-3181 James A. Schulke Richard Jolliffe | PCGW
KTNT-TV Tacoma, Wash. S. 11th & Grant Sts., Fulton 3-2561 Robert I. Guy Edward Podolinsky Weed
KTRE-TV Lufkin, Tex. P.O. Box 701, Ne 4-7771 Richman Llewin Murphy Martin VR&M A C N
KTRK-TV Houston, Tex. Box 12, Jackson 6-1313 Willard E. Walbridge | Bill Bennett Hollingbery, A
KTSM-TV | E Paso, Tex. 801 N. Oregon St.,, Keystone 2-5423 Karl O. Wyler Roy T. Chapman Hollingbery, N
KTTS-TV Springfield, Mo. P.O. Box 1716, UN 2-7474 G. Pearson Ward { Weed, C
KTTV Los Angeles, Cal. 5746 Sunset Blvd., Hollywood 2-7111 Richard A. Moore John R. Vrba Biair !
KTUL-TV Tulsa, Okla. Lookout Mt., Hickory 6-6184 Bill Swanson i Avery-Knodel, A 4
KTVA Anchorage, Alaska 4th & Denali Sts., 5-4321 A. G. Hiebert ‘ Alaska Radio-TV, C
KTvB Boise, Ida. Chamber of Commerce Bldg., 2-4611 Georgia M. Davidson | Bob Krueger Blair TV Assoc., AN
KTVC Ensign, Kan. 705 Second St., Dodge City, Hunter 3-6666 | Wendell Elliott Katz, A
KTVE El Dorado, Ark. P.O. Box 791, Union 2-3488 Bill Bigley Weed, A, C, N Bl
KTVF Fairbanks, Alaska P.O. Box 590 A. G. Hiebert John M. Griffin | Alaska Radio-TV, C &
KTVH Hutchinson, Kan. 1800 N. Plum St., Mohawk 5-5503 Howard O. Peterson | Eugene F. Gray Blair TV Assoc., C I
KTVi St. Louis, Mo. 5915 Berthold Ave., Mission 7-3600 Joseph J. Bernard | Shaun Murphy Blair, A
KTVK Phoenix, Ariz. P.O. Box 5068, Amhurst 6-5691 Burton B. LaDow : Blair TV Assoc., A
KTvOo Ottumwa, lowa 209 E. 2nd St., Murray 2-4535 James J. Conroy Berg Aliison Hollingbery, C, N
KTVR Denver, Colo. 550 lincoln St., Keystone 4-8281 Dave Mendelsohn Blair TV Assoc., I
KTVT Salt lake City, Utah 130 Social Hall Ave., Davis 2-5681 G. Bennett Larson Harold Woolley | Katz, N
KTVU Qakland, Cal. 1 Jack London Sqg., Te 4.2000 Ward D. Ingrim | Frank G. King H-R
KTVw Tacoma, Wash. 230 8th Ave., N. Seattle, Seneca 3113 James J. Hawkins lack F. Agnew Hollingbery
KTWO-TV Casper, Wyo. 143 N. Durbin, 3-3711 | lawrence S. Berger Meeker, A, N o
KUAM-TV Agana, Guam ‘ P.O. Box 68 Harry Engel, Jr. Mary C. Chagppelle Intercontinental
| Services, ltd, N )
KULR Kalispell, Mont. Buffalo Hill, Skyline 6 5056 G. Norman Penwell Don Hayes Donald Cooke o
KUMV-TV ‘ Williston, N. D. P.O. Box 720, Bismarck, CA 3-0900 Wm. A, Ekberg A. L. Anderson Blair TV Assoc., A, P
KUTV Salt Lake City, Utah | 179 Social Hall Ave., Da 2-2505 Brent Kirk Robert Smith Avery-Knodel, A
KVAL-TV Eugene, Ore. P.O. Box 548, Diamond 3-2551 S. W. McCready | Hollingbery, N
KVAR Phoenix, Ariz. 1101 N. Central Ave., Alpint 4-4161 R. O. lewis Ray Smucker | Avery-Knodel, N
KVII-TV Amarillo, Tex. Box 925, Fleetwood 6-5241 C. R. Watt Bolling, A
KVIP-TV Redding, Cal. 2770 Pioneer Dr., Chestnut 1-1414 George C. Fieharty Ray Grant Hollingbery, A, N 8
KvIQ-TV Eureka, Cal. P.O. Box 84, Hillside 3-3061 Carroll R. Hauser George C. Fleharty Hollingbery, A, N y
KVKM-TV Monaohans, Tex. P.O. Box 1118, Wilson 3-3231 J. Ross Rocker Hillman Taytor Everatt-McKinney, A
KVOA-TV Tucson, Ariz. P.O. Box 5188, Ma 3-2555 Fred L. Vance | Branham, N
KVOO-TV Tulso, Okla. P.O. Box 1349, Ri 2-5561 C. B. Akers John Devine Blair TV Assoc.,, N
KVOS-TV Bellingham, Wash. 1151 Ellis St., Re 3-4567 David Mintz Fred Elsethagen Forjoe, C
KVTV Sioux City, lowa | 7th & Dougias Sts., 2-2711 Donald D. Sullivan Robert B. Donovan Katz, A, C
I by
i |
KWRB-TV Riverton, Wyo. | 500 Broodwoy, Thermopolis, 800 Mildred & Joe Ernst | Gill-Perng, A, C, N |
KWTV Oklahoma City, Okla. | P.O. Box 8788, Victor 3-6641 Edgar T. Bell Jack Delier Petry, C
KWTX-TV Waco, Tex. P.O. Box 7128, PL 6-4451 M. N. Bostic Pete McNee Raymer, A, C )
KWWL-TV | Woaterloo, lowa Insurance Bldg., E. 4th & Franklin, Ralph J. McElroy Don E. Inman Avery-Knodsl, N %
Adams 4-4404 .
| ‘ ’ |
KXAB-TV | Aberdeen, S. D. Nea! Edwards A C N
KXGN-TV l Glendive, Mont. P.O. Box 200, Em 5-3377 ‘ Daniel Paler Gront-Webb, A, €
KX Ardmore, Okla. P.O. Box 1246, 946 John E. Riesen Gordon E. lack Pearson, N
KXJB-TV Valley City, N. D. 4000 W. Main St., Fargo, 5-4461 l John W. Boler W. L. Hurley Weed, C
KXLF-TV Butte, Mont. P.O. Box 1956, 2-9111 Gill-Perna, A, G, N
KXLJ-TV Helena, Mont. P.O. Box 1956, Butte, 2-9111 | Gill-Perna, A, C, N
KXLY-TV Spokane, Wash. 315 W. Sprague, Madison 4-4291 | James Agostino Al Stenholm Avery-Knodel, C \
KXMC-TV Minot, N. D. 300 Roanocke Bldg., Federal 5-1341 | John W. Boler Weed, A, C N\
l \
KYTV Springfleld, Mo. ‘ P.O. Box 2266, 6-2766 | R L Stuffiebam R. L. Stufflebam Hollingbery, A, N
KYW-TV Cleveland, Ohio | 815 Suparior St. NF, Cherry 1.0942 l John McClay Albert P. Kriven PG W, N L
| |
)
KZTV Corpus Chrlsti, Tex, \ Show kKoom Bidg., Tulip 4-1616 } Vann M, Kennedy Raymond Dorsey Branham, A, C {
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ADDRESS & PHONE NUMBER

GEN. MGR.

NAT’'L SALES MGR.

REP. & NETW'K

Wic-Tv
WI-TV
WrB-TV
WSA-TV
W3 M-TV
WM-TV
W(R-TV
WA-TV
WLB-TV
WNE-TV
WA.TV

W2l-TV
WRD-TV
whT
WrE-TV
WIR-TV
WVE-TV
WVY-TV

WAL-TV
WAP-TV
WAY-TV
WiM-TV
WEN-TV
WR-TV
wee
WaS-TV
WOC-TV
wWOoY-TV
wWz.TV
WC-Tv
BRE-TV
Wz
WV
wrw
WZ-TV

WAU-TV
VAX-TV
¥BI.TV

WBS-TV
#Wco-Tv
WwDC
WHS-TV
WA

WKT
WNY-TV
WOV.TV
WPO-TV
MSC-TV
WSH-TV
wrv

MYB.TV

WAF-TV
MAM-TV
“WAN-TV
MAU-TV
VAY-TV
¥BJ-TV
¥BO-TV
MEF-TV
BMI-TV
MSM-Tv

‘L ¥su.Tv
“¥XI-TV

|

New York, N. Y.
Bangor, Me.
Baton Rouge, la.
Atlanta, Ga.
Presque Isle, Me.
Anderson, S. C.
Akron, Ohio
Mobile, Ala.
Albany, Ga.

Fort Wayne, Ind.
San Juan, P. R.

Birmingham, Ala.
Johnstown, Pa.
Albany, N. Y.
Knoxvilie, Tenn.
Waterbury, Conn.
Louisville, Ky.
Portsmouth, Va.

Baltimore, Md.
Ft. Worth, Tex.
Green Bay, Wis.
Chicago, i
Buffalo, N. Y.
Knoxville, Tenn.
Chicago, 1l
Columbus, Ohio
Salisbury, Md.
Clarksburg, W. Va.
Llock Haven, Pa.
Birmingham, Ala.
Wilkes-Barre, Pa.
Baton Rouge, la.
Charlotte, N. C.
Florence, S. C.
Boston, Mass.

Philadelphia, Pa.
Burlington, V1.
Columbus, Miss.

New York, N. Y.
Minneapolis, Minn.
Adams, Mass.
Charleston, W. Va.
Champaign, Il
Miami, Fla.
Carthage, N. Y.
Montgomery, Ala.
Cincinnati, Ohio
Chariestor, S. C.
Portland, Me.
Thomasville, Ga. —
Tallahassee, Fla.
Bristol, Va.-Tenn.

Kansas City, Mo.
Hattiesburg, Miss.
Danville, IlI.
Scranton, Pa.
Fargo, N. D.
Roanoke, Va.
Orlando, Fla.

Chattanooga, Tenn.

Marquette, Mich.
Superior, Wis.

New Orleans, la.
Jackson, Tenn,

Pensacola, Fla.

W. Palm Beach, Fla.

Eau Claire, Wis.
Wilmington, N. C.
Peoria, llI.
laSalle, Hll.
Henderson, Ky.

Daytona Beach, Fla.

Cleveland, Ohio

|

|

7 W. 66th St., Susquehanna 7-5000

55 State St., 6446

P.O. Box 2671

1018 W. Peachtree St, NW

Presque Isle, Me.. 9-2461

321 Kingsley Road, Canal 6-1511

853 Copley, Portage 2-8811

Government at Joachim Sts., Hemlock 3-3756
Stuart Ave. at Greenwood Dr., Hemlock 5-8386
2915 W. State Bldg., Anthony 9411

357 Ponce de Leon Ave., 3-3006

P.O. Box 2553, Fairfax 3-6141
Porch Building, 8-1216

P.O Box 4035, 5-5291

612 Gay St. SW, 2-6200

440 Meadow St., Plaza 5-1121
334 E. Broadway, Juniper 5-2201
709 Boush St Norfolk

2610 N. Charles St., Hopkins 7-3000
3900 Barnett St., Jefferson 6-1981

115 S. Jetferson, Hemlock 2-3333

630 N. McClurg Ct., Whitehall 4-6000
Statler Hotel, Mohawk 0930

1513 Hutchinson Ave., 5-810)

190 N. State St., Andover 3-0800

33 N. High St., Capital 8-3538

Radio Park, 6131

912 W. Pike St., Ma 4-7573

1322 E. Main St.

Atop Red Mountain, Fairfax 2-4701
P.O. Box 230, Valley 3-3101

P.O. Box 2906, Dickens 8-1491

1 Jetferson PI., Edison 3-8832

P.O. Box 630, Mohawk 2-1566

1170 Soldiers Field Rd., Algonguin 4-5670

City & Monument Aves., Greenwood 7-8300
100 Market Sq.
Highway 12 North, Fa 8-5631

485 Madison Ave., Plaza 1-2345
Radio City, Fe 8-0552

P.O. Box 10, Albany, N.Y., 3-2225
1111 Virginia St., Dickens 6-5358

509 S. Neil St., Fleetwood 6-8333
P.O. Box 38M

P.O. Box 211, Watertown, Su 2-2600
Adrian Lane, 5-3561

2345 Symmes St., Capitol 1-0777

485 E. Bay St., 3-8371

157 High St., Spruce 2-0181

P.O. Box 3166, Tallahassee, Fla. 3-3666

P.O. Box 1009, North 9-4161

Signal Hill, Plaza 3-4567

P.O. Box 1649, ju 4-8441

1500 N. Washington Ave.

1000 Wyoming Ave., Diamond 2-7634
207 N. 5th St., 2-3371

P.O. Box 150, Diamond 3-8031

P.O. Box 1833, Cherry 1-1491
Volunteer Bldg., Amherst 7-3393

249 W. Washington St., Canal 6-3524

| 230 E. Superior St., Duluth, Minn,,

Randoliph 7-8484
520 Royal St., Tulane 4371
Willioms Bldg., 7-9611

P.O. Box 431, GL 5-7311

P.O. Box 70, Temple 3-9668

2415 S. Hastings Way, 2-3474

225 Princess St., Roger 3-4666

2907 Springfield Rd., 9-3961

2907 Springfield Rd., Peoria, 9-3961

P.O. Box 395, Evansville, Ind., Hao 4-9215
6th & Center Sts., Clinton 3-6591

Euclid at 30th, Henderson 2-1500

Robert L. Stone

Richard B. Bronsin

Tom E. Gibbens

J. Robert Kerns

leon D. Gormon, Jr.

Glenn P. Warnock

Roger G. Berk

W. O. Pape

Raymond E. Carow

Reid G. Chapman

Carlos Rivera
Gonzalez

Charles F. Grisham

Richard Butterfieid

Wiltiam Riple

W. H. linebaugh

Sam Elman

Nathan Llord

Cart Burkland

D. L. Provost

Roy Bacus

Haydn R. Evans

H. Leslie Atlass

C. Robert Thompson
John P. Hart

Mathew Vieracker
Richard A. Borel
Charles J. Truitt
Roger Garrett

Harris lipez

Robert T. Schlinkert
David Baltimore
Douglas L. Manship
Charles H. Crutchfield
Charles H. Crutchfield
F. A Tooke

John A. Schneider
Stuart T. Martin
P. B. Hinman

Sam Cook Digges
F. Van Konynenburg
Thomas S. Murphy
John T. Gelder, Jr.
August C. Meyer
Niles Trammel!
Louis Saiff, Jr.
Hugh M. Smith

M. C. Watters
Roland Weeks

W. H. Rines

. Herschel Graves

Robert H. Smith

W. A. Bates
Marvin Reuben
Max Schaffer
Vance L. Eckersley
Tom Barnes

John W. Harkrader
Harold P. Danforth
Otis H. Segier

W. H. Treloar
Clarence D. Tully

Robert D. Swezey
John E. North

Mel Wheeler
Bertram Lebhar, Jr.
leo Howard
Hartwell Campbell
Fred C. Mueiler
Fred C. Mueller
Edwin G. Richter, Jr.
T. S. Gilchrist, Jr.
Jomes C. Hanrahan
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Joseph Stamler
Wm. J. Mullin
Mervin Rhys
William J. Flynn
Wm. J. Mullin

John McCallum
Kenneth M. Keegan
Jim McNamara

John J. Keenan
Helena Martinez

Thomas M. Percer

Dom Tovino
1. T. McCloud

Ralph Jackson
Gene Gaudette

Willis K. Freiert
Jack Rogers
Robert C. Nelson
George Arkedis
N. L. Malter

Clar Heider
Robert D. Thomas

Rod Gibson

Harris lipez

Oliver Naylor
Ernest lewis

Jules L. Mayeux
Thomas B. Cookerly
John H. Brock
James E. Allen

James E. Conley
John A. Dobson
Bill Whittield

Norman Walt
Robert N. Ekstrum
William J. lewis
C. E. Wheeler
len Davis

Robert L. Fidiar
Alfred M. Tauroney
Morris South
Mrs. M. Finney
Roland Weeks
Bruce McGorrill

Fey Rogers

Manne Russo
Jerry Keith

F. H. Conway

Tom Barnes

Blake Brown

Agnes Carlson
Richard W. Holloway
Robert J. Luke

Carlo Anneke

A. louis Read

Milton deReyna, Jr.
Godfrey lebhar

Cloud O'Shields
John Leslie

John leslie
Howard Duncan
Thomas B. Newsom

Blair, A
Hollingbery, A, N
Blair TV Assoc., C
Katz, C
Hollingbery, A, N
Headley-Reed, A, C
McGavren-Quinn, A
H-R, N
VR&M A N
Petry, C
Caribbean Networks,
A, N
HR &P, A N
Weed, A, C
VRE&M, A
Avery-Knodel, N
McGavren-Quinn, A
NBC Spot, N
H-R, A, N

Petry, N

PCGW, N

Weed, C

CBS TV Spot, C

HR &P C

Katz, C

Blair

Blair, C
Headley-Reed, A, C
Avery-Knodel, A, C, N
Devney, A

Katz, C
Headley-Reed, N
Hollingbery, A, N
CBS TV Spot, C

CBS TV Spot, A, C, N
PGW

CBS TV Spot, C

Weed, C

Everett-McKinney,
A C, N

CBS TV Spot, C

PG W,C

Blair, C

Branham, A

Hollingbery, C, N

NBC Spot, N

Weed, A, C

Young, C

Blair, A

PG W, A C

Weed, N

Blair TV Assoc,,
A, C, N

Weed, A, N

HR&P N
Pearson, A, N
McKinney. A

H-R, C

PGW, A N
PGW,C

Blair TV Assoc., C
Branham, C
Weed, C

PG W, N

Blair, N
VR&M, A C

Hollingbery, A, C
Weed, A
Hollingbery, A, C, N
Weed, A, C, N
Headley-Reed, N
Headley-Reed, N
Young, C
Avery-Knodel, N
Blair, A
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STATION CiTYy ADDRESS & PHONE NUMBER GEN. MGR. NAT'L SALES MGR. REP. & NET
WFAA-TV Dallas, Tex 3000 Harry Hines Blvd., Riverside 1.3315 Alex Keese Dick Drummy Patry, A
WFAM-TV Latayette, Ind McCarty lane, 2-4300 Henry Rosenthal Richard Pittenger RVAH
WFBC-TV Greenville, S. C P.O. Box 1140, Ce 9-132! Ken Beachboard Robert Q. Giass, Jr Weed, N
WFBG-TV Altoona, Po 320 11th Ave., Windsor 4-2031 Frank Paimer Robt. Miller Blair, A, C, N
WFBM-TV Indianapolis, Ind 1330 N. Meridian St., Melrose 4.8521 Eldon Campbelt Don Menke Katz, N
WFGA-TV Jacksonville, Fla Tetevision Park, Elgin 6-338} Jesse S. Cripe Ralph W. Nimmons PG W, N
WFIE-TV Evansville, Ind 1115 M1, Auburn Rd., Harrison 5-6201 E. Berry Smith Lee Browning Raymer, N
WFIL-TV Philadelphia, Pa 46th & Market Sts., Evergreen 2-4700 Roger W. Clipp Kenneth W. Stowman  Blair, A
WFLA-TV Tampa, Fla. P.O. Box 1410, 2-0131 George W. Harvey William B. Faber Biair, N
WFMJ-TV Youngstown, Ohio 101 W. Boardman St., Riverside 4-8611 Mitchell . Stanley Headley-Reed, N
WFMY-TV Greensboro, N. C. Drawer A, Phillips Ave. & White St., Br 4-0114 | Gaines Kelley E. A Haossett MR &P C
WFRV-TV Green Bav, Wis Mason & Roosevelt Sts., Hemlock 7-5411 Soren H. Munkhof Headley-Reed, A,
WGAL-TV lancaster, Pa tincoln Hwy. W, Express 3-5851 Clair R. McCollough J. Robert Gulick Meeker, C, N
WGAN-TV Portland, Me. 390 Congress St., Spruce 2-4661 Creighton E. Gatchell | Richard E. Bates Avery-Knodel, C
WGEM-TV Quincy, 1l Hotel Quincy, Baldwin 2-6840 Joe Bonansinga Young, A, N
WGN-TV Chicago, !l 441 N. Michigan Ave., Michigan 2-7600 Woard . Quaal Bradiey Eidmann Petry
WGR-TV Buffalo, N. Y. 184 Barton St., Summer 7115 VanBuren DeVries G. P. Swiht PG W, N
WHAS-TV touisville, Ky. 525 W. Broadway, Juniper §-2211 Victor A. Sholis George Johnson HR&P C
WHBF-TV Rock Island, il Telco Bldg., 6-5441 leslie C. Johnson Maurice J. Corken Avery-Knodel, A,
WHBQ-TV Memphis, Tenn. P.O. Box 176, Broadway 2-3441 Wm. Grumbles Boone F. Nevin H-R, A
WHDH-TV Boston, Mass. 6 St. James Ave., Hancock 6-5500 Wm. B. McGrath Alexander M. Tonger | Blair, A (3
WHEC-TV Rochester, N. Y. 191 East Ave., Baker 5-3050 L. H. MacMilloan leMoine C. Wheeler | Bolling; McKinney, i
A, C ]
WHEN-TV Syracuse, N. Y. 101 Court St., Granite 4-8511 Pau! Adanti fred Menzies Katz, A, C "
WHIO-TV Dayton, Ohio 1414 Wilmington Ave., Clearwater 4-5311 Robert H. Moody Hollingbery, C
WHIS-TV Bluefield, W. Va. Municipai Bldg., Davenport 77115 Hugh Shott, Jr. Katz, N -
WHIZ-TV Zanesville, Ohio lind Arcade Bidg, N. 5th St., Glodstone Allan land Nate Milder Pearson, A, C, N S 2
2-5431 [
WHO-TV Des Moines, lowa 1100 Walnut St., Atlantic 8-6511 P. A. loyet Robert H. Harter PG W, N i
WHP-TV Harrisburg, Pa. 216 locust St., Ce 4-321) Mrs. A. K. Redmond George Gollschalk Bolling, C
WHTN-TV Huntington, W. Va. 625 4th Ave., Jackson 5-7661 Robert R. Tincher O. W. Myers Petry, C d
WHYN-TV Springfield, Mass. 1300 liberty St., Re 4.1126 Charles N. DeRose Charles DeRose Branham, C L
WIBW-TV Topeka, Kan. P.O. Box 119, 3.2377 Thad M. Sandstrom Ray C. Senate Avery-Knodel, A, G &
WICC-TV | Bridgeport, Conn. P.O. Box 9140, 8-1601 Philip Merryman Young, A
wICS | Springfield, Il 523 E. Capitol Ave., 8-0465 Milton D. Friedland Warren King Young, A, N ¥
WICU-TV | Erie, Pa. 35th & State St., 4-5201 Ben Mclaughlin | Bob Lunquist Petry, A, N |
wiicC | Pittsburgh, Pa. 341 Rising Main St., Fa 1-8700 Robert A. Mortensen Roger D. Rice Blair, N %
WILX-TV Onondaga, Mich. Hotel Hays, Jackson John C. Pomeroy Martin Giaimo VR&M, N p
WIMA-TV Lima, Ohio 1424 Rice Ave., Ca 5-3010 Robert W. Mack 1. L. Spring H-R, A, C, N A
WINK-TV } Ft. Myers, Fla. P.O. Box 1072 A. J. Baver Walker-Rawalt, A €&
WINR-TV | Binghamton, N. Y. 70 Henry St., 3-8251 D. F. Milligan I EVZrerC'-f\r/LCKinney,
| , C, i
WIS-TV Columbig, S. C. 1111 Bull St., Alpine 3-6431 Charles A. Batson | low Epps PG W, N I
WISC-TV Madison, Wis. Communication Center, Cedar 3-9791 Raiph O'Connor Richard Nickeson PG W, C .
WISE-TV | Asheville, N. C. 92 Haywood St., Alpine 3-5381 Harold H. Thoms | Croadcast Time, GF
WISH-TV Indianapolis, Ind. 1440 N. Meridian St., Melrose 4-6411 | Robert B. McConneli Joseph E. Lake Bolling, C n
WISN-TV Milwaukee, Wis. 759 N. 19th St., Division 2-3000 Wm. C. Goodnow | Richard Foerester Petry, A
WITI-TV Whitefish Bay, Wis. P.O. Box 641, Milwaukee, Flagstone 2-6600 Sol J. Kahn leon A. Doinick | Blair TV Assoc.
WITN Washington, N. C. P.O. Box 468, Wh 6-3131 W. R. Roberson, Jr. T. H. Patterson | Headley-Reed, N =%
[ L}
ki
WIAC-TV Johnstown, Pa. P.O. Box 309, 5-1261 Alvin D. Schrott John H. Hepburn Katz, N Ly
WJAR-TV Providence, R. L 176 Weybossett St., Gaspee 1.8255 Joseph S. Sinclair David J. Shurtleff Petry, A, N iy
WJBF Augusta, Ga. P.O. Box 490, 2-6664 1. B. Fuqua George R. Oliviere Hollingbery, A, N T
WIBK-TV Detroit, Mich. 7441 2nd Blvd., Trinity 3-7400 Bill Michaels Bob Buchanen Katz, C h:
WIDM-TV Panama City, Fla. P.O. Box 428, Adams.4-225] Hugh Barclay Milt de Reyna Hollingbery, A, G b
WJHL-TV Johnson City, Tenn. P.O. Box 1080, 6200 W. Haynes lan- 1. Will Hall Pearson, A, C
caster, Jr.
WIIM-TV Lansing, Mich. E. Saginaw at Howatt St., Ivanhoe 2-1333 Harold F. Gross PGW,C N
WIMR-TV New Orleans, La. Jung Hotel, Express 3131 Mort Silverman Weed, A
WIPB-TV Fairmont, W. Va. 400 Quincy St., 8000 J. Patrick Beacom H. W. Critchlow Gill-Perna, A, N
WJRT | Flint, Mich. 2302 Lapeer Rd., Cedar 9-6611 Worth Kramer James P. White HR&P, A
WITV Jackson, Miss. P.O. Box 8187, Fleetwood 4-2512 L. M. Sepaugh Owens Alexander Katz, A, C, N
WIW-TV Cleveland, Ohio 1630 Euclid Ave., Tower 1-6080 Ben Wickham Peter Storer Katz, C
WIXT Jacksonville, Fla. 605 S. Main St., Exbrook 8-0501 leonard Mosby Dave Booher CBS TV Spot, C
WIZ-TV Baltimore, Md. Television Hill, Mohawk 4-7600 Larry Israel Joseph P. Dougherty Blair, A
WKAQ-TV San Juan, P. R, Box 5096, Stop 8, Puerto de Tierra, 3-3800 Eleuterio Vega Jorge Rivero Inter-Amer. Publ, €
WKBN-TV Youngstown, Ohio 3930 Sunset Blvd., Sterling 2-1146 W. P. Williamson, Jr. J. L. Bowden Raymer, C
WKBT la Crosse, Wis. 141 S. 6th St., 2-4678 Howard Dahl Robert Z. Morri- H-R, A, C, N
son, Jr.
WKBW.-.TV Buffalo, N. Y. 1420 Main St., Garfield 0770 Dr. C. H. Churchill Thomas E. Martin Avery-Knodel, A
WKJIG-TV Ft. Wayne, Ind. 220 E. Jefferson St., Anthony 2295 Edward G. Thoms Carleton B. Evans H-R, N
WKNX-TV Saginaw, Mich. 221 S. Washington Ave., Pleasant 3-4471 Wiliiam J. Edwards Robert M. Chandler Gill-Perna, A, C
WKOW-TV Madison, Wis. 215 W. Washington Ave., Alpine 7-2261 Be~ F. Hove! | Headley-Reed, A _
WKRC-TV Cincinnati, Ohio Times Star Bldg., Garfield 1-1331 David G. Taft Roger B. Read | Kotz, C i
WKRG-TV Mobile, Ala. 162 St. Louis St., Hemlock 2-5505 C. P. Persons, Jr. | I Avery-Knodel, € 8
WKST-TV New Castle, Pa. New Castle Sam W. Townsend | Robert C. Harnack Weed, A '
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SATION

cary

ADDRESS & PHONE NUMBER

GEN. MGR.

NAT’L SALES MGR.

REP. & NETW'K

ATV
BY-TV

Byt
RZO-TV

MAC-TV
WBC-TV
BT

WZ-TV
WEX-TV
ROF-TV
#OS-TV
WA-TV

-A

WN-D
Ww-1
wWW-T
WH-TV

MAL-TV
WAR-TV
WAZ-TV
WABD-TV

WBV-TV
wWer
WSL-TV
WT-TV
WTV
WTW
WUR-TV

WAC-TV
wBcC

WBF-TV
WBQ
Wer
wbu-Tv
BEM
WEP-TV

WEW-TV
WHC-TV
AOK-TV

WTA-TV

WAI-TV
WAY-TV
WC-TvV
WI-TV
woD-Tv
WR-TV
MRA-TV

Bw.TV
ThwWL-TV

"MBN-TV
Wix
‘¥RO-TV
Wsp-Tv
MsT.TV
VTA
VTV
WTZ.TV

Utica, N. Y.
Oklahoma City,
Okla.
lexington, Ky.
Katamazoo, Mich.

Nashville, Tenn.
Muncie, Ind.
Jackson Miss.
Bangor, Me.
Lexington, Ky.
Orlando, Fla.
Asheville, N. C.
lynchburg, Va.
Atlanta, Ga.
Columbus, Ohio
Cayton, Ohio
Indianapolis, Ind.
Cincinnati, Ohio
lebanon, Pa.

Washington, D. C.
Baltimore, Md.
Macon, Ga.
Peoria, i

Marinette, Wis.
Memphis, Tenn.
Decatur, Ala.
Cedar Rapids, lowa
Madison, Wis.
Poland Spring, Me.
Manchester, N. H.

Boston, Mass.
New Britain, Conn.

Binghamton, N. Y.
Chicago, Ili.
Greenville, N. C.
South Bend, Ind.
Bay City, Mich.
Scranton -
Wilkes-Barre, Pa.
New York, N. Y.
New Haven, Conn.

Columbia, S. C.

Newark, N. J.

San Antonio, Tex.
Oak Hill, W. Va.
Davenport, lowa
Ames lowa

Grand Rapids, Mich.
New York, N. Y.
Mayaguez, P. R.

Omaha, Nebr.
Florence, Ala

Traverse City, Mich.

New York, N. Y.
Providence, R. I
Paducah, Ky.
Miami, Fla.

Ft. Wayne, Ind.

W. Palm Beach, Fla.
Plattsburg, N. Y.

Raleigh, N. C.
Columbus, Ga.
Woashington, D. C.
New York, N. Y.
Philadelphia, Pa.
Augusta, Ga.
Memghis, Tenn.
Rockford, Hil.
Schenectady, N. Y.

P.O. Box 386, 3-0404
Box 8668, Tr 8-2161

1087 New Circle Rd. N.E,, 2-2533
590 W. Maple St., Fi 5-2101

159 4th Ave. N, Ch 2-4331

P.O. Box 271, Atlas 8-4403

715 S. Jefterson St., 2-2691

P.O. Box 732, 2-4822

P.O. Box 1457, 4-8747

P.O. Box 5795, Garden 4-8537

P.O. Box 2150, Alpine 4-4321

P.O. Box 238, Victor 5-1242

1611 W. Peachtree St., NE, Trinity 2-1141
3165 Olentangy River Rd., Amherst 3-5441
4595 S. Dixie Hwy., Axminster 3-2101
1401 N. Meridian St., Me 9-2311

140 W. 9th St., Cherry 1-1822

R.D. No. 5, Crestview 3-4511

4461 Conn. Ave. NW, Kellogg 7-1100
Baltimore & Charles Sts., Mulberry 5-5670
Bankers Ins. Bldg., 2-7373

212 S. W. Jefferson Ave., 6-0711

Radio TV Park, 5-6631

P.O. Box 8325, Br 2-0552

Box 411, EL 3-0361

P.O. Box 1111, Empire 4-0171

P.O. Box 168, Cedar 3-5381
Poland Spring, Me., Wyman 8-4311
1819 Elm St., National 3-8061

21 Brookline Ave., Commonwealth 6-0800
1422 New Britain Ave., W, Hartford,
Ad 3-8551
1 Henry St., 3-7311
Merchandise Mart, Superior 7-8300
P.O. Box 898, 6181
P.O. Box 989, Central 3-7111
Bishop Airport, Flint, Mich., Cedar 5-3555
333 Madison Ave.

205 E. 67 St., Lehigh 5-1000
P.O. Box 1859, Sp 7-3611
P.O. Box 5307, Al 2-7737

1020 Broad St., Mitchell 2-6400

P.O. Box 2641, Capitol 7-4221

P.O. Box 251, Hobart 9-3361

805 Brady St., 3-3661

Service Bldg., Cedar 2-3400

120 Coliege St. SE., Glendale 9-4125
1440 Broadway, Longacre 4-8000
Darlington Bldg., 1151

Insurance Bldg., Webster 3400
840 Cypress Mill Road

Paul Bunyon Bldg., Windsor 7-7675

220 E. 42nd St., Murray Hill 2-6500

24 Mason St., Plantations 1-9776

100 Television Lane, 2-8214

Biscayne Blvd. & 21st St., Franktin 1-6501
Butler Road, Anthony 7125

5 Cocoanut Row, Temple 3-2471
357-361 Cornelia St., 3070

2619 Western Blvd.,, Va 8-2511

1350 13th Ave., Fairfax 2-0601

4001 Nebraska Ave.,, NW, Em 2-4000

30 Rockefeller Plaza, Circle 7-8300

1619 Walnut St., Locust 4-3700

Georgia & Observatory Ave., Ta 4-5432
Hotel Peabody Bidg., Jackson 5-1313
Auburn & Winnebago Rds., 8-1813

1400 Balltown Rd., Franklin 7-2261

Michael C. Fusco
N. P. Bagwell

Robert Wiegland
Carl E. Lee

T. B. Baker, Jr.
D. A. Burton
Fred Beard
Rudolph O. Marcoux
Earl L. Boyles
Donn R. Colee
T. A. Biland
Philip P. Allen
Harry LeBrun
James Leonard
George Gray
John Babcock
John T. Murphy
Joe Zimmerman

Frederick S. Houwink

E. K. Jett

Wilton E. Cobb

Robert O. Runner
strom

Joseph D. Mackin

H. W. Slavick

Frank Whisenant

W. B. Quarton

Merritt Milligan

W. Guider

Norman A. Gittleson

Norman Knight
Peter B. Kenney

George R. Dunham
lloyd Yoder

A. Hartwell Campbell

Bernard C. Barth
Russel Gohring
Thomas P. Shelburne

Bennet H. Korn
H. H. Maschmeier
H. Moody
McElveen, Jr.
Malcolm C. Klein

James M. Gaines

Robert R. Thomas, Jr.

B. J. Palmer

Robert C. Mulhall

Willard Schroeder

Robert Leder

Alfredo R. de
Arellano

Frank P. Fogarty

Richard Biddle

Les Biederman

Fred M. Thrower
Arnold F. Schoen, Jr.
Sam Livingston
Walter Koessler
Ronald R. Ross
Chester E. Pike, Jr.
George BarenBregge

Fred Fletcher

1. W. Woodruff, Jr.
Carleton D. Smith
William N. Davidson
Raymond Welpott
James W. Hicks
Hoyt B. Wooten

J. M. Baisch

J. Milton Lang
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Tom Parrington

Robert Wiegland
Donald W. DeSmit,
Jr.

Robert M. Reuschle
W. F. Craig

Frank Gentry
Rudolph O. Marcoux

lee Hall

S. Rosenzweig
Tom Turner
James H. Burgess
Walter E. Bartlett
Dale A. Smith
Bob Lamb

Steve Crane

Ed H. Benedict

Neal J. Edwards
Ernest A. lang
Frank Crowther
S. F. Jackson

Earl Moreland
louis C. Blizzard
Lew Van Nostrand
Walter Rothschild
Robert L. Maynard
Gordon Moore

Proctor Jones
Robert J. Reardon

Edward H. Benedict
William Decker
John G. Clark, Jr.
William T. Hamiiton

M. W. Dale

John F. Cundiff
David C. Phillips

Paul S. O'Brien

Edward V. Cheviot

Pax Shaffer

Ted Tostlebe
John S. Markwand
Burt lambert

Fred Ebener
Bill Mages

R. E. Detwiler
John A. Patterson
Eugene W. Wilkin
Charles M. Neel
Robert Hanna
Richard Morgan

Al Cahill

Fletcher Turner
George Jenkins
William E. Coyle
Jay J. Heitin

T. H. Walworth, Jr.
Charies Brakefield

George Spring

Cooke, A, C, N
Katz, N

Young, C
Avery-Knodel, A, C

Katz, C

Holman, A, C, N
Hollingbery, A, N
VR&M, C
Bolling, A, N
Young, A

PG W, A
Hollingbery, A
Crosley, A
Crosley, N
Crosley, A, N
Crosley, A
Crosiey, N

Blair TV Assoc.

H-R, A

Katz, C
Avery-Knodel, A, C
PGW,C

Hollingbery, N
Blair, N
Masla, C, N
Katz, C
Weed, N
HR&P, A
Forice, A

H-R, C
NBC Spot, N

lair, A, C
NBC Spot, N
Hollingbery, A, C
Petry, N
Petry, A, N
Avery-Knodel, A

Weed
Blair, A
Raymer, C

Katz

Petry, N

Pearson, A

PGW,N

Weed, A

Katz, A, N

H-R

Inter-Amer. Publ,,
A, C

Blair, C

Forjoe, A, C, N

Holman, N

PGW

Blair, C

Pearson, N

Petry, A

Young, A

Blair TV Assoc, N
Blair TV Assoc., A, N

H-R, N
Hollingbery, A, C
NBC Spot, N
NBC Spot, N
NBC Spot, N
Branham, C

Katz, C

H-R A, C

NBC Spot, N
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STATION CITY ADDRESS & PHONE NUMBER GEN. MGR. NAT'L SALES MGR. REP. & NETW'
WRGP-TV Chattanooga, Tenn. 1214 McCallie Ave., Ox 8-1505 R. G. Patterson George P. Moore H-R, N "I'_
WRLP-TV Greenfield, Mass. P.O. Box 32, Northfield 336 Wm. L. Putnam Horace Nichols Hollingbery 1
WROC-TV Rochester, N. Y. 201 Humboldt St., Butler 8-8400 Gunnar O. Wiig John W. Kennedy, Jr. PG W, A, N m
WRVA-TV Richmord, Va. P.O. Box 2370, Belmont 3-5461 Barron Howard James D. Clark, Jr. HR&P C '
WSAU-TV Wavusau, Wis. P.O. Box 29, 2-1021 Richard D. Dudley Meeker, A, C, N
WSAV-TV Savannah. Ga. liberty Not'l Bank Bldg., Adams 6.0303 Harben Daniel Eugene P. Corri- Blair TV Assoc., N
gon, Jr.
WSAZ-TV Huntington, W. Va. | P.O. Box 2115, Ja 9-4127 L. H. Rogers, Il C. 7. Garten Katz, N
WSB-TV Atlanta, Ga. | 1601 W. Peachtree St., Trinity 5-7221 Marcus Bartlett Don Eiliot Heald Petry, N
WSBA-TV York, Pa. S. Queen St., Extended 2-5531 Louis J. Appell, Jr. Robert M. Stough Masla, A
WSBT-TV South Bend, Ind. 300 .W Jefterson Blvd., Central 3-3141 Neal B. Welch Wilbur R. Darch Raymer, C
WSEE-TV Erie, Pa. 1220 Peach St., 5-7575 Cecil M. Sansbury Young, A, C Gi
WSFA-TV Montgomery, Ala. 10 E. Delano St., Amhersi 5-1251 Carter C. Hardwick M. H. Yeoman Katz, A, N f
WSIL-TV Harrisburg, Il 21 W. Poglar St. Oscar L. Turner Walker-Rowatt, A, N
WSIX-TV Nashville, Tenn. Nashville Trust Bldg., Alpine 5-543) E. S. Tanner George H. Morris H-R, A
WSJS-TV Winston-Salem, N. C. | 419-21 N. Spruce St., Park 5-2311 Harold Essex Harry B. Shaw Headley-Reed, N
WSJIV-TV Elkhart-South Bend, P.O. Box 28, Cenfral 2-2828 Paul C. Brines Vincent Doyle H-R, A i
Ind.
WSLS-TV Roanoke, Va. Church Ave. & 3rd St. SW, Diomond 4-9227 James H. Moore A. S. Trevillian Blair TV Assoc., A, N
WSM-TV Nashville, Tenn. 301 7th Ave. N., Alpine 4-5656 | lrving Waugh Hi Bramham Petry, N o
WSOC-TV Charlotte, N. C. P.O. Box 2536, Franklin 6-8401 Larry Walker C. George Henderson | H-R, A, N
WSPA-TV ‘ Spartanburg, S. C. ] 224 E. Main St., 3-3621 Walter J. Brown Roger A. Shaffer Hollingbery, C
WSPD-TV Toledo, Ohio 136 Huron St., Cherry 8-6201 Allen L. Haid W. E. Kelley Katz, A, N
WSTV.TV Steubenville, Ohio - Exchange Realty Bidg., Atlantic 2-6265 John J. loux Rod Gibson Avery-Knodel, A, C
Wheeling, W. Va. u
WSUN-TV St. Petersburg, Fla. Million Dollar Pier, St 5-4121 Fred P. Shawn Earl Welde VRE&M, A $
WSUR-TV Ponce, Puerto Rico | 1000 Ponce de Leon Ave., San Juan, P.R., M. A. Escudero Pan-Am. Broad. Ce.
2-1278 im
WSVA-TV Harrisonburg, Va. Rawley Pike, 4-4431 Hamilton Shea R. H. Johnson PGW, A CN )
WSYE-TV Elmira N. Y. 1030 Jomes St., Syracuse, Gr 4-3911 E. R. Vadeboncoeur William R. Alford, Jr. HR&P A N
WSYR-TV Syracuse, N. Y. 1030 James St., Gr 4.3911 E. R. Vadeboncoeur William R. Afford, Jr. HR&P, A N n
)
WTAE Pittsburgh, Pa. 400 Ardmore Blvd., Churchill 2-4300 F. C. Snyder Aian Trench Katz, A
WTAP Parkersburg, W. Va. 121 W. 7th St., Hudson 5-4589 Milton Komito Pearson, A, C, N
WTAR-TV Norfolk Va. 720 Boush St., Madison 5-6711 Campbell Arnoux Robert M. Lambe Petry, C
WTCN-TV Minneapolis, Minn. 2925 Dean Blvd., Walnut 7-8881 Phil Hoffman James R. Hoel | Katz, A
W-TEN Albany, N. Y. P.O. Box 10, 3-2225 Thomas S. Murphy William J. lewis | Blair, C
WTHI-TV | Terre Haute, Ind. 918 Ohio St., Crawford 9481 J. M. Higgins George Foulkes | Bolling, A, C, N
WTIC-TV | Hartford, Conn. | 26 Grove St., Ja 5-0801 Walter C. Johnson Irwin C. Cowper HR&P C
WTMJ-TV Milwaukee, Wis. 720 E. Capitol Dr., Broadway 1-6000 W. J. Damm N. V. Bakke HR&P N
WTOC-TV Savannah, Ga. P.O. Box 858, Adams 2-0127 | Ben Williams Avery-Knodel, A, €
WTOK-TV Meridian, Miss. Southern Bidg., 3-1441 | Robert F. Wright W. B. Crooks, Jr. Headley-Reed, A, C,
WTOL-TV Toledo, Okio 604 Jackson St., Cherry 4-7411 | T.S. Bretherton Rus B. Stone H-R, C, N
WTOP-TV Woashington, D. C. 40th & Brandywine Sts. N. W, | George F. Hartford Robert A. J. Bordley CBS TV Spot, C
Emerson 2.9300 ‘
WTOV-TV Portsmouth, Va. 1305 Granby St., Norfolk ‘ Everett Peace, Jr. | Winston Bright McGillvra
WTPA Harrisburg, Pa. 3235 Hoffman St., Cedar 8-7171 Donald D. Wear Allen P. Solada HR&P, A
WTRF-TV Wheeling, W. Va. 1329 Market St., Cedar 2-7777 Robert W. Ferguson | H. Needham Smith | Hollingbery, A, N
WTTG Woashington, D. C. Raleigh Hotel, Sterling 3-5300 John E. McArdle ‘ Weed
WTTV Bioomington, Ind. 3490 Bluff Rd., State 7-2211 | Herb Nelson Frank Willis Meeker
WTVC Chattanooga, Tenn. P.O. Box 1026, Amherst 6-4151 R. R. Owen ’ Joseph Windsor Meeker, A
WTVD ‘ Durham, N. C. P.O. Box 2009, 2-2111 Harmon L. Duncan | Mike Thompson Petry, A, C
WTVH Peoria, fil. 621 Main St., 9.7211 Harold V. Phillips Laird I. Schlienk Petry, A
WTVK Knoxville, Tenn. ‘ P.O. Box 1388, 5-2113 John A. Engelbrecht Bill Eckstein Pearson, A w
WTVJ Miami, Fia. P.O. Box 2770, Fr 4-6262 lee Ruwitch Bill Brazzil PGW,C
WTVM Columbus, Ga. Box 1640, Fairfax 2-8828 Guy Tiller | JoAnn Chancellor Young, N X
WTVN-TV Columbus, Ohio P.O. Box 718, Capitol 8-5801 J. W. McGough ‘ D. L. Chagin Katz, A
WTVO Rockford, Il Box 470, 3-5413 Harold Froelich Gene Denari Headley-Reed, N
WTVP | Decatur, Iil P.O. Box 631, 8-4304 Bea K. West | Gill-Perna, A
WTVR Richmond, Va. P.O. Box 5229, El 5-8611 Wilbur M. Havens Wm. Kemple Blair TV Assoc., A
WTVT Tampa, Fla P.O. Box 1198, Redwood 6-1313 E. B. Dodson Katz, C A
WTVw Evansville, Ind. 405 Carpenter St., Ha 2-1121 Dick Shively Al McKelfresh Hollingbery, A \
WTVY Dothan, Ala. Cottonwood Road, 5-2810 F. E. Busby Arthur Creamer R. O'Connell, A, C 1
WTWV Tupelo, Miss. P.O. Box 163, Vinewood 2-7620 Frank K. Spain Charles H. Hicks, Jr. Masla, N |
WUSN-TV Churleston, S. C. P.O. Box 879, Tulip 4-4141 J. Drayton Hastie ‘ A. D. Cohen, Jr. Bolling, A, N
WVEC-TV Hampfon-Norfolk, Va.| 812 W. 21st St., Norfolk, Madison 7-7774 Thomas P. Chisman ‘ Harrol A. Brauer, Jr. Avery-Knodel, N
WVET-TV | Rochester, N. Y. 17 S. Clinton Ave., Hamilton 6-4820 Ervin F. Lyke ‘ Arthur Murrellwright Bolling; McKinney, A
WWJ-TV Detroit, Mich. 622 W. Lafayette Ave., Wo 2-2000 Edwin K. Wheeler Ray W. Colie PGW,N
WWL-TV | New Orleans, La. 1024 N. Ramparf St., Express 4444 Howard Summerville Harry Stone Katz, C
WWLP Springfield, Mass. P.O. Box 2210, State 5-5311 William L. Putnam James H. Ferguson, Ir. | Hollingbery, N
WWTV | Cadillac, Mich. 417 N. Mitchell St., Prospect 5-3478 Gene Ellerman Daryl Sebastian Hollingbery, A, €
WXEX-TV Petersburg, Va. 124 W. Tabb St., Regent 3-7876 Thomas G. Tinsley, Jr. | lrvin G. Abeloff Select, N
wXxix Milwaukee, Wis. 5445 N. 27th St., Uptown 3-1919 Frank Shakespeare Richard P. Hogue CBS TV Spot, €
WXYZ-TV Detroit, Mich. 1700 Mutual Bldg., Woodward 3-8321 John F. Piral Ralph Dawson Blair, A
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SATION cry ADDRESS & PHONE NUMBER GEN. MGR. NAT'L SALES MGR. REP. & NETW'K

T
|
w-Tv Ciudad Juarez, Mex. | P.O. Box 442, Ei Paso, Tex., 3-7240 P. Meneses Ralgh Fitzmaurice Nat'l Time Sales

M-TV | Mexicali, Mex. Hotel Barbara Worth, £l Centro, Calif., Bob Kelley Nat'l Time Sales
Elgin 2-7321
KV Tijuana, Mex. 4229 Park Blvd. San Diego, Cypress 8.7191 Julian H. Kaufman Blair TV Assoc., A
IM-TV Hamilton, Bermuda P.O. Box 314 Walt Staskow Intercontinental
A C N

iROUP OWNED STATIONS

C OWNED STATIONS New York 20: 630 Fitth Ave Cincinnati 2: 110 West Ninth St
tmerican Broadcasting- (Plaza 7-0500) {Cherry 1-1822)
#ramount Theatres, Inc.)
TV STATIONS: TV STATIONS:

re President in Charge: WANE-TV, Fort Wayne WLW-A, Atlanta

steve Riddleherger KGUL-TV, Houston WLW.T, Cincinnati

Sw York 23: 7 West 66 St. WISH-TV, Indianapolis WLW-C, Columbus

(Susquehanna 7-5000) KETYem"vlsa WLW-D, Deyton

WLW-1, Indianapolis

TISTATIONS:

“NBKB, Chicgao COWLES BROADCASTING CO.

vz, Detioit Chairnman: Gardner Cowles FETZER BROADCASTING COMPANY

{ABC-TV, Hollywood

Prestdent: Luther 1.. Hill
ANABC-TV, New York - ¢

Vice Prestdents:
Robert Dillon

President: John L. Feis¢i
Exccutive V.P. and General Mer
Carl E. Lce

Robert R. Tinc -
&S OW.NED STAHONS skl - e , Kalamazoo: 590 W. Maple St
fblumbia Broadcasting Des Moines 1: 715 Locust St. (Fireside 5-2101)
Sstem, Inc.) (Ch 3-2111) ‘ )
Psident, CBS Television Siations S TToN" i STAT'ONS:,
Diviston: Merle S. Jones KRNT-TV, Des Moines (60 % NI RRS Seilia:
Ve Presi l . (‘}‘ L WHTN-TV, Huntington WKZO-TV, Kalamazoo
egnresiticntiin SRdngch KTVH, Hutchinsor: (Minn. Star & Tribune Co. KOLN-TV, Lincoln
raig Lawrence —80%)
Ve President, Sales Pr i & ] i i
e resident, dales romotion WCCO-TV, Minneapolis (Minn. Star &
Ldvertsing: John Cowden Tribune Co.—47 %) THE FRIENDLY GROUP

My York 22: 485 Madison Ave.

(Plaza 1-23 15) President: Jack N Berkman

JAMES M. COX STATIONS Execuuve V.P.: John |. Laux

KISTATIONS: i -esi :

VBBM.TV, Chicago l"l"exsulc_nvl: [;.uncs \l Cox, Jr. \/lirmll)ilgs;))clizlt:‘.a“

JXT, Los Angeles S l)necth. Joseph M. Troesch

VCBS-TV, New York J. Leonard Reinsch Fred Weber

VCAU-TV, Philadelphia Dayton: Fourth and Ludlow Sts, National Sales Manager:

S 3 Lt (Adams 2112) Rod Gibson

TV STATIONS: New York: 52 Vanderbilt Ave.

ORINTHIAN BROADCASTING WSB-TV, Atlanta (Murray Hill 3-6977)

ORP. WSOC-TV, Charlotte Pitsburgiv: 211 Smithhield St

L H. Whitney & Co.) WHIO-TV, Dayton (Grant [-3288)

PBsident: WCKT, Miomi 42.5%) Steubenville: Exchange Realty Bldg.
- C. Wrede Petersmeyer (Autlaniie B:H265)

Aistant to the President: CROSLEY BROADCASTING TV STATIONS:

‘Johnston F. Northrop CORPORATION WBOY-TV, Clarkshurg

Brector of Sales: (A subsidiary of Avce Mfg. Corp.) KODE-TV, Joplin
“Don L. Kearney Chairman: James Shouse WSTV-TV, Steubenville

J'irRector of Programiming: President and General Manager:

" Robert Salk R. E. Dunville

drector of Promotion and Advertis-  Vice President in Charge of TV: (T(';E GA”’I“E‘ETT’ NE)WSPAP_ERS

\ing: Robert |. Sullivan John T. Murphy e

rector of Research: Vice President in Charge ot Sales: President: Paul Mitler
" Charles H. Smith H. . Lasker General Manager: Lynn N. Bitner
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Managing Ditecton Broadcase Dy,
Glover Deluaney
Rochester 11, NUY

Fimes Union Bldg.

TV STATIONS:
WINR-TV, Binghamton
WDAN-TV, Danville
WHEC-TV, Rochester
KOVR-TV, Stockton

MEREDITH PUBLISHING COMPANY

Dircector of Radio and Television:
Payson Fall

Assistant Director of Radio and "Fele-
vision: . A. Larson

Des Moines 30 17th and Locust

TV STATIONS:
KCMO-TV, Kansas City
WOW-TV, Omaha
KPHO-TV, Phoenix
WHEN-TV, Syracuse

NBC OWNED STATIONS
{National Broadcasting Co., Inc.)

Executive Vice President: P AL Sugg
Director, Business Aflairs:
Thomas S. O’ Brien
New York 20: 30 Rockeleller Plaz
(Circle 7-8300)

TV STATIONS:
WNBQ, Chicago
WNBC, Hartford-New Britain
KRCA, Los Angeles
WRCA, New York
WRCV-TV, Philadelphia
WRC-TV, Washington, D.C.

RKO TELERADIO PICTURES, INC.
GENERAL TELERADIO DIVISION
{A subsidiary of General Tire &
Rubber Co.)

President: Thomas F. O’Neil

Vice President, Programming:
William Grumbles

Sales Coordinator:
Robert McNamara

New York: 1440 Broadway
(Longacre 4-8000)

TV STATIONS:
WNAC-TV, Boston
KHJ-TV, Los Angeles
WHBQ-TV, Memphis
WOR-TV, New York

SCRIPPS-HOWARD RADIO, INC.
(E. W. Scripps Company)

President: Jack R. Howard
Vice Presidents:
James C. Hanrahan
M. C. Watters
R. B, Westergaard
New York 17: 230 Park Ave.
(Murray Hill 6-6840)
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TV STATIONS:
WCPO-TV, Cincinnati
WEWS, Cleveland
WMCT, Memphis (Memphis Pub. Co.)

STORER BROADCASTING COMPANY

Chatvman of the Board and Presi-
dent: Geoge B Storer

Senionr Vice President:
J. Harold Ryan

lxccutive Vice Presidents:
Lee B Wailes, Planning and Fi-
nance; Stanton PooKettler, Opera-
tions

Vice Piesidents: George B Stover,
Jr., Felevision Operations: kwald
Kockritz, Programming Ditecton:
Arthur C. Schoheld, Advertising &
Sales Promotion Director

Miami Beach 51 1177 Kane
course (Union 6-0211)

Con-

TV STATIONS:
WAGA_TV, Atlanta
WIW-TV, Cleveland
WIBK-TV, Detroit
WITI-TV, Milwaukee

sion, Inc.)
WSPD-TV, Toledo

(Independent Televi-

TIME, INC.
(TLF Broadcasters, Inc., a subsidiary)

Vice President for Broadcasting:
Weston C. Pullen, Jr.

Coordinator, Broadcast Operations:
Ole G. Morby

Business AManager:
Andrew ]. Murtha

New York 20: 9 Rockefeller Plaza
(Judson 6-1212)

TV STATIONS:
KLZ-TV, Denver
WOOD-TV, Grand Rapids
WFBM-TV, Indianapolis
WTCN-TV, Minneapolis
KTVT, Salt Lake City (80 %)

TRANSCONTINENT TELEVISION
CORP.

Chairman of the Board:

Paul A. Schoellkopf, ]Jr.
President: David C. Moore
Vice Presidents:

George C. Stevens

William Fay
Director of Sales Development:

Gordon Hellman
Buffalo 2: 70 Niagara St.

(Mohawk 2600)

TV STATIONS:
WGR-TV, Buftalo
WSVA-TV, Harrisonburg (50%)
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WROC-TV, Rochester
WNEP-TV, Scronton (60% )

TRIANGLE PUBLICATIONS, INC.
(Radio & Television Division) J

VP and General Managaer }
Roger W, Chipp |
Exccutive Asst. to General Mgr oo
David ]. Bennett 3
Director of National Sales: !
Edward H. Benedict
Ditector of Public Relations 4
Progiamming: John D. Scheueg
Ir. p:
Business Manager: John C. Harlag
Rescarch Manager
Richard W. Gideon '
Philadelphia 39: 46th and  Marks,

Sts. (bvergreen 2.1700) :

TV STATIONS
WFBG-TV, Altoona
WNBF-TV, Binghamton
KFRE-TV, Fresno 1
WLYH-TV, Lebanon
WNHC-TV, New Haven i
WFIL-TV, Philadelphia

WESTINGHOUSE BROADCASTING
CO., INC.
{Westinghouse Electric Corp.)

President: ). H. McGannon
V.P.-Engineering: R. N. Harmon
V.P.-Programming: R. M. Pack
V.P.-Sales: A. W. Dannenbaum, |
Admin. Asst. to the Pres:
C. C. Woodard
National Television Sales Manigel
R. M. McGredy
Director of Research:
AM. A. Goldberg
New York 17: 122 East 42 St.
(Murray Hill 7-0808)

TV STATIONS:
WJIZ-TV, Baitimore
WBZ-TV, Boston
KYW-TV, Cleveland
KDKA-TV, Pittsburgh I
KPIX, San Francisco

WKY TELEVISION SYSTEM INC.
{Oklahoma Publishing Co.)

President: E. K. Gaylord
Executive Vice President:
Edward L. Gaylord
Oklahoma City 14: P. O. Box 8t
Britton Sta.

TV STATIONS:
WSFA-TV, Montgomery

WKY-TV, Oklchoma City
WTVT, Tampa-St. Petersburg
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TTATION REPRESENTATIVES

AASKA RADIO-TV SALES CORP.
Ussociated with Weed Television Corp.)

%w York 17: 579 Fifth Ave. (Plaza 9-4700).
Mgr: Roy Smith

SATIONS: k1va, Anchorage; KTvF, Fairbanks; Kinv-
Tv, Juneau.

HERY-KNODEL, INC.

PesIDENT: Lewis H. Avery

BECUTIVE VICE PRESIDENT: |. W. Knodel
ERECTOR OF TV SALEs: Thomas J. White, Jr.
IRECTOR OF PrOMOTION: John W. Owen

IREcTOR OF RESEARCH: John F. Wade

lw York 19: 720 Fifth Ave. (Judson 6-5536).
ALANTA 3: 41 Marietta St., N. W, (Jackson 3-255) .
Mgr.: Charles C. Coleman
L1caco 1: 3125 Prudential Plaza (Whitehall 1-6369).
Mgr.: Raymond M. Neihengen
Erras 1: Suite 320, Fidelitv Union Life Bldg. (River-
side 7-7330).
Mgr.: Wallis S. Ivy
Errotr 26: 1446 Navonal Bank Bldg. (Woodward
1-9607).
Mgr.: Glenn W. Gilbert
Ls ANGELEs 5: 3325 Wilshire Blvd. (Dunkirk 5-6394).
Mgr.: Douglas McLatchie
$v Francisco 4: 235 Montgomery St. (Yukon 2-2833).
' Pacific Coast Mgr.: David Melbin
SATTLE 1: 424 Vance Bldg.
Mgr.: Hugh Felus

SATIONS: remt-Alexandria, Minn.; KMMT, Austin,
Minn.; wkBw-Tv, Buflalo; kKHsL-Tv, Chico; wBoY-TvV,
' Clarksburg; kpar-tv, Duluth; kope-Tv, Joplin:
wkzo-Tv, Kalamazoo; waTe-Tv, Knoxville; KLrRJ-TV,
Las Vegas-Henderson; kKoLN-Tv, Lincoln; wMaz-1v,
Macon; wKRrG-Tv, Mobile; wvec-Tv, Norfolk; wEsh
¢ T1v, Orlando; kKvar, Phoenix; kaTv, Pine Blufl;
W wcaN-Tv, Portland, Me.; wuBF-Tv, Rock Island;
8 Kkuty, Salt Lake City; wroc-Tv, Savannah; KXLY-TV,
¢ Spokane; wstv-Tv, Steubenville; wisw-tv, Topeki;
4 KTUL-TV, Tulsa; XxwwrL-Tv, Waterloo; WNEP-1v
¥  Wilkes-Barre Scranton.

N
BAIR-TV
ESIDENT: John P. Blair
ECUTIVE VICE PRESIDENT: Edward P. Shurick

§# SACE PRESIDENT & EASTERN SALES MANAGER:
1 John P. Denninger

E PRESIDENT & RESEARCH DIRECTOR: W. Ward Dorrell
RECTOR OF SALES DEVELOPMENT: Martin Katz
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NEw York 17: 415 Madison Ave. (Templcton 8-5800).

Boston 16: 118 Newberry St. (Kenmore 6-1472).
Mgr.: Bruce Pattyson

CHicaco 11: 520 N. Michigan Ave. (Superior 7-2300).
Mgr.: Jack Davis

Darras 2: Rio Grande

1-4228).

Mgr.: Steve Beard

DETrROIT 26: 617 Book Bldg. (Woodward 1-6030).
Mgr.: Gabriel Dype

JacksonviLLE 2: 1402 Barnett Bank Bldg. (kigin 6-5770).
Mgr.: Harry Cummings

Los ANGELEs 5: 3460 Wilshire Blvd. (Dunkitk 1-3811).
Mgr.: Dave Lundy

ST. Louss 1: 937 Paul Brown Bldg. (Chestnut 1-5686).
Mgr.: Richard Quigley, |r.

San Fraxcisco 4: 2504 Russ Bldg. (Yukon 2-70638).
Mgr.: Edward Smith

SEATTLE: White-Henry-Stuart Bldg. (Main 3-6270).
Mgr.: John Burr

National Bldg. (Riverside

STATIONS: w-TEN, Albany; wFiG-1v, Altoond; WJz-Tv,
Baltimore; w~NBF-Tv, Binghamton; wHDH-TY, Bos-
ton; wsKs, Chicago;, wcro-Tv, Cincinnatl; WEWS,
Cleveland; wanNs-Tv, Columbus, Ohio; wxyz-Tv,
Detroit; KkFJz-Tv, lort Worth; KFRE-TV, Fresno;
wnHe-Tv, Hartlord-New Haven; k11V, Los Angeles;
warct, Memphis; wpsu-tv, New Orleans; WABC-TV,
New York; wow-ry, Omaha; wrir-Tv, Philadelphia;
wiic Piusburgh; rew-tv, Portland, Ore.; WPRO-TV
Providence: kTvi, St. Louis: KGo-Tv, San I'rancisco;
KING-TV, Seattle; wrra-Tv, Tampa.

BLAIR TELEVISION ASSOCIATES, INC.

EXFCUTIVE VICE PRESIDENT & GENERAL MANAGER:
Richard I.. Foote

NrEw York 17: 415 Madison Ave. (Plaza 1-1922).

Boston 16: 118 Newberry St. (Kenmore 6-1472).
AMgr.: Bruce Puttyson

Cuicaco 11: 338 N. Michigan Blvd. (Franklin 2-3819).
Mgr.: Arthur C. Stringer

Datras 2: Rio Grande National

1-1228).

Mgr.: Steve Beard

DeTROIT 26: 617 Book Bldg. (Woodward 1-6030).
Mgr.: Gabriel Dype

ACKSONVILLE 20 1402
6-5770).

Mgr.: Harry Cummings

Los ANGELEs 5: 3460 Wilshire Blvd. (Dunkirk 1-3811).
Mgr.: Dave Lundy

St. Louis 1: 937 Paul Brown Bldg. (Chestnut 1-5680).
Mgr.: Richard Quigley

San Francisco 4: 2504 Russ Bldg. (Yukon 2-7068).
Mgr.: Edward Smith

SEA1TLE: White-Henry-Stuart Bldg. (Main 3-6270).
Mgr.: John Burr

Bldg. (Riverside

Bainett Bank Bldg. (Elgin
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STATIONS: ko iy, Amarillo; warsay, Baton Rouge,
MR IV, Bismarck; Kipo v, Boise; nivk, Denver;
wict-iy, kries wieni oy, Futeka; wrce-rv, Jefferson
City; notr-rv, Klamath Falls; wiy vy, Lebanon;
witt-v, Milwaukee: Knrs-rv, Mediond: soco-tv,
OkLihoma Citv; woso v, Onlando; nive, Phoenmix;
wirz v, Plattshurg: wivk, Richimond; wsisav,
Roanoke: Kovk v, Sactimento-Stockton; xriv, San
Dicgor g v, St Josephs wsav-aiv . Savannah,
ReEN IV Lempler wonv, Thomasville; mvoo
Tulsie: weary, West Palin Beachi; msypoav, Wichita
Falls: xovi, Wichita-Hutchinson.

THE BOLLING COMPANY
PrRESIDENT: George W, H()lll'ng
VicrE PrestorNax Conarce o 1TV G Richard Swilt

Dirkveror or Sarrs DeviroeseNt: Morton D\, Barrent

New York 170 247 Park Ave, (Yukon 6-1515).

Brvekes 1hiees: 204 S, Beverly Dro (Bradshaw 2-5441),
Mer: GOW, Bolling, 11

Boston 16: 80 Bovlston St. (Hubbard 2-0316).
Mgr.: Richard Keating

Ciicaco 11435 No Michigan Ave. (Whitehall 3-2040),
Sales Mgr.: Gale Blocki, Jr.o Viee President: john

D. Stebbins.,

Dareas I: Gulf States Bldg. (Riverside 8-2172).
Mgr.: "Thomas Murphy

SaN Franaisco 3: 5 Third St (Garfield 1-67 10y,
Mgr.: John T, Coy

STATIONS: Koary, All)uqucrquc; kvi-ry, Amarillo;
wusN-Tv, Charleston, 8. C. (regional only): KKTv,
Colorado Springs; kekr-1v, Great Bend: whr-mv,
Harrisburg, Pa; wisn-rv, Indianapolis; WLEX-TV,
Lexington; Kosa-rv. Odessa; WHEC-TV & WVET-TV,
Rochester, No Y. wrin-ty, Terre Haute,

THE BRANHAM COMPANY

CHAIRMAN OF THE BoArp: Monroe H. Long, Sr.
PrestvENT: Eugene F. Corcoran

Execurive Vick PREsIDENT: Joseph F. Timlin

VicE PresipENT & TREASURER: Lewis S. Greenberg

ProaoT1ON & REsEarcH: Donald H. Richards

NEwW York 16: 99 Park Ave. (Murray Hill 2-1606).
Mgr.: James A, McManus

ArranTta 3: Rhodes-Haverty Bldg. (Jackson 2-3025).
Mgr.: H. L. Ralls

CHARLOTTE 2: 2001 Liberty Life Bldg. (Edison 2-8839).
Mgr.: Bertram C. Finch

CHicaco 1: 360 N. Michigan Ave. (Central 6-5726).
Mgr.: John F. Murphy

Datrras 3: 1005 Fidelity Union Life Bldg. (Riverside
8-5831. Mgtr.: George Harding

DeTROIT 2: 6-235 General Motors Bldg.
1-0440). Mgr.: Fred A. Weber

Los ANGELEs 48: 6399 Wilshire Blvd. (Olive 3-6363.)
Mgr.: Norman E. Noyes

(Trinity
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Miwveius 3: 627 Sterick Bldg. (Jackvon 6-2844).
Mgr. Sidnes 1. Nichaols

Miava 196 NoF. 20th erace, (Franklin 9-4685).
Mgr. Dan Gattom

St ot B Lide Guaranty Bldg., 706 Chestn
(Chestnut 1-61492). Mgy John |, Schwars

San Francisco 30 703 Market St (Yukon 2-1582).
Mg Walter Fo Patzlatt

STATTONS: RGO Y, Albuquerque,  waopw-rv
gostar ey iy, Big Spring: wave-ny, Calal
woris- iy, Charleston, W, Vas work v, Chattanos
mea-iy, Clovist wzive Corpus Christi; kkip-tv, |
Lis: nrob v, FI Paso; niny, Littde Rock; wiiy w0
Springfield, Mass; wvoa-rv, Tucson. West T
Network: mpvn-av, Lubbodk: nrar-1yv, Sweetwa

CBS TELEVISION SPOT SALES |
GeneraL MaNacir: Biuce R. Brvam
Dikkcior o Sares DivirorseNt: Frank Ellion, Je [
DiRFGTOR OF SALEs PrOMOMION: W, Thomas Daww ]
REskarcH Maxackr: Robert FooDavis

Dikrcror or CrieNt Rerations: Lamont L. Thomy

NEW YOrk 22: 185 Madison Ave. (Plaza 1-2345)
Lastern Sales Mgr.: Arthanr €, Elhot

ArvaxTta 8: 805 Pcachuree Bldg., N.E. (Trimty 5 h'-ﬁ
Mygr.: H. H. Holtshouser '

Cricaco 110 630 N, McClurg Ct, (Whitehall 46008
Midwestern Sales Mgr.: John H. White K

Derrorr 2: 932 Fisher Bldg. (Trinity 2-5500).
Mgr.: Howard H. Marsh

Los ANGELEs 28: 1313 N. Vine St. (Olive 1-2345)
Mgr.: Edward AL Larkin

San Franaisco 5: Palace Hotel. (Yukon 2-7000),
Mgr.: Richard R. Loftus

STATIONS: ws1v, Charlotte;  wssas-1v, Chid
weTw, Florence; kcur-tv, Houston; wjxi, Jai keon !
ville; knxT, Los Angeles; wxix, Milwaukee: wil
v, New York; wcav-rv, Philadelphia; KON
Portland; Katox-1v, St. Louis; ksr-tv, Salt Lak
City; wror-rv, Washington, D. C.

CROSLEY BROADCASTING CORPORATION
PRESIDENT & GENERAL ManNacer: R. E. Dunville
VICE PRESIDENT 1N CHARGE OF TV: John T. Murphy

VickE PRESIDENT IN CHARGE OF Sargs: H. P. Lasker

NEW YORK 22: 3 E. 54 St. (Plaza 1-5353).

ATLANTA: (Bomar Lowrance & Assoc.) 710 N, |
tree St., N.E. (Trinity 6-3726).
Mgr.: Bomar Lowrance

Cuicaco 1: 360 N. Michigan Ave. (State 2-6693).
I'ice President: Harry Albrecht

CLEVELAND 14: Suite 727, National City East Bldg.
(Main 1-7756). Mgr.: Jim Sefert

Darras: (Bomar Lowrance & Assoc) 1102 Fudek
Union Bldg. (Randolph 8206). Mgr.: Bob

DetrOIT 26: (NBC Spot Sales) 1165 Penobscat
(Woodward 1-1610). Mgr.: Jack Treacy
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floLLywoop 28: (NBC Spot Sales) Sunsct & Vine Sts.
(Hollywood 9-6161). Mgr.: Walter Davison

bs ANGELEs: (Tracy Moore & Assoc.) 6381 Hollywood
Blvd. (Hollywood 2-2351). Mgr.: Jerry Moore

aN Francisco: (NBC Spot Salesy NBC Bldg. (Grey-
stone 4-8700). Mgr.: Robert Anderson

AN Francisco 8: (Tracy Moore & Assoc.) 260 Kearney
St. (Exbrook 2-6444). Mgr.: John Funk

TATIONS: wrLw-A, Atlanta; wrLw-T, Cincinnati;
wLw-C, Columbus; wrLw-p, Dayton; wrw-1, Indian-
apolis.

VERETT-McKINNEY, INC.
RESIDENT: Max M. Everett

IATIONAL SALES Manacer: Powell H. Ensign

EW York 17: 40 E. 49 St. (Plaza 3-9332).

everLy Hirrs: 111 N. La Cienega Blvd. (Olympia
2-1313). Mgr.: Lee F. O’Connell

Hicaco 11: 410 N. Michigan Ave. (Superior 7-9052).
Mgr.: John B. Shelton

LN Francisco 8: 166 Geary St. (Yukon 6-0621).
Mgr.: Don Pickens

TATIONS: wINR-TV, Binghamton; wcsr-tv, Colum-
bus, Miss.; wpaN-Tv, Danville; WHEC-TV & WVET-TYV,
Rochester, N. Y.

DRJOE-TV, INC.

RFSIDENT: Joscph Bloom

Ew York 36: 580 Fifth Ave. (Judson 6-3100).

ILANTA 9: 1371 Peachtree St., N. E. (Trinity 5-0404).
Mgr.: Robert W. Jensen

tiicaco 11: 435 N. Michigan Ave. (Delaware 7-3504).
Mgr.: Robert A. Lazar

bs ANGELEs 48: 151 N. La Cienega Blvd. (Oleander
5-7755). Mgr.: Lawrence Krasner

HILADELPHIA 19: 310 W. Glen Echo Rd. (Chestnut
Hill 7-4510). Mgr.: Morton Lowenstein

N Francisco 5: 681 Market St. (Sutter 1-7569).
Mgr.. Charles E. Haddix

ATIONS: kvos-1v, Bellingham; krTv-Tv, Great Falls;
KSHO-Tv, L.as Vegas: watur-Tv, Manchester; Knso-1v,
Missoula.

I SLL-PERNA, INC.
‘kesipENT: Helen Gill
W XECUTIVE VICE PRESIDENT: John |. Perna, |Jr.

WEOMOTION & RESEARCH MANAGER: Richard Mileto

“EW York 21: 654 Madison Ave. (Templeton 8-1740).
SSTON 16: 80 Boylston St. (Liberty 2-6481).
" Mgr.: Harry Wheeler
Hicaco 1: 75 E. Wacker Dr. (Franklin 2-8665).
Mgr.: Walter Beadell
S ETROIT 26: 2915 Book Building. (Woodward 2-7022).
1 Mgr.: Daniel W. Bowen

Los ANGELEs: 730 S. Western Ave. (Dunkirk 7-4388).
Mgr.: Robert W. Walker

San Francisco: 57 Post St. (Sutter 1-5568).
Mgr.: Allan S. Young

STATIONS: kook-1v, Billings; KXLF-1v, Butte; wive,
Decatur, 1ll.; wjes-tv, Fairmont; xwon-Tv, Good-
land, Kan.; kF¥BB-TV, Great Falls; kimp-1v, Idaho
Falls; kwrp-Tv, Riverton: wknx-Tv, Saginaw; KLIX-
v, Twin Falls.

HARRINGTON, RIGHTER & PARSONS, INC.

PresIDENT: John E. Harrington, Jr.

VIcE PrReSIDENTS: Volncy Righter, James O. Parsons, Jr.
PromoTIiON MANAGER: Helen Harney

RESEARCH DIRECTOR: Howard Shepard

NEw York 17: 589 Fifth Ave. (Murray Hill 8-7050).
ATLaNTA 9: 1430 W. Peachtree Sr, N. W. (Trinity
5-8158). Mgr.: Frank B. Rice
Boston 16: 80 Boylston St. (Liberty 2-7537).
Mgr.: Carter Knight
Crnicaco 11: Tribune Tower (\Whitehall 4-0510).
VP & Western Sales Mgr.: Carroll Layman
DeTrOIT 26: Penobscot Bidg. (Woodward 3-0910).
Mgr.: William Snyder
Sax Francisco 4: 235 Montgomery St. (Sutter 1-4125).
Mgr.: Frank Dougherty

STATIONS: waspt, Birmingham; wseN-tv, Buffalo;
wJr-T, Flint; wemy-1v, Greenshoro; wrpa, Harris-
burg, Pa.; wiic-tv, Hartford: wjactv, Johnstown;
wpaF-Tv, Kansas City: whas-Tv, Louisville: wrM)-
Tv, Milwaukee: wwrw, Poland Spring; wWRVA-TvV,
Richmond; kst a-Tv, Shreveport: wsyr-Tv, Syracuse.

HEADLEY-REED TV

CHAIRMAN OF THE Boarn: Frank W. Miller, Sy,
Direcror: Frank W. Miller, Jr.

PresipeNT: Sterling B Beeson

Executive Vice PresipEnT: John H. Wrath

Vice PRESIDENT & SALES Manacer: I. N. Hardingham
Vice PresipENT: Robert A. Schmid

PROMOTION & RESEARCH MANAGERS: Gene Cioe, Melvin
Trauncr

New York 17: 750 Third Ave., (Yukon 6-5800).

ATranTA 8: Peachtrec St. Bldg. (Trinity 4-2736).
Mgr.: George P. Crumbley, Jr.

Cricaco 1: 230 N. Michigan Ave. (Franklin 2-1686).
Mgr.: John H. Wrath

Hocrrywoon 28: Taft Bldg. (Hollywood 4-8248).
Mgr.: N. Arthur Astor

PuiLapeLpHIA 7: Philadelphia National Bank Bldg.
(Locust 4-6027). Mgr.: Robert S. Dome

St. Louis 1: 915 Olive St., Room 1005. (Central 1-9151).
Mgr.: William Shaw

SaN Francisco 4: 110 Sutter St. (Yukon 2-4912).
Mgr.: Fred B. Adair, |r.
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STATIONS: wamn-tv, Anderson; Krvs-Tv,
deau; wrrv-rv, Green Bay;, wxkow-rv, Madison;
wToK-Tv, Meridian; wirFk-1v, Peoria; KOTA-TV,
Rapid City; koro, Reno; wrvo, Rockford; wsoc-

Cape Girar-

Tv, Salisbury; Key-T, Santa Barbara; KGUN-TvV,
Tucson; witn, Washington, N. C.; WBRE-TY,
Wilkes-Barre; wsJs-1v, Winston-Salem; WFMJ-TV,

Youngstown,

GEORGE P. HOLLINGBERY COMPANY

CHAIRMAN OF THE Boarp: George P. Hollingbery
Vice Chairman: F. E. Spencer, Jr.

PrEsinENT oF THE TV Division: H. H. Wise, Jr.

SALES DevELoPMENT Directror: . R. Eadeh

NEw York 36: 500 Fifth Ave. (Oxford 5-5560).
Mgr.: F. E. Spencer, ]r.
ATLANTA 3: 134 Peachtree St., N
Mgr.: Richard N. Hunter

Ciicaco 1: 307 N. Michigan Ave. (Dearborn 2-6060).
Mgr.: George P. Hollingbery

Drrrort 26: Guardian Bldg. (Woodward 1-3555).
Mgr.: Joseph D. Payne

Los ANGELES 13: 3325 Wilshire Blvd. (Dunkirk 5-2071).
Mgyr.: Roy E. Edwards, Jr.

SaN Francisco 4: 417 Montgomery St. (Douglas 2-2541)
Mgr.: George E. Lindman

SEATTLE 1: Tower Bldg. (Main 3-1868).
Mgr.: Hugh Feltis

W. (Jackson 4-5710).

STATIONS: wjsr, Augusta; waBl-Tv, Bangor; wsRrz-
v, Baton Rouge; wwrv, Cadillac; wcia, Cham-
paign; krFBC-TV, Cheyenne (and satellite KSTF,
Scottsbluff); wrsL-Tv, Columbus, Ga.; wHIO-TV,
Dayton; weau-tv, Eau Claire; ktsM-Tv, El Paso;
KvAL-TvV, Eugene (and satellite kpic-Tv, Roseburg,
Ore); xkviQ, Eurcka; wrvw, Evansville; wNcT,
Greenville, N. C.; kKTRk-Tv, Houston; WLBT, Jack-
son, Miss.; wLva-Tv, Lynchburg-Roanoke; wwmBsy,
Marinette-Green Bay; ktvo, Ottumwa; WJDM-TV,
Panama City; wear-Tv, Pensacola; xooL-Tv, Phoe-
nix; waeMm-1v, Presque Isle; kvip-Tv, Redding;
K1vw, Seattle-Tacoma; xT11v, Sioux City; WSPA-TV,
Spartanburg; wwip, Springfield-Holyoke (and sat-
ellite wrrLp, Greenfield); kyTv, Springfield, Mo;
KoLp-Tv, Tucson; wrrr-1v, \WWheeling; kiva, Yuma.

HAL HOLMAN COMPANY

PresinenT: Hal Hohnan

NEw York 17: 366 Madison Ave. Murray Hill (7-5365).
Mgr.: Id I)evney

Chicaco 1: 64 E. Lake St. (Franklin 2-0016).
Mygr.: Hal Holman

Los Ancrres 28: 6381 Hollywood Blvd.
2-2351). Mgr.: Tracy Moore

SAN Francisco 8: 260 Kearney St. (Exbrook 2-6144).
Mgr.: John Funk

(Hollywood

STATIONS: wine-rv, Sheboygan; Kpix-rv, Dickinson;
KREX-1v, Grand Junction; Kays-Tv, Hays; wLBC-Tv,
Muncic; knor-tv, North Platte; wpsN-Tv, Traverse
Ciy.

H-R TELEVISION, INC. |
PrESIDENT: Frank M. Headley

Vice PRESIDENT (Chicago): Dwight S. Reed

VICE PrRESIDENT: Frank E. Pellegrin

DirecTOR OF RESEARCI: Avery Gibson

DIRECTOR oF PromoTION: Donald G. Softness

NEwW York 22: 375 Park Avenue. (Plaza 9-6800).

ATLaNTA 90 1182 W. Peachtree St., N. W. (Trinig
5-9539). Mgr. William McRae

Cmcaco 1: 35 E. Wacker Dr. (Financial 6-6140),
Agr.: Dwight S. Reed

DALLAS 2: 416 Rio Grande National Bldg. (Riversidg !
2-5148). Mgr: Clarke R. Brown

DeTrOIT 26: 1065 Penobscot Bldg. (Woodward 1-4148)
Mgr.: Andrew M. Gent

HOLLYWOOD 28: Equitable Bldg. (Hollywood 2()4931,
Mgr.: Harold Lindley

Houston 6: 3520 Montrose Blvd. (Jackson 8-1601)
Mgr.: Jack Eisele I

NEw OrrLEaNs: 910 Royal St. (Jackson 2-3917)
Mgr.: Thomas J. Craig

SaN Francsico: 155 Montgomery St. (Yukon 2-5837).
Mgr.: Hal Chase

STATIONS: woi-Tv, Ames; wWNAC-TvV, Boston; wWsocC-T¥, |
Charlotte; wrcp-Tv, Chattanooga; kKomu-Tv, Cg
lumbia, Mo.; wryc-Tv, Ft. Wayne; KJEO-TV, Fresng; 1
KGBT-Tv, Harlingen; wksT, La Crosse; wiMa-y, i
Lima; kHJ-Tv, Los Angeles; wHBQ-Tv, Memphii
WALA-TV, Mobile; KNOE-Tv, Monroe; wsix-Tv, Nash:
ville; wor-tv, New York (regional only); KEW
Omaha; wavy-tv, Portsmouth: wrar-tv, Raleigh ,
WREX-TV, Rockford; KBET-TV, Sacramento; KEBW-T%
Salinas-Monterey; XoNo-TvV, San Antonio; KTV
San Francisco; wpAU-Tv, Scranton: KELO-TV, Sioux !}
Falls; wsyv-Tv, South Bend; KLTv, Tyler; wMAL-I¥,

L
Washington, D. C.

1

THE KATZ AGENCY, INC. !

PresipEnT: Eugene Katz N

Vice PrRESIDENT, CLIENT RELATIONS: Edward Codel |
Vice PRESIDENT, TV SaLEs: Scott Donahue, Jr. (

VICE PRESIDENT, RESEARCH & PROMOTION: [
Daniel Denenholz

!
NEw York 19: 666 Fifth Avenue. (Judson 2-9200). )
ATrLANTA 3: 1321 Fulton Bank Bldg. (Jackson 5-1637) |
Mgr.: Keith Byerly t
CHICAG() 1: Prudential Plaza. (Mohawk 4-7150). |
Mgyr.: Roy Miller, VP; TV Sales: William Joyce Vi
Dacras 1: 2006 Bryan St. (Riverside 1-4036).
Mgr.: David Rutledge
DL’[R()IT 26: Penobscot Bldg. (Woodward 3-8420).
Mgr.: Arthur J. Underwood, Jr.
Los ANGELES 5: 8325 Wilshire Blvd. (Dunkirk 5-6284
Mgr.: Richard Hasbrook
St. Louis 1: 915 Olive Street. (Central 1-1868).
Mgr.: Alan T. Axtell \
SAN Francisco 4: Russ Bldg. (Douglas 2-7628). .
Mgr.: Stanley J. Reulman
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§ATIONS: kenc-Tv, Amarillo; waca-Tv, Atlanta;
WMAR-TV, Baltimore; werc-Tv, Birmingham; wHis-
1v, Bluefield; wat-Tv, Cedar Rapids; wkrc-1v, Cin-
cinnati; wJjw-Tv, Cleveland; wivN-Tv, Columbus,
Ohio; kLzZ-Tv, Denver; KRNT-TV, Des Moines; wJBK-
Tv, Detroit; kMJ-Tv, Fresno; woob-tv, Grand
Rapids; wsaz-tv, Huntington, W. Va.; WFBM-TV,
Indianapolis; wjTv, Jackson, Miss.; Kcao-Tv, Kansas
City: wrir-Tv, Knoxville; kasc-Tv, Los Angcles;
WREC-TV, Memphis: wrex-Ttv, Minneapolis-St. Paul:
WSFA-TV, Montgomerv; wrac-1v, Nashville; wwL-Tv,
New Orleans: wy1ATv, New York; wky-tv, Okla-
homa City; KpHO-Tv, Phoenix; koan-1v, Pittsburg,
Kans;wTaAEg, Pitssburgh, Pa.: kriv, Portland, Ore.:
KTVvT, Salt Lake Citv: KFsn-Tv, San Diego: Krix, San
Francisco; koyo-1v, Scattle; kvTy, Sioux Citv; KHQ-
Tv, Spokane; WHFN-1v, Syracusc: wivI, Tampa;
wspPDh-TV, Toledo; Kakr-1v, Wichita.

HCK MASLA & CO. INC.
EESIDENT: Jack Masla

#0oGrRAM DirecTOR: Dick Laurance

“w YOrk: 40 East 49 St. (Plaza 3-8571).
cverLy Hires: 111 N. LaCienega Blvd. (Olvmpia
2-1313).

Mgr.: Lee O'Connell

fircaco: 435 N. Michigan Ave. (Superior 7-6048).
Mgr.: Clem G. O'Neill

'~ Fraxcisco: 166 Geary St. (Yukon 6-0621).
Mgr.: Don R. Pickens

FATIONS: wsaiL-1v, Decatur; wrwy, Tupelo: wssa-
TV, York.

#GAVREN-QUINN CORPORATION
SEsIDENT: Daren F. McGavren

LECUTIVE VICE-PRESIDENT: Donald . Quinn
VE-PRESIDENT, SaLEs: Ralph Guild

IRECTOR OF SALES DEVELOPMENT: Robert . Galen

fsw YORK: 60 East 56 Street (Plaza 1-4650).

Qaxcaco: 35 East Wacker Drive (Franklin 2-1370).
Mgr.: William T. Heaton

skTrROIT: 2338 Dime Bldg. (Woodward 1-1675).
Mgr.: Wendell Parmelec

bs ANGELEs: 1741 Ivar Avenue (Hollywood 4-6116).
Mgr.: Walter B. Lake

N Francisco: 110 Sutter Street. (Yukon 6-4112)

\  President: Daren F. McGavren

SaTTLE: 101 Jones Bldg. (Main 1-8183).

"\ Mgr.: Fred Seigner

P ATIONS: WaAKR, Akron; kKcaix-Tv, Nampa-Boisc;

*  WXEX-Tv, Petersburg-Richmond; waigr, Waterbury,

WE MEEKER COMPANY, INC.
“AESIDENT: Robert D. C. Mecker

" CE PREsIDENT, TELEVIsiON: Edgar B. Filion

PronmoTION DIRECTOR: Vic Piano

REeseEarcH DIRECTOR: Mimi von Zelowitz

NEw York 17: 521 Filth Ave. (Murray Hill 2-2170).
Eastern Sales Mgr.: Charles Standard

CHicaco 1: 333 N. Michigan Ave. (Central 6-1742).
I'P of Midwest Operations: Carl F. |. Jewett

Lancaster 8: W. King St. (Express 7-5251).
Mgr.: Dick Sheetz

Los ANGELEs 28: 6362 Hollvwood Blvd. (Hollywood

2-6501).

Mgr.: Don Palmer

Sax Fraxcisco 4: 928 Russ Bldg. (Yukon 6-1940).
West Coust Mgr.: Don Pontius

STATIONS: wrty, Bloomington, Ind.; ktwo, Casper;
wTtve-Tv, Chattanooga; KHoL-1v, Kearney (and satel-
lite kHPL-1v, Haves Center); weaL-Tv, Lancaster;
krsp-Tv, Rapid City; Kroc-tv, Rochester, Minn;
Ksws-Tv, Roswell; wsau-Tv, Wausau.

NBC SPOT SALES

Dirrcror: Richard H. Close

Direcrok or TELEVIsiON SALES: Edwin T. Jameson
DirrcTor oF NEw BusinEss & PronmoTtion: Mort Gaffin
ADVERTISING & ProOMoTION MaNacer: Wilbur Fromm

SALES DEVELOPAMENT & RESFARCH NMANAGER:
Daniel Lissance

New York 200 30 Rockeleller Plaza (Circle 7-8300).
Atuania: (Bomar Lowrance X Assoc) 710 Peachiree St.
N. E. (Trinity 6-3726).
Mer.: Bomar Lowrance
Crioaco: Merchandise Mart, (Superior 7-8300).
Central Division AMgr.: John Mulholland
Darras: (Bomar Lowrance & Assoc.) Fidelity Union
Lile Bldg. (Riverside 2-8206).
W gr.. Robert Kecle
Drrroir: 1165 Penobscot Bldg. (Woodward 1-1610).
Mgr.: John C. Treacy
oLy woon: Sunset & Vine. (Hollywood 9-6161).
Western Division Mgr.: Walter Davison
SaN Francisco: Taylor & O'Farrell Sts. (Graysione
4-8700).

STATIONS: wang, Chicago; xoa-Tv, Denver; KONA-TV,
Honolulu; krca, Los Angeles; WAVE-TY, Louisville;
wekr, Miami; wiasc, New DBritain, wrca-Tv, New
York; wrcv-Tv, Philadelphia; ksp-Tv, St. Louis;
wres, Schenectady; Koato-1v,  Seattle;  WRC-TV,
Washington, D. C.

JOHN E. PEARSON TELEVISION
PresiDENT: John E. Pearson

Vice PrRESIDENT: Russel Walker

New York 22: 405 Park Ave. (Plaza 1-3366).
ATLANTA: 508 Glenn Bldg. (Jackson 5-2192).
Vice President: Robert M. Baird
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Cincaco 13 333 N. Michigan Ave. (State 2-7191).
Vice President: Jim Bowden

Davrras |2 Fidelity Union Life Bldg. (Riverside 7-3723).
Mgr.: Ralph Widman

Des Moines 9: 432 Des Moines Bldg. (Cherry |[-7113).
Mgr.: Frank Frost

Los ANGELES 5: 3212 W, Eight St (Dunkirk 5-5084).
Mgr.: Clark N. Barnes

SAN Francisco 4: 58 Sutter St (Douglas 2-7159).
Mgr.: John Paliner

STATIONS:  wxrr,  Ardmore;  wroo-ry,  Colorado
Springs; KQiv, Fort Dodge; woani-tv, Hattiesburg:
wJHL-TV, Johnson City; wivk, Knoxville, KTAG-TV,
l.ake Charles; kswo-tv, Lawton; woay-tv, QOak
Hill; wresp-rv, Paducah; wrap, Parkersburg; kcsjJ-
1v, Pueblo; xvro-1v, Sedalia; wHiz-Tv, Zancsville.

PETERS, GRIFFIN, WOODWARD, INC.

PresibENT: H. Preston Peters

Exrcunve Vice PresibeNT: Russel Woodward
VP-Dikecror oF TV: Lloyd Griffin

VP-TV SarLes DEVELOPMENT: George C. Castleman
VP-SaLes: John B. Sias

AssT. VP-Mgr. TV PromoTioN: Lon AL King

NEew York 17: 250 Park Ave. (Yukon 6-7900).
AtranTa 3: Glenn Bldg. (Murray 8-5667).
Sales Mgr.: Willam J. Stubbs.
CHicaco 1: Prudential Plaza. (Franklin 2-6373).
VP-Midwest Sales Mgr.: William J. Tynan; VP:
John A. Cory
Davreas 1: 335 Merchandise Mare. (Riverside 7-2398) .
Sales Mgr.: W. Hal Thompson
DerrOIT 260 Penobscot Building (Woodward 1-4255).
Sales Mgr.: Louis J. Hummel, Jr.
Fort WortH 2: 406 W. Seventh St. (Edison 6-3349).
Sales Mgr.: W. Hal Thompson
HoLLywoon 28: 1750 N. Vine Street. (Hollywood
9-1688).
Sales Mgr.: John P. Haskell
SAN Francisco 4: Russ Bldg. (Yukon 2-9188).
Sales Myr.: Joseph 1.. Scanlan

STATIONS:  wiosrv,  Asheville-Greenville-Spartan-
burg; Krvpm-rv, Beaumont; ksoi-tv, Boise; wBz-Tv,
Boston; wer-tv, Builalo; wesc-tv, Charleston, S.C.;
kyw-tv, Cleveland; wis-Tv, Columbia, S. C.; KRIs-Tv,
Corpus Christi; woc-tv, Davenport; kBTv, Denver;
who-Tv, Des Moines, wwj-tv, Detroit; wbpsm-Tv,
Duluth-Superior; wpay-rv, Fargo; wsar-Tv, Fort

Worth-Dallas; wsva-rv, Harrisonburg, Va.; KGMms-

Tv, llonolulu {(KMAU—KHBCTV); WIGA-TV, Jackson-
ville; karse-Tv, Kansas City: wiin-rv, Lansing; KTLA,
Los Angeles; wisc-rv, Madison; wrvj, Miami; weco-
Tv, Minncapolis-St. Paul; weix, New York: wmsp-
1v, Peoria; kpka-rv, Pittsburgh; wosj-tv, Roanoke;
wroc-1v, Rochester, N.Y.; KENs-Tv, San Antonio;
KRON-TV, San Francisco; KIRo-Tv, Seattle-Tacoma;
w1, Washington, D.C.

EDWARD PETRY & CO., INC. ﬁ'“
CHAIRMAN OF THE Boarp: Edward Petry ¢
PresipeNT: Edward LK. Voynow |
Fxrcurive Vice PresibeNt: Martin L. Nierman )’
VI & AssistantT 1o CHAIRMAN: Frnest Lee Jahncke
Proxtorion Manacrer: Robert L. Hutton, Jr. :1

REsEARCH DIRECTOR: George Johannessen !

MARKETING DIrRECcTOR: William B. Rohn

New York 22: 3 East 54 St. (Murray Hill 8-0200)

ATLANTA 8: 101 Marictta St. Bldg. (Jackson 4-8861).
Mgr.: Richard W. Hughes

Boston 16: 801 Statler Bldg. (Hubbard 2-6410)
Mgr.: William D. Walsh

Chicaco 11: 400 N. Michigan Ave. (Whitehall 100 1§
Mgr.: Louis A. Smith

Darras 2: 211 N. Ernay St. (Riverside 1-9454), !
Mgr.: Hugh O. Kerwin

DetrOIT 26: 645 Griswold St. (Woodward 3-0125).
Mgr.: Bruce C. Mayer

Los ANGELEs 14: 530 W. Sixth St. (Madison 3-3171).
Mgr.: Bill Larimer I

St. Louis: 915 Olive St. (Chestnut 1-7191), i
Mgr.: Fred Johnson 1

SaN Francisco 4: Russ Bldg. (Yukon 2-3631). I
Mgr.: George Ledell

STATIONS: xos-Tv, Albuquerque; WsB-TV, Atlang
KERO-TV, Bakersfield; weAL-Tv, Baltimore; WNEM- ':;I
Bay City-Flint-Saginaw; WGN-TV, Chicago; WFAA-TY,
Dallas; wrvp, Durham-Raleigh; WANE-TV, Forp:
Wayne; KprC-Tv, Houston; WHTN-TV, Huntingtol
KARK-TvV, Little Rock; kcop, Los Angeles; wpsT-T¥ ,
Miami; wisn-Tv, Milwaukee; Kstp-Tv, Minneapoli§.
St. Paul; wsm-tv, Nashville; wrar-Tv, Norfalk
kwrtv, Oklahoma City; kMTv, Omaha; wivil
Peoria; wJjar-Tv, Providence; KCRA-TV, Sacramentd: |
WOAI-TV, San Antonio; KFMB-TV, San Diego; KTB5-T¥
Shreveport; wnpu-Tv, South Bend; KREM-Tv, Sp#iq
kane: Kotv, Tulsa; KArRp-Tv, Wichita. "

b

RAMBEAU, VANCE, HOPPLE, INC.

PresipENT: Robert R. Vance, Jr, “

NEw York 17: 405 Lexington Avenue (Oxford 7-08801
Nat’l Sales Mgr.: Don Waterbury y

ATLANTA: 1871 Peachtree St., N. E. (Trinity 5-0401).
Mgr.: Bernard Ochs

Cuicaco 1: 185 N. Wabash Avenue (Andover 3-5h66)
Mgr.: Mary Rudd

l.os AnGeLEs 28: 1350 N. Highland St. (Hollywook

4-6017).

Mgr.: James Lucas N

San Francisco: 2449 Larkin Street (Prospect 5-27257
Mgr.: Frank T. Crennan b

STATIONS: knox-Tv, Grand Forks; wram-rv, Laldy
ette, Ind.
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AUL H. RAYMER COMPANY, INC.

PESIDENT: Paul H. Raymer
YcE PresibENT: Stuart M. Kelly

fonoTION & REsearcH: Mitchell B. Degroot

Ew York 22: 444 Madison Avenue. (Plaza 9-5570).
fLANTA 3: Glenn Bldg. (Jackson 5-6508).
Mgr.: Edward D. Brandt
tircaco 11: 435 N. Michigan Ave. (Superior 7-4473).
Exec. VP: Fred C. Brokaw; I'P & Sales Mgr.:
Clay E. Forker
Arras 1: 1006 Mercantile Securitics Bldg. (Riverside
1-5663).
Mgr.: John H. Hicks, Jr.
“TROIT 26: 2949 Penobscot Bldg. (Woodward 3-076-1).
Mgr.. Robert B. Rains
rrywoop 28: 1680 Vine St. (Hollywood 2-2376).
Mgr.: John D. Gale
N Francisco +: 2613 Russ Bldg. (Douglas 2-8909).
VP & Mgr.: L. Ray Rhodes

SATIONS: krBc-Tv, Abilene; KTBC-1v, Austin; KPAC-
Tv, Beaumont; KBTX-Tv, Bryan; wnok-tv, Colum-
bia, S. C.; wrie-tv, Evansville; kcep-Tv, Lubbock;
KLOr, Salt Lake City; wseT-Tv, South Bend;
KwTX-Tv, Waco; Krev-tv, Weslaco; KFpX-Tv, Wichita
Falls; wkBN-TV, Youngstown.

JLEVISION ADVERTISING REPRESENTATIVES, INC.
Hestinghouse Broadcasting Co., Inc.)

(ENERAL MANAGER: Larry H. Israel

IRECTOR OF MARKETING & RESEARCH: Robert M. Holl-
man

LSTERN SALES MANAGLR: Jack Mohler
kw York 22; 666 Fifth Avenue.

KL ATIONS (Effective July 1, 1959): wjz-rv, Baltimore;
wBz-Tv, Boston; Kyw-Tv, Cleveland; kpkA-1v, Pitts-
burgh; krix, San Francisco.

ENARD, RINTOUL & McCONNELL, INC.
RESIDENT: Lloyd George Venard

“cE PRESIDENTS: Stephen R. Rintoul, James V. McCon-
nell

“EW York 17: 579 Fifth Avenue (Murray Hill 8-1088).
MICAGO 1: 35 East Wacker Drive. (State 2-5260).

Vice President: Howard B. Mcyers
“ALLAs 1: 1915 Elm Strect. (Riverside 8-5239).
" Mgr.: Clyde B. Melville
L ETROIT 26: 808 Penobscot Bldg. (Woodward 3-4075).
* Mgr.: James A. Brown, Jr.
05 ANGELES 57: 1901 West 8th Street. (Dunkirk 8-4151).
" Mgr.: Peter Schulz
AN Francisco 4: 85 Post Street. (Garficld 1-7950).
Mgr.: Duncan A. Scott

wwWwW americanradiohistorv com

STATIONS: kreN-1v,  Ada;  wasrt-Tv,  Albany-Sche-
nectady-Troy; wars-Tv, Albany, Ga.,; wLBZ1V,
Bangor, Mc.; knac-tv, Fort Smith; woxi-tv, Jack-
son, Tenn.; wiLx-Tv, Lansing; kons-1v, Laredo;
KTRE-Tv, Luflkin: kwmIo-tv, Midland; kcrv, San
Angelo; wsux-Tv, Tampa-St. Petershunrg: keme-1v,
Texarkana.

THE WALKER RAWALT CO.
PrEsibENT: |. Wythe Walker

Vice PresipENT: C. Otis Rawalt

NEw York: 347 Madison Ave. (Murray Hill 3-5830).
ArLaNnTa: Mortgage Guarantee Bldg. (Jackson 5-7811).
Mgr.: Clayien Cosse
Bostox: 100 Boyviston St. (Hubbard 2-4370).
Mgr.: George Bingham
Cuicaco 1: 350 N. Michigan Ave. (Andover 3-5771).
Mgr.: N. |. Cavanagh
Los ANcrLEs 5: 672 S. Latayeue Park PL (Dunkirk
2-3200).
Mgr.: Harlan Oakes
SaN Francisco: 110 Sutter St. (Yukon 6-5820).
Mgr.: William Gillmore

STATIONS: KxXLr-Tv, Butte; KSpr-TV, Casper: WSIL-TV,
Harrisburg, I,

WEED TELEVISION CORPORATION

PrEsSIDENT: Joscph ]. Weed

Vice PRESENT: Edwin J. Fitzsimmons

EAsTERN Divisiox SaLes MANAGER: Bates Halsey

SALES PROMOTION & REseArRcH: Winitred Schacter

NEw York 17: 579 Filth Ave. (Plaza 9-4700).

Arranta 3: 501 Glenn Bldg. (Jackson 3-1081).
Mgr.: Melville Whitmirr

Boston 16: Statler Bldg. (Hubbard 2-5677).
Mgr.: Robert R. Reardon

CHicaco 11 Prudential Bldg. (Whiichall 4-3430).
Myr.: Cornelius C. Weed

DeTrOIT 26: 1610 Book Bldg. (Woodward [-2685).
Mgr.: Bernard P. Pearse

HorLLywoon 28: 6331 Hollywood Blvd. (Hollywood

4-2066).

Mgr.: Edward Metcall

San Francisco: 625 Market Si. (Douglas 2-1431).
Mgr. Boyd Rippey

STATIONS: kKaLs-Tv, Alexandria; ksak-tv, Bakersheld;
kymB-TV, DBismarck; wcys-Tv, Bristol; WCAX-Tv,
Burlington; weny-rv, Carthage; kcre-Tv, Cedar
Rapids; wUSN-Tv, Charleston, S. C.; kTvE, El Dor-
ado, Ark.; wsav-rv, Green Bay; wrsc-1v, Green-
ville, S. C.; kHQA-TV, Hannibal; kras-Tv, Hastings;
WARD-TV, Johmstown; kpLc-Tv, Lake Charles; Kras-
TV, Las chus; wpMJ-Tv, Marquette; KGLO-TV, Ma-
son City; Kcyg-Tv, Minot; wjmr-Tv, New Orleans;
waep, New York; wesh-1v, Portland, Me.; KTTs-Tv,
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Springficld, Mo, wenrrv, Tacoma; kxju-rv, Valle
wiAT-TV, West Pahn
Beach; wrer, Wilmington, N. C wia-ty, Yakima
(and satelhites naw- v, Lewiston, Tda,

City; wrie, Washington, D,

Pasco).

YOUNG TELEVISION CORPORATION

Presipent: Adam Young

£xecunve Vier-Prisipent: James I O'Grady, |r.

cand KEPR-1y

2.9289)

CHicaco 11 Prudential Plaza (Michigan 2-6190) r
Mgr.: Richard J. Kelliher

DerrorT 26: 2940 Book Bldg. (Woodward 3-6919;
Mgr.: R. John Stella

Los ANGELES 28: 06331 Hollywood Blvd.

|

(Hollywaog

Mgr.: William L. Wallace

St. Louis 28: 317 N. Elcventh (Main 1-5020).
Mgr.: John B. Hetherington

SAaN Francisco 4: Russ Bldg. (Yukon 6-6769).

VP N CHARGE OF ADVERTISING & RESEARCH:

Frank G. Bochm

NEW York 220 3 L b4th St. (Plaza 1-1818).
Eastern Sales Mgr.: Harold M. Parks
ATranTA: 1182 W, Peachoree St (Trinity 3-2564).

Mgr.: Charles I&. Trainor

NETWORKS

AMERICAN BROADCASTING
COMPANY

Division of American Broadcasting—

Paramount Theatres, Inc.

7 West 66 Street, New York 23 N.Y,,
Susquehanna 7-5000

PRESIDENT OF AB-PT:
Leonard H. Goldenson

FINANCE, PERSONNEL & GENERAL SERVICES:
Simon B. Siegel, Financial VP of

AB-PT & VP & Treasurer of ABC
Stephen Riddleberger, Assistant

Treasurer of AB-PT & VP &

Comptroller of ABC

ABC Television Network

PRESIDENT:
Oliver Treyz

Michael J. Minahan, Administrative
Ofhcer

ENGINEERING:
Frank Marx, VP

LEGAL:

Mortimer Weinbach, VP & Gencral

Counsel

Omar Elder, Secretary & Assistant
General Counsel

Richard L. Freund, Director of
Labor Relations

CONTINUITY ACCEPTANCE:
Grace Johnsen, Director

214

STATIONS:

KGIL-TV

\gr.: Frank A, Waers

Billings: wiva,  Columbusd,

ChLw-1v, Detroit; nerLrav, Kl Paso; wsre-Tv, Erie!

wENT-TV, Evansville; wria-1rv, Fort Wayne; whct
tv, lartford; knvH-Tv, Honolulu; wkyT-TV, Lex
ington; wcov-Tv, Montgomery; wLOF-TvV, Orlande

WGEM-TV, Quincy; wics, Springheld, T11.

NEWS, SPECIAL EVENTS, PUBLIC AFFAIRS:
John Daly, VP in charge

Francis L. Littlejohn, Director of
News & Public Affairs

Donald G. Coe, Director of Special
Events & Operations

William A. Whitehouse, Director of
Sports

ADVERTISING: .
Dean Linger, Director

PRESS INFORMATION:
Michael J. Foster, VP

Stephen Strassberg, Director of
Press Information

PROGRAMMING:
Thomas W. Moore, VP in charge of

TV Program

Theodore H. Fetter, VP & Program
Director

Armand Grant, Director of
Daytime Programs

John B. Green, Network Exec.
Producer

Frederick P. Laffey, Business
Manager & Budget Officer

Leonard Maskin, Administrative
Manager, Pgm Dept., TV Network

Daniel Melnick, Program
Development Manager

William Seaman, Program
Production Manager

Thomas DeVito, Program Service
Manager

RESEARCH & SALES DEVELOPMENT:
Julius Barnathan, Director of

Research
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Bert Briller, Director of Sales
Development

SALES:
William Mullen, VP in charge o

TV Network Sales

Donald Coyle, VP & General Sale
Mgr.

Slocum Chapin, VP for Western
Division, TV Network Sales

Henry T. Hede, Administrative
Manager

Charles Ayres, Eastern Sales Manage

PRODUCTION SERVICES: )
James McNaughton, Executive Al

Director, TV Network

Bernard Paulson, Director of
Production Services

John Kneeshaw, Business Manager

STATION CLEARANCE:
Donald S. Shaw, Director

STATION RELATIONS:
Alfred Beckman, VP in charge

Ralph Hatcher, Mgr. of Station ©
Relations

ABC OFFICES ) !
HOLLYWOOD: James G. Riddell, VP 1

charge of Western Division

Earl Hudson, VP

Thomas Velotta, VP

SAN FRANCISCO: John H. Mitchell, V
in charge

WASHINGTON: Robert H. Hinckley, V
in charge
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——

Al OWNED STATIONS

ssc-tv, Hollywood: Selig J. Selig-
‘nan, VP

wec-Tv, New York: Joseph Stamler,
VP & General Manager

wkB-Tv, Chicago: Sterling C. Quin-

‘an, VP; James Beach, VP;
slathew Vieracker, General Man-
4ger

#vz-1v, Detroit: John Piral, \'P
vve Riddleberger, VP in charge of
D & O TV Stations

B8C Films, Inc.

Enry Plitt, President

Fil Williams, VP in charge ol Svn
Jicated Sales

fchard P. Morgan, VP in charge of
Jperations

Jnn B. Burns, V'P in charge of Na
‘ional Sales '

Willam L. Clark, VP in charge of
Western Division Sales & Opera
ions

Le Francis, Advertising & Promo-
‘ton Manager

OLUMBIA BROADCASTING
FSTEM, INC.

5 Madison Ave., New York 29,
tw York (Plaza 1-2345)

CAIRMAN OF THE BOARD:
lilliam S. Paley

§:SIDENT:
Iank Stanton

YIE PRESIDENTS:
jmes T. Aubrey, Jr.

knry C. Bonfig
#thur L. Chapman
i Byron Cherry
buis G. Cowan
Villiam C. Fitts, |Jr.
fter C. Goldmark
dwis Gordon

wthur Hull Hayes
darence H. Hopper
‘erle S. Jones
©ddard Lieberson
slwrence W. Lowman
| K. Meade, Jr.

2 Mickelson

sseph H. Ream
‘ichard S. Salant

' CRETARY:

tlius F. Brauner

© EASURER:
‘muel R. Dean

¥ DNTROLLER:
' arold C. Lang

L

CBS Television Network

PRESIPENT, CBS-TV NETWORK:
[.ouis G. Cowan

EXECUTIVE VICE PRESIDENT IN CHARGE OF
NETWORK PROGRAMS:
Hubbell Robinson, Jr.

ACCOUNTING: _
William J. Flvan, Compiroller

Norman C. Hadlev, Director ol
Operations

ADVERTISING & SALES PROMOTION:
William Golden, Creative Dircctor

George Bristol, Operational Director
Alex Kennedy, Director of Program
Promotion

BUSINESS AFFAIRS:
W. Spencer Huarrison, V.P. & Busi-

ness Mgr. of Talent & Contract
Properties
Merritt H. Coleman, Director
Philip Feldman, V.. & Director ol
Business Aftairs, Hollywood

CENTRAL DIVISION:
H. l.eslie Atiass, \'.D.

ENGINEERING:
William B. Lodge, V.1

LEGAL:
'homas K.

\ttorney

Fisher, V.PP. & General

NETWORK SALES:
William H. Hylan, V.I’. ol Salcs

Administration

I'homas 11, Dawson, V.P., Network
Sales

Fdmund C. Bunker, V.P.
Sales

Samuel Maxwell, Fastern Sales
Manager

Charles R. Sterritt, Detroit Sales
Manager

Robert Livingston, Pacilic Sales
Manager

William |. Fagan, Administrative
Sales Manager

George Zurich, Nuational Sales Service
Muanager

Network

NEWS:
Sig Mickelson, V.P.

John F. Day, Ncws Director
Irving Gitlin, Public Aflairs Director

OPERATIONS:
Edward Saxe, V.P.

Henry Grossman, Dircector of
Facilities Operations
H. C. Meier, Manager
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Walter R. Pierson, Production
Manager

PACIFIC NETWORK:
Fred Ruegg, General Manager

PROGRAMS: _
Hubbell L. Robinson, Jr.

Executive V.I".
Harry G. Ommerle, V.P. (New York)
William Dovier, V.P. (Hollywood)
Oscar Katz, V.P., Daytime Programs

PRESS INFORMATION:
Charles Steinberg, Director of

Intormation Services

RESEARCH: _
Jay Eliasberg. Dircclor

Leonard DeNoover, Mgr. of
Coverage

STATION RELATIONS:

William B. Lodge, V.P.

Carl Ward, V.P. X Director

Herbert V. Akerberg, V.P.

Robert . Jamicson, Manager of
Station Contracts

Gordon Haves, National Manager of
\ihliate Relations

CBS Television Stations Division

Merle S. Jones. President

Johm Cowden, \'.P., Sales Promotion
& Advertising

I"homas Means, Director, Sales Pro-
motion & Advertising

€BS FILMS, INC. o _
Sam Cook Digges, Administrative

V.P.

Leslic Harris, V.. in Charge of
Production

John Howell, V.P. & Sales Managcer

Fred Mahlstedt, Dirvector of Opera-
tions X Sales Service, Domestic &
International

Fugene Moss, Sales Promotion
Manager

CBS OWNED TELEVISION STATIONS

Craig Lawrence, V.I>. in Chuarge of
Owned Television Stations & Spot
Sales

kMoX-Tv, St. Louis:
General Manager

KNXT, Los Angeles:
General Manager

wssM-Tv, Chicago: H. Leslie Atlass,
V.P. & General Manager

wcAU-Tv, Philadelphia:
John Schneider, General Manager

wees-Tv, New York: Frank Shakes-
peare, Jr., General Manager

Gene Wilkey,

Clark George,
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CBS TELEVISION SPOT SALES

Craig Lawrence, V.P. in Charge of
Owned Television Stations & Spot
Sales

Bruce R. Bryant, General Manager

Frank Llliot, Jr., Director ol Sales
Development

W. Thomas Dawson, Dircctor ol
Sales Promotion

Robert I. Davis, Research Manager

Lamont L. Thompson, Dircctor ol
Client Relations

NATIONAL BROADCASTING
COMPANY, INC.

30 Rockefeller Plaza, New York 20,
N.Y., Circle 7-8300

CHAIRMAN OF THE BOARD:
Robert W. Sarnoff

PRESIDENT: _
Robert E. Kintner

EXECUTIVE VICE PRESIDENTS:
David C. Adams, Corporate

Relations
Kenneth W. Bilby, Public Relations
J. M. Clifford, Administration
Matthew J. Culligan, Radio Network
P. A. Sugg, NBC Owned Stations,
NBC Spot Sales

ADMINISTRATION:

J. M. Clifford, Executive V.P.

Jules Herbuveaux, V.P., Central
Division

TREASURER:

George D. Matson, V.P.

ENGINEERING & FACILITIES ADMINISTRATION:
Andrew L. Hammerschmidt, V.P.

LAW:
Thomas E. Ervin, V.P. & General

Attorney

PERSONNEL:
B. Lowell Jacobsen, V.P.

TALENT:

James E. Denning, V.P., Talent and
Program Contract Administration

James A. Stabile, V.P., Talent and
Program Contract Administration

INTERNATIONAL OPERATIONS:
Allred Stern, Director

CALIFORNIA NATIONAL

PRODUCTIONS, INC.

Earl Retug, President

Frank Cleaver, V.P, Programs

H. Weller Keever, V.P., General
Manager

John Bechtel, Administrative Sales
Manager

Arthur Perles, Director, Promotion
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CORPORATE RELATIONS:
David C. Adams, Senior Fxccutive
V.P.

PLANNING & RESEARCH:
Hugh M. Beville, V.P.

Thomas Cothn, Director of Research
Allen R. Cooper, Director ol
Corporate Planning

STATION RELATIONS:
Harry Bannister, V.P.

Thomas E. Knode, V.P.
Donald Mercer, Director

NBC OWNED STATIONS &

NBC SPOT SALES

P. A. Sugg, Exccutive V.P.

Thomas S. O’Bricn, Director,
Business Aflairs

NBC SPOT SALES )
Richard Close, Director

Edwin T. Jameson, Director of TV
Sales

Morton Gafhfin, Director, New
Business & Promotion

Wilbur Fromm, Advertising &
Promotion Manager

Daniel Lissance, Sales Development
& Research Manager

NBC OWNED TV STATIONS
KRCA, Los Angeles: Thomas McCray,

V.P. & General Manager

wnNBC, Hartford-New Britain: Peter
B. Kenney, V.P. & General
Manager

wnBQ, Chicago: Lloyd Yoder, V.P. &
General Manager

wre-Tv, Washington: Carleton D.
Smith, V.P. & General Manager

wrcCA, New York: William N. David-
son, V.P. & General Manager

wrev-Tv, Philadelphia: Ray Welpott,
V.P. & General Manager

PUBLIC RELATIONS:
Kenneth W. Bilby, Executive V.P.

Lester Bernstein, Director,
Inlormation

CONTINUITY ACCEPTANCE:
Stockton Helflrich, Director

ADVERTISING: )
John H. Porter, Director

J. Donald Foley, Manager ot Trade &
NBC Owned Stations Advertising

Edwin Vanc, Manager of Audience
Advertising and Promotion

EXPLOITATION: .
Alexander Rylander, Director

PRESS & PUBLICITY:

Syduey H. Eiges, V.P.

Illis Moore, Director of Press
Department

Charles A. Henderson, Manager,
Publicity, Radio Network, NBC
Owned Stations & Spot Sales
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TELEVISION NETWORK

ADMINISTRATION: _
Walter D. Scott, Executive V.P.

BUSINESS AFFAIRS: )
Norman Racusin, Dircctor

FACILITIES OPERATIONS:
Robert Stone, V.P.

FILM OPERATIONS: )
James A. Glenn, Director

LIVE OPERATIONS: )
Anthony Hennig, Director

OPERATIONS CONTROL AND PLANNING:
Norman H. Grant, Director

GENERAL SERVICES:
William S. Hedges, V.P.

NEWS:
William McAndrew, V.P.

Joseph O. Meyers, Dircctor of
NBC News

Edward Stanley, Director of Publ

Affairs

SPORTS:
Thomas S. Gallery, Director

TV NETWORK PROGRAMS:

David Levy, V.P., Programs & Talel

Robert F. Lewine, V.P.

Jerry A. Danzig, V.P., Participatir

Programs

Alan Courtney, Director of
Nighttime Programs

Carl Lindemann, Jr., Dircctor of
Daytime Programs

MUSIC: R ]
Samuel Chotzinoff, General Music

Director

TELEVISION NETWORK SALES:
Don Durgin, V.P., Television

Network Sales

Edward R. Hitz, V.P.,, TV Sales,
Central Division

Thomas B. McFadden, V.P., Gener
Sales Executive

Charles Abry, General Sales
Executive

Raymond F. Eichman, Director, Sal
Presentations & Promotion

Stephen Flynn, Director of
Television Sales Services

Richard L. Linkroum, Director of
Special Program Sales

Robert F. McFadyen, Director of T
Sales Development

Dean Shaflner, Director ol Sales
Planning

PACIFIC DIVISION:

John K. West, V.P.

Alan W. Livingston, V.P.,, TV
Network Programs
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This is Wilmer Finchley () average American,
his average wife@ his two average children @&@
his larger than average dog (5)

Multiplied by your latest circulation figures. they make up your ever-loyal
audience. They watch you hour by hour, day by day, night after night. If they
weren’t there, you’d miss them terribly. So would your sponsors.

Cancer will strike 2 out of 3 of such families. But many cancers are curable
if detected in time. As a matter of fact, today 1 out of 3 cancer patients is
being saved. An annual health checkup is the best way to discover cancer early.

Many people are in the dark about this. You must open their eyes. You
owe it to them out of simple humanity. And because of their loyalty to you

{ and because you’re the most effective eye-opener in your community, let us
help you help them.

When the local representative of the American Cancer Society calls on you,

open your door. Look at the radio and television materials—the “Finchley
I family” and others— he is prepared to supply. Open your hearts. Help open
the eyes of your loyal viewers. Arm them with information in their fight
against cancer.

ain el
Giv7 o the American | Cancer Society

®

WWW- ameriecantradiohister—eara
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]

Judging from the impact CNP’s LIFE OF RILEY is making throughout the land as a syndicated strip

there can’t be many citizens left who haven’t laid laughing eyes on that amiable clown. Like, say, Det I

—over a million home impressions per week —- Number One half-hour
adult strip series in the market. Likewise in Philadelphia with 963,000
home impressions weekly, and in Houston with 387,512 home impressions
a week. [l Since millions watch RILEY wherever it’s telecast, what a

dandy place to put your sales message wherever you want to advertise.

-

NBC TELEVISION FILMS-A DIVISION

!

CALIFORNIA NATIONAL PRODUCTIONS, I§

"~ HAS !
EVERYBOD' !

' HERE SEEN |

RILEY
?
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& NDICATED AND FEATURE FILM DISTRIBUTORS

|
FILMS, INC. (S) (F)

Wolly Owned Subsidiary of Amer-
tan Broadcasting-Paramount

¢ heaters

e OFFIce: 1501 Broadway, N.Y.
», Lackawanna 4-5050

ibENT: Henry Plitt

IN CHARGE OF SYNDICATED SALES:
il Williams

IN CHARGE OF OPERATIONS:
ichard P. Morgan

IN CHARGE OF NATIONAL SALES:
thn B. Burns

IN CHARGE OF WESTERN DIVISION
ALES AND OPERATIONS:

William L. Clark

MOTION MANAGER:

e Francis

A ALEXANDER PRODUCTIONS,
. (F)

1E OFFICE: 6040 Sunset Blvd.,
ollywood 28, Hollywood 4-3414
IDENT: Arthur Alexander

: PRESIDENT AND SALES M ANAGER:
ax Alexander

ANTIC TELEVISION
PORATION (F)

ME OFFICE: 130 West 46 Street,
Y.C., Judson 2-1287

IbENT: Fred Bellin

CUTIVE VICE PRESIDENT,
omoTION: Anthony Tarell

IN CHARGE OF SALES:

avid A. Bader

IFORNIA NATIONAL
DUCTIONS, INC. {S)

sting Co., Inc.

1E OFrIcE: 663 Fifth Avenue,
.Y.C., Circle 7-8300

SIDENT: Earl Rettig

, ProGrAMS: Frank Cleaver
AND GENERAL MANAGER:

. Weller Keever

MOTION DIRECTOR:

rthur Perles

INISTRATIVE SALES M ANAGER:
hn Bechtel

‘ORY PROGRAM SALES MANAGER:
Liebenguth

C FILMS, INC. (F)

E OfFICE: 445 Park Ave.,
. Y. C, Plaza 1-6800
DENT: Matthew Fox

subsidiary of National Broad-

V. P. AND GENERAL SA1.ES MANAGER:
E. H. Ezses
PrinT CoNTROL: Louis Brown

CBS FILMS, INC. (S)

A subsidiary of Columbia Broadcast-
ing System, Inc.

Hone OFFIGE: 485 Madison Ave,,
N.Y. 22, Plaza 1-2345

V.P., ADMINISTRATION:
Sam Cook Digges

V.P., ProbucTtioN: Leslie Harris

MANAGING DIRECTOR, (PERATIONS,
DONMESTIC AND INTERNATIONAL:
Fred Mahlstedt

V.P. AND SALES MANAGER:
John F. Howell

SALES PROMOTION MANAGER:
Lugene Moss

CINEMA-VUE CORPORATION (S)

HoxEe OFFIcE: 245 West 55 St.,
N.Y. 19, Judson 6-1336
PRESIDENT: Joseph P. Smith
V.P.,, GENERAL SALES AND
PROMOTION MANAGER:
Francis D. Smith

FLAMINGO TELEFILM SALES, INC.
(S) (F)

HonEe OFFicE: 221 West 57 St.,
N.Y. 19, Judson 6-7040
PRESIDENT: Herman Bush
EXECUTIVE VICE PRESIDENT:
Ira Gottlieb
NATIONAL SALES DIRECTOR:
William A. Cornish
PRONMOTION MaNacer: Bill James

GOVERNOR TELEVISION
ATTRACTIONS, INC. (F)

HownEe OFFicE: 375 Park Ave,,
N. Y. 22, Plaza 3-6216

PRESIDENT, SALES MANAGER AND
PromoTioN: Arthur Kerman

GUILD FILMS COMPANY, INC. (5)

HowMme OFFICE: 460 Park Avenue,
N.Y. 22, Murray Hill 8-5365

PresipENT: John ]. Cole

V.P. IN CHARGE OF SALES:
Irving Feld

PrROMOTION MANAGER:
Howard Schneider
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HOLLYWOOD TELEVISION
SERVICE, INC. (S} {F)

Afhliate ol Republic Pictures

Home OrFice: 1020 Carpenter Strect
N. Hollywood, Cal., Sunset 3-8807

PresipEnT: Earl R. Collins

V.P., EASTERN SALIS MANAGER:
Richard G. Yates, Judson 6-1700

INDEPENDENT TELEVISION CORP.
(s

Howvr Orrice: 488 Madison Ave.,
N.Y. 22, Plaza 5-2100

PresiornT: Walter Kingsley

ASST. TO THE PRESIDENT:
J. W. Kiermaier

Dir. oF OPERATIONS AND SALES PLAN-
NING: Willtam Du Bois

GEN. MGRrR. SYNDICATED SALES:
Hardie Frieberg

AbpM. McR., ARROW D’RODUCTIONS:
Alvin E. Unger

DIRECTOR OF NATIONAL SALES:
Hal James

ProMOTION MANAGER:
Jack Sebasiian

INTERSTATE TELEVISION
CORPORATION (S) (F)

Alhliate ol Allied Artists Picture
Corp.

Home Orrice: 145 Park Avenue,
N.Y.C., Murray Hill 8-2545

V.P., GENERAL SALES MANAGER:
Lioyd L. Lind

ProMOTION MANAGER: Allan Roberts

LAKESIDE TELEVISION CO. INC. (S)

HoMmE OrFFice: 1465 Broadway, N.Y.
36, Longacre 5-4582

PresipENT: Richard Stevers

V.P.-SALES AND PROMOTION:
Bernard Schulman

MAJOR TELEVISION PRODUCTIONS,
INC. (S)

Howme OFFIcE: 1270 Sixth Ave., N.Y.
20, Plaza 7-6990

PRESIDENT AND PROMOTION MANAGER:
Irving M. Lesser

Mip-WEsT MANAGER: Les Anthony
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MCA TV, LTD,,
FILM SYNDICATION (S)

Division ol Music Gorporation of
America
HomeE OrFice: 598 Madison Avenue,
N.Y.C., Plaza 9-7500
V.P. iIN CHARGE: David V. Sutton
VicE PrESIDENT: Wynn Nathan
V.P., STATION PROGRAM SALFS:
Lou Friedland
PROMOTION MANAGFR:
Frank McMahon

MGM-TV
A Service of Loew's Incorporated
Honie OFFICcE: 1540 Broadway, NYC,
Judson 2-2000
VICE PRESIDENT IN CHARGE OF TV:
George Shupert
GENERAL MANAGER:
Jason Rabinovitz
NATIONAL SALES MANAGER:
Richard Harper
ExEcuTIVE PRODUCER:
Richard Maibaum
PROMOTION MANAGER:
Emery Austin

NATIONAL TELEFILM ASSOC., INC.
{S) (F)

Home Orrice: 10 Columbus Circle,
N.Y. 19, Judson 2.7300
CHAIRMAN OF THY BOARD:
Ely A. Landau
PrEsibENT: Oliver A. Unger
PresipeENT, NT'A PROGRAM SALFES:
Michael M. Sillerman
ExecuTivE VICE PRESIDENT:
Harold Goldman
SENIOR ViCE PRESIDENT:
Edythe Rein
PrOMOTION NIANAGER:
Lester Krugman

OFFICIAL FILMS, INC. (S)

Home Orricr: 25 West 15 St., N.Y.
36, Plaza 7-0100

PresipeNT: Harold L. Hackett

Fxecurive VP & 'T'REASURER:
Seymour Reed

V.P. IN CHARGE OF SALES:
Stan Smith

Vicr, Presipent: Robert Sanford

PROMOTION MANAGER: Joce Fusco

Key: (S8} Syndicated Film Distributor
(F) Feature Film Distributor
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RCA RECORDED PROGRAM
SERVICES (S)

Department of RCA Victor Record
Division

Home OFFIce: 155 Last 24 Street,
N.Y.C., Murray Hill 9-7200

MANAGER: Emmett B. Dunn

SALES MANAGFR:
Alfred B. Sambrook

NMANAGER OF SALES SERVICE:
Donald D. Axt

BERNARD L. SCHUBERT, INC. (S)

Home Orrice: 509 Madison Ave.,
N.Y. 22, Murray Hill 8-0904
PRESIDENT: Bernard L. Schubert

PROMOTION MANAGER:
Wynn loenthaul

WALTER SCHWIMMER, INC. (S)

HoME OFFIce: 75 E. Wacker Drive,
Chicago 1, Franklin 2-4392

PRrRESIDENT: Walter Schwimmer

V.P. IN CHARGE OF SALES:
Bernard Crost

V.P. IN CHARGE OF PROGRAMMING:
Arthur E. Pickens, Jr.

PrormoTiON MANAGER: Dianne David

MANAGER, N.v. OFFICE: Jack Arden

SCREEN GEMS, INC. (5} (F)

Television Subsidiary of Columbia
Pictures Corp.

Home Orricr: 711 Fifth Ave,,
N.Y.C.., Plaza 1-4132

PresmenT: Ralph M. Cohn

V.P. IN CHARGE OF SALFS:
Jolm H. Mitchell

V.P. IN CHARGE OF BUSINESS AFFAIRS:
Burton Hanft

V.P. IN CHARGE OF SYNDICATION:
Jerome Fyams

DIRECTOR OF SYNDICATION SALES:
Robert Seidehman

PrOMOTION MANAGER:
Pierre Marquis

TELEVISION MAGAZINE / Data Book, 1959

wWwWw . americanradiohistorv.com

SHOW CORPORATION OF
AMERICA (F) !

Home OrFrice: 1270 Avenue of
Americas, N.Y. 20, Plaza 9-684§
PresipenT: C. Robert Manby
VICE PRESIDENTS: o
Max Bradbard 5
William Finkeldey

4 . : b

Fred Schneier, Promotion R

Manager g
0
i 1
8

TRANS-LUX TELEVISION CORP.
(S) (F) f

HoMme OFFIcE: 625 Madison Avé,
N.Y. 22, Plaza 1-3114 '
V.P. IN CHARGE OF SALES: 0
Richard Carlton _
PusLic RELATIONs DIRECTOR:

Lowell Benedict i

UNITED ARTISTS ASSOCIATED, INC
(F)

HowmEe OrFice: 345 Madison Aven
N.Y.C., Murray Hill 6-2323

PreSIDENT: Eliot Hyman

CHAIRMAN OF THE BOARD: 0
Robert S. Benjamin ]

Vice PresipENT: Kenneth Hyman

GENERAL SALES MANAGER:
W. Robert Rich

MANAGER OF NATIONAL SALES:
Donald Klauber

PROMOTION MANAGER: J. Smolin

n;

ZIV TELEVISION PROGRAMS, INC.
(S)

HoME Orrice: 488 Madison Aveilil
N.Y. 22, Murray Hill 8-4700

C.MAIRMAN OF THE BOARD:
Frederick W. Ziv

PrisibENT: John L. Sinn

V.P. IN CHARGE OF SALES:
Maurice J. Rifkin

SYNDICATED SALES M ANAGER:
L.en Firestone

PrROMOTION MANAGER: Drex Hints

M ANAGER, ECONOMEE TELEVIsiON
ProGgrams: Pierre Weis
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1958 INDEX FOR TELEVISION MAGAZINE

AVERTISER AND AGENCY FILM
[Must Catch Up With ltself, by Leo Burnett ................ Jan. p. 36 Economy—Yes, Poor Quality—No, by John L. Sinn JJan. p. 48
dgram Quality is Up to the Producer, by Donald S. Frost Jan. p. 42 Feature Film in TV's Future, by Charles C. Barry .. dan. p. 52
de of Colgate ... .. ... ... ... Feb. p. 42 Film for Television 1958.59, Special Report July p. 37
Jpnt's 3-Minute Documentaries .. ... ........... ... ........ Feb. p. 46
flitt of Anahist ... .. Apr. p. 50 GENERAL
iedon of Robert Hall ... ... ... ... ... ... ... .. ... ..May p. 52
Ses: The Search for @ TV Formula ... ... ... ... ... ... ... May p. 56 Television and the Fear of Recession, by Norman Cash Jan. p. 27
4 Do You Sell To a Child? (Ideal Toyl ................... June p. 61 The Job Ahead for TV in 1958, by C. Wrede Petersmeyer Jan. p. 40
k Controversial Pepsodent Buy (Lever] . ... ... . ......... July p. 64 Better Coverage, More Rivalry, by John C. Doerfer lan. p. 44
i Battle of the Pain-Killers ............................... Sep. p. 48 We Cannot Afford Complacency, by John P. Blair . Jan. p. 46
inks of Prudential ... Sep. p. 50 Which Way TV Stocks?, by Robert A. Gilbert . Jan. p. 55
diler of Benton & Bowles .......... ... ... ... ... ... Oct. p. 56 Tetevision and Our Psychosomatic Economy Feb. p. 36
Bestrand of Armstrong Cork ... ... ... ... ..Nov. p. 54 What Hoppened in Baltimore? (WIZ-TV) --May p. 54
Olvy, Hard-Boiled Scot . .........oie Dec. p. 46 tnside Jack Gould ... ... ... ... .. .. .. ..., Nov. p. 48
George Huntington of TvB-—Column
Television Creates a New Breed .. .. .. Feb. p. 23
BAND AWARENESS; A Study in Trends Here Today—Gone Tomorrow (brand kings) Mar. p. 24
#idache remedies, autos, teas, soaps in Los Angeles ......... Jan. p. 57 tong Reo! fhey Reo!uty o e g
8ads, banks, gasolines, shampoos in New York ............ Feb. p. 48 Raks -Your (OL7 LS om0 e e ooy ’ oclilct/ i
Auds, banks, gasolines, shampoos in Chicago ............... Apr. p. 55 Fhe Differegce Setween Acr'ors and PeeRls o Jege p. 91
Bnds, banks, gasolines, shampoos in Los Angeles ........... May p. 61 How D? They Get Away With “?, [newspaper research] Ay p. 25
Etifrices, TV sets, small household appliances, watches, AR ey YVork UGS (faEi) Mgty R ATy I 128
wilry in Los Angeles ............... . - - ol o 00 0 o b June p. 65 Behind| e Eanit GEoHlimesE U ' See- oA B
Otifrices, TV sets, small household appliances, watches, e Misgng Eales lnlamipationgl qdyeisers qod lgeg!
elry in New York ... ... ... e July p. 69 (Rl - K - TEXERK -[EEREE i iy e &
Otifrices, TV sets, small household appliances, watches, Teke o Lesson From Cliburn {value of repeoved perform-
fe2lry in Chicago ... . ..o e Sep. p. 57 i T e TN e ‘Nov. p. 33
Ass, cereals, cigarettes, coffees in New York ............... Oct. p. 62 Is Starch Too Stff for Newspcpers? IDEE. AN 65
Ass, cereals, cigarettes, coffees in Chicago . ................ Nov. p. 60
Ass, cereals, cigarettes, coffees in Los Angeles ............. Dec. p. 52 INTERNATIONAL
British TV: Most Definitely Commercial, Part | May p. 48
British TV: Most Definitely Commercial, Part !l .. June p. 56
OLOR Urited Nations TV: Eyes on the World ............... Oct. p. 64
hward Ketcham: Color Letter
8k & white commercials on color shows .. ..... ........... Jan. p 10 MANAGEMENT
Sions \'A/illing to experiment with c.olor ,,,,,,,, vee...Feb. p. 17 How Old is a Television Executive? .. ...... ) Feb. 44
R B e = BT ®. o ps T BC ST Mg & TSy T e e @
B con set fone of AraMA oo MZy. E 15 Vil HarrelNBons (B¢ WiEl (ASREREad PAemogEment (Hios
................................ 5 gram) by Edwin K. Wheeler .. ... ... i ... Sep. p. 52
New Trends in Management Development ............. ..Oct. p. 60
Booz, Allen & Hamilton ... .. ... ... ..o Dec. p. 38
"DMMERCIALS
‘Bont's 3-Minute Documentaries ........................... Feb. 46 MEDIA
% e Real Than Reality [Huntington} ........................ Apr. 23 X Feb 53
sBerence Between Actors and People (Huntington) ........... June Kl Why They Buy Station X .....oooooo oo R ’ ‘F b- P !
€ Today's Programs Provide the Wrong Commercial Three Media Plans for a New Cigarette {Special eporf) ,,,,,, eb. p 5
Lnate? by Horace SCAWErin - ..vvooovoo e Sep. p. 44 Spot Advertiser Expc-endﬂures ......................... ..Mar. p.
The Television Audience .......... ... oo, Mar. p. 79
‘brry McMahan—Column The Rating Services ....... ...ooovoeiiiiioaiie Mar. p. 81
T 30-second Spot Bows In ... ... .. Jan. p. 3 How Fractionalized is the TV Audience? ... ... ... ..... ... Apr. p. 48
Enmercials and Videotape ... ... . ........... . ........... Feb. p. 35 Hewitt of Anahist ... ... o ..Apr. p. 50
MMohan’s Law and Subliminal Bonus ........................ Mar. p. 30 Sawdon of Robert Hall ... ~-May p. 32
s Are Wonderfut (brand associations) ..................... Apr. p. 39 How Do You Compare Media Costs? (CPM] b)’ Hclse)’ V.
W55 ond Inequities [advertisers combine to finance ne- BarreH o June p. 52
“Eiations with talent?) ... May p. 39 The Controversial Pepsodent Buy {Lever) ... ... ............... July p. 64
#féuch of Spring (new creativity) ... ... .. ... ... June p. 39 How the Top 50 Advertisers Spent $1.2 Billion ................ Sep. p. 40
01, cool summer sell (commercials are improving) .......... July p. 21 Changing Patterns in Spot TV ... ... ... ... .. ... .Oct. p. 54
"5, Puppets ond Kensinger Jones (some notable new The Myth of Safuration .....................coiiiiiiiennn Nov. p. 56
mercials techniques) ............. ... .ol Avg. p. 35 New Spot Opportunity (CBS) ........ ..., Nov. p. 58
iny Things on the Way to the Studio ........, ............. Sep. p. 25 How Advertisers Rank the Markets ... ... .................... Nov. p. 63
York or Hollywood? . ......... ... ... ... o iiiuiii.. Oct. p. 3] How Would You Market o New Food Product? ............... Dec. p. 44
perly-planned Projection ..................coiiiiiiiiiia. Nov. p. 27 The Top 100 Markets ... ... . ... vt Dec. p. 48
mation from Down South . ... ... Dec. p. 33 The Small Somple—How Reliable? . ... .. . ... ... ... ... .. ... Dec. p. 50
To next page
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1958 INDEX Continued

Monthly Report On Spot

How meot, poultry ond seafood odvertisers use spot TV...... Jan.
How baked goods and food snack advertisers use spot TV...... Mar.
How soft drink and wine advertisers use spot TV ............ Apr.
How cereal, flour and mix advertisers use spot TV .......... May
How banks, finance, loan and mortgage companies use

SPOE TV e e e June
How headache and cold remedy advertisers use spot TV...... Aug.
How coffee and candy advertisers use spot TV ............... Sept.
How appliance companies and appliance stores use spot

L T T Oct.
How soap, cleanser and related ‘advertisers use spot TV...... Nov.
How cosmetic and shompoo advertisers use spot TV .......... Dec.
NETWORK

Network Advertiser Expenditures ........ . ................... Mar
The Advertiser Too Has a Responsibility (Robert Sarnoff) ...... Apr.
Networks in Ferment {lou Cowan) ..................cc...... June
A New ABC With James Riddell2 ... ... ... .. ........... .. July
PROGRAMMING

Economy—Yes, Poor Quality—No, by John L. Sinn ............ Jan.
The Fighiing Independents, Part | .. ... . ... ... ............ June
The Late Night Program Battle .............................. June
After the Western—What? .. ... ... ... . ... ......... July
The Fighting Independents, Part 11 .......................... July
Do Today's Programs Provide the Wrong Commercial

Climate? by Horace Schwerin ........... ... ... . ... ... ..... Sep.
The Critics Rate the Season ..................c.ccoiiiiiii. .. Dec
PROMOTION

The Power of Audience Promotion .......................... Feb.
£lliott Henry of BPA—Column

Open Letter to Management . ............................ . .. May
Don’t Promise What You Can't Deliver ...................... June
How Much for Promotion?

It Takes Two to Tango ... ... ... i,
Merchandising—Whose Responsibility? ... ... ... .. ... ... .. Sep.
Campaigns That Clicked ............. ... .................. Oct
The Why and Who of BPA ... .. . . . .. .. . . . . . ... Nov
Prove Your Hyperbole ... ... ... . . . . . . . ... .. .. ... ... ...... Dec
PUBLIC SERVICE

The Advertiser Too Has a Responsibilily, {Sarnof) ............ Alpr.
The Editorial: TV Finds Its Voice .........ooiriiisineennnnn. Apr
TV Accepts its Greatest Challenge, by Sig Mickelson . .. ...... May
United Nations TV: Eyes on the World ... ............. .. ... Oct.
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RADIO

Radio Studies

Westinghouse Radio Story ... ... ... ... i i Jan. p.
Ford's Network Gamble ............ ... .. ... ... .. ..., Feb. p.
News—Radio's Basic Strength ....... ... .. ... . . ... Apr. p.
The Fallacy of the Five-Minute Listener ...............cc0u.. May p.
Who Listens to What? ... ... ... . oo June p.
Pulse Reports. on the Out-of-Home Audience ......... 8060 0 Jo o July p.
FM—the Pronfise ond the Reality ................ ... ..c.... Sept. p.
Radio Finds its Niche ......... ... .. ... ... ... ... ..c.... Oct. p,
Network Radio 1958-59 .................... AR - c o poc00a 0 Nov. p.
The Fuller & Smith & Ross Approach to Radio .............. .Dec. p.
Kevin Sweeney of RAB—Coiumn

Radio’'s Immediate and Llong-range Future .................. Jon. p.
The Difference Between Theory & Practice .................... Feb. p.
Today's Teens, Target for Tomorrow . ................c.vevun Mar. p.
Love That Television ....... ... ..., © SR Apr. p.
Radio in the Recession ................cciiiiiiiiiiiiiian May bp.
A New First in Radio ... it i June p.
Summer Crowns Radio King ....... ... ...... ... .. . July p.
Don't Give Your Cowboy the Summer Off ... ...... .. ....... Aug. p.
Attacks and the Facts (newspapers) ...................cuo.n. Sept. p.
About Fixed-position Buying ... c.ciceieiiiiiiniiiinainns Oct. p.
Trailer to @ Grand Prix (RAB anthology of commercials) ....... Nov. p.
The Case Against Agencies . .............c.ooiiiiiiiiinnenns Dec. p.
RATINGS

How Fractionolized 1s the TV Audience? .................... Apr.
How Timebuyers Use Ratings (NBC} ..........cciiiiiiiniva.. Apr.
Who's On First?. .o e May
The New Season's Rankings—Iin Advance! ................... Oct
How To Play the Rating Game, by James H. Cotnell ......... Nov
The Small Sample—How Reliabte? ... ... .. ... .. ... .. ... Dec.
RESEARCH

Monthly Report on Receiver Circulation

What Research Holds in Store, by Dr. Alfred N, Gold-

ST e e Jan. p.
BUSINess SUMVEY ...ttt s Mar. p.
Production CoStS . .. Mar. p.
The Television Markets ... . ............ PR Mar. p.
Television Markets, vs. Standard Markets .............. B Gao o Mar. p.
How Do They Get Away With 1t2 {Huntington) .............. July p.
How Coverage Is Defined ....... ..o i iiantn, Aug. p-
Television Markets vs. Standard Markets .. ... ............... Avg. p-
U.S. TV Homes by Caunties (Special Report) ............ ...t Aug. p-
Television Markets ... . o e e Aug. p-

SPECIAL REPORTS

Film for Television 1958-59 .. ... ... .. . . i i iiiiiiiannnnn July
U.S. TV Homes by Counties .........coovviiiinen.n AP Aug. p
How Would You Market a New Food Product? ........ 000000 Dec.
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